45,468,000  lines 
and  over  ^51,000,000.00! 


When  advertisers  spend  that  much  money  in  the  Chicago  Tribune 
—millions  more  than  they  spend  in  any  other  newspaper 
in  the  world— you  can  be  sure  it’s  because  Tribune 
readers  represent  a  whale  of  a  market 


If  you  want  more  sales  in  1952,  consider 
your  opportunities  in  the  multibillion 
dollar  Chicago  market  where  advertisers 
invested  $51,000,000.00  for  45,468,000 
lines  of  advertising  in  the  Tribune — the 
largest  expenditure  for  advertising  ever 
placed  in  any  newspaper  anywhere  in 
any  one  year. 

Last  year  set  an  all-time  high  in  Trib¬ 
une  linage.  Because  it  gets  buying  action 
as  does  no  other  Chicago  newspaper,  the 
Tribune  led  the  second  Chicago  news¬ 
paper  by  more  than  26,000,000  lines. 
Advertisers  in  1951  placed  in  the  Tribune 
over  50  percent  of  all  their  expenditures 
for  advertising  in  all  Chicago  newspapers. 
This  topped  all  previous  T ribune  records. 

Just  think  of  the  millions  of  trans¬ 
actions  represented  by  such  advertising 
volume  and  the  tremendous  retail  buy¬ 


ing  which  makes  it  possible.  The  budgets 
of  some  individual  Tribune  advertisers 
ranged  up  to  $1,000,000.00  and  more. 
Scores  spent  over  $100,000.00.  But  none 
exhausted  the  sales  potential  offered  by 
Tribune  readers. 

In  Chicago  and  suburbs  over  62.000 
retailers  do  over  $6,000,000,000.00.  Chi¬ 
cago  savings  deposits  last  December 
were  $  1 ,867,542,000.00 — an  all-time  high. 
Here  is  a  market  in  which  you  can  con¬ 
centrate  sales  and  advertising  effort  with 
assurance.  And  no  matter  what  you  sell, 
you  can  be  sure  you  can  get  more  sales 
when  you  use  the  Tribune. 

A  Tribune  advertising  representative 
will  be  glad  to  sit  down  with  you  and 
your  advertising  counsel  to  outline  a  pro¬ 
gram  that  will  help  you  sell  more  in 
1952.  Ask  him  to  call. 


Qll)[itag0  'iSnhunt 

THE  WORLD'S  GREATEST  NEWSPAPER 


The  SCOTT  UNIT 


THE  SCOTT  UNIT  is  the  fastest,  best-built  Unit  in  the  world.  Because  of  its  special 
design  the  bearings  are  closer  to  the  cylinders,  giving  a  much  more  rigid  impression  at 
speed  when  going  over  the  plate  gaps. 

THE  DRIVE  SHAFT  is  not  located  in  front  of  the  opening  in  the  Unit  and  there  is  free 
access  at  both  sides  of  the  Unit.  See  these  Units  and  compare  their  compactness  and 
accessibility. 

THE  STREAM-LINING  is  not  carried  to  excess  at  the  expense  of  accessibility.  It  can 
be  used  with  interchangeable  fountains  for  color,  if  desired. 

See  our  ads  for  different  features,  or  write  us. 

Buy  with  Confidence  .  .  .  BUY  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD.  N.  J. 


What  makes  a  newspaper  great? 


*THArs  AIRS.  GRUNTLY...SHE 
CARRIES  A  LOT  OF  WEIGHT 


What’s  the  bait  that’ll  lure  nearly 
a  thousand  busy  American  females, 
clubwoman  type,  from  towns  and 
cities  all  over  Minnesota  to  jam 
themselves  into  a  crowded  day-long 
confab  where  somebody  else  does 
most  of  the  talking? 

The  magic  formula,  tested  and 
proved  irresistible,  is  an  adroit  ap¬ 
peal  to  the  feminine  instinct  for 
self-improvement  taken  intact  from 
the  women’s  pages  of  the  Minne¬ 
apolis  Star  and  'Tribune  ...  a  subtle 

editor  &  PUBLISHER  lor  March  22, 


blend  of  opinion  molding  and  figure 
molding  ...  a  gossipy  glimpse  into 
“backstage”  newspaper  policies  and 
personalities  ...  an  introduction  to 
well  known  women  columnists  and 
writers  ...  a  chance  to  garner  first¬ 
hand-facts  from  qualified  authorities 
on  all  the  subjects  that  interest 
women:  the  shape  of  the  world,  the 
shape  of  the  nation  and  particularly, 
the  shape  of  the  average  female  as  it 
affects  her  personal  and  social  life. 

Each  year  the  Minneapolis  Star 
and  'Tribune  are  hosts  at  a  Press 
Conference  for  Minnesota  Clubwo¬ 
men,  sponsored  in  cooperation  with 
the  state’s  Federation  of  Women’s 
Clubs.  Originally  a  seminar  of  tech¬ 
niques  for  publicizing  women’s  or¬ 
ganizations  and  activities,  the  pro¬ 
gram  has  grown  as  wide  in  scope  as 
some  of  the  well  upholstered  ladies 
who  this  year  thrilled  to  the  diet- 
and-exercise  demonstration  conduct¬ 
ed  by  Josephine  Lowman,  nationally 
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famed  health  and  beauty  sjjecialist. 
MissLowman’scolumn,  “Why  Grow 
Old?”,  is  a  best-read  feature  of  the 
best-read  women’s  pages  of  the  Min¬ 
neapolis  Star  and  Tribune. 

Finding  out  what  in  the  world 
interests  women  is  a  full-time  job 
for  12  Minneapolis  Star  and  Tribune 
writers  and  editors,  and  an  important 
part  of  the  work  of  every  staff  mem¬ 
ber  .  .  .  another  reason  why  these 
newspapers  get  cover-to-cover  at¬ 
tention  from  the  large.st  group  of 
reader  familiesintheUpperMidwest. 

Minneapolis 
Star  a/t  ^/Tribune 

EVENING  MOtNING  A  SUNDAY 

615,000  SUNDAY-485,000  DAILY 

JOHN  COWLES,  fmiilmt 


LI 


In  Detroit  It's 


lAJ/iat  Our  l^eaderS  .So 


In  "Family  Counselling"  It's 
Dr.  Crane’s 

WORRY  CLINIC 


.  .  .  And  so,  Mr.  Lee  Hills,  Executive  Editor  of  the 
great  FREE-PRESS,  writes :  “The  Worry  Clinic  is 
too  good  to  leave  out — start  it  at  once.” 

IN  ADDITION  to  the  TIMES-HERALD,  of  Washington, 
D.  C.;  the  NEWS  of  Cleveland;  The  CHRONICLE  of  Spo¬ 
kane.  Wash.;  The  RECORD  of  Greensboro,  N.  C.;  and  the 
CHRONICLE  of  Muskegon,  these  keen-sighted  editors  of  the 
following  dailies  have  also  ordered  THE  W'ORRY  CLINIC 
within  the  past  fdw  weeks: 


STANDARD 

TIMES 

RECORD 

INDEPENDENT 

CRESCENT  NEWS 

INDEPENDENT 

FREE-PRESS 


DR.  CRANE  IS  POPULAR 


Uniontown,  Pa. 

West  Palm  Beaeh,  Fla. 
Dunn,  N.  C. 

Gallup,  N.  Mex. 
Defiance,  O. 

Long  Beach,  Cal. 
Detroit,  Mich. 


For  instance — here  is  the  mail  return  for  the  first  SIX  DAYS 
of  March  from  just  a  few  of  the  scores  and  scores  of  dailies 
using  Dr.  Crane’s  WORRY  CLINIC  feature: 


BEACON-JOURNAL 

Akron,  O. 

Letters 

201 

POST 

Houston,  Tex. 

421 

NEWS  SENTINEL 

Knoxville,  Tenn. 

220 

STAR-LEDGER 

Newark,  N.  J. 

101 

POST 

Cincinnati,  O. 

154 

HAWKEYE  GAZETTE 

Burlington,  la. 

103 

BLADE 

Toledo,  O. 

260 

HERALD 

Miami,  Fla. 

326 

NEWS-HERALD 

Hutchinson,  Kan. 

119 

DAILY  NEWS 

Philadelphia,  Pa. 

396 

TIMES-HERALD 

Washington,  D.  C. 

699 

NEWS 

Cleveland,  O. 

997 

OREGONIAN 

Portland,  Ore. 

941 

PUT  DR.  CRANE  TO  WORK  IN  YOUR  PAPER,  TOO! 

THE  HOPKINS  SYNDICATE,  Inc. 

520  North  Michigan  Avenue 
Chicago  (11) 


Right.  We're  Sorry 

To  THE  Editor:  Re:  New  ABC 
Members,  Page  28,  March  8:  The 
Audit  Bureau  of  Circulations  will 
confirm  that  the  list  of  new  mem¬ 
bers  should  have  included  San 
Angelo  (Tex.)  Evening  Standard 
and  San  Angelo  Standard-Times 
rather  than  San  Antonio. 

Alba  McCreary 
National  Advertising  Manager, 

San  Angelo  (Tex.) 

Standard-Times. 

Motes  and  Beams 

To  THE  Editor:  Allow  me  to 
be  one  of,  doubtless,  many  to  re¬ 
mind  your  Canadian  correspond¬ 
ent  Mr.  Letham  that  he  has  for¬ 
gotten  something  which  so  good  a 
Bible  student  as  he  undoubtedly 
learned  long  ago,  namely,  that  the 
Biblical  “beam”  in  one’s  eye  is  not 
a  piece  of  timber  but  a  sunbeam 
in  which  countless  motes  dance 
perpetually  in  the  Brownian  Move¬ 
ment  which,  as  I  am  sure  he  is 
aware,  affects  all  particles  of  less 
than  five  microns  in  diameter.  Or 
so  a  dust<ollection  engineer  told 
me  once,  and  that  is  plenty  au¬ 
thentic  for  a  newspaper  man. 

Alfred  W.  Miller 
55  Liberty  Street, 

New  York  City. 

The  Freedom  Rally 

To  THE  Editor:  In  your  March 
8th  editorial  on  the  Philadelphia 
Freedom  of  the  Press  Asosciation 
meeting  a  week  earlier,  you  stated 
that  the  “Communists”  really  do 
not  believe  in  press  freedom  be¬ 
cause  photographers  were  prevent¬ 
ed  from  taking  pictures  at  that 
meeting. 

Leaving  aside  the  indiscriminate 
use  of  the  word  “Communist”  to 
describe  those  with  whom  you  dis¬ 
agree,  the  slightest  objectivity  and 
decent  respect  for  truth  would 
have  led  you  to  the  obvious  con¬ 
clusion  that  the  attack  on  press 
freedom  came  not  from  those  run¬ 
ning  the  meeting  but  from  the  lo¬ 
cal  newspapers  which  tried  to 
intimidate  its  sponsors  and  par¬ 
ticipants. 

On  the  morning  of  the  meeting, 
the  Philadelphia  Inquirer  ran  an 
editorial  bitterly  assailing  it.  Any¬ 
one  who  supports  the  local  Free¬ 
dom  of  the  Press  Committee,  the 
editorial  declared  “leaves  only 
himself  to  blame  if  he  is  regarded 
as  a  red  sympathizer  by  his  fellow 
citizens.”  Anyone  who  can  read 
English  cannot  fail  to  understand 
this  as  a  crude  threat  to  pillory 
the  individual  participants  of  this 
meeting. 

The  Philadelphia  Daily  News 
was  even  more  blunt.  It  cited 
Hollywood  writers  who  had  lost 
their  jobs  as  a  result  of  the  cur¬ 


rent  witchhunts  and  implied  that 
it  intended  to  look  for  names  and 
addresses  of  participants  of  the 
meeting.  It  was  plain  from  thae 
editorials  that  these  newspapers 
were  out  to  identify  participants 
of  the  meeting  for  purposes  of 
persecuting  them. 

On  this  basis,  the  newspapers 
were  informed  during  the  day  that 
photographers  would  not  be  per 
mitted  to  take  pictures  identifyin; 
the  participants.  Reporters,  how 
ever,  were  welcomed  and  did  give 
the  meeting  coverage. 

Your  own  news  report  of  the 
meeting  (Page  13  of  the  same 
March  8th  issue)  notes  that  an 
official  police  photographer  was 
present  and  that  his  presence  was 
criticized  by  some  of  the  news 
photographers  as  indicating  poor 
“judgment”.  The  police  photog 
rapher  likewise  sought  to  take  pic 
tures  without  asking  permission,  a 
clear  misuse  of  police  power  to 
(Continued  on  page  4) 


^hort  OuLei 

Qassiiied: 

La  Junta  (Colo.)  Arkansas  Vd 
ley  Journal:  “POiflltry  For  Sale- 
Large  type  Leghorn  cackerels.” 

■ 

Wichita  (Kan.)  Eagle:  “For 
Rent — ^Tree  rooms,  with  private 
entrance,” 

■ 

Litchfield  (III.)  News  -  Herald: 
“Baby  Bed  For  Sale,  complete. 
Also  new  matching  wedding  and 
engagement  rings.” 

■ 

Ogden  (Utah)  Standard -Ex 
aminer:  “Dresses  Sold  For  Ridic 
ulous  Figures.” 

■ 

Raleigh  (N.  C.)  News  and  Ob 
server:  “Colored  girl  desires  clean 
ing,  3  times  a  week.” 

■ 

Denver  (Colo.)  Rocky  Moun 
tain  News:  “Wanted  —  Counter 
Girl  for  dry  cleaning  children.” 

■ 

Miami  (Fla.)  Herald:  “Sofa  girl 
for  afternoon  and  night  shift 
Must  be  fast  and  understand  grill.’ 

■ 

Dallas  (Tex.)  Times  -  Herald: 
“Wanted — Young  woman  to  bo* 
underwear  in  factory.” 

■ 

Lebanon  (Ohio)  Western  Star: 
“For  .Rent— Sleeping  groom  for 
one  person.” 

■ 

Dallas  (Tex.)  Times  -  Herald: 
“Young  engineer  desires  apart¬ 
ment.  Bachelor,  No  children.” 
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Retail  Advertising  Linage 


The  Detroit  Free  Press 

More  Than  Doubled  in  Ten  Years** 
whuh  inditates  at  least  TWO  THINGS . . . 


That  The  Detroit  Free  Press  is 
doing  a  mighty  good  job  of  pro¬ 
ducing  RESULTS  for  the  Detroit 
Retail  advertiser. 

That  Detroit  itself  is  a  MIGHTY 
MAJOR,  CONTINUOUSLY  EX¬ 
PANDING  MARKET  for  any 
kind  of  merchandise  or  service. 

In  1951,  The  Detroit  Free  Press  printed 
10,794,740  lines  of  retail  advertising,  an 
increase  of  102.9%  over  1941.  Its  increase 
over  1950  linage  was  19%  GREATER  THAN 
THAT  OF  ANY  OTHER  DETROIT  NEWSPAPER. 


JBctroit 


JOHN  S  KNIGHT  PUfillSHtR 
r  B*ook%  A  ftnir* 
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in  Los  Angeles, 
it's  the 

ABC  City  Zone! 

THE  RICHEST  prize  of  the  vast,  sprawling 
Los  Angeles  metropolitan  area  is  the  highly 
concentrated  ABC  City  2^ne.  It’s  truly  the 
retail  gem  of  Western  America.  And  what 
a  gem!  Almost  500  square  miles  in  area,  it 
accounts  for  58.6  percent  of  metropolitan 
Los  Angeles*  total  population  and  71.8 
percent  of  the  area’s  total  retail  sales. 

THIS  RICH  PRIZE  is  yours  when  you 
concentrate  your  advertising  in  the  one 
Los  Angeles  newspaper  that  concentrates 
more  than  two-thirds  of  its  total 
circulation  in  the  ABC  City  Zone 
to  lead  all  Los  Angeles  newspapers  in 
this  vital  area.  That  newspaper  is  the 
Los  Angeles  Evening  Herald-Express. 


'  Let  Aii9eks  ^ 

HERALD 

EXPRESS 

Wads  all  oHiar 
aawspapcrs  hi 
da>y  circulatiea 
.  hi  thh  araa! 


For  the  full  power  of  the  press, 
choose  the. . . 


^lAJkat  Our  f^eaJerd 


(continued  from  page  2) 

interfere  with  the  right  of  assem-  minded  enough  to  surmount ; 
bly.  many  obstacles  confronting 

It  is  strange  that  you  took  no  successful  development.” 
note  of  this  usurpation  of  authori-  It  would  be  most  natural : 
ty  by  the  Inquirer  and  the  News  t  h  e  newspaperman’s  “bible" 
on  the  one  hand,  and  by  the  Editor  &  Publisher — to  cri' 
police  on  the  other  for  the  clear  its  longtime  glorious  efforts  in 

purpose  of  trying  to  block  a  half  of  the  industry  by  put; 

i  movement  to  defend  the  right  of  this  show  on. 
such  papers  as  the  Daily  Worker  Let  the  other  awards  that  h 
to  publish.  been  established  for  years  ci 

Hugo  Gellert  on.  Yours  would  be  the  Wc: 


Secretary,  National  Committee  Sleries  of  them  all  and  would  h; 
for  Freedom  of  the  Press.  'V  conflict.  I’m  sure  all  the  \ 

P.  O.  Box  1678,  N.  Y.  17,  N.  Y.  newspaper  organizations  wo. 

tf  if  a  cooperate  wholeheartedly  and 

nrelVe'T"  7  '’'A^oIheJ  "thSght.  The  me 

press  freedom  came  .  .  from  he 

and  sick.  It’s  an  industry-i 

were  guilty  of  usurpation  of  au- 

thority;  is  typical  of  this  school  of  P  ^  ^  Publisher  Zr 

ZZ  J  Z  Awards  Dinner”  would  reco 

cates  that  participants  in  this  k..*  a 

■‘front"  movement  desired  to  re-  attention  naturally,  but  li 

main  anonymous,  which  is  also 


(To  charge  that  "the  attack  on 


_ ££)  )  (through  admission  charges) 

■  ■'  authentic  newspapermen  who  r; 

'  H  ,  help,  it  would  receive  national 

Anent  pscars 

To  THE  Editor:  I  know  an  or-  Lawrence  W.  Mer 

ganization  which  could  plan  and  York  World-Telegram 

execute  the  newspaper  award  pro- 
gram  you  outlined  in  Shop  Talk 
at  Thirty  in  your  March  8  issue. 

You  may  have  heard  of  this  or-  . 
ganization.  Its  name  is  Editor  & 

Publisher.  ^nen ... 

I  Before  you  run  for  cover  con-  a _ _ 

sider  this  one  point.  Sports  have  ,  ,  »  •  •  r, 

as  many  awards  as  the  newspaper  f 

business  has.  yet  J.  G.  TayL  an  i  , 

Spink  has  established  a  number  of  Z  ) 

Sporting  News  awards  which  are  “  P^.^  e|ns  f«  1 

as  highly  regarded  as  any  of  the  Z 

fithprs  •  operator  can  set  5,000  eras 


^lien . . . 


j  as  highly  regarded  as  any  of  the 
others.  ‘ 

I  1  see  no  reason  why  Editor  & 
Publisher  could  not  do  the  same 


From  Editor  &  Publish) 


HERALD-EXPRESS 

Represented  Nationally  by  Moloney.  Regan  &  Schmitt,  Inc. 


I  thing,  and  it  would  certainly  be 

a  contribution  of  merit  to  the  pro-  Years  Ago — ANPA  u 

fession.  vention  topics  will  be:  La 

Gene  Sullivan  newsprint,  postal  rates,  and  r 
Managing  Editor,  •  •  •  Frank  E.  Tripp,  advert:) 

Coffevville  (Kan.)  Journal.  manager  of  Elmira  (N.  Y.)  i 

Gazette,  has  established  local 
I  To  the  Editor:  In  1945  during  eral  rate  card  on  basis  of 
j  my  regime  as  president  of  the  Na-  question:  “What  service  does 
1  tional  Newspaper  Promotion  As-  copy  deliver  to  the  advertiwr 
sociation,  we  initiated  an  “Oscar”  copy  benefits  only  one  retailer 
award  for  “the  publisher  who  gives  any  others,  it  gets  the  local  t 
the  greatest  recognition  to  the  im-  otherwise  the  general  rate, 
portance  of  promotion  and  utilizes  From  Editor  &  Publish 

its  forces  to  the  greatest  extent  •  ♦  ♦ 

for  organization  progress  and  pub-  10  Years  Ago — St.  Louis 
lie  benefit.”  ies  estimate  saving  of  2,0()0  k 

The  plan  was  discontinued,  of  newsprint  in  year  by  elimi 
Why,  I  don’t  know.  But  be  that  ing  all  returns.  .  .  .  Many  da 
as  it  may,  the  grandiose  idea  you  around  country  are  boosting 
discuss  is  a  pip  in  my  book.  For  rier-delivered  price  from  l*c 
people  in  an  extrovertive  business,  2()c  per  week, 
too  many  newspaper  men  are  over-  From  Editor  &  Publis 

ly  introvertive.  Why  let  the  movie  *  *  ♦ 

and  other  industries  beat  the  pants 

off  us  with  something  that  should  A  !  An 

be  grassroots  with  us?  It’s  ironi-  Z/®** 

cal,  too,  that  we  help  them  beat  .  ^ 

their  drums  by  giving  loads  of  ANPA  program  for  April  nif- 
space  to  their  Oscar  giving.  lights  radio  competition  for  ^ 

Let  me  plant  a  seed.  Editor  &  vertising,  circulation  prices,  P 
Publisher  is  “industry-promotion  television  logs,  and  Teletypese 
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_ y4nJ  flo^ 

ANPA  program  for  April  hi? 
lights  radio  competition  for  ^ 
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thanks  to  the  partnership 
between  The  Meat  Packiiip^ 
Industry  and  the  Medical 
Profession 


Insulin— only  substance  known  to  medical  science 
which  can  control  diabetes. 

ACTH— treatment  of  arthritis,  severe  asthma,  and 
many  other  conditions. 

Cortisone— treatment  of  rheumatic  fever,  arthri¬ 
tis,  various  allergies,  inflammatory  eye  dis¬ 
eases,  etc. 

Epinephrine— treatment  of  many  allergic  condi¬ 
tions  such  as  asthma,  low  blood,  pressure, 
certain  heart  affections. 

Liver  Extract— treatment  of  pernicious  anemia. 

Fibrin  Foam— controls  bleeding  during  surgical 
operations. 

Gastric  Mucin —treatment  of  many  stomach  afflic¬ 
tions,  notably  peptic  ulcer. 

Thyroid  Extract— treatment  of  depressed  function¬ 
ing  of  the  thyroid  gland  (myxedema  and 
cretinism). 

Cholesterol— starting  material  for  the  preparation 
of  many  hormones. 

Posterior  Pituitary  Extract— increases  blood  pres¬ 
sure  during  certain  conditions  of  shock. 

Bile  Salts— treatment  of  gall  bladder  disturbances 
and  abnormalities  in  fat  digestion. 

Rennet — aids  in  milk  digestion. 

Sutures — widely  used  in  surgery  because  they  pos¬ 
sess  great  strength;  need  not  be  removed 
since  they  are  absorbed  by  the  body. 

Estrogenic  Hormones — treatment  of  certain  con¬ 
ditions  arising  out  of  the  menopause. 

Progesterone — treatment  of  threatened  and  habit¬ 
ual  abortion,  and  in  severe  dysmenorrhea. 

Dehydrocholic  Acid — treatment  of  certain  gall 
bladder  disorders  and  abnormalities  of  bile 
flow. 

Parathyroid  Extract — treatment  of  tetany  (severe 
involuntary  muscle  contraction)  which  fol¬ 
lows  removal  of  these  glands. 

Benzoinated  Lard — widely  used  as  a  medicinal 
ointment  base. 

Diastase— aids  in  promoting  starch  digestion; 

Lipase— aids  in  promoting  fat  digestion. 

Trypsin— aids  in  promoting  protein  digestion; 

)Bone  Marrow  Concentrates— treatment  of  vari¬ 
ous  blood  disorders. 

Suprarenal  Cortex  Extract— used  in  the  treatment 
of  Addison’s  Disease. 


Meat  animals  are  the  source  of  many  im¬ 
portant  medical  products — including  all 
those  on  the  list  at  the  right.  Every  day 
physicians  rely  on  these  products  to  help 
save  lives,  battle  disease,  relieve  pain  and 
restore  health  for  millions  of  people.  Per¬ 
haps  you,  or  some  member  of  your  family 
have  been  helped  by  one  of  these  vital 
products — or  will  be  sometime  in  the  future. 

To  help  make  them  available  to  your 
doctor,  the  meat  packing  industry  has  elab¬ 
orate  facilities  for  saving  medically  impor¬ 
tant  by-products.  To  make  a  single  ounce  of 
insulin,  for  example,  pancreas  glands  from 
7,500  pigs  or  1,500  cattle  must  be  saved 
and  properly  processed. 

This  list  (and  it  is  only  a  partial  one) 
shows  that  many  great  discoveries  have 
come,  already,  from  the  research  partner¬ 
ship  between  the  meat  industry  and 
modern  medicine.  The  search  goes 
on  for  even  greater  things. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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No  Glamour  Boy 


As  an  undergraduate  at  Rutgers,  Raymond 
Daniell  was  so  eager  to  become  a  newspaper 
man,  he  grabbed  a  job  without  waiting  for  his 
diploma.  There  was  more  glamour  in  the  news 
room  than  in  the  classroom. 

Now,  after  almost  30  years,  the  glamour  wears 
thin.  Ray  Daniell  began  to  suspect  that  when  he 
was  gassed  covering  the  steel  strike  in  1937.  He 
was  sure  of  it  when,  during 
the  long  blackout  years  in 
London,  he  was  twice  bomb¬ 
ed  out  of  home  and  office. 

But,  after  almost  30  years, 
the  eagerness  remains.  It  is 
one  reason  why  Daniell  is 
everywhere  recognized  as 
one  of  the  ablest  journalists 
of  his  generation. 

Ray  Daniell  joined  The 
Times  staff  in  1928  after  five 
years  of  covering  sensational  murder  trials,  lurid 
divorce  scandals,  elaborate  gangster  funerals.  In 
the  next  10  years  he  found  philosophies  more 
important  news  than  personalities,  “significance” 
more  newsworthy  than  sensation.  Often  he  suf¬ 
fered  discomfort,  more  than  once  he  courted 
danger  to  uncover  the  facts  in  such  top  news 
stories  as  the  Scottsboro  case,  the  Huey  Long 
dictatorship,  sharecropper  troubles  in  Arkansas, 
coal  miner  troubles  in  Kentucky. 


Daniell  started  covering  the  international 
scene  in  1939  in  Mexico  City.  With  war  loom¬ 
ing  in  Europe,  he  was  transferred  that  year  to 
London.  He  remained  at  that  critical  post 
throughout  the  war.  In  1945,  he  re-opened  The 
Times  bureau  in  Berlin,  covered  post-war 
Europe  until  1949,  when  he  returned  to  London. 
As  chief  of  The  Times  London  bureau,  he  covers 
one  of  the  most  sensitive 
and  strategic  news  posts  in 
the  world. 

On  The  Times  staff 
you  will  find  many  men 
and  women  who,  like  Ray 
Daniell,  are  tops  in  their 
field.  Editors,  reporters, 
correspondents,  they  pool 
their  knowledge  and  their 
talents  each  day  to  produce 
a  newspaper  that  is  alert, 
vigorous,  interesting,  different  from  any  other. 
The  Times  has  the  biggest  staff.  It  publishes  the 
most  news. 

Readers  get  more  out  of  The  Times  because 
the  editors  put  more  into  The  Times.  That’s 
why  advertisers  also  get  more  out  of  The  Times. 
And  that’s  why,  for  33  years,  they  have  made 
The  Times  their  principal  medium  in  the  world’s 
biggest  market.  There’s  a  lot  about  The  Times 
today  you  ought  to  know.  Let  us  tell  you. 
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Hear  St  Newspapers’  Policy 
Of  Modernization  Defined 


Local  Service  W 
Says  Hearst,  Jr., 

Chicago  —  Modernization  and 
expansion  projects  for  the  16 
Hearst  newspapers  across  the 
country  were  outlined  here  March 
19  by  William  Randolph  Hearst,  Jr. 

Speaking  before  the  Chicago 
Federated  Advertising  Club,  Mr. 
Hearst  said  Hearst  newspapers  will 
continue  the  policy  espoused  by  his 
late  father.  He  promised  they 
would  continue  to  be  “American 
papers  published  for  the  Ameri¬ 
can  people.” 

Mr.  Hearst  also  told  about  re¬ 
vamping  the  American  Weekly 
and  the  Pictorial  Review,  which 
will  make  their  debuts  in  new  for¬ 
mats  May  11. 

A  Dynamic  Industry 
Paying  tribute  to  his  father,  Mr. 
Hearst  said; 

“The  death  of  my  father  last 
August  naturally  provoked  much 
speculation  as  to  the  future  of 
the  Hearst  newspapers  and  our 
other  publishing  enterprises. 

“1  do  not  think  anybody  will 
question  that  my  father  was  a 
unique  personality  in  the  newspa¬ 
per  publishing  held. 

“His  impact  on  the  newspaper 
craft  is  spread  across  the  pages  of 
practically  every  paper  in  the  land. 

“He  was  a  pioneer,  a  trail-blazer, 
an  editor  with  an  instinct  for  the 
pulse  of  popular  thought. 

“When  he  had  finished  building 
his  enterprises,  they  represented  a 
tremendous  personal  achievement. 

“The  passing  of  such  a  figure 
naturally  left  a  huge  gap  in  our 
organization.  He  prepared  his  five 
sons  for  that  eventuality  by  a 
long  apprenticeship  in  every  phase 
of  the  business. 

“We  cannot — and  we  do  not  in¬ 
tend  to — rest  on  my  father’s 
achievements. 

“Fashions  change  in  newspapers. 
It  is  a  dynamic  industry.  It  never 
stands  still. 

“We  are  keenly  aware  of  the 
needs  of  a  modern  newspaper  and 
think  we  will  continue  to  meet 
nnd  even  anticipate  the  demands 
of  the  future. 

.  We  have  inherited  the  pool  of 
Wisdom  and  experience  accumu¬ 
lated  by  my  father  and  his  asso¬ 
ciates  throu^  the  passing  years. 
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ill  Be  Emphasized, 
in  Chicago  Talk 

“Some  of  his  trusted  advisors, 
editors  and  publishers,  who  had 
known  him  intimately,  occupy  po¬ 
sitions  of  high  importance. 

Berlin  and  Gortatowsky 

“For  example:  Richard  E.  Ber¬ 
lin  is  president  of  the  Hearst  Cor¬ 
poration  and,  with  my  father,  was 
responsible  for  building  and  run¬ 
ning  our  many  successful  maga¬ 
zines. 

“Also,  J.  D.  Gortatowsky  is  gen¬ 
eral  manager  of  our  newspapers. 
Their  abilities  and  experience 
are  invaluable  to  us. 

“We  have  16  papers  in  cities 
stretching  from  Boston  to  San 
Francisco  and  from  New  York  to 
Seattle.  The  average  daily  circu¬ 
lation  is  more  than  5,250,000.  The 
average  Sunday  circulation  is  over 
8,000,000. 

“I  want  all  of  our  newspapers 
to  be  local  papers  that  reflect  the 
life  and  activities  of  their  commu¬ 
nities.  Specifically,  I  want  the  Her- 
ald-American  to  be  a  Chicago  pa¬ 
per  for  Chicago  people. 

“We  do  not  intend  to  relax  in 
putting  out  the  kind  of  newspaper 
Chicago  wants. 

To  Stay  in  Chicago 

“Chicago  is  a  vigorous,  for¬ 
ward-looking  town  in  which  we  al¬ 
ways  intend  to  have  representa¬ 
tion.  We  have  been  publishing 
here  for  more  than  50  years. 

“Intimately  associated  with  our 
16  newspapers  is  the  most  spec¬ 
tacular  magazine  venture  in  his¬ 
tory — the  American  Weekly,  with 
a  circulation  of  over  9,000.000 
every  Sunday,  including  outside 
papers. 

“We  are  re-making  the  Ameri¬ 
can  Weekly,  but  our  other  Sunday 
supplement,  the  Pictorial  Review, 
is  also  being  revamped  for  a  debut 
on  May  11. 

“The  Pictorial  will  be  bright 
and  modern  and  I  am  sure  you  will 
be  pleased  with  it.  Naturally,  we 
expect  it  will  add  considerable 
punch  to  our  Sunday  package. 

Editors  for  Local  Features 

“Each  paper  will  have  an  editor 
in  charge  of  local  features  in  the 
Pictorial  Review. 

“Our  features  syndicate.  King 
Features,  largest  in  the  world,  serv¬ 
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ices  more  than  2,500  newspapers, 
700  of  them  outside  the  United 
States.  Its  specialties  are  printed 
in  32  languages  in  50  countries.  It 
is  a  global  concern  and  is  equipped 
to  supply  a  newspaper  with  every 
department  except  its  local  news. 

“One  feature  alone — the  ‘Blon- 
die’  strip,  drawn  by  Chic  Young — 
is  published  in  1,300  newspapers. 

“I’d  like  to  turn  now  to  the 
Hearst  magazines,  a  very  solid 
chunk  of  the  whole  Hearst  show. 
Our  magazines,  with  a  total  circu¬ 
lation  of  over  6,000,000  are 
Cosmopolitan,  Good  Housekeep¬ 
ing,  Harper’s  Bazaar,  House  Beau¬ 
tiful,  House  Beautiful’s  Guide  for 
the  Bride,  Practical  Gardener, 
Motor,  Motor  Boating,  the  Ameri¬ 
can  Druggist,  Town  and  Country, 
and  Connoisseur. 

“Three  Hearst  magazines  are 
published  in  Great  Britain. 

INS  Is  Autonomous 

“Now  we  come  to  International 
News  Service,  one  of  the  three 
great  news  agencies. 

“Throughout  the  world,  INS 
serves  2,565  newspaper  and  radio 
station  clients,  with  a  combined 
circulation  and  audience  of  250,- 
000,000  each  day. 

“One  point  should  be  stressed. 
Although  INS  is  a  Heart  opera¬ 
tion,  it  is  run  autonomously  and  is 
never  influenced  by  our  editorial 
policies. 

“As  part  of  INS  is  International 
News  Photos  which  serves  more 
than  500  newspapers  and  other 
clients,  with  last-minute  news  pic¬ 
tures. 

“Not  directly  part  of  our  pub¬ 
lishing  enterprises  but  connected 
with  it  are  three  radio  stations 
and  one  TV  station. 

“In  addition  to  all  this,  there 
are  the  Hearst  Metrotone  News 
and  Telenews  in  which  we  are  in¬ 
terested. 

“I  have  listed  the  various  Hearst 
properties  to  give  you  some  idea 
of  the  complexity  of  the  task  that 
has  fallen  upon  us. 

$100  Million  Payroll 

“It  is  no  easy  matter  to  direct 
an  organization  with  more  than 
23,000  employes  and  an  annual 
payroll  of  over  $100,000,000. 

“It  is  a  job  which  I  hope  to 
tackle  with  the  same  energy  which 
spurred  my  father  when  he  took 
over  his  first  newspaper  in  1887. 

“The  vigor  and  enthusiasm 


Publishers  Face 
7-Hour  Drought 

Publishers  attending  the  ANPA 
convention  are  going  to  be  plagued 
by  a  seven-hour  “dry”  spell  on 
April  22,  when  the  New  York 
State  Primary  election  will  be  held. 
Public  bars  and  cocktail  lounges 
will  be  closed,  by  legal  provision, 
from  3  p.  m.  to  10  p.  m. 

The  United  Feature  Syndicate 
cancelled  its  traditional  reception. 

“We  didn’t  think  it  appropriate 
to  serve  tea  at  a  cocktail  party,” 
observed  Laurence  Rutman,  vice- 
president  and  general  manager  of 
the  syndicate. 

Paul  A.  Stewart,  public  relations 
director  of  the  Waldorf-Astoria 
Hotel,  where  the  convention  meets, 
advised  conventioneers  to  slake 
their  thirsts  completely  at  luncheon 
on  that  semi-dry  day. 


which  moved  him  as  he  guided  his 
newspapers  to  a  position  of  emi¬ 
nence  are  still  much  in  evidence 
within  the  Hearst  organization. 

“1  am  fully  aware  of  my  respon¬ 
sibility  to  the  people  who  work 
for  the  Hearst  organization.  1  am 
equally  aware  of  the  fact  that  a 
publisher  owes  a  responsibility  to 
the  communities  in  which  his  news¬ 
papers  appear  and  to  his  country, 
this  great  United  States  of  ours. 

“A  newspaper  can  play  a  part 
for  good  or  ill  in  the  community 
and  in  the  nation.  Its  impact  on 
the  public  mind  can  hardly  be 
measured. 

“Therefore,  it  is  our  determined 
intention  to  see  that  the  Hearst 
Newspapers  continue  to  wage  an 
energetic  fight  in  the  public’s  be¬ 
half. 

“We  insist  that  they  expose  so¬ 
cial  abuses. 

“We  insist  that  they  ferret  out 
corruption  in  official  places. 

“We  insist  that  they  fight  to 
safeguard  the  rights  of  the  people 
against  exploitation. 

Still  Fighting  Communism 

“1  don’t  think  there  is  any  need 
to  emphasize  the  attitude  of  the 
Hearst  organization  toward  the 
greatest  threat  America  has  ever 
known,  the  worldwide  menace  of 
Communism. 

“My  father  exposed  the  true 
nature  of  Communism  while  it  was 
still  fashionable  to  view  it  sympa¬ 
thetically.  We  will  continue  our 
efforts  to  keep  America  awake  to 
its  danger. 

“There  is  one  thing  now  that 
I  want  to  assure  you  is  in  no  way 
going  to  be  changed,  and  that  is 
our  editorial  policy  —  what  we 
stand  for  and  what  we  believe  in.” 
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Japan  Corps 
'On  Their  Own' 
After  April  1 

Foreign  correspondents  in  Japan 
will  be  on  their  own,  as  far  as  per¬ 
sonal  living  expenses  go,  after 
April  1,  when  the  privileges  of 
Army  housing  and  post-exchange 
purchasing  expire  on  order  from 
Gen.  Matthew  B.  Ridgway. 

For  nearly  seven  years  the  press 
corps  in  Tokyo  has  enjoyed  many 
personal  advantages,  such  as  low- 
cost  housing  and  tax-free  cigarettes. 
Implementation  of  the  peace  treaty 
leaves  them  on  the  same  basis  as 
any  other  foreign  correspondent 
abroad.  They  must  make  their 
own  arrangements  with  the  land¬ 
lord  and  buy  their  goods  on  the 
open  market. 

Reporters  assigned  to  Korea, 
however,  continue  with  Army  at¬ 
tachments,  as  long  as  they  are  in 
Korea.  They  may  purchase  sup¬ 
plies  from  the  PX  in  Japan  only 
to  the  extent  they  are  for  use  in 
the  war  zone. 

General  Ridgway's  order  per¬ 
mits  continued  use  of  Army  com¬ 
munications  facilities  to  report  the 
Korean  war  and  truce  news,  but 
press  agencies  must  move  out  of 
the  Tokyo  Radio  headquarters 
which  they  have  occupied  since 
1945. 

“The  General  has  been  very  de¬ 
cent  about  the  whole  thing  and 
deserves  our  commendation,”  said 
Barry  Faris,  editor-in-chief  of  In¬ 
ternational  News  Service.  “We 
knew  this  was  coming  a  long  time 
ago  and  prepared  for  it.” 

Correspondents  who  make  To¬ 
kyo  their  home  base  will  feel  the 
brunt  of  the  order.  One  reported 
that  his  rent  would  jump  from  $60 
to  $347  a  month.  Px  cigarettes 
that  cost  $I  a  carton  take  $3.61  on 
the  Japanese  market.  Gasoline  is 
42  cents  a  gallon,  compared  with 
17  cents  when  bought  through  the 
Army. 

A  Western-style  house  “just 
what  we  wanted"  could  be  had 
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for  $625  a  month,  commented  Mac 
R.  Johnson,  New  York  Herald  Tri¬ 
bune. 

Full  expenses  of  reporters  work¬ 
ing  in  Korea  are  paid  by  the  home 
office. 

Some  of  the  correspondents 
have  appealed  to  General  Ridgway 
to  relax  the  order,  on  the  ground 
that  they  are  actually  covering  a 
U.N.  command  headquarters. 
Their  arguments  included  refer¬ 
ence  to  Germany  where  reporters 
are  assisted  by  the  military  in  ar¬ 
ranging  for  housing  and  have  ac¬ 
cess  to  the  PX  since  it  is  a  profit¬ 
making  operation  that  benefits 
Army  welfare  funds. 

■ 

Subtle  Control 
Exercised  Over 
Press  in  Cuba 

Havana  —  Cuba  has  gained  a 
new  chief  of  state — at  the  expense 
of  losing  the  basic  principles  of 
the  freedom  of  its  press. 

Since  March  10,  when  Gen.  Ful- 
gencio  Batista  seized  control  of  the 
government,  armed  guards  have 
been  placed  on  a  24-hour  alert 
around  every  radio  and  television 
station.  Newscasters  are  prohibited 
from  transmitting  anything  which 
might  “disturb  the  peace.” 

While  directives  to  the  press 
have  been  less  stringent,  the  gov¬ 
ernment,  nevertheless,  makes 
known  its  wishes  by  a  friendly 
sort  of  subtle  censorship.  This 
usually  comes  in  the  form  of  a 
personal  call  from  the  Ministry 
of  Propaganda's  office  which  “re¬ 
quests”  that  a  certain  news  item 
not  be  published,  or  that  it  be 
played  strong,  depending  on  the 
government’s  viewpoint. 

The  new  Minister  of  Propaganda 
is  Ernesto  de  la  Fe,  a  little  known 
former  newspaperman  who  holds 
the  rank  of  cabinet  member  with¬ 
out  portfolio. 

A  publisher  of  one  of  Ha¬ 
vana’s  most  influential  newspapers 
summed  it  this  way: 

“The  government  has  not  told 
us  what  we  can,  or  cannot,  print. 
Everything,  thus  far,  has  been  on 
a  Moe  to  Joe  basis.  We  will  get 
a  telephone  call  from  the  Palace 
asking  us  if  we  would  please  do 
this  or  that.  Naturally,  we  com¬ 
ply  because  we  don’t  know  what 
will  happen  if  we  don’t.” 

The  feeling  of  fear  and  uncer¬ 
tainty  which  permeates  the  press 
is  graphically  expressed  in  the  fact 
that  not  one  Havana  daily  (over 
20  in  all)  has  come  out  editorially 
against  the  new  regime.  This  is 
rare  considering  the  vociferous 
partisanship  of  Cuban  newspapers. 

It  was  reported  that  a  newspaper 
photographer  had  his  camera  de¬ 
stroyed  by  police  when  he  insisted 
on  taking  pictures  of  one  of  the 
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No  controls  have  been  issued 
against  news  going  out  of  the 
country. 


WASHINGTONS 

House  Bill  Would  End  FCC's  ‘Newspaper  Policy' 

It’s  NOW  THE  STAIED  OPINION  of  the  Housc  Interstate  and  Foreign 
Commerce  Committee  that  the  Federal  Communications  Commissita 
should  be  denied  the  authority  to  exercise  a  discriminatory  attitude 
toward  newspaper  applicants  for  broadcast  licenses.  Whereas  the  Mc¬ 
Farland  Bill  to  revise  FCC  procedures  got  through  the  Senate  without 
any  such  stipulation,  the  House  version  brought  into  the  open  prohibits 
the  Commission  from  adopting  any  rule  or  regulation  of  substance  or 
procedure  which  discriminates  against  any  person  based  upon  interen 
in,  association  with,  or  ownership  of  any  medium  primarily  engaged 
in  the  gathering  and  dissemination  of  information. 

The  Commission  has  been  following  a  policy  of  weighing  newspaper 
applicants  against  non-newspaper  rivals,  and  favoring  the  latter  when 
“all  other  factors  are  equal.”  The  House  bill  would  state:  “No  appli¬ 
cation  for  a  construction  permit  or  station  license  (or  for  the  renewal, 
modification,  or  transfer  thereof)  may  be  denied  by  the  Commission 
solely  because  of  any  such  (see  above)  interest,  association,  or  owner¬ 
ship.”  * 

Journalistic  10-Strike  Controversial,  to  Say  the  Least 

William  Hillman's  book,  “Mr.  President,"  proved  easily  to 
he  the  most  controversial  of  the  shelves  of  tomes  which 
have  come  out  of  the  combined  newspaperman-author  list 
in  recent  years  with  opinion  here  dividing  all  the  way  from 
whether  it  is  a  campaign  dmument  or  a  complete  disclaimer 
of  interest  in  another  term  by  President  Truman. 

Newspapers  and  newspapermen  took  differing  views,  and 
articulately,  but  they  were  agreed  upon  one  basic  fact:  Hill¬ 
man.  a  former  Hearst  reporter,  had  made  a  journalistic  10- 
strike  by  obtaining  access  to  the  private  papers  and  diaries 
of  Harry  S.  Truman.  The  controversies  over  “exclusive  inter¬ 
views”  were  reduced  in  importance;  Mr.  Truman,  in  any  event, 
already  had  stated  he  would  grant  such  interviews  whenever 
he  wished  to  do  so  and  without  a  “by  your  leave"  from  the 
Washington  correspondents. 

Mr.  Truman’s  numerous  comments  on  the  press,  few  of 
them  on  the  complimentary  side,  drew  no  return  fire  from 

i  Washington  newsmen  generally.  They  are  used  to  the  Presi¬ 
dent’s  press  conference  blasts  at  the  “kept"  press,  the  “sabo¬ 
tage"  press,  or  the  “careless”  press. 

When  Price  Boost  Is  Imminent  OPS  Will  Be  Told 
OPS  Chief  Ellis  Arnall  says  he  has  received  assurances  from 
Canada  that  he  will  be  notified  in  the  event  a  newsprint  price  increw 
becomes  imminent.”  In  a  letter  to  the  House  subcommittee  studying 
newsprint  Mr.  Arnall  relates  that  one  of  his  aides  and  a  Canadian 
government  spokesman  conferred  Feb.  21  in  New  York  and  the 
latter  indicated  that  by  reason  of  cost  and  profit  studies  now  under 
way.  it  was  possible  that  an  additional  price  increase  on  newsprint 
would  be  approved.  “They  (the  Canadians)  also  stated,”  Mr.  AmaB 
advises,  “that  an  opportunity  would  be  given  us  to  discuss  it  before  the 
increase  was  announced.” 

Fourth  Estate  Names  That  Make  News  on  Capitol  Hill 
Walter  T.  Bidder,  formerly  chief  of  the  St.  Paul  (Minn.)  Dispatch- 
Pioneer  Press  Washington  bureau,  will  resume  that  position  next  weet 
after  four  years  as  information  officer  with  EC  A  and  MSA  in  Europe. 
Kenneth  Crouse,  former  Dispatch-Pioneer  Press  labor-management 
editor  who  was  in  charge  during  Mr.  Bidder’s  leave  of  absence,  will 
continue  as  a  member  of  the  Washington  staff. 

*  *  * 
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Carroll  Kii.hairick  has  joined  the  staff  of  the  Washington 
as  an  editorial  writer,  following  one  year’s  service  as  assistant  chief 
of  the  State  Department’s  press  section.  For  10  years  before  going  into 
the  Acheson  office  he  was  a  Washington  correspondent. 

*  *  * 


E.  Lou  Shainmark,  for  10  years  managing  editor  of  the  Chicago 
Herald  American  and  lately  engaged  in  advertising  and  public  relations, 
has  been  appointed  assistant  to  Federal  Security  Administrator  Oseff 
R.  Ewing,  in  charge  of  the  public  information  program. 


City  Business  Tax 
Appeal  Is  Planned 

Berkeley,  Calif.  —  Right  of  a 
city  to  collect  a  business  license 
tax  from  a  newspaper  is  now 
headed  toward  a  Supreme  Court 
decision.  Editor  &  Publisher  was 
told  this  week. 

The  League  of  California  Cities 


is  “definitely  interested”  in  learn¬ 
ing  if  cities  are  authorized  to  levy 
such  a  tax,  headquarters 
stated.  Plans  to  appeal  a  superior 
court  ruling  that  a  City  of  Coroni 
tax  is  invalid  as  an  “unconstitn* 
tional  abridgement  of  the  freedom 
of  the  press”  are  not  to  be  con¬ 
strued  as  a  “fight  against  news¬ 
papers,”  the  League  emphasized. 
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It’s  Time  to  Advertise, 
ANA  Speakers  Say 


By  Robert  B.  McIntyre 

Hot  Springs,  Va. — In  spite  of 
defense  demands  and  material 
shortages,  there  are  opportunities 
for  a  substantial  expansion  of  sales 
through  aggressive  advertising  and 
merchandising. 

That  was  the  consensus  ex¬ 
pressed  here  March  19-20  at  the 
Spring  meeting  of  the  Association 
of  National  Advertisers  attended 
by  400  members. 

A  film  presentation  prepared  by 
.^mo  Johnson  of  J.  Walter  Thomp¬ 
son  Co.,  showed  there  is  $  1 30  bil¬ 
lion  available  in  the  nation's  eco¬ 
nomy  for  discretionary  spending. 

What’s  more,  customers  are  mul¬ 
tiplying  as  population  increases 
monthly  at  the  rate  of  the  total 
number  of  people  who  live  in 
Syracuse,  N.  Y.  Topping  it  all  off 
is  a  $100  billion  savings  accounts 
backlog  from  which  industry  can 
draw. 

“There  is  no  need.”  the  film 
concluded,  “to  cut  back  our  stan¬ 
dard  of  living — the  rest  is  up  to 
us." 

Selling  Task  Stressed 

The  task  of  selling  the  output 
“of  our  incredible  and  magnificent 
manufacturing  production,”  was 
laid  in  the  laps  of  advertising  and 
sales  executives  by  William  H. 
Howard,  vicepresident  of  Young  & 
Rubicam,  Inc. 

“We  must  wake  up  our  man¬ 
agements  to  the  suicidal  aspect  of 
our  Maginot  Line — that  it  is 
enough  to  sit  back  comfortably 
with  our  historic  dollars  and  per- 
ants  and  our  twaddle  about  sell¬ 
ing  expense;  and  we  must  sell  con¬ 
sumers  that  they  want  more  things 
than  they  now  think  they  do,”  he 
declared. 

That  advertising  is  a  necessary 
growth  ingredient  to  the  life  insur¬ 
ance  business  was  shown  by  David 
W.  Tibbott,  New  England  Mutual 
Life  Insurance  Co.,  in  reporting  a 
study  made  by  his  firm  on  the 
growth  of  22  companies. 

Six  of  seven  companies  that  in¬ 
creased  their  business  had  contin¬ 
uing  campaigns  in  national  media 
for  18  years  or  longer  and  in  1950 
spent  60  percent  of  the  total  indus¬ 
try  expenditure  (less  than  $20,000,- 
POO)  for  national  media  advertis¬ 
ing. 

“Substantial,  consistent  advertis¬ 
ing  programs  in  major  media,  seem 
|o  be  not  only  an  essential  growth 
ingredient  in  the  life  insurance 
business  but  a  competitive  neces¬ 
sity  if  the  industry  is  to  keep  life 
insurance  in  the  vital  role  it  should 
have  in  the  economic  program  of 
^ury  American  family,”  Mr. 
Tibbott  concluded. 

Edward  Gottlieb,  New  York 
Ljty,  described  publicity  as  an  “in- 
wpensive  tool  to  help  you  get  the 


most  out  of  your  advertising  cam¬ 
paigns.” 

Favorite  Research  Projects 

A  progress  report  on  Advertis¬ 
ing  Research  Foundation  projects 
was  presented  by  Fred  B.  Man- 
chee,  of  Batten,  Barton,  Durstine 
&  Osborn,  Inc. 

Based  on  returns  to  date  in  a 
poll,  he  said  74%  of  advertisers, 
agencies  and  media  rate  research 
techniques  as  very  important;  61% 
rate  media  evaluation;  43%  adver¬ 
tising  craftsmanship;  and  24%  re¬ 
search  on  economic  and  market 
data. 

Here  are  the  standings  of  the 
top  10  projects:  accurate  measure¬ 
ment  of  magazine  ad  readership. 


72%;  study  of  radio-TV  ratings 
services,  65%;  magazine  audience 
characteristics  and  duplication 
study,  62% ;  effect  of  TV  on  maga¬ 
zine  and/or  newspaper-  reading, 
55%;  study  to  determine  how  long 
people  remember  advertising, 
54% ;  study  of  effectiveness  of  rec¬ 
ognition  technique,  51%;  manual 
on  copy  testing  and  research 
methods,  50%;  analytical  tabula¬ 
tions  of  findings  from  continuing 
studies,  47%;  study  of  ad  expendi¬ 
tures  related  to  sales  and  national 
income,  46%;  and  study  of  audi¬ 
ence  duplication  and  totals  for 
combinations  of  media.  45%. 

TV  Support  Expected 

No  advertising  medium  that  has 
captured  the  interest  and  imagina¬ 
tion  of  the  people  will  be  hurt  by 
television,  according  to  Harold  E. 
Fellows,  president  of  National  As¬ 
sociation  of  Radio  and  Television 
Broadcasters. 

While  talent  costs  will  always  be 
high  for  the  extravaganza  type  of 


production,  they  will  come  down 
on  other  types  of  shows,  he  pre¬ 
dicted. 

Charges  Up 

However,  time  charges  will  go 
up,  “As  the  medium  becomes  more 
valuable  with  the  addition  of  sets 
and  viewers — and  as  progress  is 
made  in  selling  even  more  mer¬ 
chandise  through  television  but  the 
cost  per  viewer  will  go  down  as  the 
medium  grows.” 

The  NARTB  president  expressed 
confidence  in’  the  ability  of  adver¬ 
tisers  to  foot  the  bill. 

“Advertising  will  support  tele¬ 
vision,”  he  said,  “because  1  believe 
television  will  do  its  share  of  sup¬ 
porting  business.” 

Magazine,  newspaper  and  radio 
advertising  were  classed  as  being 
in  the  “in-a-rut  department”  by 
Julian  L.  Watkins,  of  J.  Walter 
Thompson  Co.,  author  of  “The 
100  Greatest  Advertisements.”  He 
appealed  for  more  originality  in 
copy. 


Home  Show  Ad-Booth  Plan  Sells 
179,392  Plus*  Lines  in  Syracuse 


Syracuse,  N.  Y. — The  Syracuse 
Post-Standard  Home  Exposition — 
attracting  26,777  persons  on  the 
opening  day  of  its  four-day  run, 
March  18-21 — brought  in  179,392 
lines  of  plus-linage,  local  and  na¬ 
tional,  over  and  above  existing  con¬ 
tract  commitments. 

The  first  show  of  its  kind  staged 
in  central  New  York,  the  P-S  ad¬ 
mission-free  exposition  generally 
was  characterized  by  the  public  as: 
“Better  than  the  State  Fair!”  Be¬ 
sides  the  special  events  arranged  by 
the  newspaper,  added  “show”  at¬ 
tractions  were  provided  by  local  or¬ 
ganizations  and  cooperating  mer¬ 
chants  to  build  up  the  exposition 
as  a  public  affair. 

The  Home  Exposition  followed 
by  less  than  a  month  the  Post- 
Standard  Style  Show,  which  at¬ 
tracted  16,000  persons  to  the  War 
Memorial  on  Feb.  22. 

To  augment  traffic  for  booth  dis¬ 
plays,  the  Post-Standard  sponsored 
a  cake  baking  contest,  a  cooking 
school  and  a  sewing  school — all 
three  running  the  full  four  days 
of  the  show. 

60  Bakers  a  Day 

One  of  the  most  popular  crowd- 
getters,  the  cake  baking  contest 
was  staged  in  the  exposition  hall  in 
full  view  of  the  public.  Contest¬ 
ants  baked  on  10  stoves  in  two- 
hour  shifts  from  10  a.m.  to  10 
p.m.  for  a  total  of  60  bakers  a 
day — 240  in  the  four-day  show — 
competing  for  prizes  totaling  $700. 

The  cooking  school,  staged  in  an 
auditorium-type  setting  at  one  end 
of  the  exposition  hall,  attracted 
about  1,000  at  each  of  the  twice 
daily  sessions.  Fifteen  bags  of 
groceries  were  given  at  each  ses¬ 
sion. 


A  sewing  school  was  run  by 
Sears,  Roebuck  &  Co.,  in  a  third- 
floor,  500-capacity  auditorium. 

The  special  events  also  contribu¬ 
ted  to  the  extra  advertising  linage. 
Richard  H.  Amberg,  publisher  of 
the  Post-Standard,  a  Newhouse 
newspaper,  broke  down  the  179,- 
392-line  figure  to  show  the  fol¬ 
lowing  totals: 

151,500  lines  from  local  mer¬ 
chants  who  occupied  booths  at  the 
show; 

15,196  from  national  advertis¬ 
ers  sold  locally  in  connection  with 
the  cooking  school; 

7.848  in  connection  with  the 
cake  baking  contest,  and 

4.848  in  connection  with  the 
sewing  contest. 

Special  Ad  Contracts 

In  setting  up  the  advertising  pro¬ 
gram  for  the  exposition,  special 
contracts  were  prepared  by  the 
Post-Standard  with  the  implicit 
provision  that  all  linage  was  plus- 
business  and  in  no  way  affecting 
regular  contracts  or  commitments. 
Post-Standard  advertising  staffmen 
arranged  all  contracts. 

The  exposition  was  set  up  in  the 
War  Memorial  exhibit  hall,  which 
has  a  floor  space  Kif  48,000  square 
feet.  One  hundred  booths  were 
provided  for  local  merchants  and 
national  displays,  with  five  col¬ 
umns  of  advertising  the  price  tag 
on  each  booth. 

Plenty  of  “something  for  noth¬ 
ing”  incentive  was  on  hand  in 
free  yardsticks,  thimbles,  pam¬ 
phlets,  foods  from  fried  shrimp  to 
apple  juice.  Several  exhibitors 
gave  exposition  prizes. 

Advance  promotion  of  the  ex¬ 
position  was  done  entirely  through 
Post-Standard  news  columns.  Be¬ 


ginning  about  two  weeks  before  the 
opening,  promotion  was  stepped 
up,  and  stories  and  pictures  of 
some  phase  of  the  affair  were  car¬ 
ried  front  page  daily. 

Several  weeks  in  advance  of  the 
opening,  the  special  events  readily 
lent  themselves  to  live  copy  and 
to  reader  participation.  On  tlie 
cake  baking  contest  readers  were 
invited  to  submit  their  recipes, 
and  the  240  chosen  to  bake  at  the 
show  were  selected  from  several 
hundred  entries. 

Names  of  city  and  county  insti¬ 
tutions  which  were  to  receive  the 
rejected  cakes  were  announced, 
and  later  names  and  addresses  of 
the  accepted  contestants. 

An  all-male,  press  -  radio  -  tele¬ 
vision  baking  stunt  the  day  before 
the  opening  provided  a  last-minute 
impetus  from  all  city  media. 

Baking  before  an  invited  audi¬ 
ence  were  10  of  the  city’s  most 
widely  known  newspaper  and 
broadcasting  personalities:  J.  Leon¬ 
ard  Gorman,  city  editor  of  the 
Post-Standard;  Sam  Woodworth, 
vice-president  and  general  manager 
of  WFBL;  Bob  O’Donnell.  WSYR 
staffer;  Gordon  Alderman,  pro¬ 
gram  director  of  WHEN-TV;  Joe 
Cook,  columnist  of  the  Herald- 
Journal;  Joe  Commiskey,  news 
editor  of  WAGE;  •Red  Parton, 
WOLF  sportscaster;  Fred  Jeske, 
WNDR;  Jim  McDonald.  WSYRO- 
TV  star;  and  Wally  Bradley,  an¬ 
nouncer  at  Station  WAER-FM, 
Syracuse  University. 

Syracuse  Mayor  Thomas  J.  Cor¬ 
coran  —  wearing  a  special  apron 
with  a  Navy  first-class  cook  in¬ 
signia — was  the  judge  and  pre¬ 
sented  the  winner,  Sportscaster 
Parton,  a  $50  bill. 
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Trans  America  Firm 
Involved  in  Lawsuit 


Enquirer  Group 
Plans  to  Make  Bid 


Reliance  Commercial  Enter¬ 
prises,  Inc.,  which  maintains  an 
office  at  74  Trinity  Place,  New 
York  City,  and  whose  headquar¬ 
ters  are  in  Manila,  the  Philippines, 
filed  suit  in  Supreme  Court,  Man¬ 
hattan,  for  $159,468  damages 
against  Trans  America  Industries, 
Inc.,  515  Madison  Avenue,  for 
alleged  breach  of  warranty  in  the 
sale  of  Kraft  newsprint  paper. 

Complaint  states  that  last  May 
7,  plaintiff  and  defendant  entered 
into  an  agreement  whereby  Reli¬ 
ance  purchased  from  Trans  Amer¬ 
ica  Industries,  Inc.,  550  short  tons 
of  Kraft  paper  specified  as  “100 
per  cent  plain  finish,  36"x48" 
sheets.  50  pound  reams,  substance 
30  at  $.24  per  pound,  c.i.f.  Ma¬ 
nila.” 

Trans  America  recently  handled 
a  deal  for  6,475  tons  of  newsprint 
for  $1,650,000  to  Japanese  news¬ 
papers.  (E  &  P,  March  15,  page 
62.)  Much  of  the  newsprint  arrived 
in  damaged  condition  and  in  roll 
sizes  from  12  to  67  inches.  A  rep¬ 
resentative  of  a  Japanese  importing 
firm  has  hired  counsel  in  New 
York  City. 

It  is  averred  in  the  Reliance 
complaint  that  at  the  time  of  the 
making  of  the  contract,  plaintiff 
had  entered  into  contracts  for  re¬ 
sale  of  the  550  tons  of  Kraft  paper 
in  50  pound  reams  of  500  sheets 
each,  and  defendant  was  aware  of 
those  contracts.  Contracts  of  resale 
provided  for  a  price  of  $.28  per 
pound. 

Short  of  Specifications,  Claim 

Complaint  avers  that  during  last 
June  and  July,  defendant  shipped 
certain  Kraft  paper  to  plaintiffs 
customers  in  pretended  compliance 
with  terms  of  the  agreement,  and 
plaintiffs  customers  accepted  the 
deliveries,  and  defendant  was  paid 
in  full,  in  accordance  with  the 
agreement. 

Plaintiff  charges  the  Kraft  paper 
so  shipped  was  not  as  warranted 
in  that  the  average  weight  of  each 
ream  of  500  sheets  was  not  50 
pounds  but  was  in  excess  of  80 
pounds,  resulting  in  a  correspond¬ 
ing  shortage  of  15  reams  per  ton, 
and  a  total  shortage  of  7,635 
reams  in  the  shipment. 

Complaint  says:  “Plaintiff  had 
no  opportunity  to  inspect  the  Kraft 
paper,  nor  did  plaintiffs  customers 
have  such  an  opportunity  until 
after  the  arrival  thereof  in  the 
Philippines,  and  plaintiff  had  no 
knowledge  that  the  Kraft  paper 
was  not  as  warranted  until  it  was 
so  advised  by  its  customers  after 
the  customers  had  accepted  and 
taken  possession  of  the  Kraft  paper 
and/or  had  had  a  reasonable  op¬ 
portunity  to  discover  the  defects 
therein.” 

Plaintiff  avers  that  at  the  time 
and  place  of  the  delivery  of  the 


Kraft  paper  to  plaintiffs  customers, 
the  paper  as  received  was  of  the 
fair  and  reasonable  value  of  $269,- 
883.  It  is  asserted  that  the  Kraft 
paper  would  have  been  of  the  fair 
and  reasonable  value  of  $388,631 
if  it  had  corresponded  with  the 
description  under  which  plaintiff 
purchased  it. 

Damages  Alleged 

Plaintiff  states  it  has  suffered 
damages  to  the  extent  of  $118,748 
and  that  it  lost  profits  on  resale 
of  the  Kraft  paper  in  the  sum  of 
$40,720. 

A  writ  of  attachment  has  been 
issued  to  plaintiff  in  this  suit  but 
the  sheriffs  return  has  not  been 
filed  as  yet  and  there  is  no  indica¬ 
tion  as  to  what  property  or  assets 
of  defendant  have  been  subjected 
to  levy.  No  answer  has  been  filed 
as  yet. 

Records  in  Supreme  Court,  Man¬ 
hattan,  disclose  that  last  Sept.  26, 
Manila  Times  Publishing  Co.,  Inc., 
publisher  of  the  Manila  Times,  in¬ 
stituted  suit  against  Trans  Ameri¬ 
ca  Industries,  Inc.,  for  alleged 
breach  of  contracts  in  the  sale  of 
newsprint. 

It  was  charged  in  that  proceed¬ 
ing  that  defendant  falsely  invoiced 
shipments  of  newsprint  as  of 
United  States  origin  when  in  fact 
it  was  Canadian.  Plaintiff  in  that 
action  also  accused  defendant  of 
making  false  statements  in  writing 
as  to  the  sizes  and  origin  of  the 
newsprint  shipped  and  to  be 
shipped. 

Counsel  for  Manila  Times  Pub¬ 
lishing  Co.,  Inc.,  obtained  a  tem¬ 
porary  injunction  from  Justice 
Henry  Clay  Greenberg,  enjoining 
Trans  America  Industries  from 
drawing,  negotiating  or  receiving 
payment  on  certain  drafts  under 
letters  of  credit  established  with 
the  Chase  National  Bank  and  the 
Irving  Trust  Co.  Plaintiff  then 
claimed  it  had  a  cause  of  action 
for  the  recovery  of  so  much  of 
$392,496  as  was  represented  by 
the  failure  of  defendant  to  live  up 
to  its  contractual  obligations. 

No  complaint  was  ever  filed  in 
this  earlier  suit. 

Last  Oct.  8,  Justice  Edward  R. 
Koch  signed  an  order  on  consent 
of  counsel  for  both  sides,  vacating 
the  injunction  order  of  Justice 
Greenberg,  and  a  stipulation  was 
signed  by  respective  counsel  stat¬ 
ing  that  they  had  reached  “a  mu¬ 
tually  satisfactory  agreement  of 
settlement.” 

Breed,  Abbott  &  Morgan  are 
counsel  for  The  Manila  Times 
Publishing  Co.,  Inc.,  and  they  also 
represent  Reliance  Commercial 
Enterprises,  Inc.  Kunstler  &  Kunst- 
ler  are  attorneys  for  Trans  Ameri¬ 
ca  Industries,  Inc. 

Editor  &  Publisher  learned  this 
week  that  Trans  America  has  con- 


CiNCiNNATi  —  A  group  of  En¬ 
quirer  employes,  including  several 
key  executives,  have  announced 
their  intention  to  bid  for  the  paper. 

The  Times-Star  owners  have  al¬ 
ready  signed  an  agreement  to  pay 
$7,500,000  but  beneficiaries  of  the 
McLean  estate  are  protesting  the 
sale. 

The  Enquirer  group  must  raise 
$1,500,000  cash  to  meet  the  down 
payment  made  by  the  Times-Star. 
Many  of  the  845  employes  are  re¬ 
ported  to  have  pledged  amounts  of 
from  $1,000  to  $5,000  and  outside 
financial  help  is  being  sought.  The 
plan  also  contemplates  assistance 
from  John  R.  and  Edward  Mc¬ 
Lean.  Employes  propose  to  pay 
the  balance  from  annual  earnings 
of  the  Enquirer. 

Neither  Hulbert  Taft,  publisher 
of  the  Times-Star,  nor  Roger  H. 
Ferger,  publisher  of  the  Enquirer, 
who  previously  announced  the  sale 
arrangement,  would  comment  on 
the  employes’  efforts.  The  group 
must  make  a  definite  commitment 
before  April  28,  which  is  the  date 
set  for  a  court  hearing  in  Wash¬ 
ington  on  the  sale. 


U.  N.  Experts 
Vote  for  New 
Inquiry  Body 


tracted  to  supply  1,000  tons  of 
newsprint  for  $240,000  to  Consor- 
cio  Diarios  Espanola  in  Madrid.  A 
letter  of  credit  for  that  amount  has 
been  placed  with  the  Bank  of 
America  in  New  York  City. 


Prensa  Seizure 
By  Peron  Gets 
U.  N.  Censure 


United  Nations,  N.  Y. — The 
suppression  of  the  Argentine  news¬ 
paper  La  Prensa  was  condemned 
this  week  in  the  United  Nations  as 
“an  infringement  of  freedom  of  the 
press.” 

This  was  the  first  time  the  world 
organization  has  gone  on  record 
in  the  case.  The  condemnation 
was  supported  by  10  of  the  12 
members  of  the  Subcommission  on 
Freedom  of  Information — a  rare 
display  of  agreement  in  this  group. 

Vasily  M.  Zonov,  the  Soviet 
member,  cast  the  single  negative 
vote.  He  refused  to  explain  his 
position.  One  member  of  the  group 
was  absent. 

It  was  a  Latin-American  repre¬ 
sentative  who  sponsored  the  con¬ 
demnation  proposal.  In  submitting 
it,  Alfredo  Silva-Carvallo  of  Chile 
assailed  the  Argentine  govern¬ 
ment’s  “police  action”  and  the 
“violence,  murder  and  terror” 
which,  he  said,  took  place  at  the 
time  of  the  paper’s  seizure  a  year 
ago. 

The  Chilean  editor  also  protest¬ 
ed  the  assumption  of  the  name  La 
Prensa  by  new  publishers  who  were 
“obedient  and  pliant”  tools  of  the 
Peron  government  and  condemned 
this  use  of  a  “prestige  device.” 


United  Nations,  N.  Y. — Estab¬ 
lishment  of  a  permanent  commit¬ 
tee  of  news  experts  within  the 
United  Nations  to  handle  a  broad 
work  program  on  topics  related  to 
the  press  was  recommended  this 
week  by  the  U.N.  Subcommissk* 
on  Fiwdom  of  Information  and 
the  Press. 

Creation  of  the  new  expert-body 
was  voted  7  to  2.  The  Soviet  and 
United  States  members  opposed 
the  idea,  arguing  that  any  issue  on 
press  freedom  could  be  aired  be¬ 
fore  existing  U.N.  bodies  such  as 
the  Human  Rights  Commission  or 
the  General  Assembly. 

New  Authority 
This  new  body  of  “independent" 
experts  would  have  authority  to 
make  on-the-spot  investigations  in¬ 
to  the  degree  of  press  liberties  en¬ 
joyed  in  any  part  of  the  world— 
when  called  upon  to  make  these 
inquiries  by  the  U.N.  Economic 
and  Social  Council. 

All  of  the  subcommission’s  rec¬ 
ommendations  must  be  approved 
by  the  Council  which  already  has 
directed  the  subcommission  to 
wind  up  its  activities  at  this  session 
and  then  quit  work. 

The  subcommission  adopted  the 
revised  code  of  ethics  and  asked 
for  further  Council  consideration 
of  measures  to  combat  false  and 
distorted  news  and  any  kind  of 
propaganda  which  may  product 
or  accentuate  a  threat  to  the  peace, 
Vasily  M.  Zonov,  the  Soviet  ex¬ 
pert,  said  the  “inquiry”  privilege 
is  an  infringement  on  the  sovereign 
rights  of  states  and  he  indicated 
his  government  would  have  no  part 
of  such  procedure. 

U.  S.  Opposed 
Carroll  Binder,  the  United  States 
expert,  objected  that  a  new  body 
would  simply  perpetuate  the  con¬ 
flicts  which  haci  disrupted  the  com¬ 
mittee  during  its  present  session 
He  saw  little  prospect  at  this  time 
in  reaching  agreement  on  what  h 
“good”  or  “true”  journalism. 

Establishment  of  a  special  U.N. 
body  on  press  issues  was  backed 
enthusiastically  by  experts  from 
the  Middle-East,  Asia  and  Latin 
America. 

The  proposal  was  sponsored 
jointly  by  India,  Lebanon  and  the 
Philippines.  As  approved  by  the 
Subcommission,  the  future  “per¬ 
manent  and  independent”  body 
would  be  composed  of  12  experts 
selected  by  the  U.N.  Secretary 
General  from  lists  recommended  to 
goverhments  by  newspapers,  press 
associations  or  journalistic  organ¬ 
izations. 
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San  Diego  Cartoonist 

San  Diego,  Calif. — Ralph  Yoa 
formerly  on  the  Oklahoma  CitJ 
(Okla.)  Oklahoman,  has  joined  the 
San  Diego  Union  as  the  paper’s 
first  fulltime  editorial  cartoonist. 
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Jefferson  Is  Honored 
By  Central  States 


By  George  A.  Brandenburg 

Chicago — C.  K.  (Ken)  Jeffcr-  April  1,  and  two  more  10%  raises 

son,  Des  Moines  (la.)  Register  over  the  next  two  years.  These 

ind  Tribune,  was  chosen  the  “fa-  percentages  will  be  taken  on  the 

vorite  son”  of  Central  States  Circu-  basic  cost  now  in  effect,  and  will 

lation  Managers  Association  here  not  be  compounded,  stated  Mr. 

this  week  at  the  3Sth  anniversary  Carter. 

convention.  Mr.  Carter  has  worked  out  the 

Mr.  Jefferson  was  honored  as  a  new  rates  on  the  Indianapolis  Star 

past  president  (1930-31)  and  as  and  News  (morning,  evening  and 

Central  States’  secretary-treasurer  Sunday)  and  has  devised  a  formu- 

for  the  past  20  years.  He  was  re-  la  as  a  rule  and  guide  in  arriving 

elected  for  his  21st  term.  at  the  new  costs.  “I  believe  it  is  PRESIDENT AL  YEAR  accounts  for  the  banner  parade  at  the  Central 

Receives  State  Gifts  necessary  to  expect  better  than  States  Circulators’  convention  in  Chicago:  Left  to  right— -Miles  A. 

•*r»  I  .  »»  f  .u  /"'  *  wholesale  net  return  on  all  mail  Nelson,  Wausau  (Wis.)  Record  Herald;  Floyd  Campbell,  Sioux  Falli 
^legates  frorn  the  nine  Cent-  ^  ..  .‘Your  mail  room  (S.  Dak.)  Argus  Leader;  Norman  Doman,  Minneapolis  (Minn.)  Star 

ral  States  comprising  the  asscKia-  ^  ^ °  ^  and  Tribune;  Hugh  E.  Christiansen,  Detroit  (Mich.)  Free  Press;  Earl 

tion  presented  gifts  to  Mr.  Jeffer-  J  M.  Treadwell,  Pontiac  (Mich.)  Press;  and  Howard  Mathews,  Lexington 

son  as  appropriate  remembrances  Papers  and  each  subscriber  mu^  tje  (Ky.)  Herald  Leader. 

from  their  respective  states.  Earli-  office. 

er  in  the  session,  the  members  in-  ways  in  which  newspapers  handle  ‘we  don’t  need  any  more  circula- 

jected  election  year  atmosphere  by  ‘ake  care  of  approxi-  mail  subscriptions.  tion.’  ” 

parading  around  the  convention  "lately  two-thirds  of  the  mailing  “Nq  circulation  manager  will  James  N.  Shryock,  managing  di- 


PRESIDENTAL  YEAR  accounts  for  the  banner  parade  at  the  Central 
States  Circulators’  convention  in  Chicago:  Left  to  right — Miles  A. 
Nelson,  Wausau  (Wis.)  Record  Herald;  Floyd  Campbell,  Sioux  Falli 
(S.  Dak.)  Argus  Leader;  Norman  Doman,  Minneapolis  (Minn.)  Star 
and  Tribune;  Hugh  E.  Christiansen,  Detroit  (Mich.)  Free  Press;  Earl 
M.  Treadwell,  Pontiac  (Mich.)  Press;  and  Howard  Mathews,  Lexington 
(Ky.)  Herald  Leader. 


jected  election  year  atmosphere  by 
parading  around  the  convention 


enough  to  take  care  of  approxi¬ 
mately  two-thirds  of  the  mailing 


tion. 

James  N.  Shryock,  managing  di- 


Mr.  Carter  said  many  circulators 


spending  to  the  presentation,  said:  have  no  idea  of  the  actual  postal 


hall  behind  state  banners.  State  Sl^duating  from  basic  rate  of  dispute  the  philosophy  that  all  cir-  rector.  Audit  Bureau  of  Circula- 
roundtable  sessions  followed  ^  Sunday  in  Zones  1-  culation  should  pay  its  own  way,  tions,  stressed  that  the  same  mu- 

Mr.  Jefferson,  assistant  circula-  2-3  to,  70c  per  week  in  the  6-7-8  jf  it  can,”  said  Mr.  Rison.  “Yet  if  tual  interests  which  led  to  adver- 
tion  manager,  now  in  his  35th  year  it  can't,  there  are  several  options.  tising  buyers  and  publishers  organ- 

with  the  R&T  organization,  in  re-  Mr.  Carter  said  many  circulators  Favors  Holding  Mail  ‘he  Bureau  38  years  ago, 

spending  to  the  presentation,  said:  have  no  idea  of  the  actual  postal  Rison  said  he  favors  main-  ®xist  today.  The  Bureau  is  not^a 

“If  we  can  continue  to  progress  cosf  per  year  on  their  mail  sub-  lining  mail  subscriptions,  not  in-  Pohcing  organization,  he  said,  it 

in  our  chosen  profession  as  circu-  scribers  He  suggested  it  is  “high  creasing  prices  more  than  absolute-  ^  bureau  of  standards  and  serves 
lation  managers,  then  we  can  feel  tirne  all  of  us  are  doing  some  sta-  ,  necessary  and  fighting  for  every  Mobil*.  Ata 

we  are  going  forward  for  the  bet-  “stical  work  on  mail  rates  showing  possible  mail  subscriber  “We  had  George  B.  Moffett,  Mobile  Ala., 
ferment  of  newspapers.”  bow  they  affect  our  cost  structure.”  raising  at  the  rate  of  one  dol-  organization  se  Is  circulation 

Roundtable  chairmen  reported  Mail  Rates  Under  Fire  lar  per  year  for  some  time,”  he  ex-  soPPbes.  urged  circulation  mana- 

that  carrier  turnover  seemed  to  be  Mail  subscriptions,  which  have  plained  in  connection  with  the 

more  prevalent  among  city  carriers  been  historically  sold  at  low  rates  Louisville  papers.  “This  year  we  ...  „  ■  ,  •  rnn'inu*. 

man  among  suburban  carriers,  or  at  fairly  consistent  rates  with  elected  to  make  our  annual  offer  th» 

Merchandise  prizes,  trips  and  cash  high  selling  costs,  are  destined  for  at  the  same  rate  as  last  year  and  j  r  f  nmoram  he  sai<l  with 

were  reported  as  the  popular  a  sharp  analysis  in  the  months  had  the  most  successful  campaign 

awards  among  carriers.  Merit  con-  ahead,  Jasper  Rison,  Louisville  that  we  have  ever  conducted.”  P  ,,„u,arH  an«wJ^r  tn  th*. 

teh  and  the  awarding  of  Inland  (Ky.)  Courier-Journal  and  Times,  Mr.  Rison  declared  “I  for  one  w'  Qai,i  that 

Daily  Press  Association  certificates  pointed  out.  With  the  new  postal  am  willing  to  stand  up  and  be  m„:f,ritv’  of  newsnaners  ch  iree 


ferment  of  newspapers.” 

Roundtable  chairmen  reported 
that  carrier  turnover  seemed  to  be 


tising  buyers  and  publishers  orsan- 
izing  the  Bureau  38  years  ago, 
exist  today.  “The  Bureau  is  not  a 


George  B.  Moffett,  Mobile,  Ala., 
whose  organization  sells  circulation 


annually  to  outstanding  carriers  rates,  he  said  it  is  a  natural  as-  counted  as  a  disciple  of  Matt  Sulli-  r/!iit^K/Yr%L  \kn-i 

were  cited  as  promotions  that  tend  sumption  that  “almost  every  circu-  van  who  believes  that  it  is  not  only  c„nnli<.c  ^  ' 

to  maintain  carrier  morale.  One  lation  manager  will  be  called  upon  possible  for  us  to  price  ourselves  . 

paper  reported  a  “mystery  contest”  by  his  publisher  within  the  next  out  of  existence  but  to  price  our-  Keefe  New  President 

for  carriers  in  which  the  prize  was  few  months  to  make  recommenda-  selves  into  a  position  of  despiera-  Edward  Keefe,  LaCrosse  (Wis.) 
kept  secret  until  won  by  the  boy  tions  on  what  to  do  about  his  mail  tion  in  our  promotion  with  the  first  Tribune  and  Leader  Press,  was 

with  the  best  sales  record.  list.”  reverse  in  economic  conditions.  It  elected  president  of  CSCMA,  suc- 

Mail  Rates  Discussed  The  answer,  he  said,  is  not  go-  is  my  opinion  that  a  number  of  ceeding  M.  E.  Fisher,  Minneapolis 

Mail  circulation  came  in  for  '”S  to  be  nearly  as  easy  as  it  good  newspapers  are  not  in  busi-  (Minn.)  Star  and  Tribune,  who 

some  discussion,  in  view  of  the  seems,  judging  from  the  wide  va-  ness  today  because  they  heeded  becomes  chairman  of  the  board, 

pending  postal  rate  increase  April  opinions  and  the  various  some  ‘wise  guy’  who  insisted  Michael  E.  Moyer,  LaPorte  (Ind.) 


1.  but  many  of  the  papers  repre¬ 
sented  do  not  have  a  large  amount 
of  mail  circulation.  Only  two  pa¬ 
pers  reported  an  increase  in  mail 
subscription  prices  to  offset  the 
higher  postal  rates. 

One  speaker  urged  Central 
States  circulators  not  to  raise  their 
■wil  rates  to  the  point  of  losing 
meir  subscribers.  His  suggestion 
"'as  to  make  the  rate  high  enough 
I®  pay  the  cost  of  mailing  and 
handling,  but  to  “fight  to  keep 
®''ory  possible  mail  subscriber.” 

R.  W.  Carter,  Indianapolis 
Ond.)  Star  and  News,  warned, 
however,  that  with  increased  postal 
fates,  unless  newspapers’  mail  rate 
ttnjetures  are  revised  upward,  they  new  OFFICERS 
^*1  nnd  mail  circulation  making  right— Michael  E, 

Edward  Keefe,  La 
the  30%  increase  is  spread  over  M.  E.  Fisher,  Min 
years,  he  explained,  10%  C.  K.  Jefferson,  D 
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Herald- Argus,  was  chosen  vice- 

- president  to  succeed  Mr.  Keefe. 

C.  K.  Jefferson,  Register  and  Trib¬ 
une,  was  re-elected  secretary-treas¬ 
urer. 

W.  G.  Scott,  Beloit  (Wis.) 
News;  Ralph  E.  Heckman, 
Wayne  (Ind.)  Newspapers;  and 
Robert  Furman,  Des  Moines  Reg¬ 
ister  &  Tribune,  were  elected  to 
the  board  of  directors. 

J.  L.  Parker,  recently  retired 
from  the  Cedar  Rapids  (la.)  oa- 
zette  and  an  Iowa  circulation  ex¬ 
ecutive  for  40  years,  was  elected 
to  honorary  life  membership  m 
Central  States. 

E.  P.  Schwartz,  Des  Moir  -s 
NEW  OFFICERS  of  Central  States  Circulation  Managers:  Left  to  President,  International  Cir- 

right — Michael  E,  Moyer,  LaPorte  (Ind.)  Herald-Argus,  vice-president;  culation  Managers  Assoaatii'n, 
Edward  Keefe,  LjiCrosse  (Wis.)  Tribune  and  Leader  Press,  president;  spoke  at  the  Monday  luacheu  i, 
M.  E.  Fisher,  Minneapolis  Star  and  Tribune,  chairman  of  brard;  and  discussing  the  general  program  of 
C.  K.  Jefferson,  Des  Moines  (Iowa)  Register  and  Tribune,  sec.-treas.  ICMA. 


Kent,  Ohio  —  More  than  200  any  pictures  showing  prisoners  be- 
photographers  from  22  states  and  ing  mistreated. 

Canada  attended  the  opening  ses-  When  questioned  as  to  whether 
sion  of  the  1 1th  Annual  Kent  State  the  American  press  has  done  an 
University  Short  Course  for  Press  adequate  job  in  showing  the  Amer- 
Photographers  this  week.  ican  people  the  war,  Mr.  Sparks 

Vincent  S.  Jones,  director,  news  answered:  “Absolutely  not.”  He 
and  editorial  offices,  Gannett  said  the  fault  for  the  newspapers 
Newspapers,  opened  the  course  by  not  using  stories  or  pictures  is  be- 
urging  photographers  to  work  to  cause  maybe  the  correspondents 
overcome  the  “mass  inferiority  can’t  make  the  war  interesting 
complex”  which  is  the  hallmark  of  enough  for  them.  And  it  is  a 
their  profession.  Mr.  Jones,  who  “damn  shame”  they  are  not  using 
is  also  director  of  this  year’s  them. 

course,  told  the  photographers  to  In  closing,  Mr.  Sparks  asserted 
sell  the  editor  on  pictures  and  stop  even  though  there  is  a  lull  in  the 
being  a  martyr  by  continual  grip-  fighting,  lives  are  still  being  lost, 
ing  and  no  action.  “If  you  have  and  papers  should  keep  the  war 
a  good  picture,  sell  it  to  the  editor,  before  the  public  eye  whether  in 
print  it  king-size  and  show  how  news  reports,  photographs  or  fea- 
good  it  is,”  he  added.  tures. 

Giving  the  keynote  address  to  Following  Mr.  Sparks’  address,  _ 

the  short  coursers  was  Fred  Sparks,  the  technical  sessions  of  the  course  almost  impossible  to  shoot.  the 

foreign  correspondent  for  the  Chi-  began  with  a  round-table.  Repre-  He  pointed  out  that  even  though  wh: 

cago  Daily  News  syndicate  and  sentatives  of  seven  manufacturers  they  now  have  a  small  film  size  f 
1951  Pulitzer  Prize  winner.  His  showed  new  equipment  which  is  there  is  no  real  film  saving.  The  phe 
topic  was  “The  Press  In  Korea.”  now  in  use  or  will  be  soon.  reason  for  this  is  that  so  many  and 

The  war  in  Korea  depresses  the  Among  new  equipment  pre-  times  the  photographer  is  forced  fieh 

photographers  and  reporters  as  it  viewed  was  the  Heiland  Strohoner  to  develop  a  roll  of  film  with  only  phc 
does  the  soldier  because  there  is  IV,  a  high-power  AC-DC  strob  one  or  two  shots  on  the  roll.  enc 

no  objective,  said  Mr.  Sparks.  He  unit,  and  a  new  smaller  model,  the  Other  speakers  were  Harold  Car-  “ 
pointed  out  that  “No  one  knows  Strobonar  III,  a  portable  light-  ter,  Sylvania;  Don  Mohler,  Gen-  spe 
where  they  are  going  or  why.”  The  weight  AC  model,  and  the  new  eral  Electric,  and  a  society  panel  his 
soldiers  do  not  live  for  victory  as  Grad-a-Con  light  unit  for  Du  Pont  composed  of  Bernie  Noble,  Cleve-  rap 
they  did  in  World  War  11,  but  live  Varigam  paper,  which  does  away  land  Plain  Dealer;  Paul  Hewlett,  jn  i 
for  the  two  “R’s.”  These  are  the  with  the  gelatin  filters  required  for  Rochester  (N.  Y.)  Democrat  so 

little  “R”  which  stands  for  rest  use  with  Varigam.  Eastman  Kodak  Chronicle,  and  Julius  Greenfield,  edi 
and  recreation  and  a  five-day  va-  demonstrated  its  BC  flash  unit  and  Akron  (Ohio)  Beacon  Journal.  sen 

cation  in  Tokyo.  The  big  “R”  is  extensions.  Mr.  Carter  spoke  and  showed  ^ 

rotation,  which  means  a  trip  home.  A  slide  demonstration  showed  slides  on  “Opportunities  in  Small 

The  peace  talks  which  are  a  big  how  the  Fairchild  Engraver  could  Towns.”  Samples  of  grouping  va- 
news  item  here  at  home  are  al-  solve  a  newspaper’s  engraving  rious  size  groups  was  taken  up  by 
most  forgotten  at  the  front  lines,  problem.  Graflex  showed  its  new  Don  Mohler  in  his  talk  titled  a 
asserted  Mr.  Sparks.  line  of  Ciroflex  cameras.  Rite-  “Tale  of  Two  Cities.”  He  showed 


WHF.N  WAR’S  QUIET  in  Korea,  there  are  other  things,  suck  i 
earthquakes  to  be  covered.  Max  Desfors,  left,  and  Johnny  Fujiitl 
the  Associated  Press  are  seen  on  their  way,  by  plane,  to  Hokkiik 
to  report  on  a  'quake  and  tidal  wave.  Johnny  was  bom  in  Jipa 
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say  they  were  given  to  the  Amer-  the  speed  of  development,  he  said, 
ican  press  by  Red  newspapermen  Drawbacks  to  the  small  camera 
who  are  Red  agents.  He  said  any-  they  use,  he  said,  is  that  it  cannot 
one  with  average  intelligence  use  different  lenses,  there  is  no 
would  know  they  would  not  pass  front  correction  for  architectural 


the  photographer’s  brain.  He  no  and  Times.  u  ii**'®* 

longer  must  compete  with  the  idea  Color  Transparencies:  he  wj 

of  not  having  something.  He  said  waukee  Journal  award);  Firs^'l  was  i 
maybe  newspapers  have  spent  too  “Jamaica  Holiday,”  by  Bert  Enu^T  than 
much  money,  and  compared  this  to  uel,  Detroit  Free  Press.  1 1  wo 
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CARTOONISTS  DEPICT  TAFT  AND  TRUMAN  AS  PRIMARY 'ALSO-RANS' 


EYE-WASH! 

Scott,  N'EA  Service 


THAT  SHADOW'S  GOT  PUNCH 

Jwtua.  Minneapolis  (Minn.)  Uta 


NEW  HAMPSHIRE  STORY 

Fisher,  Portland  Oregon  Daily  Journal 


Truman  Book  Shows 
Attitude  To  Press 


Harry  S.  Truman’s  book,  “Mr. 
President,”  contains  many  refer¬ 
ences  to  the  press  drawn  from  his 
letters,  privdte  memoranda  and 
diary.  The  book  was  prepared  by 
William  Hillman  and  released  this 
week  by  Farrar,  Straus  &  Young 
($5.00). 

A  comparison  of  the  statements 
and  remarks  made  during  his  pres¬ 
ence  in  office  from  1945  through 
1951  reflects  the  President’s  chang¬ 
ing  attitude  toward  newspapers 
and  newspapermen. 

Here,  in  the  order  they  appear 
in  the  book,  are  President  Tru¬ 
man’s  comments  on  the  press: 

“Margie  held  a  concert  here  in 
D.  C.  on  Dec.  5th.  It  was  a  good 
one.  She  was  well  accompanied 
l>y  a  young  pianist  named  Allison 
whose  father  is  a  Baptist  preacher 
in  Augusta,  Georgia.  Young  Alli¬ 
en  played  two  pieces  after  the 
intermission,  one  of  which  was 
'he  great  A  flat  Chopin  Waltz, 
Opus  42.  He  did  it  as  welt  as  it 
«>uld  be  done  and  I’ve  heard 
Paderewski,  Moritz  Rosenthal  and 
iosef  Lhevinne  play  it. 

‘A  Frustrated  Critic’ 

“A  frustrated  critic  on  the  Wash¬ 
ington  Post  wrote  a  lousy  review. 
The  only  thing.  General  Marshall 
5aid,  he  didn’t  criticize  was  the 
J'amish  on  the  piano.  He  put  my 
haby  as  low  as  he  could  and  he 
niade  the  young  accompanist  look 
pe  a  dub. 

J  It  upset  me  and  1  wrote  him 

I  what  I  thought  of  him.  I  told  him 
he  was  lower  than  Mr.  X  and  that 
was  intended  to  be  an  insult  worse 
than  a  reflection  on  his  ancestry, 
would  never  reflect  on  a  man’s 


mother  because  mothers  are  not 
to  be  attacked,  although  mine  was. 

“Well,  I’ve  had  a  grand  time  this 
day.  I’ve  been  accused  of  putting 
my  baby  who  is  the  apple  of  my 
eye  in  a  bad  position.  I  don’t 
think  that  is  so.  She  doesn’t  either 
— thank  the  Almighty.”  (Page  36. 
From  handwritten  personal  nota¬ 
tion  dated  Dec.  9,  1950.) 

Newsmen  Have  Complex 

“My  Dear — :  I’ve  just  read  your 
column  about  my  security  press 
conference.  You  give  me  credit 
for  the  responsibility  of  the  men 
who  were  the  sources  of  the  in¬ 
formation  about  which  I  talked. 

I  wish  that  were  true. 

“You  newspaper  men  have  a 
complex  that  anyone  who  tells  you 
of  any  of  your  shortcomings  is 
either  ambitious  to  be  a  dictator 
or  else  he  is  an  ignoramus.  But 
you  should  take  into  consideration 
that  we  are  no  longer  in  the  gay 
nineties  of  Ben  Harrison,  William 
McKinley  or  Teddy  the  Rough 
Rider. 

“We  are  faced  with  the  most 
terrible  responsibility  that  any  na¬ 
tion  ever  faced.  From  Darius  I’s 
Persia.  Alexander’s  Greece,  Had¬ 
rian’s  Rome,  Victoria’s  Britain,  no 
nation  or  group  of  nations  has  had 
our  responsibilities.  If  we  could 
spend  one  year’s  military  appropri¬ 
ations  to  develop  the  Euphrates 
Valley,  the  plateau  of  Ethiopia,  the 
tableland  of  South  America — if 
we  could  open  the  Rhine-Danube 
waterway,  the  Kiel  Canal,  the 
Black  Sea  Straits  to  free  trade,  if 
Russia  would  be  a  good  neighbor 
and  use  her  military  expenditures 
for  her  own  economic  develop¬ 


ment,  I  would  not  have  to  scold 
the  publishers  for  giving  away  our 
military  secrets.  Wish  you’d  do  a 
little  soul  searching  and  see  if  at 
great  intervals  the  President  may 
be  right. 

“The  country  is  yours  as  well  as 
mine.  You  find  no  trouble  in  sup¬ 
pressing  news  in  which  I’m  inter¬ 
ested.  Why  can’t  you  do  a  little 
safety  policing?”  (Page  47.  An 
unidentified  letter  which  was  never 
sent  to  “a  prominent  journalist” 
dated  Sunday,  October,  1951.) 

“Even  George  Washington  was 
not  exempt  from  some  of  the  most 
vicious  slanders.  He  was  accused 
of  wrongfully  appropriating  land 
belonging  to  a  friend  of  his,  and 
even  of  overdrawing  his  pay  as 
President.  As  a  matter  of  fact,  the 
Father  of  our  Country  could  not 
at  first  be  persuaded  to  run  for  a 
second  term,  because  he  was  so 
bitter  over  misrepresentations  of 
his  life  and  conduct  in  office. 

“In  going  over  the  history  of 
various  presidents  I  find  that  this 
is  nothing  new.  There  never  was 
a  more  thoroughly  misrepresented 
man  than  Thomas  Jefferson.  Of 
course,  you  are  familiar  with  how 
they  treated  Andrew  Jackson.  Fol¬ 
lowing  him  the  two  most  thorough¬ 
ly  misrepresented  were  Grover 
Cleveland  and  Woodrow  Wilson. 
They  almost  hounded  Cleveland 
to  his  grave.  It  is  interesting  to 
read  the  lies  they  published  about 
him  and  Mrs.  Cleveland. 

“Lincoln,  of  course,  was  thor¬ 
oughly  misrepresented  and  it  took 
fifty  years  to  get  at  the  truth.  So 
I  don’t  let  these  things  bother  me 
for  the  simple  reason  I  know  that 
I  am  trying  to  do  the  right  thing 
and  eventually  the  facts  will  come 
out. 

“I’ll  probably  be  holding  a  con- 
{Continued  on  page  65) 


Publisher  to  Syndicate 
'Mr.  President'  Book 

“Mr.  President,”  William  Hill¬ 
man’s  controversial  study  of  Harry 
S.  Truman  which  made  front-page 
headlines  across  the  country  this 
week,  will  be  syndicated  to  news¬ 
papers  by  the  book’s  publishers, 
Farrar,  Straus  &  Young.  Previous 
arrangements  for  serializing  the 
book  via  one  of  the  major  feature 
syndicates  fell  through  when  the 
publisher  offered  newspapers  the 
right  to  quote  up  to  2,000  words 
free  of  charge.  Editor  &  Publish¬ 
er  learned. 

“Mr.  President”  will  be  released 
in  20  installments  for  first  publica¬ 
tion  April  27.  Each  installment 
will  contain  2,000  to  2,500  words, 
representing  a  50%  condensation 
of  the  book’s  original  85,000-word 
text.  Two  illustrations  from  the 
book  will  be  available  with  each 
installment. 

Taft  Biography  Offered 
By  King  Syndicate 

Another  addition  to  the  list  of 
election-year  biographies  is  Caro¬ 
line  T.  Harnsberger’s  ‘“A  Man  of 
Courage,”  the  first  full-length  biog¬ 
raphy  of  Senator  Robert  A.  Taft. 
King  Features  Syndicate  is  of¬ 
fering  a  14-installment  illustrated 
condensation  for  first  release  April 
20.  The  book  will  be  published 
March  24  by  Wilcox  k  Follett, 
New  York  City. 

Each  installment  will  run  to 
about  1,200  words,  with  an  ac¬ 
companying  photograph  available 
in  print  or  mat  form.  In  addition, 
each  release  will  include  a  300- 
word  box  under  the  heading  “What 
Taft  Believes.”  The  box  material 
is  from  Sen.  Taft’s  speeches  and 
public  statements  on  political  is- 
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THE  ADVERTISING  SURVEY  had  a  strong  appeal  to  a  particu-  T  K 

"  *  lar  community  and  have  been  care-  uXUllllXlcr 

Qf  ^  breakdown  of  merchandise  Starts  Valley 

*^^**^^^  •”!  CO •« w#C classifications  promoted  by  stores  ,  C!  4" 

twTw  r  W  • «  xiy  «  television  indicates  that  the  rlCtUre  00011011 

#  1/  #  ✓V/yo  AVO  'I  /  greatest  success  can  be  expected 

^  '  X^Cc^O  £\ClUH  M  OO I  on  types  of  merchandise  where  Los  Angeles — A  Sunday  g-pag 

demonstration  is  possible.  These  tabloid  picture  section  coveriiij 

By  Robert  B.  McIntyre  include  appliances,  housewares  and  only  the  San  Gabriel  valley  sectiw 

home  furnishings.  Especially  good  of  Los  Angeles  County  w* 

Consistent  newspaper  advertis-  waste  of  money  and  ruled  out  results,  according  to  the  survey,  launched  March  1 6  by  the  Lor  itn- 

mg  that  continually  identifies  a  further  expenditures.  have  been  obtained  in  children’s  geles  Examiner. 

Bendix  home  appliances  dealer  According  to  Mr.  Ryan,  Bendix  wear,  though  the  promotion  of  section  called  “Su 

with  the  company  is  being  sought  plans  to  pursue  its  surveys  into  women’s  fashion  items  have  been  r.ihnVl  ValW  Pi’ctorinl  ”  m 

by  Frank  S.  Ryan,  director  of  ad-  other  major  cities;  says  he’d  cer-  spotty.  Parted  with  the  help  of  promotion 

n/nH-v^u"  promotion  for  tainly  appreciate  it  if  newspapers  in  Mr.  Abrahams’  opinion  the  copy  in  daily  newspapers  published 

Bendix  Home  Appliances,  South  in  general  would  help  teach  the  key  to  retailing’s  future  use  of  TV  jnVhe  area,  newsstand  rack  cank 

Bend,  Ind.  facts  of  life  to  local  dealers  about  and  the  possibilities  of  the  medium  gnd  pole  cards 

Mr.  Ryan  told  Editor  &  Pub-  the  importance  of  consistency  in  plight  be  found  in  a  study  of  sue-  '  i  u  ,k. 

LiSHER  that  he  and  Bendix  divi-  advertising.  And  you  must  admit  cessful  retail  TV  shows  now  being  ’ .  ,  served  oy  tte 

sional  managers  are  currently  his  plea  is  well  taken,  both  for  aired  with  emphasis  on  the  items  feature  section  consists  of 

working  with  distributors  in  slower  Bendix  and  newspapers.  being  promoted.  some  dozen  independent  citiw  aad 

nwkel,  atlar  Mudyine  results  of  TheS  findings  are  based  on  re-  XoSwr^noS" 

surveys  made  in  five  cities.  These  TV  as  Retail  Ad  Medium  plies  received  from  92  stores.  Of  approximately  500,0(W.  Aimut 
surveys  showed  that  dealers  who  Lags.  NRDGA  Survey  Finds  these,  33  use  TV  and  59  are  not  '"f/" 
ran  Bendix  eopy  frequenUy,  re-  CoMPAfinn  with  other  media,  using  TV.  Of  the  33  stores  using 

gardless  of  the  number  of  other  television  has  yet  to  prove  its  ef-  TV,  20  replied  that  their  principle  Kasaaena  ana  sierra  MacR 

brands  they  carried  and  advertised,  fectiveness  as  a  productive  retail  objective  of  TV  advertising  was  to  .  The  new  section  is  purely  to 
did  far  more  Bendix  washer  and  ^d  medium,  according  to  a  study  secure  immediate  sales;  nine  gave  circulation  value,  said  Dave  Brand- 
dryer  business.  completed  last  week  by  the  sales  institutional  prestige  as  the  reason  Examiner  promotion  mu- 

The  Bendix  ad  chief  noted  that  promotion  division  of  the  National  and  four  used  it  for  both  purposes,  as^r.  It  will  carry  no  advertisiin 
most  Bendix  aJs  are  designed  to  Retail  Dry  Goods  Association  Results  when  objective  is  immed-  Mr.  Brandman  said  that  m  yd 
tie  in  with  merchandising  activities  jsjew  York  City.  '  iate  sales  were  reported  by  16  P'®"*  Jo*’  puhlishini 

(E&P,  Nov.  17,  ’51,  page  14);  em-  -j-he  survey  is  based  on  informa-  stores  as  follows:  two  said  “satis-  special  swtions  coverinf 

phasized  that  newspaper  advertis-  ,ion  submitted  by  stores  which  factory’’;  five,  “good”;  one,  “ex-  southern  California  areas, 

ing  men  could  help  dealers  and  h^ve  used  TV  over  a  period  of  one  cellent”;  five  didn’t  know;  one  The  Examiner  s  new  section  a 
themselves  by  encouraging  retailers  (q  five  years  and  up  to  90  minutes  store  cited  a  3.2  percent  gain;  one  by  two  re^rters  and  two 

not  to  simply  buy  space  but  to  ^  Contributing  stores  are  lo-  a  7.5  percent  gain;  and  one  said  Ph^o^aphers  and  is  edited^ 
map  out  coordinated  merchandis-  ^ated  in  TV  market  areas,  and  cur-  results  varied  from  15  to  18%.  j.?""  Mingle,  editor  of  the  bundij 

ing-advertising  activities.  rently  use  TV  as  a  promotion  tool  Sources  of  TV  Budget  t'ictonal  Review  section. 

Newspapers  Could  Profit  jn  ^  wide  variation  of  programing  Of  33  stores  revealing  sources  .  Ua^lcr  present  schedules  the  sec- 

“Newspapers,”  Mr.  Ryan  pointed  and  telecasting  time.  of  their  TV  budgets,  nine  set  up  an  pnnted  in  advan^ce,  now  oi 

out,  “should  be  interested  in  help-  Howard  P.  .Abrahams,  manager  extra  anoronriation  and  vendor  co-  Tuesday  night,  but  the  deadline 
ing  local  retailers  run  successful  of  NRDGA’s  sales  promotion  di-  op;  eight  took  from  other  media  moved  back  to  co¬ 
sales  activities  rather  than  simply  vision,  noted  that  retailers  were  and  vendor  co-op:  five  used  extra  regular  Sunday  news 

selling  space  because  in  the  long  among  the  first  to  employ  televi-  appropriation  above  their  regular  sections.  Stuffing  of  the  section  n 

run  the  papers  stand  to  gain  far  sion  as  an  immediate  sales-produc-  media  budget;  five  borrowed  from  •’V  dealers  in  the  area  n 

more  linage  this  way.”  ing  media  corresponding  to  retailer  allocations  taken  from  other  me-  '^h'ch  the  section  circulates. 

The  ad  director  explained  that  objectives  in  using  newspaper  jja;  three  used  extra  money  and  Hotchkiss,  Los  Angta 

the  survey  Bendix  made  showed  space,  direct  mail  and  radio;  em-  ^i^o  took  from  other  media  includ-  Tmies  editor,  said  a  similar  pto 

that  too  many  dealers  felt  they  phasized  that  an  analysis  of  the  co-op  fund;  two  used  extra  "(p*  under  consideration  but  no » 

were  doing  a  good  job  if  they  ad-  reporting  stores’  realization  of  this  dollars  and  took  from  other  media;  "ad  been  reached, 

vertised  once  or  twice  a  week  and  immediate  sales  aim  shows  that  re-  j,nd  one  store  said  it  used  vendor 

featured  a  different  brand  of  wash-  suits  did  not  meet  the  standards  co-op  money  only.  " 

er  or  dryer  each  time,  "nie  net  which  retailing  expects  and  regu-  Objections  of  retailers  to  TV  T  lira  r^lnr 

result,  he  declared,  was  that  the  larly  receives  from  other  media.  ranged  all  over  the  lot.  Eighteen 

dealers  were  failing  to  capitalize  The  NRDGA  survey  reveals  that  o,it  of  46  stores  cited  high  costs  But  Shy  at  ItS  CostS 
on  any  of  the  national  advertising  many  stores  are  currently  using  their  chief  gripe.  Thirteen  out  t-.  v,„,-  „  .  p.., 

done  by  the  manufacturers  of  any  TV  on  an  “experimental”  basis,  33  stores  who  said  thev  had  dis-  .  ^  •  ^^**°"^*  Retail  Dry  Ooc® 

of  the  lines  they  carried.  looking  forward  Vo  the  time  when  continued  'hru^of^  Association  recently  smf' 

“One  depann,An,  slor.  in  a  i,  wilt  reach  its  potential  as  a  '„rresnl«  as  the  Na  f  'S; ’J.wsLtV 

small  City,’  he  continued,  did  61  leading  retail  ad  medium.  Con-  Next  on  the  list:  1 1  stores  said  the  .jSTo- nlenti 
percent  as  much  Bendix  business  trary  to  beliefs  in  the  trade,  says  medium  was  too  costlv.  u  ^  ^ 

as  more  than  50  Bendix  dealers  in  Mr.  Abrahams,  present  retail  TV  ■  costs, 

a  city  three  times  as  large.  That  budgets  do  not  generally  consist  TTAino  Some  60  percent  said  they  w* 

department  store  consistently  ran  of  funds  taken  from  other  media,  xieips  ^  color,  with  frequency  varyoj 

Bendix  advertising  identifying  it-  but  include  additional  appropria-  4-H  Ambassadors  from  once  a  week  to  once  or  tw« 

self  with  Bendix  national  advertis-  tions  and  co-op  dollars  from  vend-  Minneapolis  —  Twenty  -  seven  pnd  usually  reserve  its  to 

ing;  did  the  same  with  the  other  ors.  teen-age  “ambassadors”  from  Min-  fof  special  offers.  More  th^n  tw 

competitive  brands  it  carried.  Yet  Retail  objections  to  TV,  the  nesota  wilt  observe  farming  meth-  thirds  of  the  retailers  giving 
that  store  did  only  25  percent  of  study  also  shows,  result  from  the  ods  in  Mississippi  this  Summer  un-  centages  said  that  color 
the  business  in  its  native  city,”  he  high  cost  of  production  and  air  der  joint  sponsorship  of  the  vertising  costs  by  as  much  as  fro* 
added.  time,  the  lack  of  good  time  for  Minneapolis  Tribune  and  the  Min-  25  to  50  percent;  10  percent  fr 

Shoot  the  Works  retail  telecasts  and  inexperience  by  nesota  Agricultural  Extension  ser-  ported  it  doubled  their  ad  » 

The  surveys  showed  that  some  both  retailing  and  TV  stations  on  vice.  penses. 

dealers  shot  the  works  in  a  short  how  the  medium  can  best  be  ap-  The  group,  a  4-H  club  interstate  Sales  increases  as  a  result  d 
time;  would  spend  90  to  100  per-  plied  to  the  retail  field.  delegation  between  the  ages  of  16  ROP  color  were  estimated  as  !*■ 

cent  of  their  year’s  ad  dollar  in  On  the  optimistic  side,  however,  and  19,  will  spend  a  month  in  ing  from  25  to  50  percent.  AW 
the  space  of  a  few  weeks.  If  this  Mr.  Abrahams  said  that  many  Mississippi,  living  in  homes  of  4-H  50  percent  of  stores  using  cow 
go-for-broke  expenditure  failed  to  stores  are  finding  TV  effective  in  members  of  that  state.  The  project  started  buying  it  within  the  W 
bring  heavy  and  immediate  results,  creating  sales.  He  asserted  that  was  conceived  last  year  when  26  five  years.  Less  than  20%  w* 
the  dealers  in  many  instances  where  retailing’s  use  of  television  Mississippi  4-H  members’ spent  they  have  used  it  for  as  long* 
damned  advertising  as  being  a  has  been  successful,  programs  have  three  weeks  on  Minnesota  farms.  10  years. 


Bendix  for  Consistency; 
TV  Lags  as  Retail  Tool 


LA.  Examiner 
Starts  Valley 
Picture  Section 


Los  Angeles — A  Sunday  8-pag 


By  Robert  B.  McIntyre 


Pictorial  Review  section. 

Under  present  schedules  the  sec¬ 
tion  is  printed  in  advance,  now  a 
Tuesday  night,  but  the  deadline 


medium  was  too^costiy.  ^.fiy 

percent  said  they  to 

BiGWSpapor  nGlpS  color,  with  frequency  varyoj 

4-H  'Ambassadors*  from  once  a  week  to  once  or  twia 

Minneapolis  —  Twenty  -  seven  a  year  and  usually  reserve  its  to 
teen-age  “ambassadors”  from  Min-  fof  special  offers.  More  than  tw 


i 
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Pot  Luck 


Nutrition  is  more  than  a  notion  with  the 

Plain  Dealer’s  Home  Economics  Editor,  Helen  Robertson. 

She  educates  and  influences  her  readers  on  good 

meal  planning  from  basic  food  recipes 

to  buying  habits.  Component  parts  of  the  illustrated 

high-protein  meal  totalled  17  food  products 

which  could  be  sold  by  brand.  And  your  brand 

will  attract  interested  homemaker-buyers  all  over 

Northern  Ohio  with  tie-in 

advertising  on  the  Plain  Dealer’s  women’s  pages. 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GETTING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $392,224,000  $290,386,000 

*Akrom,  Canton,  Youngstown  not  inclndttl.  Figaros  —  Sates  Management  Sarvey,  May,  t9St 


PLAIN  DEALER 


Cleveland**  Home  Newspaper 

Creamer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 

A.  S.  Grant,  Atlanta 
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Reflecting  the 

Vitality  and  Potential  of 

IOWA'S  NO.  ONE 
SMALL  CITY  MARKET 


FEB. 

JAN. 


9|e  9^9  fUoMrr. 

ANOTHER  Isf  PLACE 

in  a  Fantastic  24-month  Record 

Leading  22  Iowa  Dailies  in  Classified! 
Leading  Every  Daily  Its  Size  in  Total  Linage! 
5  Times  The  Increase  of  the  Iowa  Average 

Leading  Every  la.  Daily  Its  Size  in  Total! 

8  Times  the  Increase  of  the  Iowa  Average! 


For  past  24  months  either  in  first 
or  second  place  with  only  3  excep¬ 
tions  in  la.  cities  12,000  and  under. 

(*Ia.  Daily  Press  and  Inland  Figures) 
|»|JU  1 — Aggressive  Retailers. 
Wtlf  2 — Rich  Test  Market. 

3 —  A  Merchandising  Ad  Department. 

4 —  Growing  industry  and  expanding 
trade  area. 


I  — -  i  ^OlLWglW  ' 


Onljr  Daily  in  NG  la.'« 
9  countiee.  LartreHt 
town  in  that  busy 
area. 


'Unities; 

**IVorlheagt  lowa*s  Local  Picture  Paper’* 
Represented  by  la.  Daily  Press,  318  Shops  Bldg.,  Des  Monies 


Check  your  schedules  ...  if  your 
advertisements  (or  your  clients’)  are 
not  appearing  in  the  Long  Beach 
Press-Telegram  then  you  are  over¬ 
looking  more  than  $340,797,295  in  spendabtr  family  income 
among  the  64^65  city  zone  subscribers  of  the  Long  Beach 
Press-Telegram.  (In  addition,  24,167  Press-Telegram  fam¬ 
ilies  reside  in  the  rapidly  expanding  suburban  area.) 

Don't  “Lock  your  door  at  noon"  by  overlooking  this 
ready  and  able-to-buy  market.  Put  the  Long  Beach  Press- 
Telegram  on  your  schedule  NOW. 


MORI  THAN  2  OUT  OF  3  RIAO  THC 

2re55'^ele0ram 

IN  LONG  REACH,  CALIFORNIA 


National  Representatives:  Cresmer  &  Woodward.  Inc. 


’RounJ  %  eir  treats 


Secret  School  Board 
Purged  by  Exposure 

Los  Angeles  —  Conviction  of  As  100  fellow  workers  gathered 
school  board  member  J.  Paul  El-  to  mark  his  departure  from  the 
liott  under  a  Grand  Jury  “removal  Journal,  Mr.  Pahlke  confessed  that 
accusation”  last  week  gave  the  he  had  “failed  utterly”  to  emulate 
Daily  News  a  complete  victory  in  the  late  Harold  Ickes,  and  he  ex¬ 
its  long  campaign  to  clean  up  local  plained: 

school  administration.  “We  newspaper  people  are  rep- 

Mr.  Elliott  was  the  only  mem-  uted  to  be  a  rather  irritable  race, 
ber  still  sitting  on  the  Los  Angeles  We  have  our  strange  interludes  of 
Board  of  Education  who  was  also  sweetness  and  light,  and  between 
a  member  of  the  board  when  Re-  those  blissful  spasms  there  are  apt 
porter  Ernest  Brashear  in  Novem-  to  be  arguments,  and  words  may 
ber,  1950,  first  turned  up  evidence  be  said  which  should  have  been 
of  maladministration  of  the  Los  left  unspoken,  and  if  there  is  any- 
Angeles  school  system.  one  present  whom,  in  the  course  of 

In  a  series  of  stories  which  ran  the  years,  I  have  not  provoked  at 
intermittently  for  more  than  a  one  time  or  another,  I  beg  his  ot 
year,  Mr.  Brashear  exposed  the  her  pardon;  it  was  an  oversight, 
facts  that  school  board  business  “A  copyreader’s  lot  is  not  a 
was  being  conducted  in  secret  happy  one  because  he  is  placed  in 
meetings  and  that  only  routine  a  most  unfair  position.  Here  is  a 
affairs  were  ever  voted  on  in  ses-  man  of  limited,  very  limited, 
sions  open  to  the  press  and  public;  ability,  and  he  is  pitted  against  the 
that  $1,250,000  of  funds  voted  for  most  brilliant  galaxy  of  writen 
new  schools  were  spent  to  build  a  ever  assembled  under  one  roof, 
garage  to  house  administrators’  au-  against  the  combined  reportorial 
tomobiles;  that  the  board  fired  talent,  the  best  talent  that  can  be 
teachers  who  dared  to  protest  hired  for  —  what  is  it?  —  $20  a 
about  the  conduct  of  school  affairs;  week,  or  more.  Not  merely  talent 
that  some  civil  service  examina-  there  are  also  geniuses,  geniuses 
tions  were  being  rigged;  that  the  whose  writing,  like  the  divine 
school  board  ignored  the  warnings  peace,  passeth  all  human  under- 
of  its  own  safety  experts  in  order-  standing. 

ing  the  construction  of  play-  “You  will  never  know  how  often 
grounds;  and  that  there  were  irreg-  I  have  trembled,  whenever  I  had 
ularities  in  the  awarding  of  con-  a  piece  of  immortal  literature 
tracts  to  suppliers  of  goods  and  shoved  under  my  nose,  and  1  was 


services  to  the  school  system. 


supposed  to  discover  flaws  in  it 


As  the  result  of  Mr.  Brashear’s  If,  in  the  interest  of  accuracy  and 


disclosures  three  of  the  seven  mem-  in  the  fear  of  the  libel  laws.  1  ven 

bers  of  the  original  board  were  re-  tured  to  make  a  few  changes  in 

moved  from  office  after  being  the  copy,  believe  me,  it  hurt  ik 

found  guilty  of  profiting  from  more  than  you. 

school  board  business.  Another  “Newspapers,  in  their  presen 
member,  also  indicted,  was  defeat-  stage  of  evolution,  are  still  imper 
ed  for  reelection  before  trial.  feet,  but  more  magnificent  days 

A  fifth  member,  not  formally  ac-  are  promised.  Vague  hints  have 
cused,  was  also  defeated.  come  to  me,  and  perhaps  to  you 


“Newspapers,  in  their  presen 


ed  for  reelection  before  trial.  feet,  but  more  magnificent  days 

A  fifth  member,  not  formally  ac-  are  promised.  Vague  hints  have 
cused,  was  also  defeated.  come  to  me,  and  perhaps  to  you 

A  sixth  member  resigned  under  from  young  reporters  picturing  the 
pressure  when  Mr.  Brashear  ex-  newspaper  of  the  future.  There 
posed  her  as  a  public  endorser  of  will  be  no  copyreaders,  nor  any 
a  mysterious  “black  box”  reputed  city  editors,  nor  will  the  reporter 
to  be  able  to  diagnose  illness  of  a  need  a  typewriter.  He  will  sit 
patient  3,000  miles  away.  right  down  at  the  linecasting  nu 

The  seventh  member  of  the  chine  and  go  to  work,  freed  from 
board,  never  involved  in  the  scan-  all  inhibitions.  Free  from  the 
dais,  resigned  when  he  was  elected  shackles  of  grammar  and  spelling- 
to  the  City  Council.  and  not  weighted  down  too  much 

The  school  board  fight  over  for  by  facts,  he  will  soar  into  the 
the  moment,  Mr,  Brashear  is  now  stratosphere  of  creative  writing.  J 
labor  editor  of  the  Daily  News.  won’t  live  to  see  that  day,  1  hope 


he  Daily  News.  won’t  live  to  see  that  day,  1  hope. 

A  Copyreader  Retires.  Reporter's  Efforts 

With  a  Few  Remarks  To  Halt  Suiedde  Fail 

Milwaukee,  Wis.  —  Alfred  F.  Los  Angeles— “I  almost  talked 
Pahlke,  a  wry  fellow  who  tried  to  a  young  Polish  DP  out  of  keep- 
be  the  “Old  Curmudgeon”  of  the  ‘"g  a  rendezvous  with  death  to- 
Milwaukee  Journal  newsroom,  re-  ^ay — and  I  am  sure  I  could  have 
tired  the  other  day  after  23  years  succeeded  if  it  had  not  been  fot 
as  a  copyreader.  He  had  24  years  outside  interference.” 
of  reportorial  experience  on  other  Thus  read  the  lead  to  a  front- 

newspapers  here  before  being  hired  Page  story  headed  “I  Pleaded  Wiffl 
by  the  Journal  “temporarily”  in  Death”  in  the  Mirror  March  u 
1929.  (Continued  on  page  60) 
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according  “to  Media  ‘Records,  Inc. 


Af£DM 

^m/caco 


records 


-■''Cisco 


(Both  Six 
*®  "easured  | 


The  facts  confirm  what  every  successful 
advertiser  in  Philadelphia  well  knows: 
first  choice  in  Philadelphia  means 
Philadelphia’s  first  paper,  THE  INQUIRER. 

The  "First  50”  report  of  Media  Records 
shows  accurate  figures  of  actual  linage; 
once  again  shows  beyond  question  that 
The  Inquirer  is  FIRST  in  Philadelphia 
...  in  ninth  place  in  all  America ! 
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/  Nloui  In  its  19*^ 
ConsccutVe  Year  of  Total 
Ads/ertising  Leadership 
In  Philadelphia!  A 


Philadelphia  Preterm  The  Ma^/uirer 


Excluav*  Advertising  Representatives;  ROBERT  T.  DEVLIN,  JR.,  Empire  State  Bldg.,  N.Y.C.,  loogoere  5-5232;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEOROE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives:  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Gorfleld  1-7946  •  1127  Wilshire  Boulevard,  Los  Angeles,  Michigon  0259 
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IN  SELLING  BOTH  MEN  AND 
WOMEN,  the  Courier-Express 
has  a  proven  record  for  results 
which  foretells  the  effectiveness 
of  your  sales  message  in  reaching 
thoseWestern  New  York  families 
with  the  most  money  to  send. 

COLOR  for  ADDED  POWER 

Full  ROP  color  weekdays  gives 
your  message  still  greater  impact 
in  this  powerful  newspaper. 

BUFFALO 

COURIER-EXPRESS  I 

Western  New  York's  j 

Only  Morning  and  Sunday  Newspaper 
RCPRESENTATIVCS: 
SCOLARO,  MEEKER  &  SCOTT 


selling  job  in  the  busy  33 
County  Golden  Belt  .  .  .  which 
rang  up  32%  of  North  Caro¬ 
lina's  1950  Effective  Buying  In¬ 
come  .  .  . 

$1,170,806,000 

(SM  5/10/51) 
a  *  * 

The  Raleigh  News  and  Ob¬ 
server  is  the  ONLY  Morning-  ' 
and-Sunday  Newspaper  in  this 
active,  growing  area. 

114,446 

MORNING 

118,912 

SUNDAY 

ABC  Audit,  12/31/51 


News  and  Observer 

MORNING  &  SUNDAY 
Raleigh,  North  Carolina 


Rep,:  The  Branham  Company 


Des  Moines  Readership 
Studies  Are  Presented 

The  special  readership  study  of  attention  among  women  readers  in- 


the  Des  Moines  (Iowa)  Register 
and  Tribune  (E&P,  March  8,  page 
28)  was  issued  this  week  by  the 
Advertising  Research  Foundation. 

The  158-page  report  contains 
four  complete  surveys,  inasmuch  as 
two  separate  studies  were  made 
and  reported  individually  for  each 
paper.  For  the  first  time  informa¬ 
tion  about  readership  of  news¬ 
papers  inside  and  outside  the  city 
where  they  are  published  is  pre¬ 
sented,  on  the  basis  of  2,100  in¬ 
terviews. 

The  ARF  report  is  on  the  Wed¬ 
nesday  evening,  Oct.  3,  1951  issue 
of  the  Tribune  and  the  Thursday 
morning,  Oct.  4,  1951  issue  of  the 
Register. 

Surveyed  issue  of  the  Register 
was  a  28-page  morning  paper 
made  up  of  two  sections  contain¬ 
ing  38,226  lines  of  advertising 
which  placed  the  ratio  of  advertis¬ 
ing  to  news-editorial-feature  con¬ 
tent  at  55  to  45.  The  surveyed  is¬ 
sue  of  the  Tribune  was  a  30-page 
evening  paper,  with  two  sections 
containing  43,690  lines  of  adver¬ 
tising  which  placed  the  ratio  of 
advertising  to  all  other  content  at 
59  to  41. 

Register  High  Lights 

The  level  of  “through-the-paper” 
reader  by  men  in  the  outside  area 
covered  by  the  Register  was  about 
one  and  one-half  percentage  points 
higher  per  page  than  that  of  male 
readers  in  the  city.  Average  page 
readership  was  just  about  equal  for 
women  inside  and  outside  the  city. 

The  high  level  of  both  male  and 
female  through-the-paper  reading 
in  the  outside  area  is  of  consider¬ 
able  significance  since  the  Reg¬ 
ister’s  circulation  outside  the  city 
of  Des  Moines  is  more  than  three 
times  as  large  as  its  city  circula¬ 
tion. 

National  advertising  in  the  sur¬ 
veyed  issue  attracted  the  same 
amount  of  attention  among  men 
readers  inside  and  outside  the  city 
— on  the  basis  of  their  having  seen 
or  read  one  or  more  national  ads. 
On  the  same  basis,  local  advertis¬ 
ing  attracted  more  attention  among 
men  readers  inside  Des  Moines 
than  it  did  outside  the  city.  How¬ 
ever,  the  ARF  notes,  individual  lo¬ 
cal  ads  held  up  well  in  the  outside 
area,  with  men  readers  outside  the 
city  giving  equal  or  higher  reader- 
ship  to  50  percent  of  the  local  ads. 

National,  Local  Even 

Both  national  and  local  adver¬ 
tising  drew  substantially  the  same 
amount  of  attention  from  women 
readers  outside  the  city  as  from 
Des  Moines  women.  The  score  for 
women’s  reading  of  any  national 
advertising  was  one  percentage 
point  higher  outside  the  city,  while 
their  score  for  reading  any  local 
advertising  attracted  slightly  higher 


side  the  city. 

According  to  the  ARF  report, 
four  of  the  seven  editorial  depart¬ 
ments  obtained  higher  attention 
among  men  readers  inside  the  city. 
They  were  editorials,  editorial  page 
items,  sports  news  or  pictures,  and 
radio  or  television  programs  or 
news.  Financial  news,  comics  and 
society  news  or  pictures  scored 
higher  among  men  outside  Des 
Moines. 

Women  readers  outside  the  city 
gave  higher  attention  to  editorials, 
editorial  page  items,  financial  news 
and  comics.  Society  news  or  pic¬ 
tures,  sports  news  or  pictures,  and 
radio  or  TV  programs  or  news 
scored  higher  among  women  inside 
the  city. 

An  average  of  14  percent  of  the 
92  general  news  stories  in  the  city 
edition  of  the  Register  were  read 
by  men  inside  the  city;  16  percent 
of  the  91  news  stories  in  the  out¬ 
side  editions  were  read  by  males 
in  the  outside  survey  area.  In  the 
case  of  women,  average  readership 
was  slightly  less  than  that  of  men 
— being  12  percent  inside  and  out¬ 
side  the  city. 

Tribune  High  Lights 

Level  of  “through-the-paper” 
reading  by  men  in  the  outside  area 
covered  by  the  Tribune  was  about 
three  percentage  points  per  page 
higher  than  that  of  male  readers  in 
the  city.  On  the  other  hand,  aver¬ 
age  page  readership  of  women  in 
Des  Moines  was  approximately  one 
and  one-half  percentage  points 
higher  than  it  was  in  the  outside 
area. 

Men  readers  outside  Des  Moines 
gave  higher  page  readership  scores 
to  more  of  the  pages  carrying  dis¬ 
play  advertising  than  did  the  city 
readers.  Women  readers  inside  and 
outside  the  city  gave  equal  atten¬ 
tion  to  pages  on  which  advertising 
appeared. 

On  the  basis  of  having  seen  or 
read  one  or  more  items  in  each  of 
the  13  departments  of  the  daily, 
figures  recorded  for  women’s  read¬ 
ership  of  all  six  advertising  depart¬ 
ments  and  for  five  of  the  seven 
editorial  departments  were  higher 
inside  the  city  than  outside. 
Women’s  scores  for  editorial  page 
items  and  for  comics  were  respec¬ 
tively  six  and  seven  percentage 
points  higher  outside  the  city  than 
the  corresponding  scores  recorded 
inside  the  city. 

Sharpest  difference  in  women’s 
departmental  readership  was  noted 
in  their  scores  for  reading  any  so¬ 
ciety  news  and  pictures  and  for 
classified  advertising.  For  society 
items  they  were  24  percentage 
points  higher  and  for  classified  ad¬ 
vertising  25  percentage  points 
higher  inside  Des  Moines  than  the 


Special  Edition 
At  a  Premium 

Midland,  Tex. — It  cost  an  ei- 
tra  $1,100,  but  the  Midland 
port er-Tele gram  filled  all  mail  or¬ 
ders  for  its  212-page  Petroleum 
Progress  Edition  of  March  9. 

Publisher  James  N.  Allison  or¬ 
dered  a  press  run  of  15,200,  com¬ 
pared  to  the  normal  13,500,  but 
they  were  quickly  sold  out  at  the 
regular  price  of  10c  per  copy. 

Faced  with  a  stack  of  unfilled 
mail  orders,  the  Reporter-Tele¬ 
gram  advertised  the  next  day  an 
offer  to  buy  back  second-hand 
copies  at  $1  each.  Within  24 
hours,  1,100  copies  were  bought 
back. 


corresponding  scores  recorded 
among  women  readers  outside  the 
city. 

Men’s  readership  scores  were 
one  to  seven  percentage  points 
higher  outside  the  city  for  editorial 
page  items,  comics,  financial  news. 
radio-TV  news  and  programs,  local 
advertising  and  amusement  adver¬ 
tising.  Inside  the  city  their  scores 
were  four  to  eight  percentage 
points  higher  for  society  news  and 
pictures,  sports  news  and  pictures, 
display  advertising,  national,  de¬ 
partment  store  and  classified  adver¬ 
tising. 

Of  the  93  general  news  stories 
which  appeared  in  the  city  edition 
of  the  Tribune,  men  readers  inside 
the  city  read,  on  the  average,  about 
12  percent  and  women  read  ap¬ 
proximately  1 1  percent.  Outside 
the  city,  men  read  an  average  of 
approximately  15  percent  of  the  89 
news  stories  in  outside  editions  and 
women  read  approximately  11  per¬ 
cent. 

■ 

Newsprint  Usage 
Up  for  February 

Newsprint  consumption  in¬ 
creased  slightly  in  February,  a 
compared  with  the  same  month  in 
1951. 

For  29  days  this  year,  total  con¬ 
sumption  in  the  U.S.  was  estimated 
at  464,840  tons.  This  compared 
with  445,785  tons  for  28  days  in 
February,  1951. 

Daily  newspapers  reporting  to 
AN  PA  consumed  348,630  tons  this 
February,  compared  with  336,568 
tons  in  February  last  year. 

Production  Record 

A  new  Febru^^v  tonnage  record 
was  set  by  the  .nills,  with  total 
North  American  production  of 
552,594  tons.  This  compared  with 
509,716  tons  in  February,  1951. 

Canadian  mills  were  asked  to 
explain'to  the  Lord’s  Day  Alliance 
how  Sunday  work  can  be  consid¬ 
ered  legal. 

At  a  meeting  in  Greenville,  S.C., 
representatives  of  Bowaters  South¬ 
ern  Paper  Corp.  authorized  J.  E. 
Sirrine  Company  to  invite  propos¬ 
als  for  equipment  and  construction 
of  a  newsprint  mill  at  Charleston, 
Tenn. 
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Cuyahoga  Cou.nty 


OHIO’S  LARGEST  MARKET 


\ 


1 


Qf-lOOHtK 

JUNIOR 

it  a  Lucky  Lad! 

Cultivating  future  prospects 
should  be  one  of  the  natural  assets 
of  any  national  advertiser.  Very 
often  a  market’s  value  can  be 
judged  by  the  spirit  of  its  Youth. 

“AL”-Toona  Junior  is  a  case  in 
point.  He  is  as  eager  for  the 
evening  paper  as  any  grown-ups 
.  .  .  comics,  yes  .  .  .  local  news 
.  .  .  yes  .  .  .  but  he  shapes  bis 
needs  and  desires  by  that  paper's 
daily  advertising. 

“AL"  Junior  Is  indeed  a  lucky 
lad.  His  parents  live  in  a  ting- 
lingly  alive  area  .  .  .  superb 
schools  . .  .  modem  places  of  rec¬ 
reation  and  amusement. 


HOW  TO  REACH 
Tomorrow's 

Customer 

TODAY 

Junior  is  part — and  a  very  im¬ 
portant  one — of  a  highly  indus- 
tnalized  and  railroad-shon-rich 
community,  with  a  144,601  Trade 
Area.  His  Dad  has  a  fine  job  at 
good  money.  He  eats  well,  lives 
well,  as  is  evidenced  by  the  Total 
Retail  Sales  figure  of  the  market 
—a  tidy  $85,771,000. 

The  family  has  a  sort  o’  heart 
interest  in  The  Mieroe  ...  an 
interest  that  has  crowded  its  pages 
with  record-breaking  linage,  and 
the  pick  of  “National.”  What’s 
more,  Tbb  Mieroe  goes  unerringly 
into  96%  of  all  Altoona  homes. 


ALTOONA'S  (Pa.)  ONLY 
Evening  NEWSPAPER 

Richard  E.  Baeler 
Advartiting  Manager 


Elltooim 

flRirror. 


Exiles  Propose 
Press  Inquiry 
Around  World 


IN  CONSULTATION  on  news  story:  Left  to  right.  Prof.  A.  L. 
Higginbotham,  Edward  W.  Scripps  H  (standing),  and  Robert  Benny- 
hoff  in  Reno  bureau  of  the  United  Press. 


Ted'  Scripps 
Works  forU.P. 

Reno — Although  still  a  student 
in  journalism  at  the  University  of 
Nevada,  Edward  W.  Scripps,  II. 
has  begun  his  career  in  the  news 
empire  founded  by  his  grandfather, 
for  whom  he  is  named. 

On  March  10,  “Ted”  joined  the 
staff  of  the  United  Press  in  the 
Reno  bureau,  where  he  will  serve 
until  the  U.  S.  Navy,  currently 
breathing  down  his  neck,  takes  him 
for  a  couple  of  years. 

When  young  Scripps  took  the 
place  of  Robert  Laxalt,  who  has 
joined  the  Nevada  office  of  the 
Office  of  Price  Stabilization  as  in¬ 
formation  man,  he  stepped  into  a 
familiar  spot 

For  he  spent  part  of  his  journal¬ 
ism  internship  at  the  U.P.  through 
an  arrangement  worked  out  by 
Prof.  A.  L.  Higginbotham,  chair¬ 
man  of  the  department  of  journal¬ 
ism  at  Nevada. 

“Ted”  interned  as  a  reporter  for 
Robert  Bennyhoff,  Reno  bureau 
head,  who,  in  turn,  is,  in  effect,  an 
employe  of  young  Scripps,  who 
soon  will  be  one  of  the  three  trus¬ 
tees  of  the  Scripps  empire.  So  the 
boss  became  the  employe,  and  vice 
versa. 

On  his  second  day  with  U.P. 
“Ted”  stepped  into  one  of  the 
biggest  news  stories  in  the  nation 
— the  first  arrest  in  the  $2,500,000 
L.  V.  Redfield  burglary.  And  Mr. 
Bennyhoff  reports  “Ted”  did  a  fine 
job  as  a  beginner  on  his  first  “big 
story.” 

The  man  under  whom  “Ted”  is 
“breaking  in”  is  a  top  U.P.  staffer. 
He  covered  the  Bikini  atom  bomb 
tests,  served  as  a  war  correspond¬ 
ent  in  Korea  and  was  the  first 
newsman  to  cross  the  38th  parallel. 
He,  also,  is  a  University  of  Nevada 
journalism  alumnus. 


Before  starting  with  the  U.P.  as 
an  intern,  young  Scripps  interned 
for  a  year  with  the  Reno  Evening 
Gazette  as  a  reporter. 

He  has  completed  his  studies  at 
the  University  of  Nevada,  except 
for  one  credit  in  the  Constitution 
of  the  U.  S.  and  Nevada.  When 
that  is  acquired,  he  will  receive  his 
Bachelor  of  Arts  in  Journalism  de¬ 
gree.  ■ 

Papers  at  Coliseum 
Right  After  Gome 

Raleigh,  N.  C. — Many  persons 
who  attended  the  Southern  Con¬ 
ference  basketball  tournament  at 
Reynolds  Coliseum  here  were  sur¬ 
prised  after  the  game  as  they 
found  boys  selling  copies  of  the 
News  and  Observer  containing  a 
story  by  Sports  Editor  Dick  Herb¬ 
ert  with  the  score  and  details  of 
the  game. 

Mr.  Herbert  wrote  his  story  dur¬ 
ing  the  game  and  it  was  carried 
directly  into  the  N&O  composing 
room  via  Teletypesetter  wire. 
Within  two  minutes  after  the  game 
ended,  the  story  was  in  the  form 
and  being  rolled.  Before  the 
crowd  could  clear  the  Coliseum, 
approximately  two  miles  from  the 
N&O  building,  papers  were  on  sale 
there. 

When  Teletypesetter  service  was 
started,  the  N&O  had  two  Comet 
Linotypes  in  action.  Three  more 
Comets  have  just  been  delivered. 
When  they  are  ready,  five  out  of 
the  paper’s  total  of  19  linecasting 
machines  will  be  equipped  to  han¬ 
dle  tape. 

■ 

Ad  Illustration  Book 

Los  Angeles — A  book  of  so¬ 
phisticated  illustrations  for  use  in 
advertising  has  been  published  by 
Mail-Ad  Company  here.  It  con¬ 
tains  620  line  drawings  by  Bob 
Sandmeyer,  well-known  commer¬ 
cial  artist.  ($5  per  copy). 


A  United  Nations-sponsored  in¬ 
quiry  into  the  conditions  of  the 
press  all  over  the  world  was  pro¬ 
posed  this  week  by  the  Interna¬ 
tional  Federation  of  Free  Journal¬ 
ists,  an  organization  of  about  1,- 
000  exiled  newspapermen  from 
Iron  Curtain  countries. 

The  request  was  placed  formal¬ 
ly  before  the  Sub-Commission  on 
the  Freedom  of  Information  and 
of  the  Press  by  Zygmunt  Nagor- 
ski,  representing  the  Federation, 
which  a  year  ago  was  accorded 
consultative  relationship  with  the 
U.  N.  Economic  and  Swial  Coun¬ 
cil. 

Such  an  inquiry,  by  an  Ad  Hoc 
Committee,  could  reveaJ  many 
unknown  instances  of  violation  ot 
the  freedom  of  the  press,  Mr 
Nagorski  stated. 

‘Bold  Action’  Called  For 

This  “bold  action,”  he  prom¬ 
ised,  would  expose  such  evils  u 
race  prejudices,  unhealthy  influ¬ 
ences  of  large  advertisers,  censor¬ 
ship,  subservience  to  the  party  in 
power. 

Newsprint  distribution  would  be 
a  topic  for  inquiry;  also  the  Oath 
imprisonment,  the  confiscation  of 
La  Prensa,  and  the  strength  and 
freedom  of  newspaper  unions. 

The  Federation  suggested  thil 
the  inquiry  should  have  access  to 
newspaper  offices  in  every  coun¬ 
try  of  the  globe.  One  of  its  t^ 
suits,  the  U.  N.  experts  heard, 
would  be  new  incentives  for  many 
editors. 

“It  would  change  quiet,  un¬ 
eventful  pages  of  smalltown  ne«» 
papers  into  challenging  and  fight¬ 
ing  pages,”  said  Mr.  Nagorski. 

Congress  in  Berlin 

The  Federation’s  project  will  re¬ 
ceive  further  attention  at  a  mem¬ 
bership  Congress  in  Berlin  April 
26-28,  to  which  Harry  Martin  and 
Ralph  Novak,  top  executives  of 
the  American  Newspaper  Guild, 
have  accepted  invitations.  Shortly 
after  the  IFFJ  meeting  the  Inter¬ 
national  Federation  of  Journalist 
will  gather  at  Brussels. 

According  to  Mr,  Nagorski 
who  is  editor  of  the  European 
Press  Service,  Inc.  in  New  York, 
the  IFFJ  Congress  will  attract  IM 
delegates,  most  of  them  workinj 
on  press  and  radio  projects  in  t^ 
West.  The  Federation  was  formed 
four  years  ago  by  a  group  of 
Polish  and  Czech  journalists. 

A  major  effort  of  the  IFFJ  Con¬ 
gress  will  be  presentation  of  ad¬ 
vice  on  the  dissemination  of  effec¬ 
tive  Free  World  propaganda 
abroad. 

At  one  session  there  will  f 
“witnesses”  to  various  crimes  « 
captive  countries  who  will  kH 
facts  which  have  been  hidden 
from  the  reading  public.  A  gfoop 
of  professional  actors  will  drama¬ 
tize  the  Oatis  case. 
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HEART  OF 
THE  PACIFIC 
NORTHWEST 


MEAN 

met 


yiH6  INCOME  . 

_565,000-W»-  »’•’ 

L.  period  wp» 


3,443,000-'95®' 
to,  wme  period 


The  Spokane  Market  just  naturally  sells  itself.  And 
na  wonder!  Parts  of  four  slates  .  .  ,  bigger  than  New 
England  .  .  .  it's  a  major  Pacific  Coast  market  and  a 
must  in  the  Pacific  Northwest.  Farm  income  from  fruit, 
livestock,  wheal  and  other  field  crops  is  more  thon 
double  the  U.  S.  farm  overage.  It  has  the  world's  largest 
slond  of  white  pine  timber  and  over  630  sawmills  with 
an  annuol  production  volued  in  the  millions.  Three  of 
the  only  seven  mining  districts  in  the  world  to  produce 
o  billion  in  weolth  are  located  in  the  Spokane  areo. 
There  are  over  1100  diversified  factories  in  the  market 
and  Spokane  city  is  the  light  metals  capital  of  the  West. 


population 


953-1950, 


UP  nn^  I" 

1  4A.40i.9dd.W9 


transactions 

1950.  S3.907.7i9. 

AL  REttIPTS  . 


550-1 95  V 


Grand  Coulee  dam  and  six  other  dams  under  con¬ 
struction  ...  on  atomic  energy  plant  .  .  .  the  million- 
acre  Columbia  Basin  Irrigation  Project  which  is  creating 
a  new  farm  empire  the  size  of  Delaware*  and  scores  of 
other  projects  are  pouring  additional  wealth  into  an 
oiready  wealthy  market.  Spokane  and  the  Inland  Empire 
enjoy  a  never  ending  influx  of  new  business  firms  .  .  . 
and  new  residents.  More  people  on  more  payrolls  .  .  . 
more  customers  with  more  spendable  dollars  mean  more 
sales  and  profits  to  be  had  in  the  Spokane  Market. 


Combined  Daily 

CIRCULATION  \ 

Now  Over  * 

160*000  I 

81.84%  UN-duplicated  y 


TTieSpokeswaw-Review 


Accepted  os  hometown  newspapers 
throughout  the  vast  Inland  Empire, 
your  most  effective  soles  medium  is  . . . 


Adv«rtiMn9  R*pr»i*n»etiv««  Crvinwr  &  Woodwofd.  (n«.,  N«w  Yofk.  Chkogo.  Dptrpit. 
Lot  Angotot,  Son  Eroncitco,  Atlonio.  Color  Roproiontotivot,  SUNDAY 
SPOKESMAN  REVIEW.  Comic  Soctiont;  Motropoliton  Croop. 
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HOW  TO  MAKE 

SALES  AND 
INFLUENCE 

•  The  advertiser  using  national  magazines  exclusively  is 
undoubtedly  convinced  that  he  is  placing  his  advertising 
where  it  will  do  his  retailers  the  most  good. 

His  retailers  know  different.  They  know  that  national  mag¬ 
azine  advertising  can’t  be  timed  to  their  selling  seasons  or  to 
their  merchandising  periods.  They  know  it  can’t  do  a  complete 

CONSIDER  COVERAGE... 

•  In  Metropolitan  Nashville  the  leading  national  magazine 
reaches  only  10%  of  the  families;  in  Louisville,  only  8%;  in 
Columbus,  only  13.9%.  Locally-Edited  Magazines  in  these 
markets  reach  92%?,  87%  and  83%,  respectively. 
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DCTA 

II  CDC  1 

Kt  1 A 

ILtKv  ■ 

DF.NVER  POST 


HOUSTON  CHRONICLE 

the  NASHVILLE 

TENNESSEAN 


Salt  lake  m-ir 
^tseret  news 


^^spatch 


selling  job  for  them  because  it  reaches  so  few  of  their  customers. 

The  solution.^  Magazine  Advertising  at  the  Local  Level !  Take 
your  retailer’s  advice,  test  your  next  magazine  schedule  at  the 
local  level ...  in  the  thirteen  markets  served  by  Locally-Edited 
Gravure  Magazines. 


q  THE 

{local 

touch 


Thirteen  weekly  newspaper  magazines  featuring  The  Local 
Touch  for  highest  reader  interest,  greater  advertising  value. 

TOTAL  CIRCULATION:  OVER  3  MILLION  COPIES  WEEKLY 
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Pass  Book  Ad 
Ban  Is  Subject 
Oi  Damage  Suit 

New  Orleans  —  A  contract 
signed  by  a  prospective  advertiser 
does  not  bind  a  newspaper  to  pub¬ 
lish  any  type  of  advertising,  an 
oflScial  of  the  Times-Picayune 
Publishing  Company  held  here. 

John  F.  Tims,  Jr.,  vicepresident 
and  general  manager  of  the  com¬ 
pany,  testified  in  civil  district 
court  during  a  hearing  in  connec¬ 
tion  with  a  $55,000  damage  suit 
filed  against  the  newspaper. 

Frank  J.  Marks  of  New  York 
City  brought  suit  after  the  pub¬ 
lishing  company  refused  to  use  ad¬ 
vertising  copy  he  submitted  in 
connection  with  his  business 
known  as  the  Greater  New  Or¬ 
leans  Pass  Book  Company. 

Mr.  Tims  told  the  court  he  re¬ 
jected  as  objectionable  the  proof 
of  an  advertisement  which  Mr. 
Marks  sought  to  have  published  in 
the  Times-Picayune  and  the  New 
Orleans  States. 

Nelson  R.  Swayze,  advertising 
manager  for  the  States,  testified  a 
contract  had  been  signed  by  Mr. 
Marks  and  the  publishing  com¬ 
pany.  But,  he  added,  “an  adver¬ 
tising  contract  has  no  bearing  on 
whether  we  accept  copy.” 

During  the  questioning,  Mr. 
Tims  stated,  “I  do  not  approve 
of  any  advertising  that  does  not 


explain  to  the  reader  what  he  is 
going  to  get.” 

David  Stern  III,  publisher  of 
the  New  Orleans  Item,  and  Irvin 
Omer,  business  manager  and 
secretary  of  the  Item,  were  called 
as  plaintiffs  character  witnesses. 
Both  said  they  had  known  Mr. 
Marks  for  more  than  15  years 
and  that  his  reputation  as  a  pro¬ 
motion  man  was  excellent. 

James  W.  Barr,  manager  of  the 
New  Orleans  Better  Business  Bu¬ 
reau,  said  there  were  numerous 
complaints  in  other  cities  over  the 
conduct  of  pass  book  advertising 
campaigns. 

Toronto  Realtors  Object 
To  Star  Rule  on  Space 

Toronto — ^Toronto  Real  Estate 
Board  recently  denounced  the 
practice  of  “newspaper  dictation” 
to  an  advertiser  on  the  amount  of 
space  he  had  to  buy. 

A.  W.  Farlinger  reported  his 
firm  had  been  denied  the  use  of 
the  Toronto  Daily  Star’s  advertis¬ 
ing  columns  because  it  refused  to 
bow  to  a  Star  edict  that  the  firm 
could  not  run  more  advertising  in 
the  Telegram  than  in  the  Star. 

Alexander  Stark,  secretary- 
treasurer  of  the  Star,  stated: 

“When  we  have  had  an  ad¬ 
vertiser  using  a  great  deal  of  space 
and  he  suddenly  decides  to  cut 
his  advertising  ...  we  may  feel 
free  to  use  that  space  for  a  cus¬ 
tomer  who  might  better  appreciate 
it.” 


Bland  Awaid 
For  Hecht  Again 

Out  of  6,000  entries,  the  judges 
have  select^  the  Hecht  Company, 
Washington  (D.  C.)  department 
store,  as  the  “Brand  Name  Re¬ 
tailer  of  the  Year.”  The  store  also 
won  in  1948. 

Presentation  of  the  award 
plaque  will  be  made  April  16. 

Back  in  1925,  when  the  Hecht 
Company  was  pushing  nondescript 
brands  at  cut  prices  it  did  an 
annual  volume  of  $5,000,000. 
Then  the  store  went  all-out  for 
brand  names  and  its  current  vol¬ 
ume  exceeds  $50,000,000  a  year. 

200  Hear  Bedell 
At  Hagerstown  Clinic 

Hagerstown,  Md. — At  a  recent 
advertising  clinic  sponsored  by  the 
Hagerstown  Herald  -  Mail  Com¬ 
pany,  Clyde  Bedell,  advertising 
consultant,  told  more  than  200 
local  retail  representatives  that 
merchants  must  give  more  thought 
and  care  to  newspaper  advertising. 

The  merchants  were  also  guests 
of  the  company  at  a  buffet  dinner. 

Stephen  P.  Mahoney,  senior 
partner  of  the  Burke,  Kuipers  and 
Mahoney,  Inc.,  national  advertis¬ 
ing  representatives,  told  the  retail¬ 
ers  that  Hagerstown  is  considered 
a  merchandising  guinea  pig.  He 
said  tests  have  shown  that  what 
“goes  over”  in  Hagerstown  is  gen¬ 
erally  accepted  by  the  nt^tion. 


Du  Pont  Boosts 
Ads  lor  PR 
And  Products 

Wilmington,  Del.  —  The  Do 
Pont  Company  spent  about  $10,- 
000,000  for  advertising  in  1951, 
or  about  two-thirds  of  one  per 
cent  of  sales  according  to  the  cor¬ 
poration’s  annual  report  issued 
March  12. 

“Experience  of  the  company,” 
the  report  stated,  “confirms  the 
modern  business  view  that  adver¬ 
tising  is  one  of  the  most  efficient 
means  available  to  promote  larg^ 
volume  sales  in  minimum  time 
and  at  minimum  cost. 

Public  Understanding 

“In  addition,  advertising  has 
proved  to  be  effective  in  promot¬ 
ing  public  understanding  of  the 
Company’s  policies,  as  well  as  the 
role  which  the  Company  plays  in 
contributing  to  advancement  in 
standards  of  living  and  to  the  na¬ 
tion’s  defense. 

“This  type  of  advertising  has  an 
important  indirect  effect  on  sales 
of  promoting  better  relationships 
with  customers. 

“It  is  also  important  in  creating 
better  public  understanding  of  in¬ 
dustry,  thereby  improving  the 
ability  of  industry  enterprises, 
such  as  Du  Pont,  to  discharge 
their  functions  efficiently,”  the 
port  concluded. 


PORTLAND  CITY  NEWSPAPER 
CIRCULATIONS  ARE  SOX 
CARRIER-DELIVERED.. .AND 
THE  OREGONIAN  LEADS  BY 
4167  in  this  important  family¬ 
buying  audience. ..leads,  too, 
in  city  and  RTZ  and  total  I 


AAore  support  for  your  product . . . 
by  more  grocers . . . 
to  more  reoders  in 


than  any 
other  selling 
medium  in 
the  Oregon 
Market! 


the  <Dregonion 

rO«TlAND,  ORIGON 

Lorgest  OVeutafion  in  fhe  Pacific  Northwest 

REPRESENTED  NATIONALIY  RY  MOLONEY.  REGAN  &  SCHMIH,  INC. 
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AMERICA'S  LEADING  NEWSPAPERS  ARE  PRINTED  ON  GOSS  PRESSES 


‘‘A  Reflection  of  Life 


Hltoona  SUZirror 


becomes  brighter,  bigger,  belter  than  ever  — 
printed  on  new  Goss  Headliners 


The  Altoona  Mirror  rcllcds  its  77  years  of  ing,  color,  speed,  and  easy  operation  is  pro- 

steady  growth  in  the  succession  of  presses  it  vided  in  the  Goss  equipment.  Features  in- 

has  used— each  in  turn  a  little  larger,  faster,  elude:  full  range  color  flexibility;  fingertip 

more  modern  than  the  press  it  replaced.  Colortrol;  fully  enclosed  automatic  Ittbrica- 

tion;  preloaded  cylinder  and  form  roller 
This  hand-in-hand  progress  of  the  Altoona  bearings;  enclosed  oil  tight  folding  motion; 
Mirror  and  its  presses  was  fittingly  climaxed  and  streamlined  styling. 

January  17,  1952,  when  for  the  first  time  its 

newest,  finest,  fastest  presses-COSS  HEAD-  THE  GOSS  PRINTING  PRESS  CO. 
I.lNERS-rolled  into  action.  ,535  j  5,.^  Chicago  8.  III. 

Goss  Printing  Press  Co.  Ltd.,  Preston,  England 

Housed  in  a  newly  acquired  3-story  building, 
the  installation  consists  of  five  Headliner 
units  and  one  pair  of  Uni-Flow  Folders. 

Everything  necessary  to  insure  quality  print- 
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In  an  industry  whose  very  essence  is  bigness.  National  Steel  is  big. 

It  is  big  geographically.  National  Steel  properties  are  located  in  twelve  states.  Its 
sales  and  distributing  organization  extends  from  coast  to  coast  and  across  the 
seven  seas. 

It  is  big  physically.  National  Steel  owns  huge  mills  and  mines  ...  a  complete 
fleet  of  lake  ore  brats.  It  operates  the  world's  largest  open  hearth  furnaces  .  .  . 
the  world’s  largest  and  fastest  electrolytic  lines  .  .  .  one  of  the  world’s  largest 
continuous  rolling  mills. 

Most  important.  National  Steel  is  big  in  ideas,  big  in  vision.  Its  advances  in 
steebmaking  methods  and  processes  have  helped  revolutionize  the  modern  steel 
industry.  Its  present  expansion  program  is  now  increasing  National  Steel’s 
annual  capacity  from  4,750,000  ingot  tons  to  6,000,000  ingot  tons,  carrying  on 
a  record  of  continuous  growth. 

This  is  National  Steel  ...  big  today,  bigger  tomorrow  .  .  .  one  of  America’s 
foremost  producers  of  steel. 

A  color  reproduction  of  ihit  picture  ...  in  larger  tixe  for  framing  .  .  .  will  be  moiled  on  reguest.  — ^ 


WEIRTON  STEEL  COMPANY 


Mills  at  Weirton,  West  Virginia  and 
Steubenville,  Ohio.  World’s  largest,  in¬ 
dependent  manufacturer  of  tin  plate. 
Producer  of  a  wide  range  of  other  impor¬ 
tant  steel  products. 


CORPORATION 

PITTSBURGH,  PA. 


NATIONAL  STEEL 

GRANT  BUILDING 


.SATIOVALy 


GREAT  LAKES  STEEL  CORP 


STRAN  STEEL  DIVISION 


Detroit,  Michigan.  The  only  integrated 
steel  mill  in  the  Detroit  area.  Produces  a 
wide  range  of  carbon  steel  products  ...  is 
a  major  supplier  of  all  types  of  steel  for 
the  automotive  industry. 


Cleveland,  Ohio.  Produces  ore  from  exten¬ 
sive  holdings  in  Great  Lakes  region. 
National  Steel  is  also  participating  in  the 
development  of  new  Labrador-Quebec 
iron  ore  fields. 


Unit  of  Great  Lakes  Steel  Corjx)r.ition. 
Plants  at  Ecorse,  Michigan,  and  Terre 
Haute,  Indiana.  Exclusive  manufacturer 
of  world-famed  Quonset  buildings  and 
Stran-Steel  nailable  framinii. 


THE  HANNA  FURNACE  CORP. 


NATIONAL  STEEL  PRODUCTS  CO. 


NATIONAL  MINES  CORP 


Blast  furnace  division  of  National  Steel 
located  in  Buffalo,  New  York. 


Houston,  Texas.  This  new  warehouse  is 
a  Quonset  building  supplied  by  Stran- 
Steel  Division.  Company  distributes 
steel  products  throughout  the  Southwest. 


Coal  mines  and  prop)erties  in  Kentucky, 
West  Virginia  and  Pennsylvania.  Supplies 
high  grade  metallurgical  coal  for  the 
tremendous  needs  of  National  Steel. 
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Fcdry  Tale  Hit 
But  Irish  Agenq 
Gets  More  Funds 


Hudson  County 


JERSEY  CITY  •  UNION  CITY  •  HOBOKEN  •  WEST  NEW  YORK 
Bayonne  North  Bergen  Weehawken  Secaucus 


^  Dublin  —  The  Irish  News 

J  Agency  received  additional  help 

j  from  the  Government  this  week, 
but  only  after  its  critics  had  harped 
on  the  “grave  error"  of  putting  out 
a  fairy  tale. 

What  bothered  Sean  Dunoe, 
Jt  Labour  member  of  the  Dail,  was 
I^L  W  »  Y  official  news  agency,  de- 

V  signed  to  present  the  Irish  nation 
1  and  Irish  journalism  to  the  world 
^  light,  should  report  that 

-  a  Limerick  housing  scheme  had 

CHECKUP  of  United  Press  news-  been  held  up  because  a  mount  m 
picture  facilities  finds  Hugh  Bail-  ‘be  site  was  believed  locally  to  be 
lie,  left,  U.  P.  president,  testing  headquarters  of  the  leprechauns, 
a  telephoto  leased  line  in  Central  _  Of  places,  too,  it  appeared 
Division  headquarters  at  Chicago,  in  the  London  Daily  Mail! 
where  Charles  W.  Payne,  right,  “A  news  agency  we  need,”  said 
is  ncw'spictures  manager.  Mr.  Dunne.  “But  its  job  should  be 

-  to  get  the  Irish  point  of  view  put 

n  1  ■ ,  ^  over  in  sympathetic  terms  in  the 

Editor  Censure  foreign  press.  - 

T  7  J.  T\  fairy  story  was  blamed  on 

y  Oted  AxOW^n  employe  of  the  Agency  and  the 

_  _  _  ^  Agency  apologized  to  the  Limerick 

DV  C.  Solons  hf onager,  the  Dail  was  told. 

Victoria,  B.  C.-After  two  Exchange  Deal 

hours  of  debate,  members  of  the  There  was  considerable  feeling 
British  Columbia  Legislature  de-  among  the  members  that  INA 
feated  a  resolution  March  1 1  ask-  should  strive  to  get  on  its  own 
ing  that  Stuart  Keate,  publisher  of  f®®*  financially,  but  some  argued 
the  Victoria  Times,  be  haled  be-  that  could  never  be  done, 
fore  the  bar  of  the  House  to  Liam  Cosgrove,  who  supported 
apologize  for  and  retract  an  edi-  fbe  establishment  of  the  Agency 
torial.  two  years  ago,  called  for  a  review 

The  editorial  asserted  that  some  of  its  operations  because  it  has  de- 
members  of  the  House  were  mo-  parted  from  a  policy  of  not  com- 
tivated  by  personal  political  rea-  peting  with  newspapers  in  the  dis- 
sons  in  acting  on  a  hospital  insur-  semination  of  news, 
ance  program.  Sponsors  of  the  In  his  reply  to  the  debate,  Frank 


New  Jersey  s 

2  largest 
nd  market 


is  completely  DOMINATED  by 

JERSEY  JOURNAL 


represented  by 

Story,  Brooks  &  Finley,  Inc. 

•  with  Its  Issue  of  November  19,  1951,  THE  JERSEY  JOURNAL  took 
ever  all  the  news  services,  features  and  circulation  lists  of  the 
JERSEY  OBSEStl'ER,  formerly  published  In  Hoboken,  New  Jersey. 
Previously,  advertisers,  to  cover  the  evening  field  of  this  rich  market 
were  required  to  use  these  TWO  evening  newspapers  at  a  total  cost 
of  38c  per  line. 

How,  the  Job  can  be  done  through  the  use  of  this  ONE,  new,  and 
greater  evening  newspaper  at  a  cost  of  30c  per  line,  with  an  estimated 
circulation  of  90,000. 


our  chances  on  criticism  from  BowIgS  PenSlOn  Fund 
those  people  who  have  the  rmht.  _  .  ^ 

.  Program  to  Continue 

T>kA\T  Springfield.  Mass. — ^Thc  Spring- 

Bragg  Wins  DAY  Newspapers  Employes  Bcne- 

Columnist  Award  ficial  Fund  w.-is  established  by  the 

Cincinnati — First  award  in  the  late  Sherman  H.  Bowles  as  a  pen- 
fourth  annual  newspaper  colum-  sion  fund  and  will  continue  to 
nist  competition  conducted  by  the  operate  for  that  purpose,  it  was 
Disabled  American  Veterans  was  explained  this  week  by  Arthur  T. 
won  by  Walter  Bragg  of  the  Garvey,  legal  advisor  to  the  pub- 
Macon  (Ga.)  News.  He  will  re-  lisher  and  the  fund, 
ccive  $250.  Last  year  he  won  Mr.  Garvey  denied  the  fund  was 
third  prize.  a  tax-dodging  instrument  for  own- 

Second  place  went  to  Mrs.  lone  ership  of  the  newspapers.  The  trust- 
Quinby  Griggs  of  the  Milwaukee  ecs  are  Frank  Kelly,  Paul  Craig, 
(Wis.)  Journal,  who  will  receive  Walter  Graham,  and  John  A.  Man- 
Si  50.  Third  award  was  won  by  nix,  all  executives  of  the  newspa- 
Lynn  Callaway  of  the  Moline  pers.  Many  of  Mr.  Bowles’  vast 
(III.)  Daily  Dispatch,  $100.  holdings  were  placed  in  the  fund. 
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Ahorr — Henry  Duty  Model — Capacity  up  to  240  Pafies 


The  CRAWFORD  Single  Wrapper 


Saves  40%  fo  75%  of  Your  Wrapping  Time! 

Partial  List  of  Users:  Yes,  the  Crawford  Single 

Miami  Herald  (4  Units)  Wrapper  rolls,  pastes  and 

Government  Printing  seals  in  one  operation! 

Office  (4  units) 

Williamsport  Grit  (6)  With  little  practice  any 

N.  Y.  Herald-Tribune  operator  can  attain  a  rate 

and  many  others.  of  at  least  1,000  papers  per 

Write  for  Folder  hour.  Guaranteed  6  months 

and  information.  against  defective  parts. 

MAYYAN  CORP  , — C.  Vance  Craft,  President 

Owner  and  Producer  of  The  Crawford  Single  Wrapper 
Plant  and  Office:  1141  N.  Washington  Ave.,  SCR.4NTON,  PA. 


It  makes  your  dollars  feel  important  too 


T:ik  IJiiick  pictured  here  can 
match  price  tags  with  a  lot  of 
cars  smaller  in  size  and  horse¬ 
power  and  win. 

Fhit  that  only  gives  you  a  hint  as 
to  what  a  whale  of  a  huy  it  is. 

I. ike  costlier  Bnicks,  it  has  the 
wide-open  view  of  a  one-piece 
windshield. 

kike  costlier  Bnicks,  it  has  the 
gleaming  distinction  of  sweep- 
spear  styling. 

kike  costlier  Bnicks,  it  has  smart 
new  fai)rii;s  and  door  trim. 

kike  all  other  Buicks,  it  has  the 
extra  safety  of  new,  long-lasting 
Vi  ide-Band  brakes. 


l.ike  all  other  Buicks,  it  has  the 
sure-footed,  road-hugging,  even- 
keeled  steadiness  of  the  Million 
Dollar  Ride— a  combination  of  15 
engineering  features  including  a 
husky  X-hraced  frame,  end- 
sw'ay  and  side-roll  stabilizers, 
lli-Boised  engine  mountings, 
Fermi-Firm  steering  and  soft  coil 
springs  for  every  wheel. 

And  like  all  other  Buicks,  it  has  a 
power-packed  Fireball  8  Engine— 
a  high-compression  valve-in-head 
that  gets  extra  wallop,  extra  nnle- 
age  from  every  gallon  of  gasoline. 

So  we  think  that  you'll  feel  mighty 
important  bossing  around  this 


smart-stepping  smoothie. 

And  when  you  check  the  price 
we're  asking  against  the  field— we 
think  yonr  dollars  are  going  to 
feel  mighty  important  in  buying 
power  too. 

Hadn't  you  better  look  into  this 
soon? 


BUCK  Division  of  GENERAL  MOTORS 


F.ifutpmrnt.  ttrressonen,  trim  nnti  modei*  are  .tuhjert  to  chnnffe 
uitfutut  noltre.  White  yutewnUs  optional  at  extra  rout  when 
arailabie.  Wheel  trrus  stamiard  on  Hft  A  U  M  A  ST  E  H , 
optionti!  at  extra  cost  on  other  Series. 
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Public  Relations  Taps 
College  Research  Field 

By  Campbell  Watson 

Palo  Alto,  Calif. — A  move  for  sion.  Dr.  Harlow  reported  last  Fall 
public  relations  improvement  that  the  commission  was  “turning 
through  the  adoption  of  techniques  for  aid  to  the  social  scientists  of 
founded  on  latest  developments  in  the  nation,  who  are  equipped  by 
scientific  research  is  under  way  experience  and  achievement  to 


here  under  the  direction  of  Dr 
Rex.  F.  Harlow. 

As  chairman  of  the  Social  Sci¬ 
ences  Commission  of  the  Public 
Relations  Society  of  America,  Inc., 
Dr.  Harlow  already  has  visited  35 
colleges  and  universities  and  talked 
with  75  scientists.  He  has  been 
assured  cooperation  in  a  program 
which  he  labels  a  five-year  plan. 

The  objective  is  to  interpret  and 
make  available  to  public  relations 
executives  the  findings  of  research 
which  are  available  for  the  im¬ 
provement  of  communications.  By 
“building  a  bridge”  between  the 
principles  discovered  by  educa¬ 
tional  scientists  and  public  rela¬ 
tions,  public  relations  can  attain 
new  levels  and  administer  im¬ 
proved  professional  services,  he 
points  out. 

‘This  move  will  profoundly  in¬ 


help  guide  the  research  venture  in¬ 
to  productive  channels  and  have  a 
deep  interest  in  seeing  the  program 
succeed.” 

Subsequent  investigation  empha¬ 
sized  this  belief  that  most  social 
science  research  results  are  applic¬ 
able  to  public  relations  and  that 
scientists  are  eager  to  provide  a 
helpful  service. 

Dr.  Harlow’s  enthusiasm  over 
the  opportunity  he  envisioned 
gained  practical  reality  when  two 
clients  each  offered  $10,000  to  ad¬ 
vance  the  research  project.  They 
are  W.  Herbert  Allen,  executive 
vicepresident.  Title  Insurance  & 
Trust  Co.,  Los  Angeles,  and 
George  W.  Keliser,  Jr.,  of  Foster 
&  Kleiser,  San  Francisco.  Other 
clients  of  the  Public  Relations  In¬ 
stitute  of  the  West,  which  Dr. 
Harlow  heads,  authorized  him  to 


members  are  Drs.  Paul  F.  Lazars- 
feld,  Columbia;  Harold  Lasswell, 
Yale;  Hadley  Cantril,  Princeton; 
Samuel  Stouffer,  Harvard;  Rensis 
Likert,  Michigan;  Clyde  Hart,  Chi¬ 
cago;  Alex  Babelas,  M.I.T.,  and 
Arthur  F.  Burns,  Cornell. 

“We  also  are  working  with  top 
level  people  in  scientific  manage¬ 
ment  and  public  relations,”  Dr. 
Harlow  said.  “This  is  a  ‘big  deal’, 
and  we  are  working  on  that  basis. 
This  is  the  biggest  public  relations 
move  in  America.”  he  enthused. 

Now  Getting  “Why” 

The  scientists  are  eager  to  have 
their  materials  used,  and  their  help 
is  enabling  public  relations  to 
move  into  a  professional  basis.  Dr. 
Harlow  said. 

Material  is  abundant.  Dr.  Har¬ 
low  observed,  pointing  out  there 
are  102  scientists  at  work  at  the 
University  of  Michigan  and  re¬ 
search  in  13  sciences  under  way  at 
the  University  of  North  Carolina 
alone. 

Sample  findings  have  been  pre¬ 
pared  already,  and  a  vast  list  of 
information  indexed.  Some  infor¬ 
mation  applies  directly  to  news¬ 
papers.  An  example  is  the  report 
of  Drs.  Angus  Campbell  and 
Charles  A.  Metzner,  University  of 
Michigan’s  Institute  of  Social  Re¬ 
search.  These  scientists  report  80 


fluence  the  development  and  direc-  devote  portions  of  the  time  alloted  percent  of  the  adult  population  of 


tion  of  the  public  relations  field,”  them  to  the  project.  The  Public 


Dr.  Harlow  told  Editor  &  Pub¬ 
lisher.  “It  will  remove  the  guess¬ 
work,  cut  the  blue  sky  and  provide 
reality,”  he  declared. 

Press  Agentry’s  30 
The  press  agent  whose  only  ob¬ 
jective  was  to  get  something  in  the 
paper,  “already  is  in  the  minority 
among  public  relations  men,  while 
he  formerly  constituted  a  ma¬ 
jority,”  Dr.  Harlow  admitted.  And 


Relations  Society  itself  budgeted 
$55,000  for  the  activity. 

Makes  College  Swing 
Enthusiasm  was  heightened 
further  by  a  second  swing  through 
the  colleges  en  route  to  a  PRS 
meeting  in  New  York  March  8, 
Dr.  Harlow  reported.  The  task  is 
to  interpret  social  science  re¬ 
search,  classify  and  then  dissemi¬ 
nate  the  material,  he  reported.  An 


the  atmosphere  of  public  relations  office  assistant  is  on  the  job  here 
is  growing  more  inhospitable  to 
this  group,  he  declared. 

The  Social  Sciences  Commis¬ 
sion’s  program,  based  on  a  move  to 
obtain  sound  research  in  public  re¬ 
lations,  developed  through  several  psychology,  social  psychology,  cul- 
preliminary  sessions  and  won  ap-  tural  and  social  anthropology,  po- 
proval  of  the  executive  committee  litical  science,  history,  etc.  Experts 
of  the  Public  Relations  Society  of  who  have  been  generous  in  co- 
America  last  Jan.  7.  As  chairman  operating  and  whom  the  Commis- 
of  a  newly-formed  PRSA  commis-  sion  hopes  will  become  advisory 


the  U.  S.  reads  newspapers,  seven 
out  of  10  read  magazines,  yet  only 
one  in  five  attends  any  type  of 
public  meeting. 

Evaluation  Needed 
Another  finding  may  be  com¬ 
pressed  into  the  statement  that 
“facts  alone,  while  informative,  are 
not  always  convincing.”  Dr.  Har¬ 
low  reported.  The  Commission 
chairman  is  fearful  that  conclu¬ 
sions  shall  be  demanded  at  too 


and  a  social  scientist  will  be  added 
to  the  staff,  he  reported  at  his 
newly-opened  office  here. 

Plans  are  to  draw  on  all  the 
sciences  —  economics,  sociology. 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Layouts,  Designs,  Specifications  and  Engineering 
Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Qectrical  Engineering 

80  Federal  Street  Boston  10,  Moss. 


early  a  date.  He  reports  that  a 
complete  evaluation  of  the  re¬ 
search  available  is  necessary  before 
the  PRS.\  should  be  expected  to 
report  detailed  conclusions. 

The  goal  is  to  build  a  complete 
bridge  linking  research  in  the  sci¬ 
ences  and  public  relations,  thus 
giving  the  latter  a  truly  profes¬ 
sional  status.  Dr.  Harlow  stressed, 
adding: 

“Such  cooperation  will  make 
public  relations  as  indispensible  as 
law  to  industry.  Top  educators  see 
that  and  are  cooperating.” 

Commission  of  Experts 

The  members  of  the  PRSA 
Commission  on  Social  sciences,  in 
addition  to  Dr.  Harlow,  are: 
Franklyn  Waltman,  vice-chairman. 
Sun  Oil  Co.,  Philadelphia;  W. 
Howard  Chase,  General  Foods 


ANA,  N AEA  Ask 
Optional  Insert 
Dates  in  Papers 

The  joint  committee  of  the  As¬ 
sociation  of  National  Advertisen 
and  the  Newspaper  Advertisin; 
Executives  Association  has  for¬ 
warded  a  joint  statement  on  op¬ 
tional  insertion  dates  to  members 
of  each  association.  Statemeni 
recommends  that  wherever  possi¬ 
ble  advertisers  should  permi: 
newspapers  to  run  a  scheduled  ad 
on  another  day  of  the  same  week. 

“Optional  insertion  dates  work 
to  the  benefit  of  the  advertiser  by 
making  it  po.ssible  for  newspaper 
makeup  staffs  to  hold  out  an  ad 
when  proper  position  is  not  avail¬ 
able  b^ause  of  the  crowded  con¬ 
ditions  in  a  particular  issue,  and 
to  insert  the  ad  on  another  day 
of  the  same  week  when  a  bette: 
position  may  be  available,”  the 
joint  statement  points  out. 

The  proposal  further  notes: 
“Optional  dates  work  to  the  bene 
fit  of  the  newspaper  by  making  i! 
possible  for  the  makeup  staff  to 
hold  out  an  advertisement  which, 
if  inserted,  would  result  in  increas 
ing  the  size  of  that  issue  of  the 
newspaper  by  two  pages  (or,  in 
the  case  of  some  newspapers,  four 
pages),  thus  resulting  in  an  uneco¬ 
nomical  use  of  expensive  and 
scarce  newsprint.” 

Representing  the  ANA  on  this 
joint  committee  are  the  members 
of  its  Newspaper  Steering  Com¬ 
mittee:  W.  S.  Brown,  Canada  Dry 
Ginger  Ale,  Inc.,  F.  L.  Cheever. 
Jr.,  merchandise  manager  of  do¬ 
mestics  and  blankets,  Pepperell 
Manufacturing  Co.;  Russell  Z 
Zeller,  advertising  manager,  Cali¬ 
fornia  Fruit  Growers  Exchange: 
Edgar  E.  Guttenberg,  director  of 
advertising,  Calvert  Distillers 
Corp.;  C.  A.  Holland,  manager 
of  space  and  media,  Vick  Chemi¬ 
cal  Co.;  Alden  James,  advertising 
director,  P.  Lorillard  Co.;  Robert 
J.  Keith.  Pillsbury  Mills.  Inc.; 
W.  F.  Murphy,  Shell  Oil  Os- 
D.  H.  Odell,  assistant  advertising 
director.  General  Motors  Corp: 
R.  C.  Robertson,  media  director. 
Colgate-Palmolive-Peet  Co.:  and 
Ray  C.  Tuttle,  advertising  direc¬ 
tor,  Tennessee  Eastman  Co. 

John  W.  Moffett,  advertising  di¬ 
rector.  the  Minneapolis  (Minn.l 
Star  and  Tribune,  is  chairman  for 
the  NAEA. 


Press  Clipping  Service 

Harrisburg,  Pa.  —  Penn 


Corp.,  New  York;  N.  S.  B.  Gras,  sylvania  Newspaper  Publishers’  As 


Harvard  School  of  Business;  G. 
Edward  Pendray,  Pendray  &  Co., 
New  York;  Conger  Reynolds, 
Standard  Oil  Co.  (Indiana),  Chi¬ 
cago;  Claude  E.  Robinson,  Opin¬ 
ion  Research  Corp.,  Princeton,  N. 
J.;  James  P.  Selvage,  Selvage  & 
Lee,  New  York;  J.  Handly  Wright, 
St.  Louis,  Mo.,  and  Robert  L. 
Bliss,  PRSA,  New  York. 


sociation  has  established  a  press 
clipping  service  which  will  be 
available  to  trade  associations,  gov¬ 
ernment  agencies,  business  org^- 
zations,  various  types  of  institu¬ 
tions  and  private  industries.  Theo¬ 
dore  A.  Serrill,  PNPA  manager 
said  it  will  cover  132  daily,  J'’ 
weekly  and  14  Sunday  newspapers 
in  Pennsylvania. 
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TIN  CANS  FOR 

COPPER! 


ere  is  a  picture  of  ingenious  "copper  mining”! 


In  this  copper  precipitation  plant  at  Butte,  mine  water  containing 
copper  sulphate  in  solution  is  pumped  from  underground  operations. 

As  it  flows  over  shredded,  detinned  cans,  a  basic  chemical  reaction  takes  plac«. 
The  iron  frees  the  copper  from  copper  sulphate  in  solution.  This  reaction 
results  in  a  mud-like  precipitate  —  known  as  "cement  copper”  — 
which  has  a  75%  copper  content! 

Thus,  by  an  application  of  basic  chemistry.  Anaconda  recovers  about  750,000 
pounds  of  copper  every  month!  The  new  plant,  recently  completed,  handles  more 
than  30,000  tons  of  mine  water  a  day.  From  this  ocean  of  copper-laden  water 
the  precipitation  process  recovers  an  average  of  93%  of  the  copper 
which  would  otherwise  w'ash  away. 

This  phase  of  Anaconda’s  current  modernization  and  expansion  program  is 
matched  by  dozens  of  other  new  developments  in  mining  and  metallurgy,  as  well 
as  in  refining  and  fabricating  operations.  Thus  is  Anaconda  continually 
pioneering  significant  new  frontiers  in  the  field  of  metals. 


AnacondA 

COPPER  MINING  COMPANY 


Anaconda  Sales  Company 

The  American  Brass  Company 

Anaconda  Wire  i  Cable  Company 

International  Smelting  and  Refining  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 
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Idst-minute 


ecisions 


by  these  busy  buyers  can  put 
^incdium  on  or  off  the  list 

The  advertiser  has  outlined  the  sales  job; 
set  approximate  money  limits. 

(Late,  of  course.  T'ast-chansing  times. 

Wl  Tough  policy  decisions.  You  know ! ) 

jIJ  The  account  executive  and  the  “plans  group** 

ijl  have  established  the  broad  outlines 

I  of  the  campaign. 

'  (Late,  of  course.  Last  minute  change 

in  client  plans.  You  know!) 

then,  at  last,  the  media  department 
is  asked  for  schedules . . .  fast ! 

Magazines.  General?  Women’s?  Romance?  . . . 
Newspapers.  Which? 

Radio  needed  in  some  spots? 

How  about  TV?  , . .  Business  publications.  Which? 
Every  question  raises  another , . .  every  answer 
suggests  an  alternate  solution  . . .  every 
conclusion  demands  adequate  defense. 


Out  of  this  welter  of  activity  the  media  men  build  but  what  about  the  media  information 

a  tentative  program.  Experience,  supplemented  by  |/,ai  canU  be  standardized? 

the  calls  of  media  representatives,  helps  them  or¬ 
ganize  the  broad  outline.  Facts  and  figures  help  In  the  course  of  making  their  first  eliminations— 

them  fill  in  the  details.  They  have  the  tools  of  their  building  their  trial  lists  — the  media  department 

trade  close  at  hand;  chief  among  them  a  set  of  men  need  the  fullest  possible  information  about 

Standard  Rate  &  Data  Service  and  consumer  the  things  that  make  each  publication  or  station 

MARKETS.  different  from  its  contemporaries  —  information 

Note  how  the  media  men  depend  on  and  use  cannot  expect  to  find  in  the  SRDS  listing. 

these  SRDS  Services ...  ,  •  .  n  » .t.  .  . 

What  IS  the  comparative  infloence  of  these  two 

to  study  populations  in  sales  territories  papers  in  this  market? 

to  check  trends  against  client  experience 

to  analyze  coverage  figures  What  kind  of  merchandising  services  does  this 

to  figure  costs  station  offer? 

to  recommend  specific  publications;  and/or 

stations  Which  of  these  magazines  carries  the  most  food 

to  list  alternate  selections  advertising? 

Much  of  this  information  comes  from  CONSUMER 
MARKETS.  Much  comes  from  the  media  listings 
in  the  separate  SRDS  books;  data  that  has  been 
painstakingly  assembled  by  the  SRDS  staff ;  data  These,  and  dozens  of  questions  like  them,  need  an- 
ihat  has  to  be  accurate,  reliable,  and  above  all,  up  swering,  FAST.  Seldom  do  the  buyers  have  all  the 

to  date.  These  are  the  basic  facts,  uniformly  ar-  time  they  need  to  call  in  all  the  representatives 

ranged,  uniformly  presented.  they’d  like  to  ask  to  dig  out  further  information. 

»o,  here*s  how  Service-Ads  help 


What  is  the  nature  of  this  business  paper's  par¬ 
ticular  readers— not  by  titles  but  by  functions? 


So,  last  year,  approximately  1,050  publications, 
radio  and  TV  stations  supplemented  the  informa¬ 
tion  in  their  regular  listings  in  Standard  Rate  ( and 
their  markets’  listings  in  CONSUMER  MARKETS) 
with  Service-Ads  designed  to  remind  buyers  of  the 
important  differences  about  their  media  values  that 


they’ve  been  registering  through  their  promotion 
and  their  representatives’  contacts.  Thus  they  keep 
wanted  information  instantly  available  —  on  the 
spot— to  help  the  media  buyer  when  he’s  on  the  spot. 


Helping  buyers  buy,  helps  sell  space  and  time! 


the  national  authority  serving  the  media-buying  function 


Walter  E.  Botthof,  Publijher 
1740  RIDGE  AVENUE  •  EVANSTON,  IlllNOIS 
SALES  OFFICESi  NEW  YORK  •  CHICAGO  • 


publishers  of  consumer  ma9«xlfi«  rates  and  data  •  butlnpit  9Mbllc«tioil  rotes  ond  data  •  Mtfoiifll  ■••twork  rodio  ond 
talevision  service  •  radio  rotes  end  data  •  f •l•visioll  rotes  ond  doto  •  rotes  ond  doto  •  trans^ortotlon  odvertlelii^ 
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JOURNALISM  EDUCATION 

ACEJ  Names  Four-Man 
Advisory  Committee 

By  Dwight  Bentel 


A  FOUR-MAN  advisory  committee 
from  the  fields  of  newspaper  ad¬ 
vertising.  circulation,  promotion 
and  business  publications  has  been 
named  by  the  American  Council 
on  Education  for  Journalism. 

Members  are: 

Herbert  O.  Wyman,  Pittsburgh 
(Pa.)  Post  Gazette,  for  the  News¬ 
paper  Advertising  Executives  Asso¬ 
ciation. 

H.  Phelps  Gates,  circulation 
manager,  Christian  Science  Mon¬ 
itor,  for  the  International  Circula¬ 
tion  Managers  Association. 

Clarence  Harding,  South  Bend 
(Ind.)  Tribune,  for  the  National 
Newspaper  Promotion  Managers. 

Julien  Elfenbein,  Haire  Publish¬ 
ing  Company,  New  York,  for  As¬ 
sociated  Business  Papers. 

Purpose  of  the  committee  is  to 
advise  the  council  on  problems  in 
education  for  journalism  in  these 
specialized  areas,  according  to  Al¬ 
fred  H.  Kirchhofer,  ACEJ  presi¬ 
dent  and  managing  editor  of  the 
Buffalo  (N.  Y.)  Evening  News. 

Its  creation  was  authorized  at  a 
meeting  of  the  council  in  New 


York  last  April.  The  new  group 
will  meet  at  the  Waldorf-Astoria 
Hotel  in  New  York  Sunday  morn¬ 
ing,  April  20,  preceding  the  ACEJ 
annual  meeting  which  is  scheduled 
for  2  p.m.  the  same  day. 

Television  Experiment 

No  one  sees  clearly  at  this  point 
just  what  are  the  audio-visual  aid 
possibilities  of  television  for  jour¬ 
nalism  instruction,  but  certainly 
they  must  be  great. 

The  video  screen  should  offer 
many  a  substitute  for  the  mimeo¬ 
graphed  exercise  or  staged  situa¬ 
tion.  Events  that  the  student  re¬ 
porter  ordinarily  might  not  hope 
to  “cover”  for  years  will  be  made 
available  for  laboratory  practice. 

Recent  experiment  in  the  use  of 
television  as  a  classroom  aid  was 
tried  by  Prof.  Raymond  Simon, 
public  relations  instructor  at  Utica 
College  of  Syracuse  University. 
Mr.  Simon  fitted  a  speech  by  Pres¬ 
ident  Truman  into  a  final  examina¬ 
tion  for  his  journalism  students. 

He  had  the  group  assembled  be¬ 
fore  a  television  set  installed  in  the 


HOUSTON  •  ATLANTA  •  DETROIT  •  CHICAGO  •  DENVER 
CLEVELAND  •  LOS  ANGELES  •  NEW  ORLEANS  •  INDIANAPOLIS 


college  lounge,  and  each  student 
was  given  to  understand  that  for 
the  sake  of  the  exercise  he  was 
actually  present  where  the  Presi¬ 
dent  was  speaking.  When  Mr. 
Truman  had  finished,  the  students 
went  to  their  typewriters  and  did 
the  story. 

Actual  reporting  conditions  were 
simulated,  including  deadline.  Re¬ 
sults  were  “excellent,  on  the 
whole,”  according  to  Mr.  Simon. 

Secretarial  Sequence 

To  meet  a  demand  for  young 
women  who  combine  editorial  with 
secretarial  training,  the  Henry  W. 
Grady  school  of  journalism  at  the 
University  of  Georgia  has  estab¬ 
lished  an  Editorial-Secretarial  se¬ 
quence. 

It  will  lead  to  the  A.B.  degree  in 
journalism,  and  will  include  basic 
liberal  arts,  journalism,  and  secre¬ 
tarial-business  subjects,  according 
to  Dean  John  E.  Drewry  who  be¬ 
lieves  it  will  help  young  women 
who  will  combine  secretarial-cler¬ 
ical  duties  with  newspapers,  press 
services,  magazines,  book  publish¬ 
ers.  radio  and  television  stations. 

Camera  Techniques 

A  newspaper  photographer 
glancing  through  some  recent 
journalism  school  brochures  show¬ 
ing  student  photographers  in  ac¬ 
tion  had  this  criticism: 

“All  these  kids  are  shown 
working  with  the  flash  guns 
mounted  on  the  sides  of  their 
cameras.  Good  photographers 
don’t  work  that  way  on  most  pic¬ 
tures.  Flash  guns  are  on  exten¬ 
sions,  detached  from  the  camera, 
to  permit  free  movement  for 
modeling  and  efficiency. 

“Flat  tones,  chalked-up  faces, 
and  so  on,  are  typical  results  of 
gun  -  on  -  camera  lighting — and  as 
you  might  expect,  the  illustrations 
in  the  brochures  suffer  from  the 
gun-on-camera  technique.” 

Just  to  check  on  this,  Michael 
Conversa  of  the  San  Jose  (Calif.) 
Mercury  and  News  was  consulted. 
Mr.  Conversa  wins  more  than  his 
share  of  photo  awards. 

Said  Mike,  “I  almost  never  take 
a  picture  with  the  gun  on  the 
camera.  Even  with  group  shots  I 
take  it  off  for  better  manipulation 
of  the  light.” 

If  some  of  the  J-schools  hope  to 
impress  folks  with  their  press  pho¬ 
tography  instruction,  they  should 
show  their  students  using  good 
techniques. 

Copy  Desks 

Of  interest  in  the  journalism 
school  brochures  are  the  pictures 
of  copy  desks.  They  are  an  adap¬ 
tation  of  the  newspaper  editorial 
room  horseshoe  desk — but  only  a 
horse  with  hangnails  could  wear 
a  shoe  shaped  like  the  J -school 
adaptation.  It  has  been  extended 
to  seat  a  class  of  25,  and  it  would 
take  a  slot  man  with  a  reach  like 
the  FBI  to  deal  copy  to  its  extreme 
ends. 

Instead  of  swiveling  to  face  the 
men  around  the  rim,  the  slot  man 
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strides  back  and  forth — and  if 
journalism  education  continues  to 
grow,  he’ll  eventually  need  roller 
skates. 

Nevertheless,  it  is  a  wonderful 
news  laboratory  gadget  —  and  a 
mighty  expensive  one,  too. 

Evening  Courses 

Evening  courses  in  journalism 
for  graduate  credit  are  being  of¬ 
fered  for  the  first  time  by  Emory 
University  at  Atlanta  March  24 
through  June  2. 

Dr.  Raymond  B.  Nixon,  director 
of  the  journalism  division,  said 
classes  will  meet  once  a  week  for 
two-and-one-half  hours,  and  will 
be  scheduled  so  that  a  candidate 
can  receive  an  M.A.  in  journalism 
after  completing  the  required  num¬ 
ber  of  evening  courses.  Althou^ 
mainly  of  interest  to  those  in  news¬ 
paper  work,  advertising,  and  radio, 
the  advanced  study  will  be  open  to 
others  whose  previous  college  rec¬ 
ords  make  them  eligible.  Credit 
will  be  given  in  terms  of  quarter 
hours,  and  tuition  is  $12  a  quarter 
hour. 

No  Work  lor  Free 

Journalism  students  at  the  Uni¬ 
versity  of  New  Mexico  are  not 
available  for  unpaid  publicity  as¬ 
signments. 

Prof.  Keen  Rafferty,  department 
head,  said  the  journalism  depart¬ 
ment  has  been  getting  an  average 
of  two  calls  weekly  from  persons 
and  organizations  seeking  publicity 
help.  The  callers  always  say  that 
the  students  should  be  “glad  to  do 
it  for  the  experience,”  and  often 
they  expect  faculty  members  to  aid 
them. 

The  department  has  adopted  the 
following  policy:  “To  discourage 
persons  seeking  to  use  journalism 
students  in  publicity  projects.  .  . . 
Organizations  seeking  help  from 
students  should  pay  for  such 
work.”  [ 

'How  to  Write  Columns' 
Sprightly  cartoons  and  pungent 
paragraphs  spice  a  new  book, 
“How  to  Write  Columns,"  co¬ 
authored  by  Olin  Hinkle,  Univer¬ 
sity  of  Texas  associate  professor  of 
journalism. 

John  M.  Henry  of  the  Da 
.Moines  (Iowa)  Register  and  Trib¬ 
une  is  the  other  author,  and  Harry 
E.  Walsh  of  Omaha,  Neb.,  drew 
the  cartoons.  Excerpts  from  scores 
of  small  newspapers  were  selected 
for  the  book. 

The  co-authors  exchanged  about 
150  letters  while  putting  the  book 
together,  but  they  have  not  seen 
each  other  since  their  original 
chande  meeting  in  1949. 

Mr.  Hinkle,  former  editor  and 
columnist,  was  in  newspaper  work 
in  Oklahoma,  Texas,  and  Ken¬ 
tucky,  His  dedication  is  to  the  late 
J,  J.  Taylor,  who  wrote  the  “State  'j 
Press”  column  in  the  Dallas  Morn-  f 
ing  News  for  many  years. 
memory  endures  as  a  benediction 
on  the  smalltown  press  which  he 
loved,”  Mr.  Hinkle  wrote. 
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A  MONTHLY  REPORT  TO  EDITORS 


Highlighting  Significant  Facts  about  Bituminous  Coal 


ABUNDANT  COAL  HEADS  FOR  PEAK  PRODUCTION  IN  NEXT  CENTURY. 

The  authors  of  a  new  book,  “Energy  Sources— the  Wealth  of  the  World,”  point  out  that 
“Coal  is  by  far  the  most  abundant  fossil  fuel.  The  magnitude  of  coal  reserves  is,  therefore, 
of  the  greatest  importance.  ...  Of  the  total  world  reserves,  52  percent  is  bituminous,  40 
percent  is  subbituminous  and  lignite,  and  7  percent  is  anthracite.  .  .  .  Assumptions  that 
seem  reasonable  at  this  time  indicate  that  the  peak  ( of  production )  for  all  coal  may  be 
reached  by  the  middle  of  the  next  century  or  almost  certainly  not  later  than  the  middle 
of  the  century  after  that.” 


BRITISH  TEAM  STUDIES  AMERICAN  METHODS  OF  COAL  UTILIZATION. 

A  thirteen-man  team  from  Great  Britain  recently  arrived  in  this  country  to  study  Ameri¬ 
can  methods  of  using  coal  in  steam  plants.  They  hope  to  improve  the  efficiency  of  coal 
utilization  in  Britain  to  help  conserve  their  inadequate  coal  supply.  Here  in  America  tre¬ 
mendous  advances  have  been  made  in  getting  more  work  out  of  each  ton  of  coal.  At  the 
time  of  World  War  I  it  took  an  average  of  4  lbs.  of  coal  to  produce  a  kilowatt-hour  of  elec¬ 
tricity.  Today  with  motlern  combustion  equipment,  more  efficient  boilers,  and  better- 
prepared  coal,  the  average  is  1.14  lbs.  of  coal  per  K.W.H.  and  some  electric-generating 
plants  of  newest  design  are  able  to  do  the  job  with  as  little  as  54  of  a  lb.  of  coaL 


COAL  PROVES  MAIN  FUEL  SOURCE  FOR  ELECTRIC  UTILITIES. 

A  top  public  utility  executive  has  pointed  out  that  his  industry’s  coal  requirements  grew 
from  40  million  tons  in  1931  to  nearly  105  million  tons  in  1951— about  one-fifth  of  the 
national  output.  lie  then  estimated  that  the  nation’s  electric  power  requirements  by  1954 
will  increase  this  figure  to  L30  million  tons.  And  so  it  goes:  more  and  more  reliance  on 
coal,  our  most  plentiful  fuel. 


COAL’S  VALUE  AS  RAW  MATERIAL  INCREASING. 

Indicative  of  coal’s  increasing  importance  as  a  source  of  chemicals  and  the  raw  materials 
of  chemistry  is  the  development  program  of  one  of  the  nation’s  largest  coal  producers. 
This  company  is  spending  over  one  million  dollars  on  research  and  the  construction  of  a 
pilot  plant  to  experiment  with  coal  conversion.  These  experiments  are  designed  to  yield 
the  maximum  salvage  of  special  tars  from  which  valuable  chemicals  are  obtained,  as  well 
as  a  base  for  synthetic  fuels.  The  plant,  as  presently  designed,  will  also  produce  a  coal 
char  which  will  be  a  very  useful  solid  fuel. 


If  you  have  any  questions  about  coal  or 
the  coal  industry,  your  inquiry  to  us  will 
receive  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building,  Washington,  D.  C. 
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«{C  «{»  H*  Toledo  if  No.  1  in  the  U.S.  in  home-ownership 

61%  the  homes  here  are  owned  by  the  families  who  live  in  them.  And  in  the 
median  number  of  rooms  f>er  home,  only  one  city  tops  Toledo. 

»,/roIerioa?is  have  the  natural  desire  to  live  better  I 

^  ^  Toledo  is  6th  in  median  family  income 

Among  the  57  biggest  U.S.  cities,  only  five  have  a  higher  median  family 
income.  Average  industrial  wage  here  is  the  highest  in  Ohio. 

. . .  Tolcdoa/is  have  the  money  to  live  better, ,.they'?'e good  customers! 

^  Toledo  is  over  the  400,000  mark 

Based  on  the  final  1950  census  figures,  population  of  the  Toledo 
ABC  City  Zone  is  now  400,909.  Toledo  ABC  Retail  Trading  Zone  population  now  919,464. 

. . .  Toledoans  are  not  only  good  customers, ,, there  at'e  lots  of  themJ 
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...in  Toledo  everybody  reads  The  Blade 

Here’s  a  big  and  respected  newspaper  that  reaches  97.9%  of  all  the  homes  in 
the  ABC  City  Zone.  And  of  that  circulation  is  home-delivered. 

m  TOUDO,  WHIM  BUSIHESS  IS  GOOD, 

TNEDE  It  NO  MTTU  WAY  TO  SELL  THAN  THROUGH  THE 

TOLEDO  BLADE 

■•prcMMlarf  by  MsUiisy,  Rcf  m  A  ichmilt,  lx. 

All  business  is  local 
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'MR.  PRESIDENT' 


HARRY  TRUMAN’S  book,  “Mr.  President,” 

contains  many  references  to  the  press,  and 
in  latter  years  his  dislike  of  the  press,  and  it 
also  sheds  a  little  light  on  when  and  why  his 
attitude  changed. 

There  was  a  relatively  short  “honeymoon” 
from  the  time  right  aher  his  taking  office 
following  Roosevelt’s  death  when  he  asked 
Washington  newsmen  to  “pray  for  me  now.” 
Even  in  early  1947  he  was  somewhat  kindly 
disposed  to  newspapers  and  newspapermen 
when  he  told  the  Gridiron  Club: 

“This  is  the  greatest  governmental  system 
in  the  world.  Our  press  has  helped  to  make 
it  so.  As  I  have  said  before,  our  press  has 
done  iC  particularly  fine  job  in  making  clear 
to  the  people  the  full  meaning  of  our  policy 
of  aid  to  Greece  and  Turkey.  Our  press  can 
take  some  share  of  the  credit  for  the  resound¬ 
ing  majority  which  the  Greek  and  Turkish 
aid  bill  just  won  in  the  House  of  Represen¬ 
tatives.” 

But  even  in  those  early  days  there  were 
segments  of  the  press  he  didn’t  like  when  he 
referred  to  it  as  “the  Sabotage  Press.” 

However,  Mr.  Truman’s  change  in  attitude 
toward  the  press  in  general  seems  to  stem 
from  1948  when  a  majority  of  newspapers 
opposed  him  for  reelection.  From  that  time 
on  his  book  contains  references  only  to  “the 
bitter  opposition  press,”  the  “kept  press,”  and 
“misguided  editorial  writers.” 

It  was  at  this  time  that  he  wrote  his  now- 
famous  memo  to  himself  stating:  “I  may 
have  to  become  an  ‘orator.’  I  heard  a  defi¬ 
nition  of  an  orator  once — ‘He  is  an  honest 
man  who  can  communicate  his  views  and 
make  others  believe  he  is  right.’  Wish  I  could 
do  that. 

“Because  I  think  I  have  been  right  in  the 
approach  to  all  questions  90%  of  the  time 
since  I  took  over.  .  .  .” 

This  attitude  is  revealed  in  an  excerpt  from 
a  letter  in  1950:  “I  shall  continue  to  do  what 
I  think  is  right  whether  anybody  likes  it 
or  not.” 

Naturally,  no  man  who  is  convinced  he  has 
been  right  90%  of  the  time  is  willing  to  ac¬ 
cept  criticism  from  the  press  or  anyone  else. 

Furthermore,  no  man  who  has  made  up  his 
mind  to  do  what  he  thinks  is  right  in  spite  of 
criticism,  comment,  etc.,  wants  to  hear  any 
.suggestions  from  the  press. 

Right  here  is  an  insoluble  conflict. 

The  final  comment  about  the  press  in  the 
book  is:  “Editors  are  peculiar  animals — they 
throw  mud  and  bricks  at  you  the  whole  year 
round — then  they  make  one  favorable  state¬ 
ment  which  happens  to  agree  with  facts  and 
they  think  they  should  be  hugged  and  kissed 
for  it.” 

This  is  a  generalization  that  could  be  ap¬ 
plied  in  another  way:  The  President  is  a  pe¬ 
culiar  animal — he  throws  mud  and  bricks  at 
the  press  all  year  round — then  he  makes  one 
favorable  statement  and  thinks  he  should  be 
hugged  and  kissed  for  it. 


APPEAL  PLANNED 


EDITC^RIAL 


Pride  goeth  before  destruction,  and  a  haughty 
spirit  before  a  fall. — Proverbs.  XVI,  18. 


to  the  licensing  feature  in  this  case.  The 
power  to  grant  a  license  includes  the  power 
to  deny  a  license.  Such  power  cannot  be 
tolerated  under  the  First  Amendment. 


WE  GET  A  KICK 


EVERY  TIME  a  newspaper  gets  in  produc¬ 
tion  trouble  because  of  a  fire  or  flood  or 
power  shortage,  we  get  a  kick  out  of  the  way 
its  newspaper  neighbors,  and  frequently  its 
competitors,  pitch  in  to  get  the  paper  out  on 
time.  It  is  an  inspiriting  thing  to  see  newspa¬ 
pers  lending  their  manpower,  equipment  and 
newsprint  to  uphold  the  tradition  of  getting 
the  paper  out  which  is  as  powerful  as  “the 
show  must  go  on”  in  the  theater. 

There  was  a  little  of  what  we  mean  a 
couple  of  weeks  ago  when  the  San  Francisco 
Chronicle  suffered  a  power  blackout  except 
for  its  mechanical  departments.  Practically 
every  paper  in  town  cooperated  in  by-passing 
the  failure  of  teletype  circuits. 

But  the  story  we  got  the  biggest  kick  out 
of  came  from  the  little  town  of  Oregon,  Wis¬ 
consin.  A  weekly  newspaper  editor  operating 
a  one-man  shop  suffered  a  broken  shoulder 
and  was  threatened  with  interrupting  his  42- 
year  publishing  schedule. 

In  Madison,  the  publisher  of  the  Wisconsin 
State  Journal  heard  of  it.  He  rounded  up  a 
volunteer  crew  of  reporters,  photographers, 
printers  and  descended  on  the  weekly.  And 
they  put  the  weekly  out — circulation  730. 

TTiis  type  of  thing  strengthens  one’s  faith 
in  the  newspaper  business.  Who  says  there 
isn’t  any  romance  left  in  newspapering? 


THE  League  of  California  Cities  is  planning 
to  go  to  the  Supreme  Court  to  learn  if  a 
municipality  can  impose  a  license  tax  on  a 
newspaper.  A  recent  court  ruling  declared 
such  a  tax  unconstitutional.  About  130  Cali¬ 
fornia  cities  are  affected. 

.Newspapers  are  not  opposed  to  a  legitimate 
business  tax  of  any  kind  but  they  are  opposed 


VARIED  OPINIONS 


TWO  circuit  court  judges  in  Florida  have 
come  up  with  contrary  opinions  on  the 
validity  of  the  state  campaign  expenditures 
law  insofar  as  it  applies  to  the  purchase  of 
advertising. 

One  judge  found  that  the  law,  providing 
that  a  political  candidate  or  his  treasurer  must 
approve  all  expenditures  or  contributions  in 
his  behalf,  is  unconstitutional.  (E&P,  March 
15,  page  46.) 

Soon  after  that  another  judge  upheld  the 
law  in  a  case  brought  by  a  radio  station.  The 
first  was  brought  by  a  weekly  newspaper. 

Just  prior  to  the  last  decision,  the  State 
Attorney  General  revised  his  earlier  interpre¬ 
tation  of  the  law  and  advised  that  candidates’ 
supporters  may  pay  for  such  things  as  ad¬ 
vertising  without  clearing  the  expenditures 
through  the  campaign  treasuries.  He  had 
previously  ruled  that  all  money  spent  by  any 
person  in  behalf  of  a  candidate  must  be 
turned  over  to  the  campaign  treasurer  and  be 
disbursed  by  him. 

All  of  which  adds  up  to  the  fact  that  a 
higher  court  decision  will  be  sought  to  find 
out  what  the  law  means. 


The  law  was  passed  with  newspaper  support 
and  with  all  good  intentions  to  reduce  and 
control  campaign  expenditures.  However, 
Judge  Tillman  in  upholding  the  law  said: 
“Granting  that  there  may  be  some  curtail¬ 
ment  in  the  right  of  free  speech  and  in  the 
right  of  free  press  or  expression,  the  legisla¬ 
ture  was  confronted  with  what  it  deemed, 
with  good  reason,  to  be  possible  destruction 
of  free  elections  when  it  passed  this  act.” 

A  higher  court  decision  should  be  welcome 
because,  in  our  book,  the  legislature  should 
not  have  allowed  for  any  “curtailment  in  the 
right  of  free  speech  and  in  the  right  of  free 
press  or  expression.” 


TV  AND  RETAIL 


OPTIONAL  DATES 

THE  joint  committee  of  the  Association  of 
National  Advertisers  and  the  Newspaper 
Advertising  Executives  Association  has  agreed 
on  a  statement  to  members  recommending 
that  wherever  possible  advertisers  should  per¬ 
mit  optional  insertion  dates  for  their  copy. 

This  is  a  forward  step  that  has  advantages 
for  both  parties. 

For  advertisers,  it  means  that  better  position 
for  ads  can  be  obtained.  If  copy  is  scheduled 
for  a  particular  issue  that  is  crowded  with 
ads,  the  newspaper  can  then  hold  it  for  in¬ 
sertion  in  a  better  position  the  next  day. 

For  newspapers,  it  means  the  elimination  of 
costly  addition  of  two  or  four  pages  to  ac¬ 
commodate  an  extra  ad  or  two  on  a  crowded 
day. 

This  is  a  practice  that  newspapers  have 
sought  for  a  long  time.  An  honest  effort  to 
help  the  advertiser  position-wise,  if  he  per¬ 
mits  an  optional  date,  will  not  only  be  helpful 
to  him  but  will  work  out  to  the  advantage  of 
the  newspaper  by  influencing  other  advertisers 
to  follow  suit. 


THE  National  Retail  Dry  Goods  Association 

has  conducted  a  survey  of  retail  stores  that 
have  used,  or  are  using,  television.  It  will  be 
extremely  interesting  and  valuable  to  every 
newspaper  adman  who  is  faced  with  TV  com¬ 
petition. 

Of  the  92  stores  surveyed,  all  of  which  have 
used  TV,  only  33  are  now  doing  so.  The 
other  59  are  not  using  it  now.  Only  16  of 
the  33  cited  results  in  immediate  sales:  of 
these  5  “didn’t  know,”  2  said  “satisfactory," 
5  said  “good,”  1  said  “excellent,”  1  cited  a 
3.2%  gain,  another  a  7.5%  gain,  and  1  said 
results  varied  from  15  to  18%. 

This  isn’t  a  very  conclusive  showing. 

Thirty-three  stores  said  they  had  definitely 
discontinued  use  of  TV  and  13  of  them  cited 
lack  of  results  as  the  number  one  reason.  In 
listing  objections,  another  18  cited  high  costs 
as  their  chief  gripe,  and  1 1  said  it  is  too 
costly. 

NRDGA  summarized  the  study  as  showing 
that  results  did  not  meet  the  standards  which 
retailing  expects  and  regularly  receives  from 
other  media. 

When  you  consider  that  all  of  the  retailers 
have  used  TV  at  one  time,  that  59  of  these 
are  not  now  using  it,  and  that  more  than  half 
of  these  have  definitely  discontinued  its  use,  it 
indicates  that  the  new  medium  has  not  given 
retailers  what  they  have  expected  and  re¬ 
ceived  from  newspaper  advertising  through 
the  years. 
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MENTION 


Jack  Williams,  editor  and  pub¬ 
lisher  of  the  H’aycross  (Ga.) 
Journal-Herald,  has  been  awarded 
a  Certificate  in  the  Leaders’  Fel¬ 
lowship  of  the  Young  Men's 
Christian  Associations  of  the 
United  States  of  America  for  20 
years  of  service,  during  which  he 
served  as  vicepresident  of  the  Rail¬ 
road  Y.  M.  C.  A.  of  Waycross, 
The  Georgia  Press  Association  re¬ 


Minister  St.  Laurent  to  succeed 
Rt.  Hon.  Vincent  Massey,  CH, 
as  chairman  of  the  National  Gal¬ 
lery  of  Canada.  Mr.  Massey  re¬ 
signed  upon  his  assumption  of  the 
post  of  ■  Canada’s  Governor-Gen¬ 
eral. 

On  the  Business  Side 

Daniel  T.  Morrison,  district 
manager  in  the  Lawrence  (Mass.) 
Eagle-Tribune  circulation  depart¬ 
ment  since  1946,  expects  to  as¬ 
sume  a  similar  position  with  the 


ccntly  awarded  the  Agricultural  20-YE.4R  .MAN  with  Scripps  Denver  (Colo.)  Post  in  April. 
Extension  Service  Award  to  the  Howard  Newspapers,  Gerald  D.  *  * 

Journal-Herald  for  its  agricultural  Burden,  manager  of  general  ad-  Miss  Orian  Ward  former  1 


development  program. 


Daniel  Ridder,  New  York  ‘"“r  »»  Europe  in  mid-.\iay. 
Journal  of  Commerce,  and  E.  G.  '  ■ 

W.  Hulton,  chairman  and  man-  pund,  a  newly-formed  organiza 


Burden,  manager  of  general  ad-  Miss  Orian  Ward,  former  head 
vertising,  Columbus  Citizen,  and  copygirl,  has  joined  the  Buffalo 
Mw.  Burden  are  planning  a  flying  ,n.  Y.)  Evening  News  promotion 
tour  of  Europe  m  mid-May. 


department  after  a  brief  term  as 
a  reporter. 


aging  director  of  the  Hulton  Press,  jjon  to  combine  all  Portland  com-  C.  S.  Tilson,  circulation  man- 
Ltd.,  were  among  passengers  sail-  munity  giving  under  one  organiza-  nger,  Santa  Rosa  (Calif.)  Press¬ 
ing  from  New  York  March  15  on  Democrat  and  secretary,  California 


UNITED'S  'SPOUITE' 
WINS  EDITOR'S  PRAISE 


“Just  a  nute  to  tell  you  how  much  we 
like  your  SPOTLITE  service.  As  you 
know,  we  have  subscribed  to  this  service 
since  its  inception  and  have  found  it  a 
source  of  piany  good  illustrated  articles 
for  Times  readers. 

“.  .  .  Quite  frequently  we  find  these 
stories  valuable  for  Page  One  they  at 
least  provide  light  or  informative  or  in¬ 
structive  reading  as  a  relief  from  the 
routine  of  the  daily  news. 

“VVe  are  looking  forward  to  many 
mure  good  series  from  SPOTLITE  serv- 


thc  Cunard  liner  Queen  Mary. 


Democrat  and  secretary,  California 
Circulation  Managers  Association, 
is  father  of  a  daughter,  Cynthia 


(Signed)  “T.  C.  Harris, 

“Executive  Editor, 

“St.  Petersburg  (Fla.)  Times*' 


SANTfORD  .Martin,  Sunday  edi-  i'  father  of  a  daughter,  Cynthia  (.Mgneu)  i.  l.  nams, 

.Mrs.  Ooden  Reid,  president  of  of  Winston-Salem  (N.  C.)  Ann.  “Executive  Editor, 

the  York  Herald  Tribune,  journal  and  Sentinel,  has  been  *  ♦  *  ..c,  r Fla  i  Time 

has  been  elected  a  trustee  of  the  presented  with  a  citation  for  “dis-  .Albert  Starr  has  joined  the  .  e  s 

.Metropolitan  Museum  of  .Art  of  tinguished  humanitarianism  serv-  staff  of  the  Bluefield  (W.  Va.) 

New  York.  She  was  a  member  of  jj-e”  by  the  Winston-Salem  Chap-  Daily  Telegraph  and  Sunset  News 

the  executive  comrnittee  of  the  qJ  Hadassah,  women’s  Zionist  as  head  of  a  new  promotion  and  Thank  vou  Mv.  HdTTXs! 
museum  s  75th  anniversary  cam-  organization.  hew  business  department.  He  has  ’ 

paign  in  1946.  *  *  o  been  on  the  advertising  staff  of  the 


ganization.  hew  business  department.  He  has 

*  •  =>  been  on  the  advertising  staff  of  the 

Robert  E.  Malick,  publisher  of  Welch  (W.  Va.)  Daily  News. 


R.  H  Gore,  publisher  of  the  the  Shamokin  (Pa.)  News-Dis-  *  *  *  Other  satisfied  SPOTLITE 

tort  L.auderdale  (Fla.)  Daily  patch,  and  Mrs.  Malick  left  last  Miss  Rose  Altman  of  the  busi- 

News,  is  in  London  serving  as^  a  week  for  San  Francisco  and  Hono-  ness  office  of  the  Monroe  (Wis.)  subscribers  include: 

judge  for  the  British  Orchid  So-  juju  where  they  will  spend  the  Evening  Times,  has  completed  30 

ciety  oldest  orchid  group  in  the  n^xt  month.  While  in  San  Fran-  years  and  was  presented  with  a  Washington  Post 

world.  He  will  visit  orchid  ranges  they  will  attend  the  wed-  gift  by  Emery  Odell,  publisher. 

in  England.  France,  Belgium  and  jjj^g  qJ  their  daughter  and  in  Miss  Altman  handled  sched-  San  Francisco  News 


Honolulu  will  visit  their  son,  1st  uling,  posting  and  billing  of  dis- 
Lt.  Richard  C.  Malick.  Mr.  play  and  classified  advertising  and 


Ralph  Nicholson,  editor  and  Malick  is  a  past  president  of  the  prepared  records  on  circulation  for 
publisher  of  the  Charlotte  (N.  C.)  Pennsylvania  Newspaper  Publish-  ABC. 

Observer,  has  been  elected  to  the  Association.  •  •  • 


board  of  directors  of  each  of  the 
following  organizations  in  Char- 


*  •  •  Rupert  C.  Wardner,  national 

H.  S.  SouTHAM,  CMG,  LLD,  advertising  manager,  Hartford 


lotte:  Chamber  of  Commerce,  publisher  of  the  Ottawa  (Ont.)  (Conn.)  Times,  has  resumed  his 
Community  Chest,  Red  Cross,  Bet-  Citizen,  has  been  named  by  Prime  {Continued  on  next  page) 

ter  Business  Bureau,  and  Execu- _ _ _ 

tives’  Club.  1  i  i 


Tom  Humphrey,  editor  of  the  I 
editorial  page  of  the  Portland  j 
(Ore.)  Journal,  has  been  named 
chairman  of  a  27-member  com-! 
mittee  to  prepare  an  initiative  bill  I 
for  control  of  sex  offenders  against  j 
children,  for  the  fall  ballot. 

*  *  * 

Morton  Frank,  publisher  of 
the  Canton  (Ohio)  Economist  and 
Stark  County  Times,  has  been 
elected  president  of  the  Lyle 
Printing  &  Publishing  Company  of 
Salem,  and  publisher  of  Farm  and 
Dairy,  rural  weekly. 

w  *  * 

Dwight  Marvin,  editor  of  the 
Record  Newspapers,  Troy,  N.  Y., 
and  Mrs.  Marvin  are  on  a  two- 
month  cruise  of  the  Mediterran¬ 
ean. 

*  *  V 

M.  J.  Frey,  general  manager  of 
the  Portland  Oregonian,  and  Tom 
Humphrey,  editor  of  the  editorial 
page  of  the  Portland  (Ore.) 

Journal,  have  been  elected  to  the 
board  of  directors  of  the  United 
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FROM  9  to  5, 


ffk  J®  Fischer’s  daily  panel  of  ’ 
^  bright  breaks  in  the  business 
I  0  day  is  tops  with  white-collar 
'Ij  workers  across  the  nation;  is 
followed,  clipped  and  posted  in 
^  offices  from  Maine  to  Cali¬ 
fornia.  Your  readers  svill  agree 
there’s  no  substitute  for  “From 
i  9  to  5.”  Wire  for  proofs  and 
\  terms  today! 


;neral  manager  of  jCxCHlCA'^  SUN-TIMES  /  ]  ( 

•gonian,  and  Tom  I  I  W \  /#  j  /  j  I 

)r  of  the  editorial  |  _ A.)  V  A 

Portland  (Ore.)  ^ 

!en  elected  to  the 

irs  of  the  United  21 1  W.  Wacker  Drive,  Chicago  6  Harry  B.  Baker,  Gen.  Mgr. 
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New  York  World-Telegram 
&  Sun 

llo!<tun  Globe 
Detroit  Free  Press 
Minneapoli.s  Star  Tribune 
St.  Louis  Post-Dispatch 
Philadelphia  Bulletin 
Milwaukee  Journal 
Des  Moines  Register  &  Tribune 
and  many  more! 

SPOTLITE  ran  bring  you  a  big- 
name  byline,  a  best-selling  book, 
a  top  human-interest  series  week 
after  week  throughout  the  year! 
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duties,  following  recuperation  from 
illness. 


Jerry  Maher,  former  managing 
editor  of  the  El  Centro  (Calif.) 
Post  Press,  has  joined  the  business 
and  finance  staff  of  the  Los  An¬ 
geles  Mirror. 


THE  FOURTH  ESTATE . . . 


By  Trent 


Thomas  A.  Davis,  circulation 
manager  of  the  Pottsville  (Pa.) 


Frederick  C.  Mears,  parlia¬ 
mentary  correspondent  in  Ottawa 
for  the  Montreal  (Que.)  Gazette 
since  1926,  was  honored  by  his 


Republican,  has  been  appoint^  colleagues  on  the  completion  of 
acting  secretary-treasurer  of  the 
Inter-state  Circulation  Managers 


Association.  He  replaces  Ward 
Jones,  circulation  manager,  But¬ 
ler  (Pa.)  Eagle,  who  retired  be¬ 
cause  of  ill  health. 


30  years  as  a  gallery  member. 
Before  joining  the  Gazette,  Mr. 
Mears  served  from  1922-26  with 
the  Toronto  (Ont.)  Globe. 


In  the  Editorial  Rooms 


Robert  S.  Weddle,  formerly 
publicity  director  for  Texas  A  &  M 
College  and  a  reporter  for  the 
Lubbock  (Tex.)  Avalanche- Jour¬ 
nal  and  night  manager  for  the 
United  Press  in  Dallas,  has  be¬ 
come  sports  editor  and  assistant 
news  editor  of  the  Sherman  (Tex.) 
Democrat. 


Tom  L.  Kiene  has  become 
managing  editor  of  the  Topeka 
(Kan.)  State  Journal,  a  position 
his  father,  the  late  L.  L.  Kiene, 
occupied  for  a  number  of  years  in 
the  early  1900s.  Mr.  Kiene  joined 
the  paper  in  1943,  after  15  years 
on  the  Concordia  (Kan.)  Blade- 
Empire.  E.  B.  Chapman  is  retir¬ 
ing  as  managing  editor  because  of 
ill  health  but  will  continue  to 
write  his  column. 


''Keep  writing;  this  time  our  Argus  TV  audience  will  get  the  news 
hot  off  the  typewriter.” 


EDITOR  &  PUBUSHER 


Edward  A.  O’Neill,  reporter 
and  rewrite  man  for  the  Louisville 


Tit.Oldtst  Puhluhtry  and  JdatTtxstry 
_  NmspapfT  in  Anurica 


With  which  hai  been  merged:  The  Journalist, 
•Itabliahed  March  24,  1^4;  Newapaperdom, 
March  1892;  Fourth  Eatate,  March  1,  1894; 
Editor  &  Publiaher,  December  7, 1901;  Adver- 
daing,  February  1,  1925.  Titlea  Paten.ed  and 
Re^iatered.  Contenta  copyrighted  1952  by 
Editor  &  Publiaher  Co.,  Inc. 


. .  . . .  Herbert  C.  Tilley,  III,  has  re-  correspondent 

(Ky.)  Times  has  been  signed  from  the  staff  of  the  Port  (Ont.)  Citizen. 

promoted  to  city  Chester  (N.  Y.)  Daily  Item  to  be  ^  ^  • 

correspondent  and  business  repre¬ 
sentative  of  the  Herald  of  West¬ 
chester  in  Rye  and  Harrison. 


for  the  Ottawa 


Tbi  Editoe  a  Publisree  Co.,  Ibc. 
Jakes  weight  Beown 
Prtsident 


Gtntral  Publication  Oficts: 
Seventeenth  Floor,  Timea  Tower 
42nd  St.  and  Broadway,  New  York  36,  N.  Y. 
TiUphonet: 

BRyant  9-3052,  3053,  3054,  3055  &  3056 
Robeet  U.  Beown,  Editor;  Jeeoke  H 
Waieee  Manaiint  Editor;  Dwight  Bentel, 
Education  Editor:  Jakes  Collincs,  Rat 
Eewin,  Eewin  Knoll,  Robeet  B.  McInttee, 
Fralnr//;  Josiah  B.  Keenet,  Marketing  and 
Rtttarch  Manager;  Jawbt  Haslett,  Librarian. 
Chaeles  T.  Stuaet,  Publitkcr;  Leach  Lanet 
Jdorrtijini  Manater;  Beeaadette  Boeeies, 
Advtrtisini  Production  Manager;  Wk.  L. 
^ENEO,  Art — Copy-Creative;  Robeet  P. 
Jot,  Director  of  Circulation;  Geoeob  H 
Stbate,  Cirentation  Manager;  Eveltn  Z. 
Koloiat,  Ctassified  Manager. _ 


promoted  to  city 
editor.  He  re¬ 
places  Ted  Pfeif¬ 
fer,  who  has  ac¬ 
cepted  another 
position  on  the 
Times.  Mr. 

O’Neill  entered 
the  newspaper 
field  in  1934  as 
a  stringer  for  the 
Chester  (Pa.) 

Times.  Mr, 

O’Neill’s  wife,  O’Neill 
Lois  Decker  O’Neill,  writes  a 
book  column  for  the  Sunday 
Louisville  Courier-Journal. 


Frank  Green,  Bluefield  (W. 
Va.)  Sunset  News  staff  reporter 
for  the  past  three  years,  has  re¬ 
signed  to  join  the  staff  of  the 
Charleston  (W.  Va.)  Daily  Mail. 


V.  L.  (Nick)  Nicholson  has 
joined  the  sports  staff  of  the 
Topeka  (Kan.)  Daily  Capital.  He 
replaces  Frank  Boggs,  who  has 
been  called  into  the  Air  Force. 


Don  Seagle,  former  reporter 
on  the  Bluefield  (W.  Va.)  Daily 
Telegraph,  leaves  the  Charleston 
(W.  Va.)  Daily  Mail  this  month, 
after  having  been  re-classified  and 
re-drafted  by  Selective  Service. 


Howard  Myers,  a  graduate  of 
the  University  of  North  Carolina 
and  free  lance  writer,  has  joined 
the  city  news  staff  of  the  Winston- 
.Salem  (N.  C.)  Sentinel. 


Morris  Wattenberg  and  Stan 
Gillen  are  new  reporters  on  the 
staff  of  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News. 
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John  Bruen,  former  sports 
writer  on  the  Bluefield  (W.  Va.) 
Daily  Telegraph,  is  now  on  the 
Charleston  (W.  Va.)  Gazette 
copydesk. 


Gertrude  Chapin  has  been 
named  society  editor  of  the  San 
Leandro  (Calif.)  News-Reporter, 
succeeding  Pamela  Faust,  re¬ 
signed,  and  Tom  Tell,  formerly 
of  the  Colfax  (Calif.)  Record  and 
Sacramento  Union,  has  joined  the 
editorial  staff. 


Bureau,  ttO  London  Guarantee  ti 
Accident  Btdg.,  SdObNortk  Michigan  Aoe.,  Cki- 
MgB  /,  lu.  Td.  STeu  3-4898-99;  Geoece  A. 
®AA"i>*N»ttEO,  Editor;^  Haeet  iL  Blace, 
Advertising  Representative. 


nUadet^ia  Bureau,  1046  Commercial  Trust 
Bldg.,  fSth  and  Market  Sts.,  Pkitadetpkia  S, 
Pa.  Td.  “•  ■  -  —  -  — 


—  RlttcnhouM  6-4682.  JotEra  W 
Deaoonetti. 


Pocife  Coast  Editor,  Cakbbell  Watson,  Mitts 
Bid^.,  San  Fratuiseo  4.  Td.  Gsi^dd  1-79M. 
Padde  Coast  Advertisint'  4  Bepresentative; 


Elinor  Williams,  formerly 
fashion  and  beauty  editor  and 
women’s  editor  of  the  Boston 
(Mass.)  Herald  and  Traveler,  has 
been  appointed  fashion-beauty  edi¬ 
tor  of  the  Houston  (Tex.)  Chroni¬ 
cle.  She  was  on  the  Boston  H-T 
staff  15  years  and  originated  the 
‘Tips  for  Teens”  column  for  Mc- 


Mrs.  Pat  Reed  is  the  new  edi¬ 
tor  of  the  McKinley  County  War¬ 
rior,  Gallup,  N.  M.,  following  the 
resignation  of  Bill  Cameron,  who 
is  now  news  editor  of  the  Win¬ 
slow  (Ariz.)  Mail. 


Paul  Jayes  has  returned  to  the 
Buffalo  (N.  Y.)  Courier-Express 
editorial  staff  after  U.  S.  Army 
service. 


Arthur  Bill  Sonneborn,  a 


Jim  Dean,  former  sports  edi¬ 
tor  of  the  Tyler  (Tex.)  Courier- 
Times,  has  been  made  managing 
editor  to  succeed  Russell  Parker, 
who  has  resigned.  Mr.  Dean  has 


1949  graduate  of  the  Michigan  been  city  editor  for  the  past  few 


ir*  4  Beoreientative-  Syndicate.  Her  father,  state  college  school  of  journalism,  months  and  was  succeeded  as 

Duncan  A.  Scanr,  Su&  2,  PenSouse  Mitts  MosES  H.  WILLIAMS,  is  executive  jjgg  joined  the  South  Bend  (Ind.)  sports  editor  by  Tyson  Payne. 

Worcester  (Mass.)  Tribune  copydesk  staff.  For  the  *  *  • 

Dnokirk  8-4161.  "  s  uge  s  .  .  Telegram^  and  Gazette,  ant^  a  last  three  years  he  has  been  with  H.  J.  Adair,  who  has  been  ex- 

London,  England  Ofice:  Allan  Delatonc  brother,  ROBERT,  is  on  the  Staff  of  the  Beloit  (Wis.)  Daily  News  and  ecutive  editor  of  the  Tyler  (Tex.) 


Managee;  19  Dofekester 
BUI,  London.  S.  10. 


Court,  Muswell  the  Providence  (R.  I.)  Journal. 


Paris,  France,  Editor,  G.  Langelaa^I  48, 
Avenue  de  Perit,  Vincennet  (Seine).  C^ief 
td  EptroE  Ji  PuBLitBEE  Eic  EveiUble  et  tbe 
AnMncen  Informetion  Service,  20,  rue  Dupbot, 

Peru  (ler)  Frenee. _ _ 
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William  C.  Wampler,  26-year- 
old  Bristol  (Va.-Tenn.)  newspa¬ 
per  reporter,  has  been  nominated 
by  Tazewell  (Va.)  Clounty  Repub¬ 
licans  for  Congress. 


before  that  he  worked  for  the  Courier-Times  and  the  Tyltf 
Kalamazoo  (Mich.)  Gazette  and  Morning  Telegraph,  has  been  made 
the  Republican-News,  St.  Johns,  public  relations  manager  of  the 
Mich.  two  papers. 
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Nady  Cates,  managing  editor  Jake  Penland,  sports  editor, 
of  the  Winston-Salem  (N.  C.)  Columbia  (S.  C.)  State,  has  been 

Sentinel,  went  on  a  cruise  to  Cuba  elected  president  of  the  Southern 

CoL.  Rafael  E.  Perez  Luna  aboard  the  USS  Coral  Sea,  return-  Conference  Sports  Writers  Asso- 

of  the  Venezuelan  army  and  a  ing  aboard  the  USS  Missouri,  as  ciation.  He  succeeds  ChaunCW 

special  correspondent  for  La  Es-  a  guest  of  the  Department  of  the  Durden,  sports  editor,  Richmond 

Navy.  (Va.)  Times-Dispatch. 


fera,  Caracas  newspaper,  arrived 
in  New  York  March  18  on  the 
United  States  Lines  flagship  Amer¬ 
ica. 


Edward  F.  Hitchman,  77,  has 
completed  30  years  as  cricket 
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Jack  Schoop,  22-year-old  na- 
(Continued  on  page  46) 


EDITOR 


r 


40 


WOOD  COLOR  PLATE 
PRE-REGISTERING  MACHINE 


Use  of  the  WOOD  Color  Plate 
Pre-Registering  Machine  elimi¬ 
nates  much  unnecessary  press¬ 
room  downtime  when  printing 
color  because  it  registers  the  color 
plates,  ready  for  lockup,  before 
they  leave  the  stereotype  room. 

In  terms  of  the  stereotyper’s 
job,  it  means  fewer  color  plates 
returned  for  recast,  smoother 
color  plate  production  and  ...  a 
sharper  looking  color  section. 


WOOD  COLOR  PLATE 
PRE-REGISTERING  MACHINE 
.  .  .  eliminates  the  plate-casting 
variables  to  which  every  color  plate 
is  subject. 


WRITE  FOR  ILLUSTRATED  BROCHURE 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY  •  SALES  OFFICE;  501  FIFTH  AVENUE.  NEW  YORK  17 
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PHOTOGRAPHY 

Cover  Pic:  Pretty  Gal, 
Ship,  Details,  Work 

By  James  L  Collings 


Air  Force  Manual 

The  Air  Force  and  the  Nation¬ 
al  Press  Photographers  Association 
are  working  together  to  better 
press  relations  between  Air  Force 
personnel  and  cameramen. 

Under  the  direction  of  Major 
William  J.  Lookadoo,  special  as¬ 
sistant  to  Brigadier  General  Sory 
Smith,  AF  director  of  public  rela- 


Picture  Trouble 

Minneapolis — A  Minneapolis 
Tribune  feature  was  responsible 
for  tracking  down  an  elusive 
quarry  for  police. 

The  man,  whose  present  and 
divorced  wives  had  both 
charged  him  with  non-support. 


It  was  a  beautiful  Central  Park 
West  apartment  with  a  Park  Ave¬ 
nue  taste,  the  sky  outside  was  a 
beautiful  blue,  the  young  lady  was 
beautiful.  Ah.  one  more  week  and 
then  Spring. 

The  photographer  and  his  ad¬ 
miring  guest  stood  around  while 
the  girl  put  on  her  face.  It  came 
out  all  blue-eyed,  cherry-tinted  and 
sparkling.  The  girl  was  Isabel 
Bigley,  co-star  of  the  musical 
“Guys  and  Dolls,”  and  the  pho¬ 
tographer  was  Eric  Hedlund  of  the 
New  York  Sunday  Mirror  Maga¬ 
zine  who  is  not  anywhere  near  as 
pretty. 

This  was  an  hour  before  a  cover 
shot  in  color  was  to  be  made  of 
Miss  Bigley  for  the  magazine  and 
there  was  much  to  be  done.  A 
corsage  was  needed  and  the  clothes 
had  to  be  colorful  and  Springlike, 
and  did  Miss  Bigley  have  a  topper? 

There  was  an  exchange  of  yes 
or  no  on  many  things,  and  finally 
it  was  decided  to  pick  up  some 
appropriate  apparel  downtown, 
where  John  Hemmer,  Sunday  Mir¬ 
ror  staffer,  joined  us. 

But  Expensive 

For  the  better  part  of  a  half 
hour,  John  and  company  drove 
through  and  around  the  congested 
garment  district  looking  for  a 
place  to  park  while  Eric  and  Miss 
Bigley  went  in  to  select  the  ex¬ 
pensive  items.  The  outfit  she  wore 
could  represent  the  down  payment 
on  a  small  Summer  bungalow. 

The  next  stop  was  an  uptown 
pier,  where  we  boarded  the  Par- 
thia,  a  Cunard  liner.  We  were 
carrying  enough  equipment  to  fill 
one  of  the  holds,  it  seemed.  Miss 
Bigley  went  below  with  the  press 
agent  to  a  stateroom  to  smooth 
stray  hairs  and  the  rest  of  us 
climbed  topside  to  the  bridge. 

Waiting  there  were  several  sen¬ 
ior  officers  and  sailors.  Eric  and 
John  set  up  their  camera  and  fig¬ 
ured  out  exposures  and  the  three 
of  us  bedecked  the  rails  with 
streamers.  When  Miss  Bigley  ar¬ 
rived,  she  leaned  against  the  rail, 
green  handkerchief  in  hand,  and 
ran  through  a  few  dry  runs  of 
waving  goodbye  to  an  imaginary 
friend  on  the  pier. 

The  musical  comedy  star  was  a 
picture.  Or  about  to  become  one, 
anyway.  There  will  be  no  attempt 
to  describe  her  suit  because  proper 
terms  are  lacking.  It’s  enough  to 
say  that  it  was  dreamy  and  de¬ 
licious  and  you  could  almost  smell 
flowers  and  feel  a  soft,  warm 
breeze. 

Like  a  Rainbow 

She  posed  against  an  orange- 


pleted  the  collection  of  colors — 
gray  and  green  and  the  blue  of 
the  sky  and  purple  and  the  white 
topper  and  now  the  orange. 

While  rehearsing.  Miss  Bigley 
complained  about  the  brightness  of 
the  noonday  sun.  “It  makes  me 
squint,”  she  said. 

“OK,”  Eric  said,  “close  your 
eyes  until  just  before  I’m  ready  to 
shoot.  There  now,  wave  the  hand¬ 
kerchief  a  bit  more.  Smile  now. 
Hold  it.  Wait — I  forgot  about  the 
whistle.” 

He  was  referring  to  the  steam 
whistle  on  the  funnel.  He  wanted 
the  steam  to  billow  out  in  the 
background.  A  sailor  pulled  a 
handle  and  the  prop  was  immed¬ 
iately  provided. 

“All  right.  Miss  Bigley,”  he  said, 
“let’s  try  again.  This  is  for  real. 
That’s  right.  Fine.  Oh,  oh,  Tm 
afraid  that  was  a  blinker.” 

John  moved  the  blue-light  ex¬ 
tension,  Eric  squatted  down  and 
composed  his  next  picture  on  the 
ground  glass.  Miss  Bigley  smiled 
and  waved  gaily,  Eric  called  out 
to  the  sailor  in  charge  of  the 
whistle,  “OK,  skipper,  let’s  have  a 
toot,”  and  the  second  shot  was 
made. 

I  his  went  on  for  quite  a  while. 
Finally,  a  senior  officer  said  to  the 
model,  “If  1  was  you.  Miss,  I’d 
wrap  that  bloomin’  camera  around 
his  neck,  I  would.  I  bet  you’re  a 
bit  tired  of  it  by  now.” 

She  Loves  It 

“Oh  no,”  Miss  Bigley  smiled,  “1 
thrive  on  it.” 

Eric  and  John,  busy  setting  up 
closeups  and  changing  lenses,  said 
nothing.  It  was  warm  on  the  deck 
and  they  were  in  their  shirtsleeves. 

The  camera  was  set  this  way, 
then  that,  and  at  last  Eric  called 
John  over  and  said  he  thought 
Miss  Bigley  looked  just  fine  on 
the  glass  now.  John  agreed,  held 
an  extension  and  they  were  off 
again,  with  the  officer  interspersing 
British  -  version  witticisms.  He 
couldn’t  get  over  how  much  film 
and  bulbs  were  used  just  to  come 
up  with  one  cover. 

Come  to  think  of  it,  there’s  cer¬ 
tainly  a  lot  of  work  behind  a 
cover,  too,  to  say  nothing  of  photo 
material:  phone  calls,  arrange¬ 
ments  with  the  steamship  line,  im¬ 
possible  traffic,  a  corsage,  elegant 
clothes,  calisthentics,  tired  jokes, 
gasoline  and  oil  and  wear  and  tear 
on  a  car,  lugging  heavy  equipment 
around,  toots  on  a  whistle  and 
driving  Miss  Bigley  home  (the 
nicest  part  of  it  all.) 

What  a  difference  between  a 


tions,  the  service  is  collecting  cases 
from  the  files  of  the  NPPA  that 
show  when  and  where  AF  person¬ 
nel  interfered  with  photographers 
covering  news  stories. 

The  case  histories  will  be  ex¬ 
amined  to  determine  what  the  AF 
or  other  service  personnel  did 
wrong.  Then  the  histories  will  be 
incorporated  in  public  relations 
manuals  to  show  how  the  incident 
should  have  been  handled. 

Shutter  Shorts  .  .  . 

Ed  Parkinson,  former  freelance 
Hollywood  cameraman,  has  re¬ 
turned  to  the  Los  Angeles  Exam¬ 
iner. 

James  E.  Mays,  Norfolk  (Va.) 
I'irginian-Pilot  staffer  and  ex-pres- 
ident  of  the  Virginia  Press  Pho¬ 
tographers  Association,  has  joined 
the  audio-visual  department  of 
Colonial  Williamsburg  as  “photo¬ 
journalist.” 

Mrs.  Agnelli  Writes 
Dorothy  Dix  Column 

Mrs.  Joseph  Agnelli,  wife  of  the 
general  manager  of  Bell  Syndicate, 
is  writing  the  Dorothy  Dix  column, 
it  was  revealed  this  week.  Mrs. 
Agnelli  has  been  working  on  the 
column  for  more  than  a  year,  first 
as  assistant  to  the  late  Elizabeth 
Meriwether  Gilmer,  the  original 
Dorothy  Dix,  who  died  last  De¬ 
cember. 

In  most  newspapers  the  column 
still  carries  the  Dorothy  Dix  by¬ 
line,  but  in  some  20  papers  it  now 
carries  Mrs.  Agnelli’s  maiden 
name,  Muriel  Nissen.  Recent  mail 
response  to  the  advice-to-the-love- 
lorn  column  has  been  heavy,  Mr. 
Agnelli  told  Editor  &  Publisher. 
“Most  readers  don’t  seem  to  have 
heard  that  Dorothy  Dix  is  dead,”’ 
he  said. 

■ 

Bolger  Appointed 
As  Sports  Editor 

Toledo,  Ohio — Thomas  J.  Bol¬ 
ger  has  been  named  sports  editor 
of  the  Toledo  Times  following  the 
resignation  of  Jack  Senn,  sports 
editor  for  12  years. 

Mr.  Bolger  joined  the  Times 
sports  staff  in  June,  1933  and  is  a 
recognized  authority  On  golf  and 
bowling.  He  is  former  president 
of  the  National  Bowling  Writers 
Association.  He  plans  to  write  a 
general  sports  column. 

Mr.  Senn,  who  joined  the  Times 
sports  staff  in  1938  after  suspen¬ 
sion  of  the  Toledo  News-Bee,  will 
devote  himself  to  a  number  of 
business  enterprises  in  which  he  is 


consented  to  pose  for  the  in¬ 
quiring  reporter. 

The  divorced  wife  spotted 
the  picture  in  the  Tribune  and 
police  traced  him.  Trial  has 
been  set. 

News-Picture  Ads 
For  Con  Ed  and  Movie 

Con  Ed  (Consolidated  Edison 
Company  of  New  York)  has  em¬ 
barked  on  a  newspaper  advertis¬ 
ing  campaign  which  uses  only 
news-type  photographs  and  cap¬ 
tions. 

The  ad  messages,  some  of  which 
feature  action  shots  of  newsy  per¬ 
sons,  run  in  cuts  of  various  sizes, 
and  often  two  or  three  are  stacked 
on  a  page.  At  least  one  of  the 
panels  shows  Con  Ed  utility  men 
at  work,  the  caption  theme  being 
service  to  the  public. 

New  York  City  newspaper  read¬ 
ers  were  made  especially  conscious 
of  the  pictorial  advertising  recent¬ 
ly  when  the  exhibitors  of  “Dead¬ 
line  U.S.A.,”  the  newspaper  theme 
motion  picture,  resorted  to  the 
same  kind  of  copy  on  the  same 
days  that  Con  Ed  ads  ran.  The 
20th  Century-Fox  ads  showed 
stills  from  the  movie  starring 
Humphrey  Bogart. 

■ 

CP  Changes  Picture 
Service  for  Ol-ympics 

Toronto  —  Because  Canadian 
newspapers  did  not  give  sufficient 
play  to  photographs  of  Winter 
Olympic  games  at  Oslo  supplied 
by  Canadian  Press  to  its  member 
papers,  CP  will  cover  the  Summer 
Olympics  largely  with  advance 
photos  of  Canadian  team-memben. 

If  feasible,  arrangements  are  to 
be  made  to  obtain  action  shots  of 
any  really  outstanding  Canadian 
achievements  at  the  games,  GilHs 
Purcell,  CP  general  manager, 
stated  in  a  letter  to  newspapers. 
For  the  Winter  Olympics,  CP  had 
supplied  advance  photos  of  Cana¬ 
dian  team-members.  These  were 
widely  used.  But  25  photos  taken 
at  Oslo,  one  of  which  was  trans¬ 
mitted  to  Canada  by  radio,  and  the 
remainder  airmailed,  were  not 
given  sufficient  play  to  warrant  the 
expense’,  Mr.  Purcell  stated. 

■ 

Wilson  Memorial 

Ottawa  —  Carleton  College  is 
raising  a  scholarship  fund  in  mem¬ 
ory  of  Kenneth  R.  Wilson,  Finan¬ 
cial  Post  writer  who  died  in  an  air¬ 
plane  crash  at  Elizabeth,  N.  J.  The 
Parliamentary  Press  Gallery  do- 


topped  funnel,  and  that  about  com-  picture  and  a  snapshot!  interested. 


nated  $200. 
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A  few  of  the  many  technical  packaging;  achieve¬ 
ments  which  have  helped  bring  more  profits  to  many 
industries  and  more  pleasures  into  many  lives. 


1,  Canoo  made  possible  the  first  commercial  applica* 
lion  of  the  vacuum-pack  and  vacuum-closure 
principles  to  the  canning  of  vcfietables. 

2,  Canco  established  the  first  Nutrition  Laboratory 
devoted  solely  to  the  problems  of  the  canning 
industry. 

3,  Canco  established  the  first  specifications  for  the 
chemical  composition  of  steel  used  in  the  manu¬ 
facture  of  corrosion-resistant  tin  plate. 

Canco  discovered  the  cause  and  control  of  a  wide¬ 
spread  type  of  off-flavor  spoilage  in  tomato  juice, 
due  to  an  organism  which  Canco  isolated  and 
named. 

5,  Canco  invented  the  Tenderometer  w  hich  provides 
a  means  of  quality  control  of  raw  green  peas. 

Canco  published  the  first  of  a  series  of  education 
texts  on  nutritive  values  and  public  health  aspects 
of  canned  foods. 


Canco  publishes  the  one  and  only  “Canned  Food 
Reference  Maniial'’  (3  editions)  now  widely  used 
in  schools  and  colleges  and  by  the  medical  and 
public  health  professions. 

Jl,  Canco  first  established  a  system  of  tempers  for 
tin  plate  to  produce  better  formed  and  stronger 
cans. 

Jl,  Canco  invented  the  “High-Short”  aseptic  closing 
systems  of  canning  for  liquids  and  for  solids. 

to.  Canco  first  applied  comniercially  the  new  Agita¬ 
tion  principle  in  the  vacuum  packing  of  vegetables. 

II.  ^  Janco  pioneered  and  developed  the  low-oxygen 
closure  (L.O.C.)  method  for  fruit  juices  r.nd  beer. 


AMERICAN  CAN  CO. 

New  York  •  Chitogo  •  Son  Francisco  •  Hamilton,  Conodo 
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Pegler  Is  Pessimistic, 

But  He  Doesn*t  Look  It 

By  Erwin  Knoll 

“Approaching  the  end  of  a  “Traveling  in  Europe  is  much 
long,  hard  tour  of  Europe,  I  am  easier  now  than  when  I  last  was 
pessimistic  almost  to  absolute  de-  there,”  the  columnist  said.  In  each 
spair,”  Westbrook  Pegler  wrote  place  the  Peglers  spent  more  time 
from  Madrid  recently.  “My  only  than  they  had  anticipated  and  less 
comfort,”  he  added,  “is  rage  than  they  really  wanted.  Berlin  is 
against  the  rascals  who  betrayed  sure  to  be  a  long  stop  on  the  next 
my  country  into  this  terrible  trip.  “There’s  much  more  of  a 
peril.”  story  there  than  I  left  time  for,” 


We  went  up  to  the  Pegler  office  Mr.  Pegler  found. 


on  the  ninth  ffoor  of  the  New 
York  Mirror  building  the  other 


No  Red  Carpet 
Though  Washington  was  re¬ 


day  expecting  to  find  a  pessimistic,  ported  to  have  sent  special  instruc- 
raging  columnist,  worn  out  by  a  tjons  for  elaborate  treatment  of  the 
long,  hard  five-month  tour.  We  visiting  columnist  to  all  outposts 
were  disappointed.  of  ,«}je  European  command,  Mr. 


Pegler’s  home! 


one  libel  action  filed  against  him 
here  should  come  to  trial.  “1 
wouldn’t  miss  the  show  for  any¬ 
thing  in  the  worid,"  he  aeyi. 

Jack  Lait  Substituting 
During  Winchell  Relapse 

Walter  Winchell,  who  re¬ 
sumed  his  Broadway  column 
March  10  after  a  five- week  suspen¬ 
sion  on  doctor’s  orders,  suffered  a 
relapse  just  before  his  scheduled 
network  radio  program  March  16. 
King  Feature  Syndicate  distrib¬ 
uted  Winchell  columns  for  March 
17  and  18,  prepared  in  advance, 
and  then  substituted  columns  by 
Jack  Lait,  editor  of  the  New  York 
Mirror,  who  pinch-hit  for  Mr. 
Winchell  during  his  recent  illness. 
The  Lait  columns  will  be  released 
daily  except  Friday  until  Mr.  Win¬ 
chell  returns  to  work. 

Mr.  Winchell’s  office  issued  a 
statement  that  the  columnist, 
“against  the  advice  of  his  doctors 
and  the  protest  of  Mrs.  Winchell, 


;re  disappointed.  nf  .the  Furooean  command  Mr.  ,  . .  ,,  .  ^  l  and  the  protest  ot  Mrs.  Winchell, 

Instead,  we  found  a  cheerful  Pegler  spent  little  time  with  Ameri-  most  use  for  his  self-taught  French,  prematurely  returned  to  his  work 


young  man  of  srsportLTnaUv  little  time  with  Amen-  “;VaT  he  saw  of  ii;  he  l^ke, 

blue  sit,  monogrammed  fhirt  and  ‘^^“They°re"busy  peoX’and  I  did  the  European  press.  He  was  espe 
dazzling  green  necktie.  Also  bushy  not  want  to  bother  them.”  he  said, 


From  what  he  saw  of  it,  he  likes  following  a  serious  attack  of  virus 
the  European  press.  He  was  espe-  infection, 
cially  impressed  with  the  British 


white  eyebrows  and  the  makings  of  Tgor  no  f^  carper pa^rs,  which,  he  says,  have  come  AP  Religious  Features 
a  spare  tire.  He  apologized  for  and  I  expected  none.  After  all.  way  since  he  worked  in  Reflecting  an  incre^ing  news- 

the  necktie.  “St.  Patrick’s  Day,”  »•— _ _ London  for  United  Press  many  paper  demand  for  reliKious  fea 


the  necktie, 
he  said. 


I’m  no  Winchell.  Those  instruc¬ 
tions  were  a  heck  of  a  thing.  They  ^  .i-tk*  c 


-  IIU113  wcic  a  iicwik  VI  a  iiiiiiK.  riivt  c _ i:  _ _ ♦*  _ 2^ 

Mr.  Pegler  was  apparently  glad  made  me  look  like  a  blackguard.”  1 


many  paper  demand  for  religious  fea¬ 
tures,  AP  Newsfeatures  is  offer- 
said,  ering  a  full  book  of  Lent,  Holy 


to  be  back,  but  he  had  no  regrets 


about  his  trip,  which  lasted  three  bourg  where  Ambassador  Pearl  something  like  powdered  ep.  But  “The  Story  of  Easter,”  a  six-part 
months  longer  than  originally  Mesta  gave  the  columnist  a  lavish,  ^  surprising  balance  of  series  of  four-column  strips  with 

planned.  He  found  much  material,  Washington  hostess-style  banquet.  ‘Mature  stones  and  news.  And  the  descriptive  texts,  is  being  sent  to 
including  “many  leads  to  follow  “They  weren’t  kidding  in  ‘Call  Me  features  are  damn  go^.  evening  papers  for  use  one-a-day 

-ru:..  _ _ _  u:.  «...  .  .....  But  the  mUCh-SUed  columnist  Anril  7  Hiirino  Hnlv  Wppt 


use  ‘astringent  editing,’  which  is  Week  and  Easter  series. 


“The  Story  of  Easter,”  a  six-part 
series  of  four-column  strips  with 


up  here.”  This  was  his  first  visit  Madam’”  Mr.  Pegler  said.  ,  much-sued  columnist  April  7  to  12,  during  Holy  Week, 

to  Europe  since  1936,  but  he  hopes  What’  about  our  newspaper  cov-  words  for  the  The  drawings  by  E.  H.  Gunder, 

to  go  back  again  next  Fall.  erage  of  Europe'>  “We’ve  got  good  AP  Newsfeatures  art  director. 

The  Peglers’  itinerary  (Mrs.  newspapermen  working  there,”  Mr.  are  matted. 

Pegler  joined  her  husband  in  Lon-  Pegler  Lid,  “but  we  Led  more-  recent  victory  in  an  election  “Today  m  Holy  Week.”  a  senes 

don  last  December)  covered  Lon-  especially  men  with  initiative.  We  c'ght  pictures  in  two  and  three 

don  and  Paris,  Luxembourg,  are  doing  a  good  job  with  the  columns,  is  being  sent  to  morning 

Frankfurt,  the  Military  Govern-  routine  news,  but  there’s  lots  of  P®^'®'’  columns  appeared  papers  for  use  from  Palm  Sunday, 

ment  area  along  the  Rhine,  Berlin,  larceny  waiting  to  be  uncovered.  five-a-week  regularity  while  April  6,  through  Easter  Sunday. 


Rome,  Naples,  Madrid  and  Lisbon.  And  we  should  have  more  multi- 
All  of  the  traveling,  except  some  lingual  correspondents.” 


_ _ _  _  *^®  columnist  was  abroad.  Most  April  13.  The  pictures  are  photo- 

ii'nguaT  correspLdents.’’  ^  '^®'‘®  transmitted  to  King  Fea-  graphs  of  original  paintings  by  J.  J. 

Mr.  Pegler  himself  has  studied  ’."ttES  Syndicate  via  the  Interna-  Tissot  telling  the  story  of  the  last 

Spanish  Ld  Italian,  but  found  News  Service  pouch.  A  total  days  of  Christ. 

_1 _  of  seven  were  missed  because  of  A  special  page  of  religious  pic* 

A  WW  -  O  travel  or  mail  delays.  tures.  “Christ’s  Last  Journey."  is 

JhBVI  ^  Boston,  Then  Arizona  being  prepared  for  Picture  Show 


of  the  German  sidetrips,  was  done 
by  plane. 


Hooked  by  Honest  Hago? 

Ambrose  Wcker’s  love  is  a  20  year  old— a 
Pierce  Arrow ...  swears  it’s  the  best  car  ever 
built.  Mrs.  Walt  wants  a  ’52.  Walt  doesn’t  want  to 
drive  a  better  car  than  the  boss . . .  but  the  better  half  steers  him  to 
Honest  Hugo’s  showroom.  Will  he  fall  for  a  Lightfoot  six,  or 
Gasmaster  with  Funnelflo  drive? 

Gasoline  Alley. . .  ' 

By  Frank  King  highlights  the  human  and  humorous  problems  o( 
every  household . . .  readers  recognize  themselves,  get  a  laugh 
and  a  lift.  First  comic  strip  with  characters  growing  up  with  their 
public . . .  GA  is  a  public  favorite  of  three  decades !  Good  for 
circulation  and  the  editor’s  morale!  For  open  territory,  proofs, 
and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager . . . 

Chicaffa  Tribune^JVeu?  Yarh  JVeu^s 

Netimm  Builtilna*  Neim  York 
Tribune  Toner,  Chleuao 


Most  were  the  usual  hard-hitting  subscribers 


A  special  page  of  religious  pio* 
tures,  “Christ’s  Last  Journey."  is 
being  prepared  for  Picture  Show 


denunciations  to  which  millions  of 
Pegler  readers  have  become  ac- 


In  addition,  the  weekly  series, 
The  Works  of  Christ,”  pen-and- 


customed,  but  the  columnist  did  •’'k  drawings  by  Sylvia  Robbin, 
find  material  for  an  occasional  hu-  continues  through  Lent. 

The  Umpire'  from  NEA 

Lanham  couldn’t  face  newsreel  ..  Beans  Reardon,  veteran  Na- 
cameras  at  NATO  headquarters  league  umpire,  is  writing  a 

because  of  a  stuck  trouser  zipper.  "®'^  question-and-answer  series  fo 
brought  several  pounds  of  zipfers  ‘^e  NEA  Service  Dai  y  Sp^ 
and  zipper  lubricants  to  the  Pegler  ff®®’.  column,  called 
office  from  readers.  J^'^P"'®!  ,  a  roundup  of  basebJ 

Next  stop  for  Mr.  Pegler  is  Bos-  >®8®"‘l  f*’®"  ®"‘y 

tnn  whprp  hpt  will  havp  an  nn<»ra-  present  timC. 


office  from  readers.  Y  T  ^  ,  a  rounoup  o,  oaM;. 

Next  stop  for  Mr.  Pegler  is  Bos-  >®8®"‘l  f*’®"  ®"‘y  ^^y* 

ton,  where  he  will  have  an  opera-  *®®  P*"®*®®!  time, 
tion  on  a  troublesome  bit  of  knee  i.  ii  "  ■  r?  j 

cartilege.  Then  comes  a  vacation  VvincnGll  Senes  £nds 
at  the  Pegler  home  near  Tucson,  The  New  York  Post  on  Sunday, 


Arizona.  The  columnist,  who  March  16,  completed  its  24-part 
prides  himself  on  doing  his  own  series  on  Walter  Winchell.  The 
legwork,  will  go  to  Chicago  to  articles,  prepared  by  a  staff  of 
cover  the  political  conventions,  seven,  were  interrupted  during  Mr. 
“You  can  spend  too  much  time  Winchell’s  recent  illness.  On  Sun- 
sitting  at  a  desk  and  interviewing  day  night  it  was  announced  that 
yourself,”  he  says.  the  columnist  had  suffered  a  t«- 

Mr.  Pegler  may  return  to  New  lapse  and  was  confined  to  his  New 
York  sooner  than  he  expected,  if  York  apartment. 
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The  Part  We  Can’t  Build 


intoYonr  Car  or  Truck... 


No  people  have  ever  so  freed  themselves  from  the 
slavery  of  distance  as  the  people  of  the  U.  S.  A.  have 
done.  And  at  the  heart  of  that  freedom  is  efficient 
highway  transportation. 

• 

But  there  is  one  vital  element  of  usefulness  for 
every  car,  truck  or  bus  which  can’t  be  provided  by 
its  manufacturer,  and  which  can  be  provided  only 
by  the  will  of  the  country’s  taxpayers  and  voters. 

That  element  Is  highway  facility  adequate  to  the 
potential  usefulness  of  automotive  vehicles.  While 
it  is  true  that  the  nation’s  over  3  million  miles  of 
roads,  streets,  and  highways  are  unequalled  by  any 
other  national  standard  ...  it  Is  just  as  true,  and  more 
Important,  that  they  are  not  adequate  to  this  country’s 
current  and  future  defense  and  civilian  needs. 

The  welfare  of  the  country  calls  for  improved  and 
expanded  streets,  highways  and  parking  facilities. 

It  may  surprise  you,  for  instance, that  motor  vehicles 
produced  to  meet  post-war  needs  would  actually 
reach  more  miles,  if  placed  in  line,  than  the  total  of 
highways  built  in  those  same  years  ...  or  that  the 
New  .lersey  Turnpike,  only  recently  completed,  is 
already  carrying  traffic  at  a  rate  originally  esti¬ 
mated  for  1960. 


And  this  Is  not  a  need  our  country  can  choose  to  face 
or  leave  alone.  Farm,  factory,  school,  store . . .  every¬ 
thing  we  do  or  buy  today  depends  upon  highway 
transportation.  If  It  bogs  down,  the  whole  scale  of 
progress  bogs  down  with  it.  As  it  grows  better,  prog¬ 
ress  and  living  standards  do  likewise. 

The  skills  to  do  the  job  exist  in  plenty.  The  Ameri¬ 
can  builder  of  highways  has  a  magnificent  record 
of  accomplishment.  But  the  job  will  take  public 
decision  and  Investment. 

The  Commissioner  of  Public  Roads  has  said  that  it 
would  take  nearly  double  present  expenditures  to 
balance  highways  with  need  even  as  well  as  they 
balanced  in  1936. 

Chrysler  and  others  in  this  Industry  are  doing,  and 
will  do,  what  they  can  through  membership  in  the 
Automotive  Safety  Foundation  and  other  organiza¬ 
tions  to  encourage  highway  development  and  safety. 

But  we  also  take  this  occasion  to  print  this  reminder, 
in  the  public  interest,  that  every  American  tax¬ 
payer,  along  with  his  other  problems,  owes  it  to 
himself  and  his  country  to  provide  good  American 
highways  to  support  his  good  American  life. 
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Musgat  Takes 

Promotion  Post  Jack  Klumpe,  Cincinnati  (Ohio)  Wallace  Sterling 

Y  1  •  •  cameraman,  is  a  father  ♦  ♦ 

-In  v^ilCnrlOtlG  again,  this  time  a  girl.  The  Fred  Perlstein 

Charlotte,  N.  C.  —  John  P.  ^^*umpes  have  a  son,^KERRY,  3.  from  the  advertisir 

Musgat,  former  sales  promotion  _  ,  j  ■  , 

manager  of  the  Washington  (D.  C.)  Twins,  a  boy  and  a  girl,  were 

Post,  h  a  s  b  e  e  n 


for  California  newspapers  for  tion  of  Stanford  University  in  VVoodward  tO  Edit 
more  than  20  years.  1946,  has  been  named  an  assistant  ■» 


named  promo¬ 
tion  manager  of 
the  Charlotte  Ob¬ 
server,  Ralph 
Nicholson,  editor 
and  publisher, 
announced  this 
week. 

M  r .  Musgat’s 
newspaper  experi¬ 
ence  includes 
service  in  the  ad¬ 
vertising  depart-  Musgat 
ments  of  the  Wheeling  (W.  Va.) 
Register,  the  Van  Wert  (Ohio) 
Times-Bulletin,  and  the  Chillicothe 


>re  than  20  years.  1946,  has  been  named  an  assistant  Qi-»orJe 

*  *  *  to  Stanford’s  president.  Dr.  J.  E.  Miami  JNeWS  bportS 

Jack  Klumpe,  (Ohio)  Wallace  Sterling.  Miami,  Fla.  — -Rutus  Manlej 

'St  cameraman,  is  a  father  ♦  ♦  ♦  Woodward  will  join  the  Afiami 

ain,  this  time  a  girl.  The  Fred  Perlstein  has  resigned  Daily  News  as  sports  editor  earl\ 
umpes  have  a  son,  Kerry,  3.  from  the  advertising  sales  staff  of  in  April,  Manag- 

*  *  *  the  Hartford  (Conn.)  Times  to  ing  Editor  Hoke  | 

Twins,  a  boy  and  a  girl,  were  become  sales  promotion  manager  Welch  announced 

nounced  for  Mr.  and  Mrs.  of  Stern  &  Company,  Hartford,  this  week. 

5BERT  Hipple.  He  is  a  Cincin-  wholesale  distributors  of  appli-  He  will  suc- 


Robert  Hipple.  He  is  a  Cincin-  wholesale  distributors  of  appli-  He  will  suc- 
nati  (Ohio)  Enquirer  general  ad-  ances  and  phonograph  records.  ceed  Guy  Butler, 

vertising  salesman.  *  ♦  *  sports  editor 

*  *  *  Marion  Carter,  former  New  since  1941,  who 

Jack  Slocum,  reporter.  Hart-  York  Journal- American  feature  has  resigned  to 

ford  (Conn.)  Times,  and  Mrs.  writer  and  publicist  for  the  El  open  a  public  re- 

Slocum  are  parents  of  a  baby  Morocco  and  Colony  restaurants,  lations  office, 

boy.  has  joined  the  staff  of  the  Tea  Mr.  Woodward 


Kalter,  staffer  writer 


Bureau,  Inc.,  New  York  City,  as  began  his  news¬ 


paper  career 


Newark  (N.  J.)  Star-Ledger,  and  Treadwell,  director  cff  informa-  shortly  after  his  graduation  from 


Mrs.  Kalter  announce  the  birth  tion. 
of  a  son,  William  Thomas, 

March  6. 


Wedding  Bells 


Amherst  College  in  1917.  Prior  to 
1930  he  wrote  for  the  Worceae 
(Mass.)  Telegram  and  Gazette wi 
the  Boston  (Mass.)  Herald-Trm- 


n-  Byron  Vickery,  business  mana-  „  i  He  was  a  sports  writer  for 

mhfnf  M  ^  C/H/hcorfre  Andalusia  (Ala.)  ^hite,  columnist.  Camden 

SSL  ^  from  1930  to  1938  and  sports  ed- 

rohfoj  id  n.  r  ^  daughter,  Amanda  Gorrie.  recently  m  Elkton,  Md.  j  j  g 

...  .  *  _  .  became  editor  of  5nor/s ///lurrorod 


manager  of  the  Fort  Wayne  (Ind.) 

Journal-Gazette. 

His  wife,  the  former  Mary  Jane  In  Military  Service 

Nelson,  has  been  women’s  editor  - 

of  the  Fort  Wayne  Journal-Ga-  Tho.mas  D.  Coolican,  reporter 
zette  and  assistant  women’s  editor  and  pioneer  television  columnist 


of  the  Washington  Post. 


for  the  Syracuse  (N.  Y.)  Herald- 


.  ,.  became  editor  of  Snorts  lllustratei 

William  A.  Vincent,  advertis-  „  ' 

'MeJtm  sTnlT^Fe  t  Betty^ Jo  He”t' presently  sports  editor  of 
Mexican,  ^  be^y  jo  jj  Publishing  Company,  a  reg- 

Bowles  in  Las  Vegas,  N.  M.  contributor  to  national  mag- 

Donald  Olesen,  reporter,  free-lance  newspaper 

Washington  (D.  C.)  Post,  and  er. 


Mr.  Musgat  is  a  member  of  the  Journal,  has  been  called  to  active  Miss  Margaret  Huntting  Cal- 


National  Newspaper  Promotion  duty  with  the  U.  S.  Navy. 
Association.  *  *  ♦ 


viN.  at  Fairfield,  Conn.,  recently. 


Lt.  Richard  T.  Merrill,  assist-  j 

T  ^  r-j..  .  ,  „  ing  Wing  Public  Information  Offi-  Tred  BumS  BeCOmeS 

in  in©  CidltOnal  nooms  cer  at  Westover  (Mass.)  Air  Travel-Resort  Editor 

continued  from  page  40  Force  Base  since  last  May,  has  Cincinnati  —  Fred  D.  Bi 


Lamar  Publisher 
In  'Empire  Profile' 

Lamar,  Colo.  —  Fred  M.  Betr 
Sr.,  an  Independent  Democrat  edi¬ 
tor  in  a  traditionally  Republicat 
community,  was  the  subject  of  aa 


continued  from  page  40  Force  Base  since  last  May,  has  Cincinnati  —  Fred  D.  Burns,  communitv.  was  the  subicct  of  aa 

—  --  - - —  ^en  reassigned  to  Nagoya  .Mr  manager  oi  Xht  Cincinnati  Times-  Empire  Profile  in  the  Denver  to 

tive  of  Switzerland,  has  been  Force  Base,  Japan.  He  is  a  former  star’s  Chicago  office  for  10  years,  Sunday  March  2. 
named  city  editor  of  the  Texas  reporter  for  the  Columbia  (Mo.)  is  returning  here  to  become  Travel  Accordine  to  Bvliner  Fred 
Sn  jucceeds  Missourian.  and  Resort  Editor,  and  Joseph  A  gaker,  the  editor-publisher  of  the 

John  Buser.  who  resigned.  Whitney  assistant  manager  of  Oa/7y  News  styles  himself 

Capt.  George  C.  Whitney,  the  Times-Star  office  in  Chicago  “morp  nf  i  nrintpr  than  a  nublish- 
WiLLiAM  G.  Womble,  city  edi-  former  reporter  and  photographer  for  a  decade,  will  succeed  him  because  he  eniovs  workine  in 
tor  of  the  Raleigh  (N.  C.)  News  for  the  Green/ieW  (Mass.)  Re-  there.  "L  back  shoo  The  New^hJ 

and  Observer,  was  one  of  the  corder-Gazette,  has  left  Wurzburg,  addition  to  editorial  duties,  twice  oiitorown  its  niant  since  Mr 

neivsmen  covering  recent  Carib-  Germany,  for  a  new  assignment  at  Mr.  Burns  will  also  handle  adver-  .cnnireH  it  in  iQTf)  Its  circu- 

bean  maneuvers  of  the  U.  S.  fleet  Fort  Totten.  N.Y.  He  has  been  tising  in  the  transportation,  hotel,  lation  then  300  is”  now  abotn 

from  the  carrier  USS  Coral  Sea.  public  information  officer  for  an/^esort  categories.  i  SSo  A  comLin/^wsS 

*  *  *  .  Wurzburg  Military  Post  since  the  ^t  the  same  time  it  was  an-  , 040  ^ 

Ernie  Eschbach,  O  el  we  in  fall  of  1950  and  prior  to  rtat  had  nounced  that  the  Chicago  office  of  1  .-ntprest  of  Mr  Betz  then 

(Iowa)  Daily-Register  state  editor  been  public  information  officer  for  j^e  Times-Star  would  be  moved  '"ngralinc  with  the  Colfr 

^d  photo-feature  writer,  has  the  Garmisch  Military  Post  fol-  from  333  North  Michigan  Ave.  to  ArkansarVafle^  Inc  a  civY 

been  advanced  to  the  post  of  lowing  his  arrival  m  the  European  -no  ^  i  aSalle  St  Chicaco  1  raao  Arkansas  vaiiey,  inc., 
news  editor,  succeeding  Roofr  Command  in  November.  1948.  xr-  d.......  _ booster  organization. 


news  editor,  succeeding  Roger  Command  in  November,  1948. 
Vessels,  who  is  the  new  editor  of 
Pillsbury’s  house  magazine  Pills- 

BURY  People,  Minneapolis.  Where  They  Are  NO’ 


Mr.  Burns  has  been  a  staff  mem¬ 
ber  of  the  Times-Star  for  35  years. 
Mr.  McLoughlin  has  been  affili- 


Warren  Wheeler 


r  - ^  ^CLougnun  nas  oeen  amii-  wwiicii  vviiccici 

RY  People,  Minneapolis.  Where  They  Are  iMow  jj,g  Times-Star  office  in  Heads  Personnel 

.Alexander  Hudgins,  former  Chicago  for  26  years.  Before  join-  South  Bend  —  Warren  C. 
Births  state  editor  of  the  Richmond  '"8  the  Times-Star,  he  was  business  wheeler,  Jr.,  has  been  named  pfl] 

- -  (Va.)  News  Leader  and  other  Old  of  the  Kankakee  (Ill.)  director  of  the  South  Bet^^ 

Fritz  Meagher,  copydesk  of  Dominion  newspapers,  is  handling  -  Aeivs  tor  six  years.  (Ind.)  Tribune.  Until  his  appoio'’ 


mission,  Booker  T.  Washington 
Birthplace,  Va. 


the  Portland  (Ore.)  Journal  and  public  relations  for  the  Carver-  ■  ment  he  was  news  editor  of  1® 

Mrs.  Meagher  became  parents  of  Washington  .Americanism  Com-  Venezuela  Exnels  Tribune. 

Elizabeth  Colleen  March  7.  mission,  Booker  T.  Washington  j  .  ^fr-  Wheeler  replaces  John  A 

♦  *  *  Birthplace,  Va.  lun©  L^Orresponant  Scott  who  recently  became  mayo’ 

Thomas  Barlet,  bureau  man-  *  *  ♦  Panama  City  —  Philip  Payne,  of  South  Bend.  A  graduate  of  tin 

ager  of  the  United  Press  Newspic-  William  Beverly  Whitley,  Caribbean  correspondent  for  Time  University  of  Missouri  sch<»l  0 

ture  Service  in  Madison,  Wis.,  and  former  state  editor  of  the  Durham  magazine,  was  expelled  from  Vene-  journalism,  Mr.  Wheeler  joiB“ 

Mrs.  Barlet  are  the  parents  of  a  (N.C.)  Morning  Herald,  has  ac-  zuela  March  8  after  authorities  ac-  the  Tribune  as  police  reporter  fl 

daughter  born  March  13.  cepted  a  position  as  publicity  di-  cused  him  of  interfering  in  the  February,  1948.  He  received  w 

♦  *  ♦  rector  for  William  B.  Umstead,  country’s  internal  affairs  by  trying  Master’s  degree  in  1948. 

William  Duddleson,  municipal  candidate  for  Governor.  to  help  a  Venezuelan  girl  escape  William  C.  Saltzman,  who 

courts  reporter,  San  Francisco  ♦  ♦  ♦  arrest  as  a  subversive  plotter.  places  Mr.  Wheeler  as  news 

Chronicle,  is  father  of  a  daughter,  Fred  Glover,  former  editor  of  Mr.  Payne  returned  to  his  head-  tor,  joined  the  Tribune  in  1^ 
LaVonne.  The  grandmother  is  the  Burlingame  (Calif.)  Advance,  quarters  here  March  9.  He  denied  after  serving  with  the  Associate 

Mary  Hampton,  styles  columnist  who  became  director  of  informa-  the  Venezuelan  charges.  Press  in  Portland,  Me. 
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Elizabeth  Colleen  March  7. 

*  a|c  4c 

Thomas  Barlet,  bureau  man¬ 
ager  of  the  United  Press  Newspic- 


look 


We  quote  from  March  I ,  Business  Week's  regional  report  on 
New  England: 


"...  the  area  as  a  whole  is  booming.  Not  only  is  total  non- 
farm  employment  slightly  above  a  year  ago  for  the  region  as 
a  whole,  but  the  employment  shift  to  the  higher-paying  durable 
goods — plus  the  general  rise  in  wage  levels — has  resulted  in 
substantially  higher  total  payrolls  for  the  region  as  a  whole." 

That,  in  a  nutshell,  is  New  England  today — busy,  bustling,  boom¬ 
ing.  It's  a  profitable  market,  not  only  for  its  high  sales  potential, 
but  because  of  its  concentration  (it  contains  over  6%  of  the 
nation's  population  in  only  2%  of  the  U.  S.  land  area). 

Far  and  away,  your  most  logical  tools  for  reaching  and  selling 
this  lucrative  market  are  New  England's  hometown  newspapers, 
the  well-read,  well-edited  local  newspapers — your  most  high- 
powered  salesmen  for  selling  your  product  in  Now  England. 


MAINE— Bangor  Daily  Naws  (M). 

VERMONT— Barra  Timaa  (EJ,  Ban- 
ningion  Bannar  (E),  Burlington 
Fraa  Pratt  (M). 

MASSACHUSETTS— Botton  Globa 
(M&E),  Botton  Globa  (S),  Botton 
Pott  (M),  Botton  Pott  (S),  Botton 
Racord  ft  Amarican  (MftE),  Bot¬ 
ton  Sunday  Advertitar  (S),  Brock¬ 
ton  Entarprita  ft  Timat  (E),  Capa 
Cod  Standard  Timat.  Hyannit 
(E),  Fall  River  Herald  Newt  (E), 
Fitchburg  Santinel  (E),  Gardner 
Newt  (E),  Haverhill  Gazette  (E), 
Lawrence  Eagle-Tribune  (MftE), 
Lynn  Item  (E),  New  Bedford 
Sunday  Standard-Timet  (S),  New 
Bedford  Standard-Timat  (E),  North 
Adamt  Trantcript  (E),  Pif^fiald 
Barkthira  Eagle  (E),  Taunton 
Gazette  (E).  Waltham  Newt 
Tribune  (Ej,  Worcettar  Telegram 
and  Evening  Gazette  (M^ftE), 
Worcatter  Sunday  Telegram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchattar 
Union  Leader  and  New  Hamp- 
thire  Sunday  Newt  (M.EftS). 

RHODE  ISLAND— Wett  Warwick 
Pawtuzet  Valley  Daily  Timat  (E), 
Providence  Bulletin  (E),  Provi¬ 
dence  Journal  (M),  Providence 
Jonrnal  (S),  Woontockat  Call  (E). 

CONNECTICUT  —  Antonia  San¬ 
tinel  (E),  Bridgeport  Pott  (S), 
Bridgeport  Pott-Talegram  (MftE), 
Brittol  Pratt  (E),  Danbury  Nawt- 
Timat  (E),  Hartford  Courant  (M), 
Hartford  Courant  (S),  Hartford 
Timat  (E),  Meriden  Racord-Jour- 
nal  (MftE),  New  Britain  Herald 
(E),  New  Haven  Ragittar  (EftS), 
New  London  Day  (E),  Norwich 
Bullatin  and  Racord  (MftE)  Tor- 
rington  Ragittar  (E),  Watarbury 
Republican  ft  Amarican  (MftE), 
Watarbury  Republican  (MftS). 


Sell  New  England  with  Newspapers 
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CIRCULATION 


Political  World  Series 
Is  Aid  to  Circulators 


Chicago  —  Every  circulation 
manager  has  a  political  “World 
Series”  in  his  own  backyard  in 
1952,  Central  States  circulators 
were  told  here  this  week  in  an 
analysis  of  what  they  can  do  to 
best  capitalize  on  this  Big  News 
Year. 


THE( 


iSUN 


iwraNGw 

^1*  TelMiats 


iVie 
SPOT 


The  Associated  Press, 


SAVE  on  Carrier 

AGS 

N.B.A.  offers  you  better  qual¬ 
ity,  price  and  service  on  any 
type  of  carrier  baq.  Get  our 
quotation!  Also  on  aprons, 
collection  books,  binders,  dis¬ 
play  racks,  route  tubes,  pro¬ 
motion  ad-mats  and  monthly 
Circulators  Idea  Service. 

N.  B.  A. 

Newspaper  Boys  of  America.  Inc. 
912  E.  21st  St.,  Indianapolis  2,  Ind. 

^Mrgest  PruduCT  of  Circulation  Supplies 


George  A.  Brandenburg,  Chica¬ 
go  editor  of  Editor  &  Publisher, 
asserted  that  newspapers  and  poll¬ 
sters  will  be  more  cautious  this 
year,  having  been  badly  burned  in 
the  1948  presidential  election  fore¬ 
casts.  “It  is  generally  agreed  that 
reporters  will  do  more  talking  with 
the  voters  and  depend  less  on  polls 
and  professional  politicians  as  to 
the  pre-election  trends,”  he  said. 

Gives  National  Roundup 

He  stressed  the  need  for  giving 
balanced  coverage  of  the  presiden¬ 
tial  campaign,  both  frcan  the  stand¬ 
point  of  total  wordage  and  in 
giving  equal  play  in  presenting  the 
views  of  rival  candiates.  “You  men 
have  a  heavy  stake,  circulation- 
wise,  in  how  objectively  and  ac¬ 
curately  your  papers  cover  the 
coming  campaign,”  he  stated. 

Mr.  Brandenburg  presented  a 
quick  roundup  of  editors’  com¬ 
ments  on  the  “big  news”  of  ’52 
and  summarized  the  circulation 
outlook  as  seen  by  presidents  of 
regional  circulation  manager 
groups.  The  latter  spokesmen  were 
quoted  as  follows: 

M.  E.  Fisher,  Minneapolis 
(Minn.)  Star  and  Tribune,  presi¬ 
dent  of  Central  States,  suggested: 

“(1)  Increase  circulation  as 
much  as  possible  so  that  the  great¬ 
est  number  of  people  can  be  well 
informed  when  they  vote;  (2)  De¬ 
vise  some  way  for  carrier  salesmen 
to  remind  people  to  vote  on  elec¬ 
tion  day.  (He  suggests  —  and  I 
think  it  is  a  good  idea — the  possi¬ 
bility  of  supplying  carriers  with  an 
election  button  with  the  message: 
‘Vote  —  To  Be  Well  Informed, 
Read  Your  Daily  Paper.') 

“Walt  Davis.  Springfield  News¬ 
papers,  president  of  the  Ohio  As¬ 
sociation,  feels  that  local  stories 
help  circulation  more  than  na¬ 
tional.  because  of  radio  and  televi¬ 
sion.  He  says  rising  costs  will 
force  many  newspapers  to  again 
increase  the  price  to  the  reader, 
adding  ‘big  news  stories  will  help 
offset  the  losses  taken  in  circula¬ 
tion  as  a  result  of  a  price  increase.’ 

Multiple  Readers  Deelinc 

“W.  C.  (  1  INI .  Richmond  (Va.) 
Newspapers,  president  of  the  Mid- 
Atlantie  regional,  warns  that  with 
increased  subscription  rates,  a  lot 
of  multiple  newspaper  readers  are 
dropping  one  paper.  This  trend, 
he  said,  is  not  in  protest  to  higher 
rates,  but  due  to  a  ‘general  tight¬ 
ening  up  in  an  effort  to  make  a 
5.^-cent  dollar  go  as  far  as  pos¬ 
sible.’ 

“C  harles  D.  Curry,  Newhursh 
Beacon  News,  president  of  the  New 
York  group,  comments:  ‘We  have 
to  push  the  product  and  it’s  up  to 
the  editorial  department  whether 


we  have  a  stimulating  or  lethargic 
effect  on  the  public.’  Rate  in¬ 
creases,  he  says,  should  be  shared 
by  both  the  advertising  and  circu¬ 
lation  departments  ‘to  pay  the 
freight  of  putting  a  newspaper  to¬ 
gether.’ 

“Milton  J.  Picou,  Philadelphia 
Evening  Bulletin,  president  of  In¬ 
ter-State  Association,  keeps  his  feet 
on  the  ground  with  an  eye  to  the 
future,  when  he  says:  ‘All  a  circu¬ 
lator  can  do  with  the  sensational 
news  foreseen  for  1952  is  to  place 
his  publication  where  people  can 
buy  it  .  .  .  There  is  no  way  of 
taking  orders  in  advance  for  news 
that  is  yet  to  occur.’ 

“E.  E.  Clark,  Spokane  (Wash.) 
Review  and  Daily  Chronicle,  pres¬ 
ident  of  the  Pacific  Northwest  As¬ 
sociation,  is  optimistic,  asserting  ‘if 
circulation  men  can  extend  their 
maximum  effort,  and  have  the  sup¬ 
port  of  management,  daily  news¬ 
papers  again  should  show  a  nice  in¬ 
crease  in  1952.’  It  may  be  spotty 
in  certain  parts  of  the  country,  he 
adds,  but  he  feels  that  circulation 
managers  who  have  the  drive  and 
organization  will  have  a  good  year. 

Must  Revive  Reading  Habits 

“From  out  in  California,  Gra¬ 
ham  E.  Medlin,  Berkeley  Daily 
Gazette,  offers  this  challenge: 
‘Wake  up  Newspapers,  you’re  al¬ 
lowing  the  American  people  to  get 
into  a  television  rut.’  The  answer, 
he  says,  is  to  revive  reading  habits. 
‘Bring  those  television  habituals 
out  of  the  woods  by  stepping  up 
newspaper  promotion,’  he  urges. 

“The  dropping  of  one  paper  in 
competitive  areas  offers  a  chal¬ 
lenge  to  your  news  departments  to 
give  you  the  kind  of  newspaper 
your  readers  will  keep  on  buying, 
even  though  they  subscribe  to  an¬ 
other  paper.  I  believe  also  that 
papers  generally  should  do  more 
advertising  outside  of  their  own 
newspapers  to  attract  new  readers. 
There  is  need  for  more  intensive 
promotions,  probably  of  a  new  and 
different  nature. 

“Remember,  TV  and  radio  are 
going  to  be  shouting  from  the 
housetops  that  they  —  and  they 
alone— can  give  the  public  a  ‘ring¬ 
side  scat’  at  the  coming  political 
conventions.  These  events  will  be 
televised  on  a  wide  scale  for  the 
first  time.  We  don’t  actually  know 
what  effect  TV  will  have  on  reader 
interest.  Indications  are,  however, 
that  TV,  like  radio,  will,  we  hope, 
increase  reader  interest  in  the 
newspaper  accounts  of  the  conven¬ 
tions  and  the  major  speeches  of 
the  candidates.  Newspapers  must 
be  on  their  toes  to  meet  this  new 
competition  by  effective  circulation 
promotional  copy  in  advance  and 
equally  effective  editorial  coverage 
that  will  give  readers  a  better  in¬ 
terpretive  picture  of  such  news 
events. 

“And  while  on  the  subject  of 
newspapers  vs.  television,  let  me 
tell  you  a  story  which  I  think  is 
vital  to  your  future  success  as  cir¬ 
culation  managers. 

“A  newspaper  friend  of  mine  re¬ 


cently  visited  the  Museum  of  Sci¬ 
ence  and  Industry  here  is  Chicago. 
He  found  the  television  exhiUt 
attracting  a  big  crowd  of  eager 
youngsters,  keenly  interested  in  un¬ 
derstanding  what  makes  TV  tick 
They  pushed  buttons,  spoke  into 
microphones  and  saw  themselves 
on  television.  In  so  doing,  they 
felt  that  they  themselves  had  i 
part  in  learning  more  about  the 
electronics  age. 

Graphic  Arts  Ignored 

“My  friend  then  visited  the 
graphic  arts  exhibit  in  another  hall 
at  the  same  museum.  By  contrast, 
it  was  like  a  morgue.  The  exhibit 
contained  a  few  old  cast-off 
presses,  a  Linotype  of  early  vintage 
and  an  extensive,  but  unattractive 
display  concerning  the  printing  and 
engraving  processes.  He  found  oo 
one  viewing  the  graphic  exhibit 

“Now,  my  point  is:  What  art 
you  men  doing  to  attract  young 
people  to  a  keener  appreciation  of 
your  newspapers?  What  are  news¬ 
papers  doing  to  make  young 
Americans  equally  aware  of  the 
importance  of  the  printed  word 
and  picture  alongside  the  wonders 
of  glamorous  TV? 

“These  teen  agers  are  your  fu¬ 
ture  customers,  or  should  be.  1 
know  some  of  the  papers  rep^^ 
sented  here  today  are  sponsoring 
events  and  programs,  including 
teen-age  pages,  which  tend  to  make 
high  school  boys  and  girls  more 
newspaper-minded.  But,  gentlemen 
don’t  be  complacent.  There  were 
six  times  as  many  high  school 
graduates  in  1950  as  in  1940. 

“Did  your  paper  make  an  effort 
to  win  these  young  people  to  your 
medium,  or  did  you  let  radio  and 
television  steal  the  show?  Are  yoo 
conducting  readership  surveys  to 
determine  how  well  your  paper's 
features  and  comics  stack  up?” 

Sudderth  Moves 

With  the  retirement  of  Marioc 
Hale,  because  of  illness,  Everett  E 
Sudderth  assumed  the  post  of  cir¬ 
culation  manager  of  the  Johnscr. 
City  (Tenn.)  Press-Chronicle  ot 
March  17.  Mr.  Sudderth  moved  to 
his  new  job  from  the  Clarksburt 
( W.  Va. )  Telegram  and  Exponen:. 

Mr.  Hale  had  been  in  the  Pres.- 
Chronicle  circulation  departmett 
since  the  present  publishing  corp 
oration  was  formed  in  19.14. 

Matt  Sullivan  Ill 

M  att  Sui  i.ivan,  circulation  di¬ 
rector  of  the  Gannett  Newspapers. 
is  ill  at  his  home  in  RcKhestft 
N.  Y.  Fellow  circulators  at* 
urged  by  Charles  D.  Curry,  prcs^‘ 
dent  of  the  New  York  assiKiatioc 
to  'send  notes  to  Mr.  Sullivan  '71 
cheer  him  up.”  His  home  address 
2  Rhinecliff  Drive,  Rochester  1- 
N.  Y. 

■ 

Neiv  Ohio  Weekl'y 

Norwood,  Ohio — ^The  Nornffi* 
Journal,  edited  by  Stanley  M-  ^ 
drews,  has  started  its  career  asi 
weekly. 
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More  Protection  for  More  People 

Report  to  Metropolitan  Policyholders  for  1951 


The  importance  of  Life  insurance  and  its  re¬ 
lationship  to  the  lives  of  the  people  of  the 
United  States  and  Canada  cannot  effectively  be 
portrayed  by  figures  in  a  balance  sheet.  Cold 
figures  can  never  adequately  show  human  needs 
and  their  fulfillment.  It  is  important,  therefore, 
to  try  to  interpret  these  figures  in  terms  of  the 
millions  of  people  they  represent  and  the  mil¬ 
lions  who  benefit  by  the  use  of  the  services 
rendered  by  the  Company  and  its  Agents.  The 
Metropolitan  was  serving  33,373,000  Life  in¬ 
surance  policyholders  at  the  close  of  the  year. 

The  personal  phases  of  Life  insurance — for 
it  is  a  highly  personal  business — are  highlighted 
daily  by  dramatic  instances.  Sometimes  they  are 
so  unusual  as  to  give  special  emphasis  to  the 
part  our  business  plays  in  the  life  of  the  United 
States  and  Canada.  The  following  quotation 
from  a  letter  from  the  son  of  a  deceased  policy¬ 
holder,  requesting  the  return  of  a  policy  on 
which  claim  had  been  paid,  tells  with  simple 
sincerity  a  moving  story  of  a  Life  insurance 
policy,  of  the  son’s  relationship  w  ith  his  father, 
and  of  a  sound  process  of  economic  and  social 
education: 


“This  policy  .  .  .  has  for  me  possibly  a 
greater  sentimental  value  than  it  would  have 
cash  value . . .  For  you  to  understand  this,  you 
would  have  to  know  the  years  of  close  rela¬ 
tionship  and  confidence  that  existed  between 
my  father  and  me.  >Vlien  I  was  a  small  boy, 
he  would  take  me  with  him  to  his  safety  de¬ 
posit  vault . , .  Always  he  stressed  to  me  the 
importance  of  his  insurance  policy,  how  this 
piece  of  paper  would  some  day  have  a  cash 
value  that  might  tide  the  family  over  in  an 
emergency  . .  .  Time  has  passed  .  . .  but  the 
sentimental  worth  of  this  piece  of  paper  is 
constant  in  my  thinking  ...  I  have  always 
been  told  that  business,  especially  Big  Busi¬ 
ness,  is  hard  and  cold  and  rigid,  but  I  know 
that  this  is  not  so,  because  business  is  made  up 
of  people.  People  with  hearts  and  souls  and 
loved  ones,  and  people  who  have  lost  loved 
ones,  and  some  who  possibly  think  and  feel 
the  same  way  that  I  do." 

We  were,  of  course,  pleased  to  grant  this 
unusual  request. 

The  record  sum  of  $924,000,000  was  paid  in 
benehtstopolicyholdersandbenehciariesduring 


195 1 .  This  included  payments  of  S 1 41 ,000,000  on 
more  than  1 ,250,000  claims  (five  times  ten  years 
ago)  for  Accident  and  Health  and  Disability 
benefits.  A  new  high  was  also  reached  in  Life 
insurance  in  force — $48,512^000.000.  a  gain  of 
more  than  $3,000,000,000  over  1950. 

More  Fteople  than  ever  were  protected  last 
year  by  Metropolitan  Accident  and  Health  in¬ 
surance.  As  the  year  closed,  the  Company  had 
in  force  3,270,000  policies  or  certificates  pro¬ 
viding  weekly  indemnity  for  disability  of 
$86,0(X),000  per  week.  Hospital,  Surgical  or 
Medical  Expense  benefits  were  provided  by 
2,744,000  policies  or  certificates. 

Another  significant  development  during  the 
year  was  the  introduction  of  Extended  Medical 
Coverage  through  Group  insurance  to  protect 
people  against  abnormal  hospital,  surgical,  and 
medical  expense  that  might  exhaust  a  family's 
entire  savings. 


CHARLES  G.  TAYLOR,  JR. 
President 


METROPOLITAN  ASSETS  AND  OBLIGATIONS  —  DECEMBER  31,  1951 

(In  accordance  with  the  Annual  Statement  hied  with  the  Insurance  Department  of  the  State  of  New  York.) 


ASSETS  WHICH  ASSURE  FULFILLMENT  OF  OBLIGATIONS 

Bonds . $7,692,216,940.58 

U.  S.  Government . $2,289,608,948.99 

Canadian  Government . 174,292,067.10 

Provincial  and  Municipal .  67,686.151.19 

Railroad .  600.924.947.28 

Public  Utility . I.426,l56,.t49.76 

Industrial  and  Miscellaneous  ....  3,012,453,404.33 

Bonds  of  the  Company's  housing  develop¬ 
ment  corporations  .  121,095,071.93 

Stocks .  169.090.896.67 

All  but  $16,499,331.67  are  preferred  or  guaranteed. 

Mortgago  Loans  on  Real  Estate . 1.890.959.998.40 

On  urban  properties . $1,745,033,573.75 

On  farms . 145,926.424.65 

Real  Estate  (after  decrease  by  adjustment  of  $  1 6.400,000.00 

in  the  aggregate) .  299,649,990.00 

Housing  projects  and  other  real  estate  ac¬ 
quired  for  investment . $265,200,536.96 

Properties  for  Company  use  ....  45,070,016.26 

Acquired  in  satisfaction  of  mortgage  in¬ 
debtedness  (of  which  $3,184,671.89  is 
under  contract  of  sale) .  5,779,436.78 


Loans  on  Policios .  447,060,539.27 

Made  to  policyholders  on  the  security  of  their  policies. 

Cash  and  Bank  Deposits .  162,302,812.57 

Premiunw,  Deferred  and  in  Course  of  Collection  .  149,471,380.68 

Accrued  Interest,  Rents,  etc .  90,153.625.90 

TOTAL  ASSETS  TO  MEET  OBLIGAT/OSS  .  .  .  $10,900,906,184,07 


OBLIGATIONS  TO  POLICYHOLDERS,  BENEFICIARIES,  AND  OTHERS 

Statutory  Policy  Reserves . $9,284,635,384.00 

This  amount,  which  is  determined  in  accordance  with  legal 
requirements,  together  with  future  premiums  and  reserve 
interest,  is  necessary  to  assure  payment  of  all  future  policy 
benehts. 

Policy  Proceeds  and  Diviiiends  Left  with  Company  615,163,380.00 

Policy  proceeds  from  death  claims,  matured  endowments, 
and  other  payments,  and  dividends  left  with  the  Company 
by  beneficiaries  and  policyholders  to  be  paid  to  them  in 
future  years. 


Reserved  for  Dividends  to  Policyholders .  170,404,842.55 

Set  aside  for  payment  in  1952  to  those  policyholders  eligible 
to  receive  them. 

Policy  Claims  Currently  Outstanding .  48,734,247.68 

Claims  in  process  of  settlement,  and  estimated  claims  that 
have  occurred  but  have  not  yet  been  reported  to  the  Company. 

Other  Policy  Obligations .  71,057,118.70 

Including  premiums  received  in  advance  and  special  reserves 
for  mortality  and  morbidity  fluctuations. 

Taxes  Accrued  (Payable  in  1952) .  43,269,538.00 

Contingency  Reserve  for  Mortgage  Loans  ....  9.000,000.00 

All  Other  Obligations .  25,805,419.38 

TOTAL  OBLIGATIONS . $10,268,069,930.31 

SURPLUS  FUNDS 

Special  Surplus  Funds . $103,883,000.00 

Unassigned  Funds  (Surplus)  .  .  528,953,253.76 

TOTAL  SURPLUS  FUNDS  .  .  .  !  !  !  !  632.836.253.76 

TOTAL  OBLIGATIONS  AND  SURPLUS  FUNDS  .  .  $10,900,906,184.07 


NOTE — Assets  amounting  to  $513,921,526.32  are  deposited  with  various  public  officials  under  the  requirements  of  law  or  regulatory  authority. 
In  the  Annual  Statement  filed  with  the  Massachusetts  Insurance  Department,  “Statutory  Policy  Reserves”  are  $9,284,703,206.00,  and  “All 
Other  Obligations”  are  $25,737,597.38. 


copvftiaHT  tesa  —  metropolitan  lipc  insurance  company 


Metropolitan  Life 
Insurance  Company 

(A  MUTUAL  COMPANY) 


Home  Oehce:  1  MxDtsoN  Avenue,  New  York  10,  N.  Y. 

Pacific  Coa.st  Head  Oh  ice;  600  Stockton  Street,  San  Francisco  20,  Cal. 
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BOOKS  IN  REVIEW 


Mellow  Editorial 
From  50  Uneasy 


Hints 

Years 


By  Prof.  Roscoe  Ellard 

Graduate  School  of  lournalism.  Columbia  University.  New  York 


comes  sooner  to  some  than  to  Chapters  specify  ways  to  teacli 
others,  recognizes,  as  Mr.  Chenery  character  education,  safety,  and 
recognizes,  that  there  are  neces-  health;  practical  arithmetical  prob- 
sary  blacks  and  grays  in  any  mo-  lems  from  the  news;  history  and 
saic  to  bring  out  the  bright.  It  is  citizenship;  economics;  timely  en- 
what  the  Florentines  called  Chi-  richment  of  the  science  curriculum, 
aroscura,  bright  and  dark.  and  news-vitalized  lessons  in  civics 

Thus  Mr.  Chenery’s  book  is  and  sociology, 
hopeful  for  all  its  remembrance  of  The  book  has  been  brought  up 
strike  violence,  and  war  and  cor-  to  date,  edited  by  Dr.  Edward  A. 
ruption  and  depression.  There  is  a  Fitzpatrick,  president  of  Mount 
lot  of  editorial  wisdom  in  his  book  Mary  College  in  Milwaukee,  and 
though  he  disclaims  knowledge  of  revised  by  Will  C.  Conrad,  con- 


SO  IT  SEEMED.  By  William  L.  Chen-  formula.  He  quotes  Lee  W.  tributing  editor  of  the  Milwaukee 

:7d  Co.  300  pp  rope,  did  just  that.  He  called  upon  Maxwell  on  the  practical  matter  of 

the  governor  to  request  that  fed-  reader-interest,  for  instance:  The  Newspaper  m  the  Class- 


Usually  a  managing  editor  can  eral  trooprbe  TenVtrprotect  lives  “W^tch  youj  newsstand;  if  your  roorn”  is  an  educationally  valid 
call ’em.  Occasionally  he  mistakes  and  property  circulation  is  good,  nobody  can  and  journalistically  interesting  and 

for  “public  resentment”  the  two  u  certainly  raised  the  Chamber  significant  school  aid. 

or  three  men  who  put  a  dime  in  of  Commerce,  Chenery  recalls  in  n  i  xt  » 

a  telephone  to  complain  about  a  this  fascinating  and  important  .  ^“5  journalisin.  Book  Notes 

story  or  an  editorial.  But  when  book  of  recollection.  A  committee  therefore,  Mr.  Chenery  concluded.  Bill  Harr,  feature  writer  for 
William  L.  Chenery  showed  to  his  stormed  his  office  and  demanded  attracting  and  holding  a  sig-  the  St,  Petersburg  (Fla.)  indc- 
managing  editor  the  first  draft  of  he  recall  his  reporter  from  the  audience.  Young  editors  pendent  the  last  three  years,  has 

his  Rocky  Mountain  News  editor-  mine  scene.  The  committee  do. not  find  the  procedures  for  this  written  “Combat  Boots:  Tales  of 

ial  against  the  killing  of  13  women  charged  that  Chenery  himself  had  ""'itten  out  in  books,  he  warns;  Fighting  Men,”  which  Exposition 

and  children  in  the  Colorado  coal  ijed  when  he  called  the  killing  editors  have  few  secrets  Press  (New  York  City)  has  just 

strike,  his  m.e.  said.  This  is  going  murder.  They  warned  that  news  use  to  others.  Yet  as  you  read  released.  The  book  is  a  compila- 
to  raise  hell.”  and  comment  on  the  deaths  was  Seemed,”  you  discover  in  tion  of  human  interest  stories  of 

But  he  suggested  also:  hurting  Colorado.  author’s  narrative,  secret  after  men  in  the  45th  Division  which 

“If  you’re  going  to  go  this  far,  Chenery  retorted  with  the  ques-  fo*"  attracting  and  holding  Mr.  Harr  wrote  when  he  headed 

why  don’t  you  make  it  still  string-  tion  he  says  he  has  asked  himself  audience.  Mr.  Chenery  tells  the  Division  s  public  relations  sec- 

er?”  many  times  in  his  50  years  of  unobtrusively  and  factually  how  it  tion  in  Europe.  The  Army  has  or- 

editing  •  “Is  it  publication  of  the  Rocky  Mountain  dered  1,000  copies  for  camp  li- 

news  that  hurts  a  community’s  o"  Collier’s.  And  Mr.  braries  and  Stars  &  Stripes  has 

reputation?  Or  is  it  the  wrong  that  Chenery  does  it  in  this  book.  ordered  200  tor  distribution  in 

only  publication  of  the  news  can  Political  speakers  and  journalists  Germany, 
correct?” 
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This  is  mellow,  important — and 
kindly — reminiscence.  The  kindli¬ 
ness  of  it  impressed  me  particu- 


both  have  to  be  conciliatory  in 
their  tone,  Mr.  Chenery  says  he 
learned  while  covering  a  political 
convention  in  1912.  Speakers  with 
excellent  ideas — ideas  later  adopt- 


when  proposed  in  more  pleasing 


the  fever  should  have  subsided  tones-were  howled  down,  he  re- 


almost  always  lays  about  itself  ^alls,  for  no  apparent  reason  ex- 


with  a  bitterly  recollecting  scourge. 

Bill  Chenery  does  not.  His  cav¬ 
alcade  of  events  is  intensely  inter 


“Blood,  Oil  and  Sand,”  by  Ray 
Brock  will  be  published  April  15 
by  World  Publishing  Company 
(Cleveland).  It  is  described  as  a 
“hard-hitting  expose”  of  the  Mid¬ 
dle  East  by  the  former  New  York 
Times  and  United  Press  com- 
spondent  who  is  now  a  free-lana 
“out  of  choice.” 


cept  the  tones  grated  on  the  audi 
ence.  Readers,  like  listeners,  the 
„  ^  ,  ...  ,  author  concluded,  may  disagree 

esting.  But  he  never  implies  that  ideas  but  stay  to  hear  them,  " 

SIlLr°stLS°the  mras  Ld  tSis\s  u  the  Editions  Differ  for 

unaerstanamg  ine  turns  ana  twists  or  the  writer,  because  of  t>*  i 

of  history,  nor  that  anyone  did  him  ^  pleasant  or  conciliatory  style.  Rival  (JommuiUtieS 
wrong.  Looked  at  together--as  a  Chenery’s  story  of  Winston  Burlingame,  Calif. — Favorable 

tapestry  rather  than  significant  Churchill’s  cooperation  as  a  writer  results  from  provision  for  different 
crises  they  have  a  meaning.  would  please  any  city  editor,  editions  for  adjacent  areas  are  re- 

His  meaning,  I  take^  it,  is  op-  Churchill,  without  a  word  of  im-  ported  by  officials  of  the  Burling' 
timism.^  He  sees  the  individuals  patience,  Mr.  Chenery  recalls,  re-  ame  Advance. 
plight  in  Russia  as  worse  today  wrote  one  article  five  times  before  Burlingame  and  areas  nortl! 
than  under  the  Czar.  But  to  Bill  Collier’s  considered  it  fit  to  print,  continue  to  get  the  Advance,  but 
Chenery,  after  50  years  of  record-  Xhereafter,  the  great  master  of  contiguous  territory  to  the  north 
ing  the  chronicle,  the  tendency  for  F.nglish  prose  called  himself  i^  served  by  the  San  Mateo  Stott 
200  years  has  been,  throughout  journalist,  a  professional  journal-  ttn  edition  of  the  Advance.  Mci- 


the  world,  “to  give  more  and  more 
opportunity  to  every  individual  to 
develop  whatever  qualities  he  has.” 

The  imponderables,  Mr.  Chen¬ 
ery  believes  will  prevail — ^the  long¬ 
ing  for  justice,  mercy,  truth,  com¬ 
passion,  freedom,  and  the  right  to 
develop  the  qualities  with  which 
men  and  women  are  endowed — 
those  imponderables,  he  declares. 


ist. 


Milwaukee  Journal  Revises 
'Newspaper  in  Classroom' 


chants  are  pleased  because  they 
obtain  advertising  in  what  is,  in 
effect,  two  different  newspapers- 
at  the  same  rate,  reported  E.  Ray 
Lovett,  who  is  general  manager  of 
Peninsula  Newspapers  Incorp¬ 
orated. 

The  plan  has  -worked  well  » 
far  but  continues  in  a  shake-do*® 
Suggested  English  themes  for  process,  reported  George  Me- 


THE  NEVViSPAPBR  IN  THE  CLASS¬ 
ROOM.  By  Layella  K.  Reschke,  Al¬ 
fred  Reschke.  Milwaakee:  The  North 
American  Press.  261  pp.  $1.50. 


will  prevail  “against  the  older  and  high  school  students  studying  local  Queen,  publisher,  and  Ted  Wiget 
more  barbarous  view  that  men  are  newspapers  may  include  the  fol-  editor. 

sheep  to  be  herded  by  the  power-  lowing,  this  Milwaukee  Journal  Editorially  the  advantage  is  i® 
ful  few  for  the  advantage  of  the  book  for  teachers  proposes:  proper  presentation  of  the  news 

leaders  of  the  flock.”  Humor  and  Pathos  in  the  Daily  most  important  to  each  area,  Mr- 

Life’s  cycle  seems  ultimately  to  News  Wiget  said, 

be  expressed  in  three  monosylla-  What  One  Leader  Did  for  Our  The  first  two  pages  of  each  edi- 

Community  tion  are  re-made  daily.  Bob  Hard- 

What  One  Cartoon  Taught  Me  grove  is  on  spot  news  assignmcoti 
Becoming  Acquainted  with  the  and  Ellis  Walker  on  feature  stor- 
Community  Through  the  ies  for  the  new  San  Mateo  Star 
Newspaper.  edition. 


bles.  Children  are  pretty  much  in¬ 
clined  to  say  Yes  to  everything; 
youth  and  a  good  part  of  middle 
age  says  No;  age  again  is  inclined 
to  say  Yes.  That  maturity,  which 
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brochure  contains  historical  sketches  of  ten  of  America’s  fine  newspapers  and  the  men  who  are 
instrumental  in  guiding  them. 

It  also  presents  their  opinions  concerning  the  value  of  EDITOR  &  PUBLISHER  for  the  advertising  of 
newspapers.  Address 

Advertising  Department,  Editor  &  Publisher 

1475  Broadway,  Now  York  36.  Now  York 

Serving  newspapers,  ageneies  and  newspaper  advertisers  for  68  years. 
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PROMOTION 


from  cover  to  cover  and  we  are  First  ad  in  this  public  service 
going  to  pass  along  our  copy  for  campaign  was  headlined,  “Take 
^  ^  m  others  to  read,  but  with  a  notation  the  road  to  Richmond,  the  most 

returned  to  us  for  interesting  shopping  center  in  the 
M^CLTISuS  our  permanent  files.  And  you’ll  be  Middle  South.”  The  ads,  full 

smart  if  you  get  yourself  a  copy  pages,  will  continue  indefinitely, 
W  W  Qf  JS"  lxx)klet  and  read  it  and  according  to  Richard  S.  Stepheu- 

M  old  j30  M  OU  Ml  save  it,  too.  son,  the  papers’  ad  director,  with 

*  ^  Because,  although  there  are  a  frequency  of  at  least  one  a  week. 

Bv  T  S  Irvin  publications  of  this  kind  that  Reprints  of  the  ads  are  sent  in 

^  ■  '  may  be  equally  as  good  —  we  re-  advance  of  publication  to  all  mei- 

It  has  become  a  promotional  and  delivered  to  the  reader.  call  one  put  out  last  year  by  the  chants  in  the  city.  The  program 

routine  these  days  for  a  newspaper  Indeed,  so  universally  is  this  Denver  (Colo.)  Post  —  we  know  has  the  indorsement  of  the  city's 
to  have  in  stock  a  booklet  which  formula  followed  that  when  a  new  of  none  that  is  better.  For  our  Retail  Merchants  Association, 
tells  about  itself  and  its  operation  booklet  hits  our  desk,  or  a  new  money,  this  takw  the  prize  for 

and  to  hand  these  to  visitors  to  its  and  revised  edition  of  one  we  have  plant  booklets  this  year.  Those  Magazines  Again 

plant  as  a  souvenir  of  their  visit,  already  seen,  the  temptation  is  po,.  one  thing,  this  is  a  hand-  Joe  Lynch,  who  pulled  a  simi- 
The  formula  for  these  booklets  strong  to  glance  at  it  quickly,  note  somely  printed  booklet  of  40  pages  lar  stunt  for  the  Grand  Rapids 

is  simple.  Each  gives  some  of  the  its  arrival,  and  put  it  aside.  with  a  4-color  cover  illustration  of  (Mich.)  Press  some  time  ago,  has 

paper’s  history  and  background.  That  was  the  temptation  when  jjjg  Star’s  new  plant  and  several  done  it  again.  He  has  produced  a 
something  of  its  tradition  and  its  a  booklet  of  this  kind  arrived  this  more  4-color  illustrations  strewn  simple  folder  showing  advertisers 
principles,  and  an  explanation  in  week  from  the  Kansas  City  (Mo.)  through  it.  Maybe  some  finicky  and  agencies  how  much  of  his  pa- 

non-technical  terms  of  how  the  Star.  We  are  happy  to  art  director  would  complain  that  per’s  market  they  miss  when  they 

news  is  gathered  and  processed  however,  that  we  resist^  the  thg  inside  pages  could  have  been  depend  on  national  magazines  in- 
and  the  newspaper  manufactured  temptation.  We  read  the  booklet  j^ij  better,  perhaps  more  stead  of  the  Press  to  sell  that 

_ _ _ I  “modern,”  but  he  would  be  wrong,  market.  This  is  a  good  job. 


(Advertisement) _ 

Thanks,  Mr.  Simmons,  for 
"them  kind  words" 

Especially  the  First  Sentence  in 
Paragraph  Three  of  the  Bulletin  You  Wrote 

In  THE  February  “Advertisers  Copy  “A  promotion 
Service”  Bulletin  of  the  NNPA,  man  who  uses 
written  by  Mr.  B.  I.  Simmons,  of  trade  paper  space 
the  Tampa  Tribune,  you  find  this  as  skillfully  and 
headline:  “A  Tardy  Tribute  To  The  as  consistently  as 
Advertising  Trade  Press.”  the  best  in  the 

business  will  ben- 

Ueing  but  292  words,  Mr.  Simmons  efit  as  surely  as 
has,  to  our  way  of  thinking,  given  there  is  profit  in  Bqb  Kenyow 
those  of  us  who  compose  the  Ad-  any  advertising, 
vertising  Trade  Press,  the  best  Often  the  benefits  will  be  out  of 
condensed  sales  presentation  ever  proportion  to  merits  of  the  markets, 
written.  Here’s  what  he  said:  Those  who  cannot  use  trade  papers 

“For  a  long  time  an  urge  has  successfully  need  a  new  technique,  a 
stirred  me  to  pay  tribute  to  the  ad-  or  a  more  salable  news- 

vertising  trade  press.  These  publi- 

cations  are  a  promotion  man  s  gold  “The  harshest  criticism  of  trade  pa- 


cations  are  a  promotion  man  s  gold  “The  harshest  criticism  of  trade  pa- 
mine.  They_  are  a  newspaper  s  most  p^rs  as  an  advertising  medium  for 
direct  pipeline  into  the  offices  and  newspapers  is  similar  to  complaints 
homes  of  million  dollar  advertisers,  often  leveled  at  newspapers.  Every 
They  reach  the  largest  group  of  man  who  sells  newspaper  space  has 
those  who  buy  or  influence  the  buy-  or  will  hear  these  complaints  .  .  . 


There  is  a  peculiar  something 
about  this  booklet  that  makes  it  Salesman's  Forum 
feel  like  the  Star  itself,  and  no  Qne  way  to  do  a  better  selling 
coiucious  “design  could  have  job  in  any  classification  is  to  equip 
achieved  this.  your  salesmen  with  better  knowl- 

Written  Precisely  gjgo  about  the  classification. 

But  the  best  thing  about  this  That’s  what  the  New  York  World- 
booklet  is  the  way  it  is  written.  It  Telegram  and  Sun  is  doing  in  a 
is  just  about  the  best  written  book-  series  of  monthly  forums  for  its 
let  of  this  kind  we  have  ever  read,  salesmen  in  the  camera  classifica- 
It  is  carefully  written,  and,  some-  tion.  More  than  60  local  camera 
thing  too  rare  these  days,  it  is  retailers  attended  the  first  one. 
written  in  precise  and  excellent 
language  which  makes  it  a  plea-  In  the  Bag 
sure  to  read.  In  addition,  it  is  hu-  Ralph  R.  Mulligan,  publishers' 
manly  written,  so  that  you  have  rep,  has  produced  two  fine  market 
the  feeling  that  the  Star  —  or  bet-  data  sheets  for  client  newspapers, 
ter,  the  people  who  make  the  Star  One,  for  the  Orange  (Tex.) 
and  who  are  the  Star  —  is  talking  Leader,  reports  “the  greatest  per- 
to  you  about  itself,  and  this  is  a  centage  of  retail  sales  increase 
wonderful  thing  for  a  booklet  to  1940-1950  of  any  city  in  Ameri- 
accomplish.  ca’s  fastest  growing  state” — an  up 

Here  is  the  story  of  the  Star,  from  $42  million  to  almost  $146 
and  the  story  of  the  people  who  million.  The  other,  for  the  Paris 
make  the  Star  and  who  make  it  (Ky.)  Enterprise,  reports  findings 
today  every  day.  Here  is  the  story  of  a  consumer  buying  habit  study 
of  why  the  Star  is  different  from  that  shows  that  82.5%  of  all  in- 
any  other  newspaper  in  the  coun-  come  groups  read  the  daily  papc 
try.  And  here  is  the  story  of  how  while  only  74.1%  listen  regularly 
the  Star  is  like  every  other  pro-  to  radio. 

gressive  newspaper  in  the  country.  j„,.r„nKAmerim 


1940-1950  of  any  city  in  Ameri¬ 
ca’s  fastest  growing  state” — an  up 


Journal- Amerim 


Yes,  this  is  a  splendidly  done  promoted  its  Spring  fashion 


ing  of  general  advertising. 


“Trade  papers  are  as  important  to  bull^,  position  is  b^,  small 
us  as  newspapers  are  to  retail  and  j.  buriM,  iiieffectual,  lost.  I 
national  accounts.  They  are  gold  crit.asm  even  as 

veins  of  selling  opportunity.  And  superficial  examinations  of  disturb- 
like  a  vast  number  of  our  own  Possibilities. 


newspaper  advertisers,  we  often  do  “Trade  papers  are  no  more  crowded 
little  more  than  scratch  the  surface,  relatively  than  big  daily  and  Sunday 
“Our  alternate  mediums  are  few.  newspapers.  Attention  is  no  more 
Compared  to  trade  papers  the  ma-  difficult  to  attract.  Use  them  effec- 
jority  of  these  are  inadequate,  ^'^ely  and  rates  are  reasonable.” 

Thanks,  Mr.  Simmons,  for  the 
^  p  p  r  tstng.  It  is  sup-  »>  Many  newspapers  now 


niiiiar  lo  cominauus  ^^me  to  the  COn-  h  o  7.  Wdr 

newspapers.  Every  ,7  ^  •»  beauty  preview  with  a  cute  toioc- 

lewspaper  space  hJ  announ^ment  that  contained, 

lese  complaints  ...  ^ package  of  shasta  daisy  seeds,  tit 

rates  are  too  high,  publications  are  movement  this  newspaper  illustration  on  the  seed  pack 

ition  is  bad,  small  doesn  t  merely  want  to  keep  up  age  "providing  a  beautiful  touch  of 

ineffectual,  lost.  I  with  the  town  It  wants  always  to  cSlor  idea,  of  course,  was  to  urgt 

cntiasm  even  as  be  out  in  front.  The  Star  has  one  5 

mnations  of  disturb-  supreme  aim  It  hopes  so  to  do  its  York’s  mosi  fertile  fash- 

job  that  when  people  think  of  j  .  „ 

•re  „on.ore  crowded  LToH.' a  “‘Uo  StS  >  "'""■'J 

big  daily  and  Sunday  j  ^  j  newspaper  —  the  Kan-  ” 

ttention  is  no  more  ^  a  folder  “how  to  take  it  easy  dor- 

let.  Use  them  effec-  '  tt.J;.  .uA  ’"8  your  present  advertising 

es  are  reasonable.”  ao  v  '  *  t  ^  plans.”  You  schedule  these  tw 

creed?  Hows  that  for  a  promotion  ^  .  .  ,  .  j, 

Simmons,  for  the  department’s  creed?  P  P,.T7le.  of 


beauty  preview  with  a  cute  folde: 


in  New  York’s  most  fertile  fash¬ 
ion  field.” 

New  Orleans  (La.)  Times -fi- 


best  When  printers’  Ink  regularly  have 

ctQf-ci-  niarket  b^l«  and  other  discovered  the  truth  of  your  words, 
statistical  material.  Certainly  gen- 


ing  your  present  advertising 
plans.”  You  schedule  these  t« 
papers  and  then  relax  with  an  aif- 
man’s  crossword  puzzle.  Puzzle,  of 
course,  contains  some  selling 
words  for  the  papers.  A  cute  id» 


eral  and  news  magazines  are  not  for 
newspapers  with  limited  budgets. 


ROBERT  E.  KENYON,  JR. 

ADVERTISING  DIRECTOR 


Printers’ Ink 


205  East  42nd  Street,  New  York  17,  N.  Y.  I 
Chicago  •  Pasadena  •  Atlanta  •  Boston  •  London  f 


r%  •  D  •U  VUUl^C,  VUlllillll)  MJinC 

Business  Builder  words  for  the  papers.  A  cute  id» 

Excellent  service  to  their  re¬ 
tail  business  community  is  offered  _ .  _ 

by  the  Richmond  (Va.)  Times-  1*1611  dOS6S  PctpCf 
Dispatch  and  News  Leader  in  the  Hayward,  Calif. — Its  equipment 
shape  of  a  campaign  of  advertis-  sold  to  meet  a  tax  lien  of  the  Bn- 
ing  designed  to  sell  Richmond  as  reau  of  Internal  Revenue,  the  ?-• 
a  shopping  center  to  all  families  year-old  weekly  Hayward  Jourrm 
within  the  city’s  trading  area.  has  discontinued  publication. 
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Paper  Performs  Miracles  these  Days 


...with  Creative  Chemistry 
Your  Partner  in  Progress ! 


S«e  "America's  Town  AAeeting"  on 
TV  every  Sundoy  on  ABC  presented 
by  Rekhhold  os  o  public  service. 


v  Special  weather-proof  maps  for  the  armed  forces,  filler  sheets  for 
decorative  laminates,  the  hand-towel  and  dish-cloth  that  remain  tough 
and  useable  even  when  soaking  wet ...  all  are  paper,  but 
each  with  a  difference.  In  every  cose,  it  is  a  processing  resin  produced 
by  Reichhold  which  makes  that  big  difference.  The  list  of  new  and 
varied  applications  for  paper  made  possible  by  Reichhold-developed 
resins  goes  on  and  on.  And  yet  paper  is  only  one  of  the  many 
fields  of  American  industry  served  by  Reichhold  . . .  RCI  chemists,' 
specialists  in  everything  from  plastics  to  plywood,  are  constantly 
developing  new  ideas,  new  opportunities  for  the 
manufacturer— through  creative  chemistry. 


REICHHOLD  CHEMICALS.  INC.  \fi 


&30  FUtb  H«w  York  20.  N.  Y 


NEWSPAPER  LAW 


Source  of  Privilege 
Must  Be  Published 


maintained  the  paragraph  was  a 
statement  of  the  evidence  given  at 
the  coroner’s  inquest. 

Affirming  a  judgment  against  the 
publisher,  the  Illinois  Supreme 
Court  said: 

“After  giving  utterance  to  this 
monstrous  libel  and  giving  it  all 


Judges  Differ 
On  Florida's 
Campaign  Low 


Tampa,  Fla.  —  A  Florida  law, 


rJCfdi  LJ^  1  C«C/&CdfCOM  the  weight  of  its  own  authority,  passed  by  the  1951  Legislature  to 

the  paper  states  the  fact  that  an  T 

A  NEWS  ITEM  in  the  Washington  an  announcement.  In  other  words  inquest  had  been  held  and  what  neadea  for  the  State  So- 


(D.  C.)  Daily  News  said  that  Wil-  it  made  no  report  of  any  announce-  was  the  verdict.  It  nowhere  pro-  Circuit 

liam  and  Josephine  Hughes,  ment  of  the  Secretary.  Accord-  fesses  to  srive  the  evidence  or  to  opposing  views  on  m 

w  «  ♦.!  1  •  .  _  w  _ ? _ ? _ i_-  ?_ _ .. _ aI- _  1 _  .  *  ®  ...  r*rtnctifiiti/\nalit\r 


“charged  with  making  and  passing  ingly  it  is  not  entitled  to  the  bene-  base  its  statement  on  it  and  only  constitutionality. 

bogus  money  .  .  .  made  an  air  tour  fit  of  whatever  privilege,  if  any,  by  a  remote  inference  would  the  Involved  is  that  phase  of  the 


of  the  country  trying  to  pass  the  might  have  attached  to  the  report  reader  suppose  that  the  facts  al- 


bills.”  And  then  this  sentence:  “At  of  such  an  announcement.  ...  ....,  pc.u6.ut...  ..^.v 

least  15  were  passed  in  Washing-  “Undisclosed  similarity  or  co-  rived  solely  from  the  testimony  broadcast  time  to  be  clea^ 

ton.  Secret  Service  men  said.”  incidence  between  the  defendant’s  before  the  coroner.”  through  a  candidate’s  campaign 

The  defense  of  the  News  to  a  libelous  statement  and  a  public  trea^rer. 

libel  action  was  that  the  statement  official’s  previous  announcement  is  Picture  Privacv  Cose  d  Ira  Hutchison  of 

was  privileged  as  a  fair  report  of  not  enough  to  make  the  statement  Do.-r>riQ?rlar£»/J  Kw  Panama  City,  hearing  the  test  of 

an  announcement  by  the  Secretary  a  report  of  an  announcement.”  _  r'  r#  •  c  n  t  brought  by  newspapers, 


leged  in  the  paragraph  were  de¬ 


law  which  requires  all  expendi¬ 
tures  for  newspaper  advertising  or 


of  the  Treasury.  Judgment  was 
given  in  favor  of  the  News  but  the 
United  States  Court  of  Appeals, 
last  January,  reversed  it,  saying: 

“The  privilege  of  fair  report  is 


^orgia  Court  Expressed  Rule  bas  agreed  to  rehear  a  right  of  speech  and  the  press  and  ’wM  ui 
The  court  concluded  with  a  quo-  privacy  case  which  affects  the  use  constitutional  (E&P,  March  15, 
ition  from  the  Georgia  Court  of  of  pictures  without  the  subjects’  naee  20). 


fore  the  coroner.”  through  a  candidate’s  campaign 

treasurer. 

Circuit  Judge  Ira  Hutchison  of 
dure  PnvacY  C^e  City,  hearing  the  test  of 

^considered  by  Court  the  law  brought  by  newspapers. 
The  California  Supreme  Court  ruled  that  it  violated  freedom  of 


Appeals  in  its  decision  of  an  ac-  consent.  Several  weeks  ago  the  Circuit  Judge  Henry  C.  Tillman 


no  broader  than  the  public  imerest  sustained  a  $25,000  suit  filed  of  Tampa,  who  had  heard  the  test 

_ _ _  -t-u-T  - _ _  Constitution.  against  Hearst  Publications  Com-  case  brought  by  W.  A.  Smith, 


jJbUcTnowMge™“oS‘S>Ii°-  r"'*  >  S't'l.'nnhifiS  StatioVwpiji: 

duct.  The  newspaper  menUoned  l»w .  "emirely  coiMIB. 


nr.u.horiiy  ™  (E  4  P  Man;h  1  page  49.)  tlonal  and  valid.” 

qualified  statements  It  did  not  authority  and  A  picture  of  the  young  couple  Judge  Tillman  said:  “I  cannot 

mention  the  Secretary  of  the  Treas-  P“n>orting  to  be  a  report  of  was  used  to  illustrate  an  article  see  where  the  issue  of  free  speech 
ury  or  intimate  that  he  had  made  statements  -  ‘  . - 


on  love  and  divorce,  the  caption  js  involved  at  all.  Even  if  it  %, 
is  not  privileged.”  referring  to  “Love  at  first  sight."  the  Legislature  was  justified  in  in- 

The  publication  by  the  Atlanta  Hearst  petitioned  for  a  rehear-  voking  the  police  power  to  curb 
Constitution  from  which  arose  the  ing  and  the  California  Newspaper  this  ever-growing  evil  of  high  cam- 

libel  action  was  an  Associated  Publishers  Association  joined  in  paign  spending.” 

Press  item  from  Gulfport,  Miss.,  the  plea  with  the  contention  that  The  law  was  passed  after  the 
stating  that  a  man  and  his  wife  pictures  are  a  highly  important  St.  Petersburg  Times,  in  a  long, 

had  been  arrested  by  Federal  In-  part  of  a.  newspaper’s  service  to  hard-hitting  editorial  campaign,  d^ 

temal  Revenue  agents  and  ar-  the  public.  manded  that  the  public  know  “who 


OfTHf 

fgCSS 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 
Unit  PrMt  DrivM  . . .  RmI(  . . .  Aulo- 
malic  Tansient ...  Spaod  Pailari  pro¬ 
vide  safety  and  reliability  with 
economy.  Large  or  small . . .  letter¬ 
press  or  offset  .  .  .  you  can  rely  on 
Cline-Westinghouse  Equipment.  ' 

CLINE  ELECTRIC  MFC.  CO. 
Chicago  •  New  York  •  Son  Francisco 

_ .-a _ 


raigned  before  a  U.  S.  Commis¬ 
sioner  on  charges  of  illegal  posses¬ 
sion  of  alcohol. 


manded  that  the  public  know  “who 


“In  many  cases,”  CNPA  argued,  gave  it  and  who  got  it”  about  el«- 
“the  exigencies  of  newspaper  pub-  tion  campaign  funds. 


lication  preclude  the  possibility  of  Answering 


against  the  Constitution,  claimed  lication.” 


action  obtaining  consent  prior  to  pub-  Judge  Tillman  ruled: 


questiom, 


1 — A  radio  station  may  not  sc- 


she  was  not  arrested,  was  not  con-  The  publishers’  brief  took  issue  cept  money  for  political  advertiS” 
nected  with  the  incident,  and  had  with  the  court’s  finding  that  pub-  ing  unless  it  is  authorized  by  a 
not  been  taken  before  the  United  lication  of  certain  pictures  may  campaign  treasurer. 

States  Commissioner.  “outrage  or  injure  the  feelings  of  2 — Any  Florida  citizen  may 


States  Commissioner. 


2 — Any  Florida  citizen 


The  Georgia  court  set  out  an  an  ordinary  person.”  This  is  a  new  purchase  time  on  a  radio  station 


essential  feature  in  the  publication  application  of  the  “ordinary  man”  to  voice  his  views  for  a  candidate 


of  any  news  items  for  which  the  rule  in  privacy  cases,  the  CNPA  if  he  has  first  obtained  the  au- 


claim  of  immunity  as  a  report  of  petition  said. 


thorization  of  the  candidate’s  cam- 


official  proceedings  may  be  made. 
It  stated: 


In  the  picture,  taken  by  a  Hearst  paign  treasurer. 


photographer  without  consent,  the  3 — A  radio  station  operator  may 


‘A  publisher  must  not  declare  young  couple  is  seen  seated  at  an  give  time  on  the  air  to  a 


on  his  own  authority  the  existence  ice  cream  store  counter,  the  hus 
of  facts  which  are  only  asserted  band’s  arm  around  Mrs.  Gill. 


in  the  proceedings.  He  is  limited 
to  reporting  the  fact  of  the  asser¬ 
tion.” 

‘Inquest’  Not  Enough 


5  cream  store  counter,  the  hus-  date  “provided  such  advertisini 
nd’s  arm  around  Mrs.  Gill.  time  is  given  as  a  contribution  of 
The  court  said,  “Members  of  op-  a  thing  of  value  to  the  candidate 


posite  sexes  engaging  in  amorous  and  is  recorded  as  such. 


demonstrations  should  be  protected  4 — The  law  does  not  apply 


(IlM  r/Ls.  under  the  head,  I’®. , ‘hough  the  display 


from  the  broadcast  of  that  most  candidates  for  President  and  Vice- 
intimate  relation.  .  .  .  That  should  President. 


‘Over-drinking,*’  published: 


is  in  a  public  place.” 

CNPA  asked  whether,  under  this 


‘  James  Wallace,  a  blacksmith  by  ^  newspaper  could  publish  a 

trade,  forty  years  of  age,  but  of  news  photo  of  a  homecoming 


Guild  Loses  Appeal 
For  Toronto  Certificate 

Toronto — A  five-man  court  of 


Another  of  a  famous  family  of 
ad  mat  torvicot  including 


- ,  . -  IlCW^  piiuiu  Ul  tX  llUIllCWUllllllJ^  *  •  r.  /xf 

late  a  saloon  keeper ,  dtea  suadenly  h^oresn  vetersn  huKcinc  his  sweet*  uppcsl  or  the  Supreme  Court 
on  Saturday.  Wallace  had  for-  heart.  Ontario  has  upheld  the  decision  of 


•  Metro  Newspaper  Service 

•  Metro  Department  Store  Service 

•  fashion  Review  Service 

•  Greater  Sales  Service 

•  Metro's  Super  Food  Service 

•  Metro's  Home  Essentials 


Ontario  has  upheld  the  decision  ' 


For  information  obout  these  ond 
odditionol  supplementory  services  write 


METRO  80  Madison  Ave. 


New  York  16,  N  Y. 


merly  lived  with  his  wife  and  fam-  a  Justice'  Gale  quashing  the  certifi- 

ily  at  Muskegon,  Michigan.  I”  Tiimi  tj  j  w>f  cation  of  the  Toronto  Newspaper 

1861  he  enlisted  and  was  absent  lAPA  BOCird  MeGtS  Guild  as  bargaining  agent  for  92 

three  years.  On  his  return  he  was  Directors  of  the  Inter  American  employes  of  the  Toronto  Globt  i 
astounded  to  find  an  infant  child  in  Press  Association  are  meeting  this  Mail  circulation  department. 
his  wife’s  arms — progeny  he  could  weekend,  March  21-23,  in  Panama  The  appeal  of  the  Guild  was  db- 
not  father.  An  inquest  was  held  to  set  the  dates  and  plan  the  pro-  missed  in  a  27-page  decision  writ- 
yesterday  at  the  saloon  and  a  ver-  gram  for  the  organization’s  annual  ten  by  Chief  Justice  Robertson  of 
diet  was,  ‘died  while  in  a  fit  of  convention  in  October  at  Chicago.  Ontario,  which  in  stern  terms  criti- 
over-drinking.’  ”  Dr.  Luis  Franzini  of  El  Dia,  Mon-  cized  procedure  of  the  Ontario 

In  its  defense,  the  newspaper  tevideo,  is  president.  Labor  Relations  Board  in  the  case. 
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Two  Hundred  Years  Ago  Tuesday 


★  ^  When  Benjamin  Frank- 

200th  lin  and  the  volunteer  fire- 

'  Anniversary  of  ^  fighters  held  a  meeting 
MUTUAL  INSURANCE  2-  with  Other  Philadelphia 
^  home-owners  on  March 
-  25,  1752,  no  one  was 

thinking  about  making 
ir  history.  The  problem 

^  An  American  ■  was  to  provide  money  to 
★  Institution  *  rebuild  houses  destroyed 

it  ★  by  fire. 

The  meeting  did  make  history.  It  resulted  in 
the  formation  of  a  mutual  fire  insurance  company 
titled  “The  Philadelphia  Contributionship  For 
The  Insurance  Of  Houses  From  Loss  By  Fire.” 

Still  strong  and  successful,  “The  Philadelphia 
Contributionship”  is  regarded  as  the  foundation 
upon  which  today’s  vast  American  insurance 
structure  has  been  built,  as  the  oldest  business 
corporation  of  any  type  in  the  United  States,  as 
the  only  business  corporation  chartered  in  this 
country  before  the  Revolution  which  still  survives, 
and  as  the  oldest  property  insurance  company  in 
the  western  hemisphere. 

Last  year  the  people  of  the  United  States  en¬ 
trusted  some  $18,000,000,000  in  premiums  to  the 
insurance  companies  of  the  United  States  to  give 
insurance  rank  as  one  of  America’s  most  impor¬ 
tant  economic  institutions.  Nearly  all  of  this  went 
back  to  the  American  people  in  the  form  of  loss 
payments,  wages  to  the  hundreds  of  thousands  of 
insurance  workers,  taxes,  and  savings  returned,  or 
was  set  aside  in  reserv&s  to  make  certain  that  such 
payments  can  be  made  when  the  need  for  them 
aris&s. 

There  are  today  in  this  country  more  than  2,600 
mutual  fire  insurance  and  casualty  insurance  com¬ 
panies  and  additional  hundreds  of  insurance  com¬ 
panies  of  other  types.  On  Tuesday,  March  25, 1952 
— two  hundred  years  to  the  day  from  the  meeting 
at  which  the  fir.st  successful  American  insurance 
company  was  organized  —  representatives  of  the 
nation’s  leading  mutual  fire  insurance  and  casualty 
insurance  companies  wall  come  together  in  Phila¬ 
delphia  to  commemorate  the  event  with  a  200th 
anniversary  dinner  at  the  Hotel  Benjamin  Frank- 
Un. 

Of  more  importance  than  a  recitation  of  what 
insurance  has  accomplished  in  the  past,  of  course. 


is  the  planning  which  the  institution  of  insurance 
is  doing  to  make  certain  that  it  can  serve  the 
American  people  efficiently  in  the  future. 

The  planning  phase  of  the  Mutual  Insurance 
200th  Anniversary  observance  will  open  on 
March  26,  1952,  w'hen  executives  of  leading 
mutual  fire  insurance  and  casualty  insurance  com¬ 
panies  come  together  with  a  dozen  eminent  schol¬ 
ars  and  scientists  in  a  “Conference  on  the  Future” 
at  the  Statler  Hotel  in  New  York  City. 

Purpose  of  the  conference  is  to  trace  the  devel¬ 
opments  of  the  past  200  years  which  have  affected 
the  risks  and  hazards  to  which  modern  Americans 
are  subject,  and  to  try  to  appraise  the  future  de¬ 
velopments  w'hich  will  have  an  effect  upon  the 
risks  and  hazards  with  which  Americans  must 
cope  in  the  years  to  come. 

The  scholars  have  been  at  work  for  some  months 
in  surveying  their  fields  of  special  interest.  These 
include;  the  physical  sciences,  biology  and  medi¬ 
cine,  psychology,  political  science,  economics,  prob¬ 
ability  mathematics  and  statistics,  risk  and  in¬ 
surance,  population  shifts  and  trends,  the  chang¬ 
ing  status  of  women  and  the  institution  of  the 
family,  and  the  growth  of  organize<l  crime. 

Material  developed  at  the  conference  will  be 
made  available  to  all  segments  of  American  busi¬ 
ness.  It  will  be  studied  by  insurance  technical 
committees  which  will  report  later  in  the  year 
their  recommendations  as  to  what  action  the 
mutual  fire  and  casualty  insurance  companies 
should  take  to  meet  the  challenges  offered  by  the 
indicated  future  developments. 

It  will  continue  to  be  the  function  of  insurance 
under  whatever  conditions  develop  to  try  to  pre¬ 
vent  accidents  which  can  cause  economic  loss  to 
individuals  and  organizations,  and  to  provide 
machinery  for  spreading  the  cost  of  such  losses  as 
do  occur  among  those  subject  to  similar  risk  of 
loss. 

The  mutual  insurance  200th  anniversary  will  be 
observed  nationwide,  with  state  committees  devis¬ 
ing  and  carrying  out  their  own  programs  through¬ 
out  the  year.  Mats  for  local  newspaper  advertis¬ 
ing  campaigns  by  mutual  insurance  companies 
and  agents  are  available  to  them  from  Otto  &  Abbs 
Advertising,  Inc.,  Guardian  Building,  Detroit  26, 
Michigan. 


MUTUAL  INSURANCE  200TH  ANNIVERSARY  COMMITTEE 

919  North  Michigan  Avenue,  Chicago  11,  Illinois 
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ROP  Promotion  Needs 
Consistency,  Timing 


Worth  Wright,  CAM,  San  Diego 
(Calif.)  Union  and  Tribune,  makes 
an  important  point  with  respect  to 
slanting  ads  to  readers  or  p^ential 
advertisers.  Classified  ROP  pro¬ 
motion  has  a  dual  purpose,  of 
course,  to  get  people  to  read  the 
want  ads  and  ^so  to  place  them. 
Wright  makes  his  appeal  on  a 
.  ••  j  i  .  .  50/50  basis.  Most  of  his  adver- 

“IT  IS  UNFORTUNATE  that  many  a  paid  ad,  except,  of  course,  during  promotion  aims  at  the  mer- 

newspapers  do  not  realize  the  im-  the  acute  newsprint  shortage  sev-  chandise  classification  “In  addi- 
portance,  or  believe  in  the  value  eral  years  back.  Why  not  admit  to  .jo-  reimlarlv  <u!hediiled 

of  classified  promotion  in  their  the  advertiser  “Advertising  at  our  " “njoJo 

S™  “ISrS’V.'T  raK.i»  ProBtabl.  for  °SdS' pS^otior^f  3 

Moores,  CAM,  Charlotte  (N.  C.)  you,  but  for  us  it  s  not  even  worth 


Papers  Cite 
Prudential  for 
AdEffidenqf 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 


Prudential  Insurance  Co.  of 
America  has  been  cited  by  the 
newspapers  of  America  for  efB- 
cient  use  of  newspaper  advertisint 
in  1951  in  promoting  the  sale  of 
life  insurance. 

The  citation,  in  the  form  of  i 
hand-lettered  certificate,  was  pre¬ 
sented  at  a  luncheon  meeting  to 


MOores,  ^.nariotte  trs.  you,  oui  ror  us  ns  noi  even  worm  sizes  un  to  a  full  naoe  for  fillers”  “  luuvuwu  tiif.vi.uB  w 

Observer,  who  can  be  credited  with  the  space  and  composition.  It  just  i  ehonid  like  to  inieet  an  ele  Orv>ll*  E.  Beal,  vicepresident  n 

knowmg  a  thing  or  two  about  doesn’t  make  sense!”  ment  rncerifnVcU  P^orn^ 

classified  promotion,  havin  g  while  many  papers  had  an  ex-  tion  that  I  have  not  seen  discussed  «  dirl^mrTf  Bu^ 

romped  off  with  the  Editor  &  tremely  liberal  policy  with  respect  too  frequenUy,  namely,  timing.  %  Senisin^  ?NPA 

Publisher  priM  for  _  Classified  to  Classified  ROP  promotion  prior  Just  as  deoartment  stores  and  other  I:  ..t 


n  ,CPD  n*  u  1C  promotion  pnor  Just  as  department  stores  and  other  „r«ifiratf  i«  a  facsimile  of 

Promouon.  (E&P,  March  15,  page  to  the  war,  newsprint  shortages  merchants  are  aware  of  both  long-  ,  front  nace  bearini 

^  i  •  •  •  IK  ri  R  A  rv  •  soaring  paper  costs  term  and  short-term  buying  habits  fh  "tanned  “Ne^wsoanerrof  Am? 

the  dtimpcT  on  it.  As_i.e.,  January,  White  Goods; 

roundtable  discussion  on  promo-  Wayne  points  out:  Thursday  the  big  food  day-so  th^  Bureau-  SmenS 

tion,  Wayne  goes  on  to  say  pre-  -^en^  the  acute,  newsprint  with  classified,  we  must  gear  our  S' .^^p^Sal  In^m^Je  S 


.  :  r' — ;  r  -.J  .  iiuvu  u.v  avuiv  uvnaiuiui  wilO  CiaSSineU,  we  musi  gear  our  P^.j-ntial  Incnrance  rnm. 

asely  where  he  stands  with  resect  shortage  developed  during  the  war,  promotion  not  only  to  the  season  San^  of  aScI  bv  thTSe^ 
to  the  importance  of  so-called  all  classified  promotion  was,  of  but  the  day  of  the  week.  of  aSI  £  e^^h 

Classined  house-ads  :  r^nrc/*  nut  Kut  _ _ u  .n  m..  ...  1 _  pcrs  or  America  lor  cmcicncy  m 


.  ..  .  <:0^rse,  out,  but  we  are  again  using  While  we  would  all  like  to  have  ."I  o'r  newsnaTCr'‘advcrthiM 

Every  newspaper  subscriber  is  ,t  to  some  extent.  At  the  present  the  weekend  type  rush  earlier  in  S*  S  ^ 

a  potential  transient  advertiser  and  time,  we  run  a  second  front  box  the  week,  we  can’t  overlook  estab-  nSentation  Mr 

there  is  no  better  way  to  reach  practically  every  day,  streamers  lished  custom  and  in  this  case,  the  termed  the  cimoao?! 

over  one  or  two  classified  naoes  on  “i#  , —  — •.  _ Bames  termeu  inc  Company 


them  than  through  the  newspaper  over  one  or  two  classified  pages  on  principle  “If  you  can’t  beat ’’em;  ““Xsis  oHSal  hemerSS 
columns.  Classified  deals  with  the  some  days,  a  4-column  2V^-inch  ad  join  ’em”  n-tK  -on^-oi  emp?asis  on  local  tnemes  aesigneo 


v.o.u.nus.  i^.assmcu  uca.s  wuu  uc  some  days,  a  4-column  2V^-inch  ad  join  ’em”  applies.  Both  national  ,“Tden  ifv  he  firm’s  o^ 
masses  just  as  much  as  any  retml  on  the  comic  page  four  days  a  and  local  food  advertisers  are  ex-  J  wfth  the  r  comTun°Ss  a5^ 
store  does,  and  no  newspaper  m  week  and  an  ROP  ad.  whenever  amples  of  this  type  trend.  While  L^umLJdinR  featmT”  o?^ 
the  country  will  say  that  a  retail  the  space  is  available.  promotion  earlier  in  the  week  is  JdSisSr 

store  does  not  need  to  advertise  “These  ROP  ads  are  not  on  a  important  and  contributes  to  daily 

If  the  paper  is  running  tight,  definite  schedule  except  when  we  business  let’s  bear  our  prospects’  earned  hn- 

My  classified  promotion  that  might  promote  special  weeks,  then  the  habit  pattern  in  mind  and  provide  man-interest  copy  on  l^al  policy 
be  scheduled  is  left  out,  but  never  promotion  goes  through  on  ‘must’  that  extra  momentum  that  will  holders  and  their  families,  point- 

orders.  These  ads  run  anywhere  make  this  the  weekend  he  will  ad- 

from  10  inches  to  30  inches,  with  vertise  instead  of  that  nebulous  one  „ 

an  occasional  quarter-page  or  half-  that  may  never  arrive, 
page.  All  promotion  is  prepared  *  *  « 

by  our  Classified  Promotion  and 
copywriter.  The  ads  are  directed 
to  the  potential  transient  adver- 


Brand  Names  Week 


Prudential  agents.  Other  ads  em¬ 
phasized  the  Prudential  agent  m 
a  local  personality,  one  who  i 
always  willing  to  counsel  with  his 


tiser,  as  we  can  cover  the  business  Newspapers,  is  urging 

concerns  by  telephone  and  per-  participate  in  Brand 


Eldred  R.  Garter,  CAM,  Madi-  neighbors 

In  accepting  the  certificate.  Mi 


sonal  contact.' 

’Principal  Means’ 

In  a  highly  competitive  Want  Ad 


Names  Week,  April  13-19. 


Beal  noted  that  Prudential’s  is- 
As  vestment  for  local-level  sales  pro- 


ANCAM’s  chairman  of  this  proj-  motion  via  newspaper  advertisinf 


last  year  was  substantially  in¬ 
creased  above  that  of  1950.  H< 


ect,  Mr.  Garter  points  out  that 

with  classified  pushing  Brand  - 

market,  Andy  Dazzi,  CAM,  Boston  Names,  American  and  Canadian  added  that  the  company’s  news- 
(Mass.)  Globe,  uses  house  ads  as  manufacturers  will  have  8,000  ex-  paper  investment  this  year  “will 
“Our  principal  means  of  promoting  tra  salesmen  on  their  team  selling  greatly  surpass  that  of  1951." 
specific  classifications.”  The  Globe  Mr.  and  Mrs.  America  their  prod-  Mr.  Beal  further  revealed  thil 
classified  promotion  runs  the  ucts — ^by  name.  Prudential  is  currently  putting 

gamut  from  single  column  boxes  This  view  is  particularly  signi-  finishing  touches  on  newspaper 
to  dazzling  full  pages.  Where  the  ficant  this  year  when  classified  is  plans  for  the  opening  of  its  new 
single  column  ads  exploit  leader-  astride  the  road  that  is  designed  southwestern  home  office  in  Hoos- 
ship  in  certain  classifications,  the  to  make  the  manufacturers  con-  ton,  Tex.,  early  this  summer 
two-column,  half-page  and  full-  scious  of  the  role  classified  can  Full-scale  newspaper  advertising 
page  ads  make  a  bid  for  the  gen-  play  in  perpetuating  the  name  of  for  the  western  home  office  and 
eral  reader’s  attention  with  bril-  their  products  and  impelling  their  the  Canadian  home  office  coa- 
liant  art  work,  which  in  the  case  sale.  The  program,  if  effective,  can  tinues  unabated,  Mr.  Beal  said, 
of  the  current  campaign  was  pur-  be  of  great  assistance  to  the  classi-  while  all  Prudential  sales  areas 


the  Philadelphia  fiej  advertising  program  of  the  Bu-  are  being  heavily  supported  by  a 


chased  from 
(Pa.)  Inquirer. 

One  slick  ad  shows  milady  walk- 


full-page  color  campaign  appeal’ 


reau  of  Advertising. 

_  A  series  of  six  promotion  ads  ing  in  88  Sunday  newspaper 

ing  down  the  street  via  a  Soglow  prepared  by  ANCAM  in  coopera-  plements.  The  latter,  he  declared, 
tygie  drawing,  with  such  items  as  tion  with  the  Brand  Names  Foun-  substantially  increases  the  circula- 
keys,  wallets,  pajiers,  etc.,  falling  dation,  Inc.,  are  available  to  all  tion  of  Prudential’s  newspaper  ad- 
from  her  bag.  The  caption  reads,  newspapers.  About  75  x  2  col-  vertfsing  and  is  tailored  to  fit 
“What  have  you  got  to  lose?”  The  umns,  the  ads  feature  a  billboard  distribution  pattern  of  PrudentiaTs 
copy  starts,  “Almost  everybody  citing:  “Classified  Brand  Names  sales  territories, 
loses  something  at  one  time  or  Week — Name  Your  Brand  When 


The  color  pages  referred  to  bj 


another,  and  smart  persons  usually  You  Advertise;  Look  for  It  When  Mr.  Beal  are  an  expansion 


Prudential’s  poster-style  copj- 


get  it  back  too.  .  .  .  All  they  do  is  You  Buy.  _ _ _ _  ^ _ — — 

pick  up  the  telephone  and  dial  Brand  Names  Foundation,  Inc.,  Each  ad  has  a  selling  id^  {o' 

Richmond  2-1300  and  place  an  ad  37  West  57th  Street,  New  York  19,  Prudential  agents  and  is 

in  the  lost  and  found  columns  of  New  York,  can  supply  copies  of  gressively  merchandised  by  boO 

the  promotion  and  the  mat 


the  Boston  Globe.” 


the  agents  and  the  company. 
EDITOR  (S  PUBLISHER  for  March  22,  19^ 
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Chile  Frees  5  //?  •  / 1  Q  / 

Newsmen  After  ^di 

T  A  P  Actc  Bible  Contest 

Thf  Winxtnn-fialein  fN 


ead 


T  A P Pi*^f  Actc  Bible  Contest  ' 

*  iWlt?olo  "Phe  Winston-Salem  (N.  C.)  s:=ri 

The  Inter-American  Press  Asso-  Journal  called  upon  leading  mini-  ==^ 
ciation  interceded  last  week  for  sters  of  the  community  to  select  =~~ 
five  newsmen  arrested  in  Santiago,  certain  verses  in  the  Bible.  These 
Chile,  and  they  later  were  released,  verses  were  printed  on  Page  1  and  s — 
Francisco  Nelfi,  a  former  cabi-  readers  were  invited  to  write  their  E~~j 
net  minister  of  Chile,  dropped  own  interpretation  of  them,  the  ~r-i 
charges  of  defamation  against  winner  each  day  receiving  a  Bible. 
three  newspaper  editors  and  two  The  contest  was  so  popular — it  §  M 
radio  news  commentators.  brought  hundreds  of  entries — that 

Jules  Dubois,  chief  of  the  Latin  it  was  repeated  twice  in  the  Lenten 
American  bureau  of  the  Chicago  season.  ^3— 

Tribune,  with  headquarters  in  Pa-  ^  - 

nama,  happened  to  be  in  Chile  Dish  of  the  Week 
and  made  the  protest  for  the  Women’s  editors  of  the  Win-  ^ 
lAPA,  whose  Freedom  of  the  ston-Salem  (N.  C.)  Sentinel  let  ^ 


eojcW 

f 

ATIONAL 


Press  Committee  he  heads. 

Circulo  de  Periodistas,  an  organ 
ization  of  professional  newspaper 


their  readers  select  a  “dish  of  the 
week”  each  week.  The  writers  find 
the  women  who  cooks  the  dish 


Continuously  true!  75%  of  ATJ. 
National  Advertising  that  appears 
In  Scranton’s  Dally  Papers  Is  pub¬ 
lished  In  The  Times. 


DVERTISING 


men  in  Chile,  also  voiced  a  vigor-  and  do  a  feature  story  on  her 
ous  protest,  claiming  the  charges  and  the  food, 
were  a  “smoke  screen.” 

The  arrests  were  made  under  a  Proofreader  Cards 
clause  of  the  law  for  the  defense  xuc  hoc 


Proof  that  a  more  effective  selling 
Job  Is  done  by  The  Times  Is  the 
overwhelming  Linage  leadership, 
sustained  year  after  year. 


The  Portland  (Ore.)  Journal  has 


had  printed  for  the  convenience 
«Jich  Chile  outlawed  Communists,  advertisers  a  card  explaining 

The  clause  in  question  relates  to  proofreaders’  marks.  First 

e  press.  ^  column  shows  the  mark  written  in 

An  nnn  u  •  column  shows  how 

47>u00  Reprints  it  is  used  in  a  line  of  type  and  the 

Of  Editorial  Asked  third  column  gives  the  meaning. 

St.  Louis  —  Requests  for  more  The  card  is  on  heavy  stock,  ap- 
than  47,000  reprints  of  an  editorial  proximately  ^  inches  and 
on  corruption  in  government  have  Punched  at  the  top  for  hanging  in 
been  received  by  the  Glohe-Demo-  ^  convenient  place. 


RADE  AREA 


The  Retail  Trade  Area  Is  now  415,- 
373.  And  The  Times  offers  complete 
coverage  of  preferred  economic 
readership. 


NDUSTRIES 


crat.  The  editorial,  “Low  Estate  of 
Public  Morals,”  ran  last  Aug.  6. 
Publishing  a  Page  One  box  at 


Club  Reporting 
More  than  50  women  who  act 


the  time  offering  reprints,  the  as  publicity  chairmen  of  local  clubs 
Globe-Democrat  had  1,000  pre-  and  other  organizations,  and  15 
pared.  The  supply  was  exhausted  out-of-town  correspondents  were 
the  first  day.  Requests  have  come  guests  of  the  Fort  Atkinson  (Wis.) 
from  all  over  the  United  States,  Daily  Jefferson  County  Union  at  a 
Canada  and  Mexico,  and  many  *ca.  Val  Dumond  and  A^es 


other  newspapers  have  printed  the  Bienfang,  society  editors,  outlined  ^ 


ways  for  increasing  interest  and  | 
efficiency  in  club  reporting.  | 


editorial.  ways  for  increas 

Now  the  Globe-Democrat’s  pub-  efficiency  in  club  i 
lisher,  E.  Lansing  Ray,  has  had  the 
editorial  included  in  a  booklet  School  Menus 
which  also  contains  reprints  of  a  The  New  Mext 


This  entire  area  has  grown  sturdily 
along  manufacturing  lines:  42  new 
plants  and  57  expanded  plants  In 
less  than  a  year. 


PPORTUNITY 

The  leadership  of  The  Times  as  an 
advertising  medium  Is  augmented 
by  retail  and  wholesale  outlet 
collaboration.  Test  Campaigns  are 
always  effective. 


ATION-WIDE  FAME 

It  Is  especially  significant  that  such 
a  heavy  percentage  of  national  ad¬ 
vertising  In  The  Times,  Is  by  great 
firms,  noted  for  their  discrimin¬ 
ating  study  of  media. 


The  New  Mexican  in  Santa  Fe 


senes  of  comments  by  leading  now  publishes  each  Sunday  the 
Americans,  as  gathered  by  Staff  school  menus  for  the  coming  week. 
Writer  Carl  E.  Major.  The  book-  jhis  feature  is  a  boon  to  mothers 
let  IS  entitled  “Great  Americans  whose  children  have  allergies,  and 
S^ak  on  the  Low  Estate  of  Public  jt  js  also  a  help  in  planning  the 
Morals.”  It  contains  several  of  evening  meal. 


Don  Hesse’s  cartoons  illustrating 
the  symposium. 


NTHRACITE 


Local  Names 


T>  j  TN  ■!  New  promotional  idea  that 

OOUtn  Rend  Uaily  underscores  local  daily  newspaper 

Has  80th  Birthday  readership  is  being  used  effectively  1 

South  Bend  —  Celebrating  its  by  the  Oelwein  (Iowa)  Daily  Reg- 
80th  anniversary,  the  South  Bend  on  a  local  and  national  scale. 
(Ind.)  Tribune  was  host  recently  The  paper  uses  over  4,000  square 
at  a  dinner  for  350  of  its  em-  inches  of  its  own  Fairchild  en- 
Ployees.  Guests  of  honor  were  10  graving  every  month,  carries  out 
persons  who  have  been  with  the  a  local  name-face  count.  Number 
Tribune  for  40  years  or  more,  of  local  names  are  counted  in  each  1 
F-  A.  Miller,  84-year-old  president  issue  as  well  as  the  number  of  pic- 1 
and  editor,  has  been  with  the  Tri-  tures  and  the  number  of  local  1 
hune  65  years.  people  in  those  pictures.  Totals; 

The  Tribune  was  founded  March  for  each  week  reach  staggering  to- 1 
9,  1872  by  Alfred  B.  Miller,  Mr.  tals  for  a  daily  running  under  60  j 
Miller’s  father,  and  Elmer  pages  a  week,  with  some  days  over ; 
Crockett.  It  started  as  a  weekly  1,000  local  names  appearing.  Be-j 
newspaper  and  became  a  daily  the  tween  1 50  and  200  local  people  | 
following  year,  are  included  in  pictures  each  week,  i 

editor  &  PUBLISHER  for  March  22,  1952 


Coal  continues  to  be  an  important 
factor,  but  new  enterprises  of 
many  kinds  have  entered  the  pic¬ 
ture  in  this  rich  area. 


EADERSHIP 


The  Scranton  Times  is  a  3'to-l 
preference  of  national  advertisers. 
An  evening  paper,  it  carries  a 
distinct  reader  advantage. 


SCRANTON,  PENNA. 

GEORGE  A.  MtOEVITT  CO.,  NattonsI  BvprtMststIvw 
•  N««  YKk.  Chlcat*.  Phlla4al»hla.  Oatrolt 

RADIO  STATION  WQAN  —  AM  and  FM 
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Is  the  Press 
To  the  Fair 

By  Ray  Erwin 

"Is  the  press  fair  to  women?" 

*  *  * 

This  provocative  question 
was  debated  with  both  heat  and 
light  by  a  panel  of  experts  in  an 
open  forum  last  Sunday  at  the 
Waldorf-Astoria  Hotel  under 
sponsorship  of  the  Lucy  Stone 
League. 

The  women,  apparently  using 
woman’s  well-known  intuition,  ap¬ 
peared  to  feel  that  newspapers  are 
unfair  to  them.  Specific  com¬ 
plaints,  however,  were  scarce  ex¬ 
cept  for  a  charge  made  from  the 
floor  that  financial  pages  often  ig¬ 
nore  women  in  finance. 

Tabloids  were  hit  for  their 
“cute”  stories  about  women. 
Woman’s  page  “fluff”  and  the  sob- 
sister  story  were  denounced. 

Defenders  of  the  press  pointed 
out  that  most  news  is  written  and 
edited  for  the  general  reader  with¬ 
out  thought  of  gender  and  with¬ 
out  effort  to  slant  the  story  to  or 
for  one  sex. 

Woman's  Advances 

In  opening  the  discussion,  the 
moderator,  Doris  Stevens,  once 
jailed  as  a  militant  suffragist,  as¬ 
serted  that  one  of  the  great  con¬ 
tinuing  stories  of  the  time  is  wom¬ 
an’s  ever-changing  position  in 


Fair 
Sex? 

modern  society  and  the  advances 
she  is  making. 

“How  has  the  press  handled  this 
story  of  woman’s  advance?”  she 
inquired.  “Is  each  new  effort 
women  have  made  reported  fully? 
Obituaries  speak  kindly  of  women, 
but  are  their  advances  in  labor,  in¬ 
dustry,  legislation,  reported  fully? 
Is  woman  a  sub-citizen  in  this  re¬ 
spect?” 

Mrs.  Eleanor  Choate  Darnton, 
president  of  the  Women’s  Nation¬ 
al  News  Service  and  formerly  with 
the  New  York  Times,  led  the  as¬ 
sault  on  the  newspapers’  treatment 
of  women. 

“Newspapers  are  not  unfair  to 
women — ^they  just  pretend  they 
don’t  exist,”  she  declared.  “News¬ 
papers  have  lost  women  readers  to 
news  weeklies  and  Sunday  maga¬ 
zines  because  they  supply  women 
with  news  of  public  issues  that  af¬ 
fect  homes,  which  the  newspapers 
could  supply  more  adequately. 

Old  Formula 

“The  formula  for  today’s  news¬ 
paper  was  made  at  the  turn  of  the 
century,  tailored  to  the  times 
then,”  Mrs.  Darnton  continued. 
“The  woman’s  page  was  right  for 
that  day — and  it  has  not  changed. 
But  women  are  a  very  different 


EXCELLENT  REPRODUCTIONS  .  . . 

When  you  use  Burgess  Mats  you  can  count  on  line  or 
half-tone  reproductions  that  are  beautiful  and  clean- 
cut.  No  fuzzy  edges,  no  blurred  lines— every  original 
detail  is  there! 

Burgess  Mats  are  consistently  superior  because  they’re 
laboratory-controlled  in  the  making— and  tested  and 

retested  to  assure  uniform  shrinkage _ smoother  faces 

. . .  greater  plasticity. 
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kettle  of  fish  today,  you  will  find. 

“The  thinking  of  managing  edi¬ 
tors  clings  to  fluff  for  the  wom¬ 
an’s  page,”  she  continued.  “The 
less  they  know  about  this  neces¬ 
sary  evil — maintained  just  for  the 
advertising  department — the  bet¬ 
ter.  But  it’s  true  that  the  task  of 
getting  1,000,000  words  of  news 
in  the  paper  each  day  is  a  big 
one.” 

Mrs.  Darnton  charged  that 
newspapermen  do  not  like  to  or¬ 
der  women  around  and  are  “afraid 
to  the  point  of  obsession”  of  them. 
For  this  reason  the  city  room  does 
not  produce  women  who  know 
what  is  significant  to  women,  she 
said. 

“Experts  in  the  field  of  women’s 
interests  are  not  developed,”  Mrs. 
Darnton  said.  “Managing  editors 
can’t  get  such  copy  by  the  desk 
unless  they  mark  it  ‘must.’  The 
answer  is  to  have  a  woman  on  the 
copydesk. 

“The  managing  editor  thrills  to 
violence — it’s  the  Hopalong  Cas¬ 
sidy  in  him,”  chided  Mrs.  Darn¬ 
ton.  “Therefore,  women’s  clubs 
are  reported  by  members  instead 
of  by  trained  reporters  who  recog¬ 
nize  the  significance  of  their  work 
for  the  home,  the  focal  point  for 
civilization.” 

Market’s  Views 

Lester  Markel,  Sunday  editor  of 
the  New  York  Times,  represented 
newspapers  on  the  panel. 

“1  should  say  that  the  sub-citi¬ 
zens  or  kettle  of  fish  have  done 
very  well,”  he  observed  with  a 
smile.  “1  take  the  position  that  in 
the  press  women  are  superior;  if 
they  get  equality,  it  will  be  a  step 
down.  Someone  here  has  men¬ 
tioned  ‘Life  With  Father’  and  1 
point  out  that  it  was  followed  by 
‘Life  With  Mother.’ 

“1  believe  that  in  the  news 
women  do  have  superiority,”  said 
Mr.  Markel.  “There  is  definite 
confusion  between  news  and  fea¬ 
tures.  News  is  objective.  Certain 
categories  appeal  to  women,  deal¬ 
ing  with  fashions,  furnishings, 
food,  but  a  speech  by  Mrs.  Roose¬ 
velt  is  not  carried  because  she  is 
a  woman. 

“Women  are  people  and  should 
be  treated  as  such,  not  assigned  to 
departments  as  a  men’s  room  and 
women’s  room,”  declared  Mr, 
Markel.  “1  detest  women’s  angles 
in  the  news,  which  should  be  for 
readers  in  general.  We  need  sig¬ 
nificant,  interpretative  news  and 
we  need  to  revise  our  conception 
of  news  and  then  women’s  inter¬ 
ests  will  be  satisfied. 

No  Sex  in  News 

“There  is  no  sex  in  news — 1 
don’t  mean  there  is  no  news  in 
sex,”  said  Mr.  Markel.  “In  United 
Nations  reports,  do  you  want  dif¬ 
ferent  columns  for  men  and  wom¬ 
en?  The  reporter  must  write  for 
the  reader,  regardless  of  sex.” 

Other  panel  members.  Prof. 
Lucyle  Hook,  English  Depart¬ 
ment,  Barnard  College,  and  Har¬ 
rison  Smith,  associate  editor  of 
the  Saturday  Review,  devoted 
most  of  their  discussion  to  alleged 

EDITOR  &  PU 


Lait  &  Moitimei 
To  Defend  Book 

“U.  S.  A.  Confidential” — the 
Lee  Mortimer  and  Jack  Lait  book 
which  is  causing  nationwide  dis¬ 
cussion — will  be  the  March  27  of¬ 
fering  on  the  WABD  and  Du 
Mont  Television  Network  pro¬ 
gram,  “The  Author  Meets  the 
Critics.”  The  co-authors  of  the 
controversial  book  will  be  on  hand 
to  defend  it  during  the  10:30  to 
1 1  p.m.  (EST)  telecast. 

The  anti-critics  will  be  Miss  Vir- 
gilia  Peterson,  critic,  writer,  lec¬ 
turer  and  television  personality, 
and  James  Wechsler,  editor  of  the 
New  York  Post.  Faye  Emerson  is 
the  moderator  of  the  program. 


slights  to  women  in  literature,  but 
Mr.  Smith  added: 

“Among  newspapers,  tabloids 
are  the  worst  offenders  with  their 
‘cute’  attitude  toward  women— 
grandmothers,  baby  girls  or  fe¬ 
male  murderers.” 

Wilma  Sass,  president  of  the 
Federation  of  Women  Sharehold¬ 
ers,  declared  from  the  floor  that 
women  readers  are  offended  by 
amusing  stories  about  their  ac¬ 
complishments  and  by  being  ig¬ 
nored  on  financial  pages. 

Morris  Ernst,  attorney  and  wri¬ 
ter,  agreed  from  the  floor  with 
Mr.  Markel  that  there  is  no  dis¬ 
crimination  or  unequal  treatment. 

He  suggested  that  newspapers 
keep  logs  of  material  they  do  not 
print  and  see  if  more  news  of  in¬ 
terest  to  women  is  left  out  than  of 
interest  to  men. 

‘Bad  News  Is  News’ 

“Bad  news  is  news  and  good 
news  is  not  news,  so  it  is  natural 
that  men  grab  more  space  as  they 
make  most  of  the  bad  news,”  ex¬ 
plained  Mr.  Ernst.  “Most  adver¬ 
tising  is  addressed  to  women.” 

Mrs.  Dorothy  Schiff,  editor  and 
publisher  of  the  New  York  Post,  | 
and  Gabriel  Pressman,  reporter 
for  the  New  York  World-Tele-  | 
gram  and  Sun,  asked  for  more 
specific  charges  against  the  press, 
but  they  were  not  forthcoming. 

Miss  Stevens  ended  the  session 
with  this  query: 

“Shall  we  close  on  the  bleak 
doctrine  that  we  have  only  our¬ 
selves  to  blame?” 

■ 

Mrs.  Eleanor  Harris, 
Mother  of  Editors,  Dies 

Ottawa,  Kan.  —  Mrs.  Eleanor 
Shiras  Harris,  79,  died  March  13 
in  Kansas  City,  Mo.  She  was  the 
widow ‘of  Ralph  A.  Harris,  pub¬ 
lisher  of  the  Ottawa  Herald  for  21 
years  before  his  death  in  1930. 

A  son,  John  P,  Harris,  is  editor 
of  the  Hutchinson  News-Herald 
and  another  son,  Sidney  F.  Harris, 
is  editor  of  the  Ottawa  Herald. 
The  family  also  owns  the  .Salina 
Journal,  Chanute  Tribune,  and 
Burlington  (Iowa)  Hawkey e  Ga¬ 
zette. 
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DICKIES  MEANS  LOCAL  LINAGE 


Messrs.  Latson  and  Hyatt  are 
native  Texans.  They  were  both 
connected  with  the  Lubbock 
A  valanche-Journal. 


Saranac  Lake 
Daily  Is  Sold; 
Kury  to  Corey 


Walter  May  Sells 
jfjg  Oregon  City  Equity 


Saranac  Lake.  N.  Y, 

Adirondack  Daily  Enterprise  has  Oregon  City,  Ore. — ^Walter  W.  j 
changed  ownership.  R.  May  has  sold  his  equity  in  the  j 

Sale  of  the  property  has  been  Enterprise-Courier  to  the  co-pub- 1 
announced  by  Mr.  and  Mrs.  Usher,  Edward  P.  Kaen.  The  pa- 
Frederick  H.  Kury,  the  controlling  per  was  established  Feb.  28,  1950,  j 
stockholders  of  Saranac  Publish-  by  the  merger  of  Mr.  May’s  daily  j 
ing  Co.,  Inc.  Purchaser  was  Dean  Oregon  City  Enterprise  with  Mr. ; 

R.  Carey  and  his  wife.  Kaen’s  Banner-Courier  into  one  i 

Mrs.  Carey  is  the  only  child  of  daily  newspaper. 

William  R.  Rupe,  publisher  of  the  Mr.  May  has  retired  after  being 
Ames  (Iowa)  Tribune.  editor  and/or  publisher  in  Oregon  j 

The  purchase  included  the  news-  City  for  nine  years,  and  will  be- 1 
paper  plant  and  business  structure,  come  editor  in  chief  of  a  new  | 
Mr.  Carey,  a  graduate  of  the  organization  which  will  publish 
University  of  Iowa,  was  associated  biographical,  historical  and  indus- 1 
after  the  war  with  Benton  &  trial  books.  He  will  also  devote  ^ 
Bowles  advertising  agency  and  the  some  of  his  time  to  raising  funds  ^ 
New  York  Herald  Tribune.  for  the  Oregon  Historical  Society  | 

Editor  of  the  Daily  Enterprise  of  which  he  is  president.  He  is  a ; 

4s  Harry  B.  Nason,  former  man-  former  executive  news  editor  and  j 

aging  editor  of  the  New  York  Post  associate  editor  of  the  Portland  i 
and  former  executive  editor  of  the  Oregonian.  | 

Philadelphia  (Pa.)  Ledger.  He  Ed  Goctzl,  for  the  past  yeari 
will  continue  under  the  Carey  assistant  to  the  publishers,  has  | 
ownership.  been  named  editor.  He  is  former  i 

Mr.  Kury  was  associated  with  editor  and  manager  of  the  Bulle- 1 
the  Pittsburgh  Press  and  the  tin  Publishing  Company  of  Grants  j 
Scripps-Howard  Newspapers  for  Pass  and  still  is  part  owner  of  the  i 
more  than  30  years.  He  is  still  Bulletin.  Pete  Laurs  will  continue  j 
associated  with  NEA  Service,  Inc.  as  managing  editor  of  the  Enter- 1 
and  is  president  of  the  Brockville  prise-Courier.  I 

&  Morristown  Ferry  Co.,  operating  ♦  •  *  ^ 

Kofaon  Sole  Owner 

River.  Of  San  Leandro  Daily 

u  J  D  t.  Leander,  Calif. — Abraham 

Howard  Bush  Buys  Kofman  is  now  the  sole  owner  of 

Neosho  Democrat  the  San  Leandro  News  Observer 

Neosho,  Mo.  —  After  being  in  with  the  acquisition  of  the  half- 
the  Anderson  family  since  1910,  interest  held  by  O.  G.  Johannessen. 
the  Neosho  Daily  Democrat  is  Their  partnership  began  a  year 
now  owned  largely  by  Howard  L.  D.  G.  Johannessen,  Jr.,  will 

Bush,  who  formerly  published  continue  as  business  manager  while 
weekly  newspapers  in  Ohio.  bis  father  devotes  his  full  time  to 

Mr.  Bush  acquired  the  control-  nn  advertising  service, 
ling  interest  from  James  G.  An-  *  *  ♦ 

derson.  son  of  Will  G.  Anderson  Evanston,  111. — Controlling 
who  bought  the  Democrat  42  stock  interest  in  the  weekly  Evan- 
years  ago.  There  are  several  min-  Mon  Mail,  established  in  1950,  has 
ority  shareholders,  Mr.  Bush  said,  been  bought  by  Gordon  H.  Ewen, 

formerly  with  the  Chicago  Journal 
Daily  and  Farm  Journal  of  Commerce,  from  Vernon  Car- 
In  Texas  Transaction 

*  *  * 

Dallas,  Tex.  —  The  newspaper 

sales  firm  of  William  K.  Horn  Rov  V.  Fox  of  Brownwood,  and 
has  announced  the  sale  of  the  of  Fort  Worth  have 
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'Round  Their  Beats 

continued  from  page  16 


police  and  they  found  the  car  four 
hours  later  abandoned. 


by  Sid  Hughes,  veteran  reporter. 
The  reporter  talked  to  the  dis¬ 
traught  prospective  suicide  by  tele¬ 
phone  from  the  Mirror  office  min¬ 
utes  after  his  attorney  had  notified 
authorities  that  the  man  was 
threatening  suicide. 

“Don't  do  anything,’’  Mr. 
Hughes  told  the  man.  “Wait  until 
I  can  talk  to  you  face  to  face. 
This  thing  can  be  straightened 
out.’’ 

The  man  agreed  to  wait  and  to 
admit  the  reporter  to  his  apart¬ 
ment,  wihich  he  did.  The  reporter 
reasoned  with  him,  but  the  police 
banging  at  the  door  got  him  ex¬ 
cited  again.  He  had  been  sen¬ 
tenced  to  nine  months  in  jail  for 
forging  a  $4.10  gasoline  card.  The 
DP  held  his  pistol  on  Mr.  Hughes 
while  he  talked,  then  turned  the 
gun  on  himself,  inflicting  a  fatal 
wound. 

In  the  Mirror  office.  Herb  Stin¬ 
son,  rewrite,  had  only  20  minutes 
in  which  to  grind  out  the  main 
story. 

“Hughes  is  already  fabulous  for 
this  sort  of  thing  in  this  town — 
so  much  so  that  something  like 
this  is  almost  expected  from  him 
quarterly,’’  J.  IMward  Murray, 
Mirror  managing  editor,  told 
E  &  P. 


Man  with  Posy  Retires 

Bethlehem,  Pa.  —  Edward  J. 
Hart,  political  analyst  of  the 
Bethlehem  Globe-Times,  rounded 

out  48  years  of  _ 

newspaper  work 
o  n  March  1, 
when  he  joined 
other  retired 
members  of  the 
Globe  -  Times 
family. 

Mr.  Hart  start¬ 
ed  his  newspaper 
career  in  1904, 
and  in  1910  went 
to  work  in  the 
Scranton  -  Wilkes- 
Barre  area.  From  there  he  went 
to  the  Easton  Morning  Free  Press. 
In  1942,  he  came  to  the  Globe- 
Times. 

He  was  a  familiar  figure  with 
his  cane  and  posy  at  Republican 
and  Democratic  national  conven¬ 
tions  since  1916.  He  was  one  of 
the  first  to  broadcast  from  the 
dirigible  Shenandoah  just  before 
it  crashed  in  1925. 

He  has  served  as  correspondent 
for  the  International  News  Service 
and  metropolitan  papers. 

Co-workers  at  the  Globe-Times 
gave  him  a  wallet  and  a  piece  of 
luggage  at  a  farewell  party. 


Hart 


who  answered  the  phone,  “I’ll  look 
it  up  for  you.’’ 

Some  10  minutes  and  several 
dollars  worth  of  toll  call  later,  the 
cop  said,  “It’s  spelled  with  an 
‘E’,’’ 

So  the  spelling  was  changed 
throughout  the  Journal  story. 

The  next  day,  the  reporter  was 
in  Mount  Airy  and  met  the  man 
whose  name  had  caused  the 
trouble.  Lx>  and  behold,  said  the 
man,  the  name  was  spelled  with 
“I”. 

The  reporter  found  the  cop  who 
had  dealt  out  the  “E”  and  asked, 
“Where  did  you  get  the  informa¬ 
tion?” 

“Simple,”  said  the  cop.  “Simple. 
I  looked  it  up  in  the  Sentinel.” 


like  in  Korea.’  We  started  out  try- 
irg  to  follow  the  Korean  news  but 
it  got  complicated,  and  then  it 
bogged  down — and  we  gave  up. 

“Yet  most  Canadians  would  like 
to  know  more  about  Korea,  would 
like  to  have  a  better  understanding 
of  the  war  our  soldiers  are  fight¬ 
ing  and  dying  in.  Most  of  us  feel 
guilty  about  our  ignorance.  We 
feel  we  are  letting  the  soldien 
down.” 


Day's  Good  Deed 

Ottawa — Gary  Sinnett  was  on 
the  spot  at  the  right  time. 

A  member  of  the  editorial  de¬ 
partment  of  the  Ottawa  Citizen, 
he  was  on  his  way  home  from 
work  at  5  a.m.  when  he  turned  in 
a  box  for  a  two-alarm  fire  in  an 
apartment  house.  Senator  Thomas 
Farquhar,  an  occupant  of  an 
apartment,  had  to  make  his  way 
down  a  fire  escape. 


Personal  Interest 

Naugatuck,  Conn.  —  William 
G.  Leuchers,  correspondent  for  the 
Waterbary  American  was  an  eye¬ 
witness  to  an  incident  he  wrote 
for  his  town  column. 

Looking  out  the  window  at  his 
home,  the  reporter  saw  three  teen¬ 
agers  drive  away  in  his  car  which 
had  been  parked  in  front  of  the 
house.  Mr.  Leuchers  phoned  the 


Life  at  Arctic  Circle 

Ottawa — The  Ottawa  Journal’s 
Stephen  Franklin  was  marooned 
200  miles  inside  the  Arctic  Circle 
with  14  Canadian  and  American 
fliers  to  get  material  for  his  series 
on  the  Royal  Canadian  Air 
Force’s  Survival  School.  He  was 
the  first  newspaperman  ever  to  be 
taken  along  by  the  Air  Force. 

Flown  in  from  Edmonton  to  re¬ 
mote  Cambridge  Bay,  the  men 
were  left  to  fend  for  themselves 
on  the  open  tundra  in  50-below- 
zero  weather,  with  only  enough 
emergency  rations  to  keep  them 
from  starving  to  death,  and  only 
four  igloos  for  shelter. 

The  men  burrowed  into  snow 
banks  in  search  of  stub-tailed  mice 
to  eat  and  hacked  their  way 
through  four  feet  of  green  ice  to 
find  fish. 


Shakedown  Shakeup 

Cincinnati — Robert  B.  Klaver- 
kamp,  23,  “fresh  out”  of  the  Uni¬ 
versity  of  Minnesota  School  of 
Journalism,  joined  the  Post  staff 
here  several  months  ago,  with  the 
faint  hope  of  getting  a  byline 
eventually.  His  ambition  has  been 
realized,  thanks  to  a  man  who 
walked  into  the  news  room  last 
week  and  told  City  Editor  Jim 
Allen  he  had  seen  a  cop  shake 
a  parking  meter  until  it  registered 
the  red  violation  signal.  Klaver- 
kamp  was  turned  loose  to  investi¬ 
gate.  On  one  stretch  of  street,  he 
jarred  25  parking  machines  and 
got  22  violations.  In  another  area 
of  eight  blocks  the  same  thing 
happened  to  four  out  of  five  me¬ 
ters,  he  said. 

The  Post  began  to  get  com¬ 
plaints  from  angry  motorists  who 
said  they  had  to  pay  $3  traffic 
tags  for  parking  legally. 

After  the  Post  printed  Reporter 
Klaverkamp’s  findings,  the  firm 
which  installed  the  meters  an¬ 
nounced  it  would  put  in  a  new 
protective  gadget  at  a  cost  of 
$153,000. 


Austr  alia 


•  Th*  only  journal  giving  tha 
nows  of  advortisars,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 
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Simple.  But  Not  Funny 
Winston-Salem,  N.  C.  —  The 
Piedmont  Publishing  Company 
publishes  the  Winston-Salem  Jour¬ 
nal — a  morning  paper — and  the 
Sentinel — an  afternoon  newspaper. 
Occasionally,  they  have  troubles. 
One  of  them  occurred  a  few 
nights  ago  when  a  Journal  editor 
called  a  Journal  reporter’s  atten¬ 
tion  to  the  fact  that  the  spelling 
of  a  man’s  name  in  the  Journal 
was  at  variance  with  the  spelling 
of  the  same  man’s  name  in  the 
Sentinel. 

“Call  the  Mount  Airy  police,” 
the  editor  instructed,  “and  find  out 
if  this  man’s  name  is  spelled  with 
an  ‘1’  or  an  ‘E.’  ” 

The  reporter  called. 

“Just  a  minute,”  said  the  cop 


Whcrt's  It  Like  In  Korea? 

Ottawa — Not  since  Ernie  Pyle’s 
articles  appeared  in  the  Ottawa 
Journal  has  a  battleline  feature  at¬ 
tracted  as  much  interest  as  John 
Dalrymple’s  series  now  running. 

The  articles  get  their  authentic 
touch  from  the  fact  that  the  writer 
fought  in  Korea  as  a  private — later 
Lance  Corporal — with  the  Second 
Battalion  of  Princess  Patricia’s 
Canadian  Light  Infantry. 

He  didn’t  go  to  Korea  to  get 
material  for  this  series.  He  re¬ 
signed  his  job  on  the  Journal’s 
news  staff — where  he  had  a  bright 
future — 'because  he  didn’t  get  into 
World  War  II  in  time  to  see  ac¬ 
tion. 

On  Feb.  21  he  got  his  honorable 
discharge  and  returned  to  the 
Journal.  It  took  some  persuasion 
to  get  him  to  set  down  his  recol¬ 
lections  for — as  1.  Norman  Smith, 
associate  editor  explained  in  an  in¬ 
troductory  article — “he  is  the  kind 
of  man  to  whom  standing  up  and 
shouting:  T  was  in  Korea,’  is  a 
most  unnatural  act.” 

Mr.  Smith  pointed  out:  “A  lot 
of  Canadians  would  like  the  an¬ 
swer  to  the  question:  ‘What’s  it 


Never  a  Thin  Dime 

Portland,  Ore.  —  Donald  J. 
Sterling,  with  the  Journal  for  more 
than  42  years  and  for  the  last  33 
years  managing  editor  of  that 
paper,  gave  his  valedictory  at  a 
farewell  dinner  given  by  his  col¬ 
leagues,  upon  his  retirement  at  65. 

“In  all  that  time  I  have  never 
been  offered  a  thin  dime  by  any 
outside  interest,”  he  stated.  “And 
1  was  threatened  with  bodily  harm 
only  once  and  that  didn’t  material¬ 
ize.” 

He  left  a  few  observations,  par¬ 
ticularly  to  the  younger  members 
of  the  staff: 

“Accuracy,  brevity  and  clarity 
should  be  the  ABC  of  the  news 
column. 

“These  same  columns  should  be 
kept  clean  in  both  picture  and  text. 
Except  when  the  public  interest  is 
to  be  served,  no  edition  should 
contain  text  or  picture  that  is  of¬ 
fensive  to  good  taste. 

The  principal  function  of  a 
newspaper  is  to  report  society;  not 
to  remake  society  nor  to  reform 
society. 

“Always  be  tolerant  of  the  other 
fellow’s  point  of  view  because, 
after  all,  the  other  fellow  may  be 
right. 

“The  keeping  of  confidence  b 
of  more  importance  than  the  mo¬ 
mentary  loss  of  a  news  beat. 

“Never  lose  your  sense  of  humor. 

“There  is  no  place  in  the  news¬ 
paper  show  for-  the  individual  act 
or  actor. 

“The  advertiser  is  not  the  back 
seat  driver  of  the  newspaper  car; 
to  him  the  paper  is  a  delivery 
wagon  for  his  merchandise.” 


EDITOR  & 


Emergency  Doctor 
Call  Service  Achieved 

Raleigh,  N.  C. — ^This  city  will 
on  April  1  inaugurate  a  system  for 
handling  emergency  medical  calls 
largely  as  a  result  of  a  series  of 
news  articles  and  editorials  in  the 
Raleigh  Times. 

Twice  within  recent  months  the 
need  for  such  facilities  has  been 
emphatically  demonstrated.  la 
each  case  the  Times  reported  the 
incident  complete  with  pictures 
and  editorial.  Subsequent  stories 
and  editorials  stimulated  Raleigh’s 
doctors  to  determine  what  could 
be  done. 

The  County  Medical  Society 
finally  announced  plans  for  a  call 
service  by  means  of  which  medi¬ 
cal  emergencies  could  be  answered 
by  a  central  operator  from  a 
stand-by  list  of  doctors  at  any 
hour  of  the  day  or  night. 
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CARBURErORS  •  BURNERS  •  FIIIE  CHECKS  •  ATMOSPHERE  B  INERT  CAS  GENERATORS 
ADSORPTIVE  DRYERS*  METAL  MELTING  UNITS  •  SINGEING  EQUIPMENT*  SPECIAL  EQUIPMENT 


Editors  Diagnose  Ills 
Of  Editorial  Pages 


Bouquets  and  brickbats  by  mail  whether  to  tighten  enforcement  of 
— that  was  the  result  of  a  new  type  the  regulations  against  trash  burn- 
round-table  just  completed  by  17  ing.” 

members  of  the  National  Confer-  In  regard  to  techniques  of  writ- 
ence  of  Editorial  Writers.  ing  and  style,  there  were  four  gen- 

The  mail  critique  of  editorial  eral  statements: 
pages  is  outlined  this  week  in  the  1 )  Poor  organization.  “When 
latest  issue  of  the  Masthead,  the  writer  started  out  he  didn’t 
NCEW’s  official  journal.  know  where  he  was  going,”  com- 

Dwight  E.  Sargent,  Portland  mented  several  critics. 

(Me.)  Press  Herald,  who  prepared  2)  Inadequate  research,  a  wide- 
the  article,  said  the  criticisms  were  spread  criticism.  Two  editors  were 
off-the-record.  But  he  gave  ex-  called  to  task  for  using  nothing 
amples  of  the  comments  that  show  more  than  clippings  and  opinions, 
how  the  participants  were  think-  3)  Graceless  writing.  An  occa- 
ing.  sional  quotation  or  an  analogy 

No  Strength  or  Cuts  drawn  from  literature,  said  one 

“I  can’t  help  the  conviction  that  editor,  “spruces  up  an  editorial 

the . is  one  of  the  papers  "O"'  then.” 

that  contributed  to  the  decline  of  Careless  writing.  The  most 

the  editorial  page  as  a  force  in  the  frequent  objections  were  unfamiliar 
American  community,”  wrote  one  words,  superlatives,  incomplete 
editor,  lookine  at  another’s  naee.  sentences,  cliches,  nouns 'as  ad- 


lO-ton  capacity  pot  shown 
above  has  resulted  in  fuel  savings  of 
from  40^c  60'  r  for  many  users. 


Eliminate  unnecessary  shutdowns,  lower 
room  temperatures  as  much  as  25  degrees 

Join  the  many  newspaper  publishers  who  already 
depend  on  Kemp  Immersion  Heating  for  contin¬ 
uous,  trouble-free  performance.  Kemp  pots,  un¬ 
like  many  underfired  pots,  melt  metals  quickly, 
efficiently  .  .  .  without  the  threat  of  periodic 
shutdowns  from  breakage.  And  getting  rid  of  un¬ 
sightly  external  pipes  and  ducts  improves  the 
appearance  and  working  conditions  of  your  shop. 

Efficiency  with  Economy 

When  you  install  Kemp  melting  equipment,  you 
are  assured  maximum  melting  efficiency  .  .  . 
plus  an  estimated  savings  in  fuel  alone  of  up  to 
■40%  and  more.  You  get  relief  from  excessive  room 
temperatures,  faster  heat  rt?covery,  greater  heat¬ 
ing  surface,  lower  dross  formation.  At  the  same 
time  you  eliminate  temperature  override  and 
dangerous  open  flame  fire  hazards. 

Easy  to  Use  . . .  Easy  to  Maintain 

The  Kemp  Carburetor,  part  of  each  installation, 
delivers  complete  combustion  .  .  .  without  waste 
.  .  .  without  tinkering.  One-pipe  air  and  fuel  feed 
reduces  installation  costs,  simplifies  maintenance. 
Kemp  service  also  includes  a  staff  of  trained  tech¬ 
nicians  who  are  instantly  available  at  all  time's. 


the  public  mind.  .  .  .”  long.  “I  just  don’t  believe  anyone 

Said  another  editor,  about  the  reads  them.” 
same  page:  “If  I  were  a  native  or  Without  exception.  Mr.  Sargent 

resident  of  .  I  most  reported,  “participants  voiced  en- 

certainly  would  resent  having  to  thusiasm  for  a  letters-to-the-editor 
pay  10  cents  per  copy  for  such  column.” 

fare.  ...  On  the  question  of  makeup,  Mr. 

“Frankly,  I  am  appalled  by  the  Sargent  included  this  comment  by 
heavy  balance  of  outside  material,  one  of  the  participating  editors: 
particularly  space  given  the  light-  “I  don’t  want  to  dwell  too  much 
weight  columnists  while  so  little  on  the  business  of  makeup  and 
space  is  given  to  the  business  of  layout.  But  it  is  one  of  my  pet 
having  a  local  opinion.”  theories  that  editorial  pages  must 

But  a  third  critic  said:  “In  my  do  more  these  days,  if  they  want 
opinion  you  do  a  very  good  job  ...  to  be  read,  than  merely  to  present 
I  thought  there  was  a  good  selec-  a  drab  mass  of  material  in  the  de- 
tion  of  interesting  topics  .  .  .  and  tached  thought  that  the  material 
that  you  handled  them  well,  with  is  there  if  the  readers  want  to 
evidence  of  considerable  back-  come  and  get  it. 
ground  reading.  .  .  .”  “Our  job,  as  I  see  it,  is  only  half 

Dissent  on  L<Kal  Emphasis  finished  with  the  writing  of  a  piece 

Mostly,  the  editors  mentioned  and  the  setting  of  it  in  type.  T^e 
the  need  for  more  local  emphasis,  final  proof  of  our  editorial  pudding 
But  there  was  dissent  even  on  that,  is  in  its  eating,  and  I  hold  stub- 
Phil  Locke,  of  Dayton,  Ohio,  said  bornly  to  the  conviction  that  our 
the  pages  he  studied  were  “slightly  menus  will  find  a  more  popular  re¬ 
overbalanced  on  the  side  of  State  ception  if  the  dishes  are  served 
and  local.  attractively,  with  showmanship, 

“I  know  local’s  vital,”  said  Mr.  and  consideration  for  the  reader’s 
Locke.  “I  know  it’s  where  our  eyes,  and  an  evident  eagerness  to 
muscle  really  counts  for  something,  compete  with  such  aggressive 
in  terms  of  proximate  results.  I  media  as  television  and  radio  for 
know  that  society  must  be  sound  the  reader’s  time, 
at  the  grassroots.  But  I’d  like  to  “Further,  I  see  no  loss  of  ‘edi- 
present  a  defense  of  ‘Afghanistan-  torial  dignity,’  whatever  that  is,  in 
ism’  at  least  partly  on  the  ground  seeking  deliberately  to  bring  the 
that  whether  Stalin  gets  the  Ruhr  customers  into  our  tent.” 
is  a  hell  of  a  lot  more  important  The  editors  who  participated  in 
to  the  people  of  Dayton  than  the  first  mail  critique  have  sug- 
whether  the  city  commission  takes  gested  that  the  idea  should  be 
too  long  to  make  up  its  mind  made  an  annual  feature. 
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/MMERS/ON  MELTING  POTS 


for  technical  information  pnd  facts  on  how  we 
can  help  you  cut  your  melting  costs,  write: 

THI  C.  M*  KEMP  MFC*  CO. 

405  E.  Oliver  St.,  Baltimore  2,  Md. 


RADIO  AND  TELEVISION 


*Costello*s  Hands*  Shot 
Planned,  Ex-Actor  Says 


By  Jerry  Walker 

Television’s  greatest  news  pic¬ 
ture  to  date — the  hands  of  Frank 
Costello — was  all  planned  in  ad¬ 
vance  by  a  master  showman.  It 
wasn’t,  we  now  learn,  a  case  of 
clever  on-the-spot  cropping  during 
a  dramatic  episode  in  the  Kefauver 
crime  hearing. 

This  denouement,  almost  as  sen¬ 
sational  as  some  of  “Mr.  Presi¬ 
dent,”  popped  this  week  from  the 
lips  of  Warren  Wade,  who  was 
program  director  of  WPIX  (New 
York  News)  at  the  time  of  the 
Senatorial  investigation  in  New 
York  City. 

Mr.  Wade  was  talking  mostly 
about  his  new  venture,  a  TV  stock 
company  that  will  play  bygone 
Broadway  hits  five  nights  a  week 
on  WOR-TV.  Original  stage  set¬ 
tings  and  direction  will  be  followed 
and  cameras  will  merely  record  the 
action.  There’ll  be  no  jumping 
from  set  to  set. 

Camera  ‘Role’  Ruled  Out 
“I’ve  always  believed,”  said  Mr. 
Wade,  who  once  had  the  title  of 
executive  producer  for  NBC-TV, 
“that  the  camera  is  an  instrument 
of  communications  and  it  should 
not  be  used  to  entertain.”  His 
reference,  of  course,  was  to  the 
current  technique  in  video  produc¬ 
tions  that  calls  for  camera  gym¬ 
nastics. 

Then,  as  an  aside,  Mr.  Wade 
confessed  about  THAT  Costello 
business. 

“Why,”  said  he,  “the  now  fa¬ 
mous  shot  of  Costello’s  hands  was 
all  planned  days  ahead.  We  had 
word  that  he  would  object  to  being 
photographed  on  the  stand  so  we 
plotted  the  whole  business  of  show¬ 
ing  only  his  hands  on  the  table 
during  the  questioning.” 

Parenthetically,  Mr.  Wade  used 
to  be  an  actor. 

It  goes  to  show  how  much  show- 
business  there  is  in  television,  but 
there’s  also  a  moral  for  newspa¬ 
permen:  A  little  advance  stage  di¬ 
rection  plotted  by  editor  and  pho¬ 
tographer  can  go  far  in  news 
photography.  True,  not  many  of 
the  “great  pictures”  have  been 
worked  out  with  blueprints,  but 
many  more  pictures  with  great 
quality  might  be  developed. 

Another  View 

Telecasters  down  in  Louisville 
are  learning  to  their  sorrow  that 
spontaneous  shooting  of  news 
scenes  can  have  a  detrimental 
effect. 

On  March  14  the  question  of 
how  far  TV  should  go  in  present¬ 
ing  a  stark  news  event  demanded 
a  split-second  answer.  The  answer 
it  was  given  that  day  left  a  lot  of 
doubt  in  a  lot  of  minds. 


Philip  Harsham,  E&P’s  Louis 
ville  correspondent  reports  it  came 
about  like  this: 

A  30-year-old  news  vendor  for 
the  Courier-Journal  and  Louisville 
Times  who  is  subject  to  epileptic 
seizures  and  “blackouts”  had  an 
urge  to  climb  to  the  top  of  the 
600  -  foot  W  H  A  S  -  T  V  antenna 
tower. 

The  tower  is  across  the  street 
from  the  building  housing  the  two 
newspapers  and  the  television  sta¬ 
tion. 

The  vendor  started  his  climb. 
By  the  time  he  was  half  way  up, 
the  street  had  filled  with  gaping 
spectators. 

Children’s  Hour 
At  the  same  time  children  all 
over  the  city  were  settling  down  to 
watch  a  popular  WHAS-TV  studio 
production  called  “T-Bar-V 
Ranch.” 

Then  the  station  got  the  word 
that  a  potential  suicide  was  on  his 
way  to  the  top  of  the  tower.  Em¬ 
ployes  uncoupled  cameras  set  up 
for  “T-Bar-V  Ranch,”  took  them 
to  the  roof  of  the  building,  and 
turned  them  on  the  climbing  fig¬ 
ure. 

By  this  time  the  climber  had 
reached  the  top  of  the  tower  and 
was  on  his  way  up  the  80-foot  an¬ 
tenna  mast  itself.  Cold  winds 
whipped  his  overcoat  about  him. 
He  clung  tenaciously  to  the  sway¬ 
ing  mast.  Then  he  lost  his  nerve. 

Forty  feet  from  the  red  light 
atop  the  antenna,  he  started  climb¬ 
ing  down. 

Zoomar  lenses  on  WHAS-TV 
cameras  were  giving  television  au¬ 
diences  a  hair-raising  version  of 
news  in  the  raw. 

Director’s  Apology 
WHAS-TV,  just  across  the  street 
from  the  scene,  followed  the 
descent,  the  rescue  by  firemen  at 
300  feet,  and  the  climber’s  return 
to  safety.  All  this  was  live.  TV 
newsreel  cameramen  covered  the 
entire  episode  on  film  for  present¬ 
ation  on  later  newscasts. 

WHAS-TV  had  the  story  on  the 
air  before  WHAS  Director  Victor 
Sholis  was  aware  of  it.  Mr.  Sholis 
later  joined  in  the  commentary  on 
the  climb  to  tell  viewers  apologet¬ 
ically  that  he  did  not  consider  such 
a  telecast  good  television. 

A  number  of  viewers  shared  his 
opinion.  They  called  the  TV  sta¬ 
tion  to  protest.  Sherley  Uhl,  radio- 
TV  columnist  for  the  Louisville 
Times,  summed  up  his  comments 
on  the  incidents  with: 

“So  I  don’t  have  to  make  the 
case.  Mr.  Sholis  made  it  himself. 
My  only  complaint  was  chiefly  one 
which  was  not  the  station’s  fault: 


News  frequently  breaks  at  the 
very  worst  times.  In  this  case  it 
came  when  thousands  of  children 
were  waiting  for  one  of  their  fa¬ 
vorite  programs,  ‘T-Bar-V  Ranch.’ 
What  they  saw  instead  was  har¬ 
rowing  to  many  adults  and  fright¬ 
ening  to  kids.” 

But  what  many  a  viewer  won¬ 
dered  was:  Would  the  cameramen 
have  followed  the  climber  to  his 
death? 

Candidate  Platters 

Presidential  aspirants  are  hav¬ 
ing  their  “say”  on  “Capital 
Memo,”  a  new  recorded  interview 
broadcast  prepared  by  Paul  Mar¬ 
tin  and  James  T.  Rogers  of  the 
Washington  Bureau  of  Gannett 
Newspapers.  The  politicians’  re¬ 
plies  to  carefully  prepared  ques¬ 
tions  are  made  on  tape,  then  they 
are  transcribed  onto  platters  which 
are  sent  to  the  five  Gannett  sta¬ 
tions  for  Sunday  afternoon  use. 


Fostering  Local  News 
Out  of  Michael  J.  Foster’s  CBS- 
TV  Press  Information  Bureau  has 
come  a  “Man  of  the  Week”  idea 
which  promises  to  supply  a  peg  for 
local  stories  about  community 
leaders.  Each  Sunday  the  CBS  —  ,  .  »  "e  J 

station  will  honor  a  civic  leader  Bcilllinore  S  SunclCiy 


Reds  Soy  Oatis 
Testifies  in 
New  Spy  Trial 

William  Oatis,  Associated  Press 
chief  in  Prague,  who  was  sentenced 
to  10  years  in  prison  last  July  by 
the  Communist  regime  in  Czecho¬ 
slovakia  on  “espionage”  charges, 
testified  last  week  in  the  trial  of 
12  “accomplices,”  according  to  the 
Prague  radio. 

The  broadcast  claimed  that  Mr. 
Oatis  “again  admitted  his  own 
guilt.”  It  stated  that  one  of  the  so- 
called  accomplices  was  sentenced 
to  death  at  the  new  espionage  trial, 
another  drew  life  imprisonment 
and  10  were  given  prison  terms 
ranging  from  12  to  25  years. 

Optimistic  observers  in  the  U.S. 
hop>ed  that  the  Reds  simply  were 
trying  to  re-establish  Mr.  Oatis’  al¬ 
leged  guilt  and  make  final  use  of 
him  as  a  propaganda  instrument 
before  attempting  to  barter  for  a 
ransom  payment  by  the  U.  S.  for 
his  release. 

The  correspondent  was  charged 
with  spying  because  of  his  normal 
news  reporting  for  the  AP. 


chosen  by  a  local  committee.  The 
idea  caught  on  quickly  with 
WHAS-TV,  Louisville,  and  the  first 
“Man  of  the  Week”  will  be  an¬ 
nounced  April  6.  John  F.  Day  and 
Norman  Isaacs,  managing  editors 
of  the  Courier  Journal  and  Times, 
served  on  the  selection  committee. 

Business  and  Personal 

Wilton  E.  Hall,  publisher  of 
the  Anderson  (S.  C.)  Independent 
and  Daily  Mail,  has  filed  for  a 
permit  to  build  a  television  station 
(estimated  cost,  $401,443)  in  the 
Anderson-Clemson  College  section. 
*  *  * 

American  Broadcasting  Com¬ 
pany  did  better  in  1951  than  in 
1950.  It  had  net  income  of  $368,- 
943,  after  taxes.  This  was  equal 
to  22  cents  a  share,  as  against  only 
a  nickel  a  share  in  the  previous 
year.  CBS  net  was  up  to  $3.10  per 
share  from  $2.39  in  1950  with 
1951  net  income  of  $6,360,097. 

*  *  * 

The  Grand  Union  Company’s  ad 
agency  (Badger  and  Browning  & 
Hersey)  has  lined  up  Central  New 
York  editors  for  another  “Starring 
the  Editors”  show  over  WNBF- 
TV,  Binghamton.  Leading  food 
packers  share  in  the  sponsorship, 
as  they  do  for  the  New  York  ver¬ 
sion.  Wellington  Wales,  a  Nieman 
Fellow  on  the  Auburn  Citizen-Ad¬ 
vertiser,  is  moderator. 

*  *  * 

For  the  whole  week  of  March 
15-22,  the  Atlanta  (Ga.)  Journal- 
Constitution  gave  recognition  to 
the  30th  anniversary  of  WSB, 
which  started  on  100  watts  and 
now  operates  with  50,000  watts  as 
“The  Voice  of  the  South.” 


Sales  Ban  Enforced 

Baltimore — S  e  v  e  r  e  penalties 
face  violators  of  Baltimore’s  Sun¬ 
day  sales  law.  Judge  Herman  M. 
Moser  warned  in  Criminal  Court 
in  handing  down  decisions  in  a 
case  which  also  involved  a  charge 
of  false  advertising. 

Better  Living,  Inc.,  a  storm- 
window  concern,  was  convicted  of 
giving  estimates  and  taking  an  or¬ 
der  on  Sunday,  and  of  advertising 
storm  windows  of  any  size  for 
$14.95,  whereas  only  a  small  and 
unusual  sized  window  could  be 
bought  for  that  price. 

On  the  advertising  count.  Judge 
Moser  imposed  a  fine  of  $25  and 
costs. 

Baltimore’s  Sunday  “blue  law," 
recently  unsuccessfully  challenged 
in  the  State  Court  of  Appeals  by 
WAAM-TV,  prohibits  sales  and  so¬ 
liciting  orders  on  Sunday. 

Letter  Corrects 
Figure  in  Ad 

Editor  &  Publisher  acknowl¬ 
edges  receipt  of  the  following  let¬ 
ter: 

To  the  Editor:  There  is  an  un¬ 
fortunate  typographic  error  in  our 
advertisement  (for  the  Rochester 
Times-Union  and  Democrat  & 
Chronicle)  in  the  March  15  issue 
of  E  &'P  (page  51).  The  last  para¬ 
graph  mentions  a  “47Vi  million" 
increase  in  wages  by  Eastman  Ko¬ 
dak.  Evidently,  a  dollar  sign  was 
misunderstood  for  a  figure  4.  But 
there  isn’t  any  mistake  in  that  fig¬ 
ure  of  $157 Vi  million  total  salary. 

Douglas  Taylor 
J.P.McKinney  &  Son, 

New  York  20,  N.  Y. 
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n  t  where  he  majored  in  drama,  to  the  West  Coast,  and  he  is  un-  uiTOWa  jouinui 

Droun  S  Son  it  was  after  his  daily  2-10  a.m.  derstudy  to  Frank  Conroy  as  the  $82,991 

T  Tj _ I  m  lobster  shift  as  a  copy  writer  for  ‘Point  of  No  Return  banker,  a  Ottawa  —  Shareholders  of  the 

Is  Bonk  Clerk  the  gWles  and  other  Uems  that  he  OttS^a  Journal  Publishing  Com- 

*  m  began  to  make  the  rounds  of  radio  In  TV  h€  been  cast  as  an  Ottawa  Farm  Journal 

In  Broadwav  Hit  casting  omces.  He  landed  parts  in  LimHed"and  the  Journal  Realty 

ui  XUl  Life,”  “Dick  Tracy”  editor  with  “Look  Photocri^  romoanv  Limited,  heard  President 

By  Roy  Johns.  Jr.  and  others,  and  soon  made  the  Failure  to  look  like  a  reporte  Borman  Smith  report  profit  for 

fulltime  change  to  the  stage.  has  kept  Mr  Broun  from  such  after  providing 

A  sports  reporter  who  hopes  He  has  appeared  also  in  the  mo-  “  $120761  for  depreciation  and 

someday  to  portray  a  newspaper-  tion  pictures  “Kiss  of  Death”  and  a  reporter  who  folds  his  copyp  .  income  tax. 

man  on  the  stage  and  an  advertis-  “House  on  92nd  Street”  and  the  per  in  the  ^  .  jj,e  amount  set  aside  for  depre- 

ing  copy  writer  who  tired  of  pre-  Broadway  play  “Hasty  Heart,  the  way  ^ ,  ciation  was  $81,492  greater  than 

paring  girdle  ads  have  made  the  His  present  role  as  the  first  bank  the  o"}y  j  j  J  fh?t  in  the  previous  year  because 

switch  from  watching  deadlines  to  clerk  is  not  his  first  as  a  stap  looked  of  the  purchase  of  new  presses  and 

watching  curtain  times.  banker.  He  was  Vanderlip,  the  pc"  ^^s ‘old  he  Iwked  of  building  an 

Heywood  Hale  Broun,  sports  banker,  on  the  Burns  and  Allen  more  like  a  drugstore  clerk  p„,ension 

writer  with  the  late  PM  and  the  television  show  until  it  was  moved  was  cast  as  one. 


Ottawa  Journal  Co. 
Profit  Is  $82,991 

Ottawa  —  Shareholder  of  the 
Ottawa  Journal  Publishing  Corn- 


late  Star,  and  Stanley  Tackney,  _ 

former  copywriter  with  the  New 
York  Herald  Tribune,  are  appear¬ 
ing  in  the  hit  drama,  “Point  of 
No  Return,”  which  stars  Henry 
Fonda  at  the  Alvin  Theater. 

Both  the  press  box  and  the  stage 
held  an  appeal  for  Mr.  Broun,  but 
until  recently  he  performed  as  a 
professional  newsman  and  an 
amateur  actor.  His  first  newspaper 
job  came  in  September,  1940,  when 
he  joined  the  night  desk  of  PM. 

He  claims,  “I  was  offered  the  job 
on  trial  because  they  liked  my 
father’s  writing.” 

Baseball  Writer 

The  son  of  the  famed  newsman, 

Heywood  Broun,  was  shifted  to  a 
baseball  writer’s  duties  and  stayed 
at  that  until  drafted  in  August  of 
I  the  same  year.  When  discharged 
I  in  1946  he  returned  to  PM  and  its 
successor,  the  Star.  Although  pri- 
I  marily  a  baseball  reporter,  he  cov- 
I  ered  other  sports  and  wrote  a 
1  sports  column  three  days  a  week, 

I  a  humor  piece  on  Sundays  and 
book  reviews,  until  the  paper  fold- 

I  When  his  second  newspaper  col- 
:  lapsed  Mr.  Broun  decided  to  turn 
elsewhere.  Praise  for  his  work  in 
I  the  Baseabll  Writers  Association’s 
annual  production  at  the  Waldorf 
I  and  30  amateur  shows  in  high  ! 
school,  Swarthmore  College  and 
stock  led  him  to  the  stage. 

So,  soon  after  a  1948  EorroR  &  I 
Publisher  story  had  labeled  him  I 
as  a^ promising  young  newspaper-  ] 

:  Jtan,”  he  made  the  switch  to  the  I 
Broadway  theaters,  radio  and  teie-  i 
J  Vision.  I 

I  ®f  Return”  is  his  | 

I  fifth  Broadway  show,  and  his  role 

the  second  bank  clerk  is  no 
1  cl^er  to  the  coveted  reporter  part  Tl 

than^  appearances  as  a  telephone 
fcpairman,  drunk,  theatrical 
agent’s  “yes  man”  and  a  swami  p 

m  ‘Love  Me  Long.”  “Bird  Cage.” 

The  I.ive  Wire”  and  “The  Small  P 

Hours.”  But  the  present  show  is  j, 

proving  more  of  a  box  office  sue-  I 
cess  tb  ,e  others.  , 

^isjor  in  Drama 

Wr  »ackney  has  always  aimed 
at  an  actor’s  career.  The  position 
with  the  Herald  Tribune  from 
1940  to  1941  was  one  of  a  series 
ot  jobs,  including  work  as  a  sales¬ 
man  of  securities  and  real  estate, 
which  followed  his  graduation  in 
1932  from  Columbia  University 
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It  sets  more  type 

in  less  time.** 

It’s  economical*** 

It’s  easy  to  operate*** 

It’s  Teletypesetter 

/7T7“- 


The  Teletypesetter  Operating  Unit  shown  here  is  the  heart  of 
automatic  typesetting.  When  tape— prepared  on  the  Teletypesetter 
Perforator  Unit-is  inserted,  the  composing  machine  goes  to  work 
producing  type  at  the  hourly  rated  speed  of  the  composing 
machine,  increasing  production  by  as  much  as  50%  to  100%. 

TELETYPESETTER  CORPORATION 
1400  Wrightwood  Ave.,  Chicago  14,  Illinois 


TELETVPESETTER 


CAMPAIGN  ROUNDUP 


Double  Spreads  Launch 
Kent  Ciss  for  Lorillard 


ing  as  complete  costumes — not 
single  units,  more  than  345  news¬ 
papers  have  requested  kits. 


Sweeping  Drive  Planned 
By  Broom  Makers  Group 


op  advertising,  the  Savings  Banks 
of  New  York  State  have  upped 
their  budget  for  1952  by  50  per 
cent  for  an  intensive  drive  to  sell 
more  people  on  opening  savinp 
accounts. 

Kick-off  600-line  ad  of  the  '52 


Double  spread  ads  in  every  manager  of  Purina’s  dealer  ad  de- 
major  newspaper  in  New  York,  partment,  the  ad  manager  produc- 
Chicago  and  Los  Angeles  were  ing  the  best  “local  proof’  ad  cam- 
used  this  week  to  introduce  P.  paign  for  a  Purina  dealer  in  each 
Lorillard  &  Co.’s  new  standard-  of  20  Purina  sales  divisions  in 
length  filter  cigaret  dubbed  Kent  which  his  newspaper  is  located 


To  LEND  publicity  support  to  a  o, 

spring  Clea'ning  promotion  (*  r'u’r.ln^'rrji 


— after  Herbert  A.  Kent,  Loril- 
lard  {M-esident. 

The  campaign  (via  Young  & 
Rubicam,  Inc.)  broke  March  19; 
showed  a  picture  of  the  pack  and 
hammered  away  on  merits  of  the 
new  filter,  said  to  be  seven  times 
as  effective  as  other  filters  in  cur¬ 
rent  use.  The  filter  is  being  touted 
as  made  from  “a  secret  mineral 
substance  used  to  screen  radio  ac¬ 
tive  gases  in  atomic  plants.” 

Priced  to  sell  in  the  30c-bracket 
as  a  luxury  brand,  Kent  cigarets 
were  backed  up  in  their  debut 
with  point-of-sale  displays.  Use  of 


Kenyon  &  Eckhardt), 
tional  Broom  Manufacturers  As¬ 
sociation  is  distributing  publicity 
material  to  500  newspapers.  Mate¬ 
rial  stresses  that  promotion  ideas 
must  be  sold  all  the  way  down 
-  -  to  the  retail  level  to  obtain  full 

will  win  a  Land  Polaroid  camera,  effectiveness. 

Runners-up,  one  in  each  state,  will  j^o  retail  merchandising  aids 


newspapers. 

With  a  total  budget  upwards  of 
$350,000,  the  major  promotion 
will  be  in  mass-circulation  papers 
in  savings  bank  trading  areas. 


receive  a  Purina-fed  turkey. 


This  Week  Gets  Peter  Pan 
A  two-color  page,  and  one  extra 
stress  high  profit  advantages  of  column  costing  $32,495  scheduled 


Morton  Salt  Seasons 
Drive  with  800  Papers 

A  SALAD  and  its  ingredients  fea¬ 
ture  Morton  Salt  Company’s  sec¬ 
ond-quarter  advertising  campaign 
which  will  be  seasoned  with  the 
inclusion  of  800  daily  newspapers. 

“What’s  a  Salad  Without  Salt?" 
is  the  headline  topping  the  famil¬ 
iar  package  and  the  artist’s  repro¬ 
duction  of  spring  vegetables.  A 
black  and  white  campaign  (via 


selling  brooms;  point  out  that 
brooms  are  the  natural  symbol  of 
a  spring  cleaning  promotion. 


Savings  Banks  Intensity 
Starting  their  11th  year  of  co- 


for  March  23  in  This  Week  mag¬ 
azine  for  Peter  Pan  Foundations 
brassieres  is  said  to  be  the  most 
expensive  single  bra  ad  ever  run. 
Dealer  co-op  ads  have  been  ar¬ 
ranged  for  tie-in. 


national  magazines,  radio-TV  are  w.a 

.  •  „  Needham,  Louis  &  Brorby,  Inc.) 

®  ^  ■  is  scheduled  for  dailies  from  coast 


Television,  Limited; 

In  19  Different  Ways 


Nurish,  New  Plant  Food. 
Feeds  Linage  to  Papers 

A  $250,000  national  advertising 
campaign  (via  Kelly,  Nason,  Inc.) 
is  underway  to  introduce  Nurish, 
new  water  soluble,  high  concen¬ 
trate  plant  food.  Newspapers  and 
national  magazines  will  be  used. 

Thousand-line  ads  have  already 
run  on  a  test  basis  in  the  garden 
sections  of  the  New  York  Times 
and  New  York  Herald  Tribune; 
will  gradually  expand  to  major 
dailies  throughout  the  U.  S. 


to  coast. 


West  End  Brewing  Runs 
Page  Public  Service  Ads 
A  SERIES  of  page  public  service 


The  American  Association  of  8.  70%  of  the  stations  fight  for 
Newspaper  Representatives,  Inc.,,  less  than  40%  of  the  viewing  audi- 
has  incorporated  an  analysis  of  re-  ence  in  TV’s  top  market  (Ne» 
cent  television  surveys  and  claims  York)  during  the  evening.  New 
in  a  presentation  titled  “TV,  Ltd.”  York’s  experience  with  seven  chan- 

_ _  _ ^  Hears!  Advertising  Service  did  nels  shows  what  TV  in  general  will 

ads  saluting  grocers  and  tavern  spadework  for  this  study  which  be  like  when  it  expands, 
keepers  for  their  efforts  in  hold-  grounded  on  the  premise  that  9.  TV  viewing  varies  by  months, 
ing  back  the  consumer  price  of  television  should  be  subjected  to  dips  badly  in  summer, 
beer  and  ale  has  been  inaugurated  spotlight  of  fact  at  a  time  when  10-  Even^  top  programs  havt 

by  the  West  End  Brewing  Co.,  medium  is  frequently  bought  varying  ranking  market  to  market 

Utica,  N.  Y,  '  on  the  basis  of  emotion.  II-  Impact,  per  program,  dras- 

Initial  ad  appeared  this  week  in  There  are,  according  to  the  tically  different  by  markets. 

29  upstate  New  York  newspapers  AANR  report,  19  limitations  on  12.  Advertisers  spend  $100,000,- 
as  part  of  a  saturation  campaign  TV,  though  there  is  no  intention  000  a  year  for  talent  alone  on  four 

(via  Harry  B,  Cohen  Advertising  to  infer  that  it  is  not  without  merit  networks.  Weekly  talent  costs  of 


Marathon  Corp.  Schedules 
Rotogravure  Sections 
Menasha,  Wis. — ^The  most  ex¬ 
tensive  ad  campaign  (via  Need¬ 
ham,  Louis  &  Brorby,  Inc.)  in  its 
history. 


Co.) 


Stoppette  in  Rotogravure 
With  New  Copy  Theme 
A  DRAMATIC  departure  in  the 


as  an  advertising  medium.  But 
looking  at  it  with  the  eyes  of  news¬ 
paper  space  salesmen,  the  repre¬ 
sentatives  enumerate: 

Mostly  1 -Station  Markets 
1.  62%  of  the  63  TV  markets 


30  shows  run  at  least  $20,000  each. 
(Your  Show  of  Shows,  $75, (XW; 
All  Star  Revue,  $60,000;  Kate 
Smith,  $52,000;  Texaco  Star  Thea¬ 
ter,  $45,000). 

13.  Time  costs,  too,  are  sky- 


?J^rto,"UTe.teS^.y“l£of.  ar.-  onaVa.i.;;,-  mark;,,-.;;;;;  On.  minmepa,  art 

p«Xr.™T;2a.Ufand  lE;.  an.,  a  prrKlac.  ot  Jul«  Mon.anfer,  clearance  i,  a  headache  a.  be,..  ;,;5,'SK)“ro:e  r^L'^e 
day  supplements,  has  been  released  Chicago,  is  contained  in  the  (It  s  almost  an  impossibility  for  >  markets 

by  Marathon  Corporation,  makers  copy  prepared  for  us  in  19  the  new  advertiser,  and  a  constant 

rotogravure  newspaper  sections  worry  for  the  current  one.)  Multi-Million  Costs 

and  in  magazines.  2.  One  family  in  three,  by  the  14.  Total  program  costs  have  hit 

Copy  stresses  “extra  margin  of  entire  TV  medium,  is  not  national  the  multi-millions,  for  just  a  hull* 
safety”  in  the  Stopette  formula,  coverage.  hour  show. 

An  unusual  photographic  tech-  H^lf  the  26,482,100  families  15.  The  average  weekday  pro- 
nique  of  the  same  person  in  two  ’ti  TV  markets  can  t  be  reached,  gram  reaches  1  %  of  total  homes  in 
different  poses  has  been  used  to  because  only  15,310,000  have  sets,  the  morning,  2%  in  the  afternoon, 
dramatize  headlines  like,  “If  she  Total  TV  coverage  fluctuates  4.5%  in  the  evening  in  the  top 
danced  with  herself  .  .  .  she’d  drastically  by  markets  — 97%  in  market  (New  York), 
change  to  Stoppette:”  “If  .she  sat  Erie,  Pa.,  87%  in  Los  Angeles, 


of  protective  food  wrapping  pa¬ 
per. 

Waxtex,  Marathon’s  wax  paper 
for  home  use,  will  be  advertised 
on  a  schedule  calling  for  five  inser¬ 
tions  each  in  Sunday  newspaper 
roto  sections  in  Columbus,  Toledo, 
Nashville,  Louisville,  Omaha,  and 
Buffalo.  The  schedule  also  in¬ 
cludes  supplements  in  Chicago, 
New  York  and  Philadelphia,  as 
well  as  Parade  and  This  Week. 


16.  The  average  weekend  pro- 


next  to  herself  .  .  .  she’d  change  to  Wilmington,  Del.  for  top  gram  (same  market)  reaches  3.3% 


Stopette.” 


Ralston  Purina  Contest 
Aimed  at  Papers'  Admen 
As  part  of  a  program  to  de- 


Requests  lor  Kits  Flood 
Men's  Wear  Cotmcil 

To  help  newspaper  space  sales- 


velop  more  ■  local  advertising  by  men  develop  men’s  wear  linage,  a 


Purina  Chow  dealers,  based  on 
“local  proof”  at  the  local  level, 
Ralston  Purina  Co.,  St.  Louis, 


special  kit  containing  ad  materials 
based  on  the  theme,  “The  Right 
Clothes  at  the  Right  Time,”  was 


coverage,  as  against  27%  in  Birm¬ 
ingham,  27%  in  Seattle  and  26% 
in  Nashville. 

5.  Half  the  sets  are  in  seven  of 
the  63  TV  markets. 

6.  TV  is  disproportionate  to  pop¬ 
ulations;  network  advertisers  get  a 
jumbled  coverage. 

More  Sets  Off  Than  On 


Mo.,  has  aimed  a  contest  at  ad-  mailed  to  ad  managers  of  1.800 
vertising  managers  of  daily  and  U.  S.  newspapers  by  the  Men’s 
weekly  newspapers  throughout  the  Wear  Inter-Industry  (Ilouncil. 
country.  Since  the  mailing,  containing  ad 

According  to  Elmer  W.  Kosfeld,  materials  which  sell  men’s  cloth¬ 


morning,  3.8%  afternoon,  5%  eve¬ 
ning. 

17.  On  TV,  if  your  minute  B 
missed,  you  miss.  While  the  com¬ 
mercial  is  on,  the  viewer  can  watch 
the  competing  show,  leave  the 
room,  talk,  rest  his  eyes. 

18.  TV’s  mounting  costs — a  fu® 
hour  in  1951  buys  a  half-hour  i® 
1952;  even  a  big-time  sponsor  can’t 


7.  Usually,  more  sets  are  off 
than  on;  only  in  the  6:30-11:30  afford  a  39-week  show  without  dis- 
p.m.  period  does  sets-in-use  aver-  torting  the  entire  ad  budget, 
age  go  above  40%;  highest  is  Sun-  19.  There  are  many  advertisers 
day,  47%.  who  found  TV  didn’t  pay 
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64 


clear  to  the  people  the  full  mean-  yes  and  no  in  the  same  sentence  moving  along  the  road  in  Prance 

Truman  Book  ing  of  our  policy  of  aid  to  Greece  without  a  contradiction.  He  is  to  from  one  front  line  zone  to  an- 

continued  from  page  13  Turkey.  Our  press  can  take  tell  me  the  combination  of  words  other  when  a  French  newspaper 
'  some  share  of  the  credit  for  the  that  will  put  me  against  inflation  was  distributed  along  the  line, 

frrence  with  Saint  Peter  when  resounding  majority  which  the  in  San  Francisco  and  for  it  in  Headlines  in  black  letters  informed 

ICIVIIVW  TT.n.  TVAawu  l^ZIl  VI _  ^ -t.  ¥1_  _i _  _  • _  ...  ..^I_  _  __  _ •  •• 


that  happens  vjrccK.  anu  lurKi^n  am  diu  nas  ju^i 

“1  never  give  much  weight  or  "'9”  House  of  Represent 

attention  to  the  brickbats  that  are 

thrown  my  way.  The  people  that  ^  I  am  not  here  just  to  butter  uf 


Greek  and  Turkish  aid  bill  has  just  New  York.  He  is  to  show  me  how  us  that  an  armistice  was  on.  Just 

won  in  the  House  of  Represent-  to  keep  silent — and  say  every-  then  a  German  150  shell  burst 

atives.  thing.  You  can  very  well  see  how  to  the  right  of  the  road  and  an- 

“I  am  not  here  just  to  butter  up  he  can  save  me  an  immense  other  to  the  left, 

the  press.  I  do  not  think  it  is  amount  of  worry.  “One  of  the  sergeants  remarked. 


cause  me  concern  are  the  good  press.  I  do  not  think  it  is  amount  of  worry.  “One  of  the  sergeants  remarked, 

men  who  have  to  take  these  brick-  pef^t.  But,  it  is  the  l»st  press  “It  is  a  great  addition  to  the  ‘Captain,  those  G.  D.  Germans 
bats  for  me.  I”  world  and  it  is  doing  a  fine  Kitchen  Cabinet  and  1  am  sure  haven’t  seen  this  paper.  Another 

“1  can’t  help  what  they  say  integral  part  of  our  would  be  of  great  use  to  my  sue-  tough  old  sergeant  remarked  after 


about  me  because  most  of  it  has  democracy 


cessor  if  the  Tribune  should  by  those  two  explosions,  ‘My  God, 


been  said  before,  but  it  does  make  “This  year  there  was  issued  a  unforeseen  chance  get  its  wish.  i’ve  swallowed  my  chew!’  On  Nov. 
it  very  difficult  for  the  government  memorial  stamp  honoring  the  “I  wish  for  everyone  and  all  7  Roy  Howard  sent  a  message  to 
to  obtain  men  of  ability,  who  gen-  memory  of  a  great  publisher — an  the  world,  peace  on  earth,  good  the  U.  S.  A.  announcing  a  false 

..  r  .  .  *  .  : _ : _ *  ; _ :.j _ _r  _ _ C..^k  _ _ _ _ 


erally  refuse  to  be  targets. 


immigrant,  incidentally.  One  of  his  will  toward  men 


“The  editorial  writers  jumped  on  sayings  is  printed  on  that  stamp. 
Wilson  for  sending  Funston  into  I  ani  glad  it  is  there  so  it  will  be 
Veracruz  and  Pershing  into  north-  read  by  everyone  in  our  country. 


will  toward  men.”  (End  of  memo-  armistice.  Such  false  newspaper 
randum.)  reports  are  terrible  things.”  (Page 

The  ‘Kept’  Press  171.  Also  from  biographical  notes 

“I  called  a  special  session  of  "'•'•tten  for  Hillman.)  (The  Scripps 

^  _  _  r  .  -  LI _ I  _ _ 1 _ _ 


era  Mexico.  1  don’t  think  anybody  It  expresses  a  profound  truth:  Congress.  My,  how  the  opposi-  Howard  organization  has  pointed 

remembers  the  attacks  any  more  ‘Our  Republic  and  its  press  will  tion  screams.  I  am  going  to  at-  ®*tt  that  Mr.  Howard’s  armistice 

than  they  will  remember  those  of  rise  or  fall  together.’”  (Page  132.  tempt  to  make  them  meet  their  story  never  appeared  in  a  French 

the  present  day.  From  President’s  address  to  the  platform  promises  before  the  elec-  newspaper.) 

“It  is  the  business  of  the  Presi-  Gridiron  Club,  May  11,  1947.)  tion.  That  is  according  to  the  Peculiar  Animals 

dent  to  meet  situations  as  they  Excellent  Physical  Condition  ‘kept’  press  and  the  opposition  ‘‘A  little  pinheaded  Congress- 
arise  and  to  meet  them  in  the  pub-  Hillman  wrote  (page  133):  leadership  ‘cheap  politics.’  I  won-  man  from  Iowa  interested  the 

lie  interest.  “Shown  newspaper  clippings  alleg-  ‘exj^nsive  politics’  will  be  Washington  Star,  and  the  House 

“Our  American  political  situa-  health  was  bad  the  (Page  140.  beat  the  bill.  We  still  have  a  red 

tion  is  about  the  same  from  gen-  precident  amused  himself  hv  writ-  From  diary  entry  July  15,  1948.)  sandstone  center  to  the  Capitol  of 


Peculiar  Animals 
”A  little  pinheaded  Congress- 


dent  to  meet  situations  as  they  Excellent  Physical  Condition  ‘kept  press  and  the  opposition  ‘‘A  little  pinheaded  Congress- 
arise  and  to  meet  them  in  the  pub-  Hillman  wrote  (page  133):  leadership  ‘cheap  politics.’  I  won-  man  from  Iowa  interested  the 

lie  interest.  “Shown  newspaper  clippings  alleg-  ‘exj^nsive  politics’  will  be  Washington  Star,  and  the  House 

“Our  American  political  situa-  j^g  health  was  bad  the  (Page  140.  beat  the  bill.  We  still  have  a  red 

tion  is  about  the  same  from  gen-  President  amused  himself  by  writ-  From  diary  entry  July  15,  1948.)  sandstone  center  to  the  Capitol  of 
eration  to  generation.  The  main  j^g  following  memorandum,  “Now  I  have  no  bitterness  in  the  greatest  republic  in  the  history 
difficulty  is  that  the  rising  genera-  using  a  red  pencil  to  underscore'  "tV  heart  against  anyone — not  even  of  the  world,  and  one  of  the  three 


non  IS  aooui  me  same  j^om  gen-  President  amused  himself  by  writ- 
eration  to  generation.  The  main  jj^g  following  memorandum. 


tion  never  knows  about  the  acts  captions  at  the  top  and  not-  ‘he  bitter  opposition  press  and  great  domes  of  the  world  banging 

of  the  previous  one — most  people  {^g  ought  to  read  one  new’s-  hs  henchmen  the  paid  columnists  in  the  air!  What  an  accomplish- 

think  it  too  much  trouble  to  find  paper’s  version  of  his  health  while  and  managing  editors  and  the  ment  for  a  pinheaded  Congress- 

out.  (Page  90.  From  Hillman’s  laying  f,js  own  health  certificate  bought  and  paid  for  radio  com-  man  and  a  newspaper! 

interview,  undated,  when  “Presi-  front  of  him.  This  was  written  rnentators.  Never  in  the  history  of  “That  same  ‘great’  newspaper 
dent  Truman  turned  to  the  subject  j^f^re  Christmas,  1947.”  *he  country  did  a  President  need  tried  the  same  tactics  when  I  was 

of  press  attacks  on  him.”)  ‘‘Columnist  ihe  honest  help  and  cooperation  of  making  the  south  front  of  the 

When  He  Asked  for  Prayers  “Digest  of  views  and  how  to  run  Congress,  press  and  people  as  I  White  House  architecturally  cor- 

“On  visit  down  to  Senate  I  saw  the  world  needed  them  in  September,  1945.  rect— but,  the  ‘grea^t’  paper  didn’t 

all  the  Senators  who  were  present  “Inflation  seems  to  have  been  neces-  a  pmheaded  Congressman  to 

that  day;  in  addition  saw  Senate  “1.  Read  Tribune  inquiry  sary  for  the  President  to  go  legislate— and  it  fatje^  tn  its  wrong 

pages,  employees  of  the  Senate,  all  W.G.N.  through  three  and  one-half  years  purpose  (Page  177.  Also  from 

members  of  Senate  press  gallery,  “2  Read  health  certificate.  travail.  ^  biographical  notes.) 

told  newspapermen  if  they  ever  “You  see  my  physical  condition  ‘Now  here  we  are  with  n^w  (The  President  wrote  to  the  Star^ 


prayed,  which  I  very  much  doubt-  is  excellent  now.  Look  at  that  start,  a  majority  vote  of  all  the  this  week  saying  he  was  sorry  if 

ed.  that  they  had  better  pray  for  blood  pressure.  But  blood  pres-  people  saying  that  they  believe  an  error  was  made  in  this  refer- 

me  now.”  (Page  113.  From  diary  sures  vary.  1  have  an  idea  that  'u  rne.  _  ence  to  the  Capitol.  Actually,  the 

April  15,  1945  )  there  were  pressures  of  290  over  “Now  all  I  want  to  do  is  to  Star  supported  the  bill.  It  opposed 

“Had  dinner  on  the  south  porch  180  when  my  car  came  within  carry  out  that  people’s  mandate,  the  White  House  balcony  but  now 

all  by  myself.  It  is  a  beautiful  fourteen  feet  of  backing  into  a  I  only  want  peace  in  the  world  says  the  balcony  does  not  look 

outlook  across  the  White  House  gravel  pile  down  in  Brazil.  3  fair  deal  for  every  part  of  so  bad  and  probably  will  be  re- 

lawn  to  the  Jefferson  Memorial  “You  know  I  walk  and  swim  the  population  of  this  great  na-  niembered  as  one  of  the  Fresi- 
with  the  Washington  Monument  and  worry  very  little.  I  appoint  tion.  I  want  your  help  and  co-  ^  relatively  tnvtal  error^  ) 
rising  just  to  the  left  of  the  picture,  people  to  responsible  positions  to  operation.  The  majority  of  this  1  have  never  seen  the  irritable, 

And  the  Sabotage  Press,  represent-  worry  for  me.  You  have  no  idea  great  body  ^  was  elected  on  the  petulant  and  angry  President  you 

ed  by  Mr. — ,  did  everything  pos-  how  satisfactory  that  policy  is.  platform  with  me.  You  have  probably  have  b^n  reading  cer- 

sible  to  prevent  the  building  of  “I  have  just  made  some  additions  learned  that  the  people  do  not  be-  tain  columnists  they  are  not  real- 

the  Jefferson  Memorial.  It  makes  to  my  Kitchen  Cabinet,  which  I  lieye  in  the  kept  press  and  the  ly  reliable  rep^ters,  you  know 

a  lovely  picture  from  the  south  will  pass  on  to  my  successor  in  paid  radio  and  that  they  have  no  (Page  219.  From  unidentified 


porch.”  (Page  118.  From  diary  case  the  Cow  should  fall  when  she  patience  with  the  man  who  lets  correspondence  in  1948.) 


entry  June  1,  1945.) 

“Came  back  to  the  White  House 
at  8:45  a.m.  New  Year’s  Day, 


goes  over  the  moon. 

“I  have  appointed  a  Secretary 


a  poll  be  his  conscience.  “Don’t  spend  a  lot  of  money 

“We  have  the  greatest  republic  on  advertising.  Political  advertis- 


for  Columnists.  His  duties  are  to  in  the  world  if  we  remember  that  ing  just  doesn’t  bring  in  the 


Read  the  morning  papers  as  usual,  listen  to  all  radio  commentators,  the  people^  elect  us  to  do  what  votes.  Handshakes  before  election 

^me  gave  me  hell  and  some  did  read  all  columnists  in  the  news-  we  think  is  right  _3nd^  not  what  day  and  precinct  workers  on  that 

tot.  It  makes  no  difference  what  papers  from  ivory  tower  to  lowest  some  pollster  or  misguided  edito-  day  to  see  that  the 

the  papers  say  if  you  are  right.”  gossip,  coordinate  them  and  give  rial  writer  tells  us  to  do.  (Page  to  the  polls  win  elections.  (Page 

(Page  no.  From  diary  entry  Jan.  me  the  result  so  I  can  run  the  149.  From  “Introduction”  to  “State  227.  From  19.50  correspondence.) 


1.  1947.) 


United  States  and  the  World  as  it  of  the  Union”  speech  to  the  81st  “I  am  going  to  spend  the  rest 


“But  seriously.  Gentlemen,  I  should  be.  I  have  several  able  Congress  which  was  not  delivered  of  my  life  in  an  endeavor  to  cause 
"'ant  to  say  that  whichever  of  these  men  in  reserve  besides  the  present  “because  of  shortage  of  radio  a  return  to  truthful  writing  and 


methods  succeeds — and  as  I  have  holder  of  the  job,  because  I  think  time.”) 


reporting.”  (Page  229.  Also  corre- 


;s — a  fall 
f-hour  in 
isor  can’t 
ihout  di*" 
;et. 

dvertisen 


'aid,  most  of  them  are  being  tested  in  a  week  or  two  the  present  Sec-  “I  was  with  the  contractor  six  spondence  in  1950.) 
mit  today— this  country  of  ours  retary  for  Columnists  will  need  months  and  received  about  a  hun-  “Editors  are  peculiar  animals — 

"ill  move  right  along.  Our  system  the  services  of  a  psychiatrist  and  dred  dollars  after  deductions.  Then  they  throw  mud  and  bricks  at  you 

I'  fundamentally  sound.  This  is  will  in  all  probability  end  up  in  I  went  to  work  in  the  mailing  the  whole  year  round — then  they 

the  greatest  governmental  system  St.  Elizabeth’s.  room  of  the  Kansas  City  Star  at  make  one  favorable  statement 

In  the  world.  Oiir  press  has  “I  have  appointed  a  Secretary  seven  dollars  a  week.  (Page  164.  which  happens  to  agree  with  facts 
l'«lped  to  make  it  so.  As  I  have  of  Semantics — a  most  important  From  handwritten  notes  handed  to  and  they  think  they  should  be 


said  before,  our  press  has  done  a  post.  He  is  to  furnish  me  40  to  50  Hillman  referring  to  1902.) 


hugged  and  kissed  for  it.' 


particularly  fine  job  in  making  dollar  words.  Tell  me  how  to  say 
editor  &  PUBLISHER  for  March  22,  1952 


On  Oct.  27,  1918,  we  were  232.  From  correspondence  in  1951.) 


3i.ali  ./«  2)a4 


Hollywood  Honestly' 
Portrays  Newspaper 


improvement  over  the  old  news-  Fuller,  an  old  New  York  World 
paper  picture  formula  with  its  man,  is  producer  of  “Park  Row,* 
drunken,  boss-sassing  reporters.  to  be  released  soon  and  guarao- 
Incidentally,  Hollywo^  prom-  teed  in  advertising  to  be  “a  differ- 
ises  other  realistic  newspaper  pic-  ent  kind  of  motion  picture  dedi- 
tures.  Bill  Holden  is  starred  in  cated  to  American  journalism." 
“This  Is  Dynamite”  and  has  writ-  The  average  newspaperman  will 
ten  his  newspaper  friends  for  tips  find  “Deadline — U.S.A.”  an  above- 
on  how  to  act  the  part.  Samuel  average  newspaper  motion  pichve. 


By  Ray  Erwin 


Newspapermen,  traditionally  first  foot  of  film.  Our  fondest  hope 
and  justifiably,  complain  about  is  that  we  have  made  probably  the 
the  melodramatic  histrionics  of  first  real  honest  movie  about  news- 
motion  picture  portrayals  of  their  papers.” 

craft  and  fellow-craftsmen.  To  expect  complete  attainment 

With  the  release  of  “Deadline —  of  that  high  purpose  perhaps  is  too 


U.P.  Pact  Up  to  Guild 
Sets  $100  Standard 


U.  S.  A.,”  20th  Century  -  Fox  has 
brought  to  the  screen  an  honest 
and  realistic  picture  of  the  life  and 
death  of  a  metropolitan  newspaper. 

Richard  Brooks,  once  a  star  re¬ 
porter  on  New  York,  Kansas  City 
and  Philadelphia  newspapers, 
wrote  and  directed  the  picture, 
which  he  envisioned  as  an  “honest” 
dramatization  of  a  story  of  Ameri¬ 
can  journalism.  It  is  based  on  Mr. 
Brooks’  story,  “The  Night  The 
World  Folded.”  Sol  C.  Siegel,  him¬ 
self  a  former  newspaperman,  is  the 
producer. 

Actors  Study  Editors 

In  preparation  for  his  leading 
role  as  managing  editor  of  the 
Day,  Humphrey  Bogart  spent  a 
week  observing  the  work  of  the 
managing  editor  of  the  New  York 
News.  Ed  Begley,  who  handled 
the  role  of  city  editor,  “prepped” 
for  his  assignment  by  sitting  in  at 
the  city  desks  of  several  Los  Ange¬ 
les  papers  for  two  weeks. 

The  press  and  composing  room 
footage  was  shot  in  the  plant  of 
the  New  York  News  and  the  street 
scenes  are  authentic.  The  News, 
by  the  way,  gave  the  picture  three- 
star  rating  in  its  review. 

Announced  aim  of  the  producer 
and  writer,  not  fully  realized,  read: 

“Above  all  else,  we  tried  to  keep 
the  movie  ’honest.’  We  wanted  it 
to  be  the  most  factual  film  ever 
made  about  newspapering — which 
may  not  be  the  oldest  profession 
in  the  world,  but  certainly  is  one 
of  the  most  honorable.  And  as  a 
result  we  imparted  a  ‘documentary’ 
flavor  to  our  filmization. 

“All  actors  who  were  cast  as  re¬ 
porters  were  instructed  to  main¬ 
tain  dignity  at  all  times.  There 
were  no  flashy,  loud-talking,  scoop- 
happy  employes  on  our  paper,  the 
Day  No  hat  brims  turned  up.  No 
chasing  fire  engines.  No  sassing 
the  managing  editor.  No  whiskey 
bottles.  Nobody  hollering,  ‘Stop 
the  presses!’  No  legmen  out  on  a 
story  dictating  headlines  over  the 
telephone  to  rewrite  men.  Such 
things  are  not  customary — nor  are 
they  tolerated — today  in  putting 
out  a  metropolitan  newspaper — so 
we  made  certain  similar  inconsis¬ 
tencies  would  not  be  involved  in 
‘Deadline — ^U.S.A.’ 

“Years  of  heavy  planning,  deep 
thought  and  intense  pre-production 
work  went  into  this  picture  even 
'  before  the  camera  rolled  for  the 


much.  Problems  of  publishing  a 
big  city  newspaper  and  a  factual 


Guild  members  employed  by 
the  United  Press  are  voting  on  a 
a  proposed  contract  which  would 
recognize  the  $100-a-week  mini¬ 


exposition  of  the  people’s  need  of  mum  as  a  nationwide  standard  of 


a  free  press  are  difficult  to  delin 
cate  with  dignity  and  fidelity. 

Newspaper  Wake 

The  made-in  Hollywood  manag¬ 
ing  editor  unsuccessfully  fought 
with  fierce  loyalty  to  his  paper  and 
profession  to  save  the  Day  from 
being  bought  and  “murdered”  by  a 
rival  publisher.  The  soggy-senti¬ 
mental  wake  held  by  the  staff  in 
a  saloon  brings  poignant  twinges 
to  survivors  of  the  New  York 
World,  Boston  Transcript,  New 
York  Sun  and  many  other  “sold 
sheets.” 

Packed  into  the  last  three  days 
in  the  existence  of  the  Day  is  more 
heavy  melodrama  than  most  news¬ 
men  witness  in  long  and  eventful 
careers.  The  harassed  but  ever- 
heroic  m.e.  is  assigned  to  battle 
with  vim  and  some  semblance  of 
veracity  three  separate  wars  in 
those  three  thrill-filled  days. 

‘Editor’  Bogart  fights,  without 
success,  to  preserve  the  life  and 
service  of  his  newspaper  and  the 
jobs  of  its  1,500  employes,  de¬ 
voted  and  dedicated  to  the  ideals 
of  a  free  press.  In  addition,  he  is 
called  upon  to  win  again  the  af¬ 
fections  of  his  wife,  estranged  by 
the  proverbial  loneliness  of  a  news¬ 
man’s  “widow,”  and  to  confound 
and  convict  the  city’s  crime  czar, 
both  of  which  movie  missions  were 
accomplished. 

It  is  nice  to  see  “Bogie”  on  the 
side  of  the  newspaper  angels  and 
against  the  underworld  demons  for 
a  change.  His  staff  of  reporters 
and  copydesk  editors,  a  cynical 
sob-sister  and  a  syndicated  gossip 
columnist  are  believable. 

Less  palatable  to  the  searcher 
after  journalistic  truth  are  the  se¬ 
quences  in  which  the  Day’s  adver¬ 
tising  manager  orders  a  crime  story 
killed  under  pressure  from  a  de¬ 
partment  store  president;  in  which 
a  gangster  is  given  his  last  “ride” 
by  mobsters,  dressed  as  cops,  who 
hurl  him  to  death  from  a  catwalk 
into  the  running  presses  (red  ink 
banner  that  morning?)  and  the 
one  in  which  the  brashly  bold  news 
executive  answers  a  death  threat  if 
he  prints  the  crime  story  by  sig¬ 
naling  the  pressroom  foremen  to 
“let  ’er  rip!” 

However,  the  defects  are  minor 
and  the  over-all  effect  is  a  real 


pay  for  reporters  in  their  fifth  year. 

That  goal  was  set  by  the  Ameri¬ 
can  Newspaper  Guild  convention 
in  1947.  While  it  has  been  attained 
and  surpassed  in  many  individual 
cities,  this  would  be  the  first  time 
that  it  has  been  incorporated  in  a 
nationwide  contract.  Guild  officers 
said.  They  added  that  approval  of 
the  entire  U.P.  contract  is  antici¬ 
pated  in  the  referendum  which 
must  be  complete  1  by  Monday. 

ANG  officers  consider  the  $100 
floor  “far  outdated”  today,  in  the 
light  of  cost-of-living  data,  and 
their  wage  goal  has  been  adjusted 
to  $141.  In  recent  negotiations  a 
top  minimum  of  $159  was 
achieved  for  writers  and  artists  on 
the  Reporter  Magazine,  national 
fortnightly  published  in  New  York 
City.  The  New  Republic  granted 
a  $157  minimum. 

$125  Top  Minimum 

Under  the  U.P.  proposal,  sev¬ 
enth-year  newsmen  in  the  larger 
cities  —  New  York,  Washington, 
Chicago,  Los  Angeles,  and  San 
Francisco  —  would  have  a  $125 
minimum.  The  six-months  trial 
starting  bracket  would  rate  $50. 

General  increases  ranging  from 
$3.50  to  $6.50  for  about  900  em¬ 
ployees  of  the  U.P.  organization, 
including  the  new  picture  division, 
are  provided  in  the  proposal  which 
was  submitted  to  members  without 
recommendation  by  the  negotia¬ 
tors.  It  took  weeks  of  negotiation. 

The  U.P.  management’s  settle¬ 
ment  offer  followed  the  arbitration 
awards  in  cases  affecting  Guilds- 
men  employed  by  the  Associated 
Press  and  New  York  News.  In  the 
latter  case,  the  arbitrator  allowed 


eph  Colangelo  are  scheduled  to 
begin  negotiations  for  a  new  con¬ 
tract  with  International  News  Ser¬ 
vice  on  Tuesday.  The  presen: 
agreement  expires  April  21. 

The  U.P.  pact,  if  approved, 
probably  will  form  the  basis  for 
some  of  the  INS  negotiation.  One 
reason  the  Guild  committee  failed 
to  endorse  the  proposal  is  the  lack 
of  a  pension  plan,  but  other  fea¬ 
tures  offered  by  management  in¬ 
clude:  Four  more  weeks  of  sever¬ 
ance  pay  (to  a  total  of  44),  four 
weeks  of  vacation  after  15  years 
(instead  of  20)  of  service,  steps  to 
reduce  the  number  of  emplo)« 
on  six-day  work-weeks  in  bureaus, 
upgrading  of  several  bureaus,  and 
a  contribution  of  $3  instead  of  12 
monthly  by  management  for  hospi¬ 
tal  and  surgery  insurance. 

Other  Settlements 

On  the  basis  of  the  News  award, 
the  New  York  Journal  American 
and  New  York  Mirror  gave  Guild 
employes  a  wage  increase  of  from 
$3.50  to  $6  last  month,  retroactive 
to  Sept.  14  and  Oct.  9,  respectively. 

Another  arbitration  award  favor¬ 
ing  the  Guild  provides  that  foreign 
disbursement  auditors  in  AP  head¬ 
quarters  will  go  to  the  $106.50 
business  office  minimum  after  four 
years  of  experience.  They  were 
previously  on  a  $90  minimum. 

Outside  New  York  City,  the 
Guild  has  won  several  advances 
recently.  Boston  (Mass.)  Herald- 
Traveler  gave  a  general  increase  of 
from  $2  to  $6  and  raised  the  mini¬ 
mum  for  reporters,  photographers 
.and  artists  to  $113.75.  Display  ad 
solicitors,  copy  desk  and  rewrite 
went  to  $120.50. 

The  new  St.  Louis  (Mo.)  Post- 
Dispatch  agreement  gives  a  S2-J? 
hike,  adding  $170,000  to  payroll, 
and  puts  the  minimum  for  report- 


general  boost  of  from  $3.50  to  ers,  photographers  and  ad  solici- 


$6  and  set  a  new  minimum  of 
$126  in  the  fifth  year.  The  award, 
retroactive  to  Oct.  11,  1951,  re¬ 
sulted  in  a  payroll  increase  of  ap¬ 
proximately  $250,000. 

AP  Guildsmen  ratified  an  award 
which  provided  general  increases 
from  $3  to  $5.50  for  1,400  persons 
and  established  a  minimum  of 
$125  for  six-year  experience  in 
New  York,  Washington  and  Chi¬ 
cago  bureaus.  The  basic  minimum 


tors  up  to  $120.50  after  five  years 

The  reporter  minimum  on  the 
Lynn  (Mass.)  Telegram-News  'Hit' 
jumped  to  $97  while  that  for  re¬ 
write  went  to  $102.50,  the  same  as 
for, ad  salesmen.  In  Great  Fall^ 
Mont,  a  six-year  minimum  of  S9- 
was  negotiated,  and  in  Elizabeth 
N.J.  the  Daily  Journal  granted 
$103.50. 

Top  minimums  of  $125.90  have 
been  established  in  Detroit  for  <1^ 
play  salesmen,  rewrite  and  cop) 


for  fifth-year  newsmen  was  raised  .  , 
from  $95  to  $98.50.  It  was  made  readers  after  three  years.  Repod" 
retroactive  to  Nov.  5,  1951.  ers,  photographers  and  artists  rate 

Guild  negotiators  headed  by  Jos-  $114.70  after  four  years. 
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Defense  Area  Papers 
Get  Newsprint  Help 


Central  States 

Continued  from  page  11 


the  National  Production  Authority  become  available  starting  in  Janu-  ,  iota  or  me  vanous  crat  switched  irpin  the  evening  to 

the  National  production  Autnomy,  e  automatic  and  semi-automatic  the  morning  field,  requiring  some 

Le^inrtoTontinJrpmv^^^^^  Southland  Paper  Co..  Lufkin,  equipment  being  used  in  mailing  hard-hitting  selling  methods,  plus 

MwsS  ass"s tTnce^^a^^^^^^  Texas,  proposed  investment  of  He  described  the  opera-  organizing  new  routes  for  city  and 

newsprint  assistance,  added  two  <,5040^  ,  nermit  oroduction  ‘'ons  now  in  use  in  some  of  the  country  delivery. 

new  criteria  for  which  paper  was  > '  J.ti-tu.uuu,  10  permit  prouuciion  ..  -  rpntml  sjtatfs  m 

exnected  to  be  available  durine  the  of  bO.OOO  additional  tons  a  year.  rooms  ot  Central  Mates  pa  b 

c,r;r  VpS  western  conference 

’'N^d  tor  paper  will  be  deter-  S247w  io  provide  for  4,000  ad-  iff4.'"^'h'’j"JL“Moinef  Ke"  NomeS  New  Officers 
mined  on  the  basis  of  circulation  ditional  tons  a  year  with  no  indi-  .  TriKiine  he  said  is  now  nlan-  Francisco — John  M.  Black, 

growth  or  page-increase  in  ratio  Production  overhead  conveyor  that  circulation  manager,  Los  Angeles 

to  population  gains.  "'d*  be  available.  ...  .  o  .  Examiner,  was  elected  chairman  of 

Benefitted  by  the  new  criteria  Two  applications  for  tax  certifi-  pjanimers  to  different  oarts  of  the  Western  Circulation  Confer- 
will  be  publishers  who  lack  news-  cates  involving  production  of  more  ..  where  thev  are  needed  cnee  at  the  concluding  session  of 

print  at  contract  prices  to  satisfy  newsprint  are  pending  with  De-  .  tvine  machines  addres-  ''Cmi-annual  meeting  here  March 

a  demonstrable  demand  for  news-  fense  Production  Administration  as  14-15.  He  succeeds  Eldon  E. 

paper  services  by  a  community  ^H^aukee  (Wis.®  Journal’s  mail  Clark,  Spokane  (Wash.)  Spokes- 

which  has  a  rapid  growth  incident  room  operation  was  shown  in  a  mon-Review  and  Chronicle. 

to  defense  activities.  penditure  of  $1,500,000  to  produce  ^lovlc.  San  Jose 

Help  ‘Perilous'  Inventory  Mel  Kappler,  Moline  (Ill.)  (Calif.)  Mercury  News,  is  new 

The  committee  also  endorsed  the  ^^ich  proposes  to  expend  $7,000.-  Despatch  outlined  some  of  J 

recommendat  on  of  NPA’s  Pr  nt  ng  nno  to  exiiand  facilities  to  nr^uce  ‘be  factors  that  help  secure  earn-  trancisco  c^aiiauiietin, 

D..wi:wi.: _ uw  to  expana  laciiities  to  proauce  These  he  said  inehiHe  n  1  a  newly-named  director.  David  H. 

and  Publishing  Division  that  sup-  13000  additional  tons  annually.  ®7;.  ,5“’.  Smith  remains  secretary-treasurer 

plemental  tonnages  of  newsprint  «•  n-  j  ^et  a  proper  start  remains  secretary  treasurer. 

should  be  provided  to  publishers  Weeklies  Saved  „„  the  route;  (2)  size  of  route  can  The  September  meeting  will  be  in 

who  are  in  “perilous”  inventory  Large  publishers  who  have  given  have  a  lot  to  do  with  carrier  turn-  Portland,  Ore. 
positions.  However,  it  was  agreed  newsprint  stocks  to  save  more  over;  (3)  district  managers  must  * 

that  the  much-needed  newsprint  to  ‘ban  800  weeklies  from  suspiending  know  how  to  handle  boys;  (4) 

bolster  a  publisher’s  inventory  5'®®’’*  received  special  com-  district  manager  should  see  that  Oiapieion  Xaumeu 

would  be  provided  only  on  a  “one  niendation  from  NPA  officials,  the  boy  makes  his  full  profit;  (5)  E.  J.  Stapleton  has  been  appoint- 
shot”  basis.  "'bo  noted  that  most  of  the  week-  proper  selection  of  boys,  requiring  ed  public  relations  and  publicity 

NPA  I  M  fKfl  K  H  r.r»  bcs  wcrc  lu  the  Southwest,  West  a  bond  or  deposit  before  they  director  for  the  Pepsodent  division 

infnrmotiv,,.  ^ ^od  Paclfic  Notthwest.  start  can  help  reduce  turnover;  of  Lever  Brothers  Company.  His 

papers  in  expanded  'defence  "areas  meantime,  NPA  Printing  (6)  use  of  carrier  promotion  by  appointment  follows  a  three-year 

wonlH  iv.  itokino  ciinniomontai  Publishing  Division  is  making  the  newspaper  to  “liven  up”  the  !>tint  with  Carl  Byoir  &  Associates 
new«nrmf  h^ir.  ^onu  Inn®  ^  survcy  to  determine  if  a  reduc-  boys’  interest  in  their  routes.  on  the  A  &  P  Food  Stores  account, 

of  newsnrinf*"’wniilH  h<*  rpmitrcH  ‘b®  "Umber  of  sheet  sizes  William  F.  Lester,  Peoria  (Ill.)  He  is  a  veteran  New  Jersey  and 

from  larL  nublishers  to  aid  those  ‘b®  sheeted  newsprint  Newspapers,  told  how  carriers  are  California  newspaper  editor. 

ufiiK  ^  ®  ^  1  1  •  *  *  business  more  attractive  to  the 

with  dangerously  low  inventories.  .  .  .  ^  _ _ •  * 

•  *  u  paper  merchants  and  the  newsprint 

Uistress  newsprint  cases  are  han-  ^  X,  ^ 

i'hth‘  present  under  eight  criteria  '"V*Noel  Macy,  director  of  NPA’s 
w^ch  provide  relief  in  hardship  Publishing  Division. 

,  ■  .  .  presided  at  the  meeting. 


QUOTES  TV  COMMENTS 
“Good  results.  Very  well  satisfied.” 

DON  MORRIS 
Brownsville  Herald  (Texas) 

RATES— consecutive  Insertions — 3  line  minimum. 

SITI’ATIONS  W  ANTFII  AU.  OTHER  ClAilHIFirATlONB 

laaertlons  Line  Kate  Iniiertlons  Lina  Rate 

1  $.56  1  $1.00 


4  and  over  .40  4  and  over  .85 

SltosUon  Wanted  Ade  payable  Inquire  for  26  and  62  time  ratee. 

In  advance.  Cbante  Orders  Accepted. 

Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  charged  at  our  National  Clasalfled  rate 
leas  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  i<x  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders’  identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  PJd.  (After  last 
Mall).  _ 

EDITOR  Si  PUBiUSHER  reserves  the  right  to  edit  all  copy 


Editor  Jk  PttblisW  Classified  D«j 
Times  Tower,  New  York  18,  N*  Y, ,,  BRyant  f4 


Classified 

Section 

See  preceding  page  for  complete 
details  of  Editor  &  Publisher 
Rates,  Policies,  etc. 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

OWN  A  NEWSPAPER 
ON  Pacific  Coast  where  boainess  and 
dimate  are  good! 

J.  R.  GABBERT 

89fi7  Orange,  Rirerside,  Oal. 

MID-WEST  NEWSPAPERS 
Herman  H.  Koch 

2610  Nebraska  St.  Sioox  City,  Iowa 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

DAILIES  OR  WEiEKUES 
Rsj  E.  Mohler  A  Associates 

Slg  Boston  Bldg. _ Denver,  Polo. 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeUles. 

ODETT  A  ODETT.  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 
CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  'Snyder,  S'570  Frances  Avenue 

_ Venice,  Oalifomia _ 

★★Personal  service  backed  with  30 
years'  experience  in  the  west.  Arthur 
W.  Stypes,  625  Market  St.,  San  Fran- 

cisco  5,  California. _ 

GOOD  Middle  West  papers  sold  right. 
No  other  kind  hsndled.  Larry  To^e 
Agency,  1807  South  Shore,  Holland, 
Michigan. 

CONFIDENTIAL  INf'ORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 
FOR  81  YEARS — We  have  dealt  In 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  PEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 

Publications  for  Sale 


CENTRAL  TEXAS,  only  paper  county 
6.000.  Now  grossing  $35,000,  netting 
over  $16,000.  Exclusive,  stable  busi¬ 
ness.  Terms. 

ATLANTIC  CO.AST,  Southern  States 
daily.  Three  niitchines.  Duplex,  gross¬ 
ing  $60,000.  Priced  at  $60,000. 

WILLIAM  K.  HORN 
1001  Fidelity  Bldg.,  Dallas,  Texas 


COLORADO;  Best  equipped  weekly  in 
the  state.  County  seat.  Circulation 
1500.  Asking  $40,000  with  $15,000 
down.  Jack  L.  Stoll  &  Associates, 
4958  Melrose  Ave.,  Los  Angeles  29, 
California. 


GOOD  county  seat  in  Northeastern 
Ohio. 

LBN  FEIGHNER  AGENCY 
Box  192 
Phone  26-231 

_ Mt.  Pleasant.  Michigan _ 

IOWA  WEEKLY,  county  seat  exclu¬ 
sive,  $65,000;  COLORADO  county  seat 
exclusive,  $25,000;  ILLINOIS  county 
seat  exclusive,  $15,000.  Baiiey-Kreh- 
biel  Newspaper  Service,  Box  88,  Nor- 

ton,  Kansas. _ 

NEWSPAPER  in  Michigan  town  of 
3,100.  Will  sell  approximately  for  as¬ 
sets.  $15,000  down. 

Len  Feigliner  Agency 
Box  192,  Mt.  Pleasant,  Michigan 
NEBRASKA  EXCLUSIVE  COUNTY 
SEAT  IVEEKLY.  Small  but  netting 
man-wife  $5,000  annually  and  can 
^ow  moderately.  $11,000  with  build¬ 
ing  and  apartment,  or  $9,000  business 
alone,  half  down  in  cash.  Bailey-Kreh- 
biel  Newspaper  Service,  Box  88,  Nor¬ 
ton^ _ 


ROOKY  MOUNTAIN  daily,  grossing 
$141,000,  good  earnings.  $160,000, 
terms. 

HARVEY  MALOTT  CO. 

237  Madison  Ave.,  New  York  16,  N.  Y. 
Phone  MUrray  Hill  5-6039 
or  MUrray  Hill  6-0300 


ANNOUNCEMENTS 
Publications  for  Sale 


THREE  MONEY-MAKING 
PROPERTIES  FOR  SALE 

WEEKLY  NEWSPAPER  —  Priced  at 
$45,000  with  $30,000  already  financed. 
Meeting  interest  and  mortgage  pay¬ 
ments  plus  $5,000  annual  profit  be¬ 
fore  taxes  after  paying  good  salary  to 
hired  management.  Growth  possibiH" 
ties.  Located  in  Southeast. 

SEMI-WEEKLY'  NEWSPAPER  with 
job  shop.  Consistent  profit  of  $12,500 
to  $15,000  annually  before  taxes  after 
paying  extra  good  salaries  to  manage¬ 
ment.  Southeast  location.  Price  $75,- 
000  of  which  approximately  one-half 
can  be  financed. 

RADIO  STATION — AM  and  I'M.  In 
extra  good  Southeastern  market  but 
one  too  small  for  TV.  Showing  profit 
of  approximately  20%  before  taxes  on 
price  of  $125,000. 

Owners  of  these  properties  have  other 
interests  and  wish  to  abandon  absen¬ 
tee  management.  Details  will  be  dis¬ 
closed  to  experienced  operators  and 
craftsmen  after  ability  to  purchase  has 
been  proven. 

P.  T.  Hine.s 

PUBLISHERS  SERVICE 
P.  O.  Box  3132 
Greensboro,  N.  C. 


★★★CALIFORNIA  WEEKLY— North 
Coast;  choice  property;  no  competi¬ 
tion;  stable  economy  based  on  agri¬ 
culture  and  industry;  1951  volume 
$62,000;  owners  take  $13,000;  Price 
$90,000  including  revenue  producing 
building  worth  $30,000.  Terms  30% 
down,  balance  payable  monthly  over 
ten  years. 

A.  W.  Stypes,  625  Market  St. 

San  Francisco,  California 
RESPECT  YOUR  PAPER? 

Want  to  leave  it  in  careful,  trust¬ 
worthy  hands?  Two  brothers,  31  and 
25,  have  $15,000  to  invest  in  smalt 
Southern  daily  where  publisher  wishes 
to  retire  in  several  years.  Sell  on 
gradual  basis  after  satisfying  yourself 
of  our  ability  and  integrity.  Have 
combined  total  10  years'  experience 
small  daily  and  wire  service  fields. 
Box  1140.  Editor  &  Publisher. 

$13,500  BUY'S  excellent  weekly  in¬ 
cluding  good  plant  and  brick  building 
on  main  street  of  one  of  the  nice.st 
villages  in  Central  New  York.  Last 
year’s  gross  considerably  in  excess  of 
$11,000  and  still  growing.  Owner’s 
health  does  not  permit  continuing 
operation.  Box  1112,  Editor  &  Pub¬ 
lisher. 


_ Business  Opportunities 

INTERESTED  in  starting  a  small 
giveaway  occasionally  issued  MED¬ 
ICAL  magazine  as  a  side-line?  Steady 
income  from  advertis.ing  possible.  Phy¬ 
sician  will  supply  copy  without  cost. 
I^.  W.  H.  Kupper.  722  'S.  Sierra  Bo¬ 
nita,  Ijos  Angeles  36,  Oalifomia. 


_ Wanted  to  Buy _ 

Cash  For  Due  Bills 

Hotels,  RR.  Airlines,  Ships,  etc. 

G.  Firestone,  1440  Broadway,  N.  Y.  C. 


Promotion  Services 


HOW  TO  INCREASE  YOUR 
CLASSIFIED  PROFIT 

Classified  advertising  can  become 
YOUR  paper’s  most  profitable  linage. 
To  speed  it  along  tbe  up-grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  plana,  the 
Howard  Parish  Service. 

Each  month’s  release  brings  yon  a 
wealth  of  timely  ideas,  ready-to-sell 
campaigns,  promotion  aids  and  other 
linage-stimnlators. 

Don’t  needlessly  lose  another  day’s 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  issne 
of  The  Want  Ad  Service  that  Makes 
Yon  More  Money  NOW. 

Tested  Want  Ad  Selling  Plans 
Box  126,  NW.  Branch,  Miami  47,  Fla. 


ANNOUNCEMENTS 
_ Newspaper  Appraisers 

NEWSPAPER  APPRAISALS 
MAY  BROTHERS 

_ Binghamton,  N.  Y. _ 

NEWSPAPSai  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUY8EN 
446  Ocean  Avenne,  Brooklyn,  N.  Y. 

Appraisers  —  Liquidators 
PRINTORAFT  REPRESENTATIVES 
377  Broadway,  New  York  7,  N.  Y. 
Pnbliahlng  and  Printing  Plants 
STANDAilD  APPRAISAL  OO. 

6  Chnrek  Street 
New  York,  N.  Y. 


Press  Engineers 

CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co..  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  •  Moving  •  Erecting 

Single  Machines  or  Entire  Plants. 

LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticoy  St.,  Sun  Valley,  Calif. 

_ SUnst  1-4575 _ 

14ACHINISTS — Dismantling,  moving, 
aasembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYAVHEaiE 

28  East  4th  St.,  New  York  8,  N.  Y 
_ Phone  spring  7-1740 _ 


Maintenance,  Service,  Repairs,  Erection 
SAM  8.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndhurst,  N.  J 
SPECIALIZING  in  Duplex  and 
_ Goss  Flat-Bed  Webs 


E.  P.  WALLMAN  A  CD. 
tfachinists.  Movers,  Erectors,  Repairs, 
Maintenance,  Ereotione,  all  types  of 
presses.  Coast  to  Coast. 

Tel.  3-4164,  ^5  N.  Church  Street 

Rockford. _ lllinole 

NATIONAL  PRINTING  EQUIPMENT 
Co.,  Printing  Machinery,  Dismantled 
— amoved — erected.  Ridgewood,  Now 
Jersey.  RI  6-4252. 

MACHINERY  and  SUPPLIES 
_ Composing  Room _ 

3  COMPLETE  FONTS  of  7)4  point 
Excelsior  with  Bold  Face  $2  TT  unit 
cut  128  count  matrices.  All  new — 
never  used.  Contrasted.  Write  or  call 
Gottlieb,  Davenport,  lows  Newspapers. 
FOR  SALE,  2  used.  Model  25  Lino¬ 
types — one  equipped  with  gas  pot 
$800,  1  with  electric  pot  $1,000.  Also 
1  used  Model  19  Linotype  with  elec¬ 
tric  pot  $1,500.  All  are  fully  equipped 
with  molds,  mats  and  magazines. 
Prices  include  motors.  A.  B.  Leddick, 
c/o  Pontiac  Daily  Press,  Pontiac  12, 

Michigan. _ 

LtNO'i'Xl'ES  and  Intertypes,  Models 
5,  8,  14,  26.  Intertypes  B — 0— OSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

STEP  UP  PRODUCTION!  Replace 
blurred  keyboard  letters  with  Mc¬ 
Kinley’s  Acetate  Letters.  Complete 
■Set.  including  foreign  accents.  189 
characters,  $3.00  complete.  H.  S.  Mc¬ 
Kinley.  P.  O.  Box  325,  Anderson, 
Indiana. 

EDITOR  &  P 


MACHINERY  and  SUPPLIES 
_ Complete  Plants 

PLANT  LIQUIDATION 

of  the  CINCINNATI  RECORD 
in  Cincinnati,  Ohio 

STEREO 

HOE  Full  Page  Flat  Casting  Box 
HOE  5-column  Flat  Casting  Box 
HOE  Monorail  Saw  &  Trimmer — AO 
WESEL  Jigsaw  and  Drill — AC 
CENTRIFUGAL  Scorcher,  tubular 
router,  3  tons  stereo  metal 

COMPOSING  ROOM 

4  MODEL  8  Linotypes  —  Serial  Nqi. 
'30,000  —  40,000,  1  Electric,  3  6si 
Pots,  AC  Motors 

MODEL  E  Elrod.  Gas  Pot,  AC  Motor 
2  VANDERCOOK  Roller  Proof  Presses 
WESEL  Power  Galley  Proof  Press 
14  WESEL  Steel  Makeup  Turtles 
38  STEREO  Steel  Chases  —  6-columB 
10  TONS  Linotype  Metal 

EVERYTHING  PRICED  TO  SELL 

All  offered  Subject  to  Prior  Sale 

BEN  SHULMAN  ASSOCIATES 
320  East  Third  St. 
Cincinnati,  Ohio 

Phone;  Main  4200 


Mail  Room  Kqnipmcnt 

Cutler  Hammer  Conveyors 
Speedaumat  Mailing  Yfachines 

For  information  inquire 

John  Griffiths  Co.,  Inc. 

11  West  42nd  St.,  N.  Y.  36.  N.  T. 


Newsfile  Binders 


O.  J.  FORMAN  CO. 
NEWSFILE  Binders  —  Monmonth.  HL 
CUSTOM  BUILT  —  GUARANTBBD 


_ Newsprint _ 

STANDARD  NEWSPRINT.  RoUs  — 
sheets.  Ail  sites.  Ail  types  printiaf 
papers.  Have  35”.  52!^^".  70".  3(y 
diameter.  Box  158,  Editor  A  Publisher. 


AMERICAN 

STANDARD  NEWSPRINT 
For  Sale 

Spot  Tonnage 

Good  Quality 

Direct  Mill  Shipments,  No  Broker  In¬ 
volved.  Box  1044,  Editor  &  Publisher. 


WANT  TO  CONTRACT  at  market 
price  for  1,306  ’i'ons  of  newaprint  per 
year  on  5  year  basis.  Must  have  avail¬ 
ability  for  gradual  increase.  M.  I. 
Hail,  1009 — 13th  St..  Lnbbock.  Texti. 


U.  S.  NEVi/SPRINT 

FOR  SALE 

Long  Term  contract 
at  less  than  cost. 

Box  1045,  Editor  A  Publisher 


FOR  SALE:  our  interest  in  Gary 
per  Mills,  Gary,  Indiana,  which  i*' 
dudes  privilege  to  buy  450  tons  new^ 
print  annually.  Phone  or  write  Buii- 
ness  Manager.  Daily  Pantagrapk, 
Bloomington,  Illinois. 


NEWSPRINT  AVAILABLE 
Box  1840 
Editor  A  Publisher 


Publishers:  Rely  on  Editor  A  PnJ>- 
Usher  classified  ads  as  your  guide 
to  good  equipment  buys! 
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MACHINERY  and  SUPPLIES 
_ Newsprint _ 


PAPER  MILL  FOR  SALE 

SMALL  two  mnchine  Paper  Mill  for 
sale  now  producing  standard  ntwa- 
print,  located  near  Philadelphia. 
Priced  right,  liox  1120,  Editor  &  Pub¬ 
lisher^ _ _ 

WE  OFFER  newsprint.  Low  Price, 
any  size.  Prompt  or  delayed  shipment 
guaranteed.  Original  mill  quality.  Con¬ 
tact  East  West  Trading  Corporation, 
79  Wall  St.,  New  York  5,  N.  Y. 
HAnover  2-Q1&0. _ 

NEWSPRINT  WANTED 

BOLLS,  Sheets.  Any  Size.  AU  ty^ 
Print  Papers.  ALgonquin  4-8720,  W.  Y. 
ONE  of  N.  T.’s  largest  coDTertera 
offers  newsprint.  S.  B.  Behrens  A  Op., 
115  Onderdonk  Ave.,  Brooklyn.  Phone 
BVergreen  8-0505. _ 


AMERICAN  STANDARD 
WHITE  NEWSPRINT 

Available  in  any  tize 
ROLLS  OR  SHEETS 
Domestic  or  Export 

R^ular  source  of  supply.  Prompt 
shipment.  Spot  or  long  term  tonnage 
available.  Box  932,  Editor  &  Publisher. 


CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  March  ship¬ 
ment  and  continuous  bookiugs.  In- 
quirlea  invited.  Canadian  Newaprint 
Supply  Oo.,  Alfred  Horn,  18  East  41 
Street,  New  York,  N.  T.  Tel.  ORegon 
9-8«70. 


Photo-Ensraving  Equipment 


COMPLETE 

PHOTO  ENGRAVING 
DEPARTMENT 

OF  THE  Former  SOUTHWEST 
CITIZEIN 

In  Lake  Charles,  Lonisiana 

AUj  Chemco — 2yi  year  old  equip¬ 
ment  with  the  exception  of  the  camera 
which  was  on  leaae. 

BEN  SHULMAN  ASSOCIATES 

500  5th  Ave.,  N.  T.  Ph.  BR  9-1182 

FOR  SALE — One  Hammond  Model 
R4iB  Radial  Router  complete  with 
stand  and  full  equipment.  Two  years 
old.  Can  give  new  machine  guarantee. 
Selling  because  plant  over-equipped. 
Make  ns  offer.  VALLEY  DAILY 
NEWS,  Tarentum,  Pennsylvania. 


Press  Room 


MODEL  AB  Duplex  Flat  Bed  press. 
Available  at  once. 

24  PAGE  Hoe  rotary  single  width 
H  folder. 

24  TABIXIID  rotogravure  press,  2154' 
with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.  New  York,  N.  Y. 

Hoe  DOUBLE  SEXTUPLE  “Z”  Pat- 
tern  Press,  mounted  on  Superstructure 
with  Kohler  Reels,  equipped  with  Up- 
^r  Formers  and  a  Two-Color  Printing 
Attachment.  Press  has  steel  cylindera 
mnning  in  roller  bearings  and  anto- 
watic  ink  pump  distribution.  Plate 
thkkness  is  7/18"  and  Cylinder  Stag- 
r«r  is  120®.  Page  ont-off  28%".  Com¬ 
plete  with  G-E  AC  drive  and  Cutler- 
Hammer  Conveyor.  The  Times-Plca- 
Thne  Publishing  Co.,  New  Orleans, 
Lonisiana. 

KABCOCK  CYLINDER— Takes  up  to 
24x  34  sheet.  535.  shop  57778,  3  ph 
220t  motor.  Xewn-Chronlcle  Co.,  Ship* 
P^nRburg.  Pennsylvania. 
tor  SALE:  24  PagTHoe  Web  Press. 
2  plates  wide.  23-9/16"  sheet  cut, 
jnitable  for  straight  newspaper  or  tab- 
work,  with  54  Pit-  folder,  complete 
«ere<).  equipment  and  A.C.  Motors. 
Available  now.  (Can  also  bo  offered  sa 
»  i6-psge  press).  Box  1130,  Editor  A 
Publisher. 

editor  &  PUBLISHER  I 


MACHINERY  and  SUPPLIES  i 

Press  Room  _  i 


4  GOSS  UNITS 

PAPER  rolls  on  each  end,  folder  in 
center.  23  9/lH’  cut  off.  .AC  drive. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


OCTUPLE  UNIT  PRESS 

4  Hoe  16  page  Units 

Snbstructure — Roll  Stands 
Ink  Pumps — Quick  Lockup 
Double  Folder  with  Conveyors 
AC  Full  Automatic  Motor  Drive 
Length  Cutoff  23-9/16  inches 

For  information  inquire 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.,  N.  Y.  36,  N.  Y. 


USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi-cylindrlcal 
Tubnlar,  Flat  Bed  Pressea 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  Street 
Chicago  8,  Illinois 

THE  EAStlCRN~OOUTir^p'RINTmG 
CO.MPANY 
P.  O.  Box  1630 
Waterbury,  Connecticut 


6  UNIT  HOE  PRESS 

tTERTTOAL  type  2154"  cut-off.  2 
double  folders,  rubber  rollers ;  aerial 
No.  2594.  Available  Immediately.  Oau 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  18,  N.  Y. 


HOE 

5  UNIT  PRESS 

LENGTH  cut-off  23-9/16" 

.5—16  PAGE  Balcony  type  units 
Rubber  Rollers.  Ink  Pumps 
Snbstriictnre  with  Roll  Stands 
2 — C-H-Conveyors,  1  double  Folder 
2 — AC  Motor  Drives  Full  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St.,  New  York  18,  N.  Y. 


8  UNIT  HOE  Press,  two  folders,  speed 
30/60,000  available  immediately,  for 
complete  information  write  .Amhar 
Motors  eorp.  P.  O.  Box  2537.  Havana, 
riiba. 


Stereotype 


FOR  GALE 

S(X)TT  heavy  duty  Dry  Mat  Roller 
1  54  AND  S-Ton  Hoe  Metal  Pots. 
OTiATBOURN  Preelaion  Fla*  Shaver 
HOE  double  Matrix  Drying  Table. 
FTjAT  ft  Curved  Plate  Ronters. 
(TURVED  Shavers  ft  Casting  Boxes. 
LARGE  Quantity  Cutler  Hammer  Con¬ 
veyor  Seetiona. 

16  24.  ft  32  PAGE  Newsnaner  Presses. 
THOMAS  W.  HALL  COMPANY.  INC 
120  Weet  42nd  St..  New  York  18,  N.Y 
(Plant  at  Stamford,  Conn.) 


STBREOT Y  KERB  band  taw  for  sale 
reaaou^le.  The  Augusthie  Company, 
Marahalltoim,  Iowa. 


COMPLETE  SET  stereotype  machin¬ 
ery  anitable  for  tubular  plate  press. 
Priced  for  quick  removal.  Box  1056, 
Editor  ft  Publisher. 

r  March  22,  1952 


MACHINERY  and  SUPPLIES 
_ Stereotype 


WOOD  Double  Junior  Autoplatea  and 
Wood  Autoehaver  for  22%  inch  Plate, 
with  8-Ton  AO  Eleetrio  Fnmacs. 

WOOD  Double  Automatic  Antoplate 
and  two  Wood  Autoshavers  for  23-9/16 
inch  plates,  with  10-Ton  AO  Electric 
Metal  Furnace. 

WOOD  Single  Automatic  Autoplate  and 
Wood  Autoshaver  for  23-9/16  inch 
plates,  with  8-Ton  Gas  Metal  Furnace. 

WOOD  Color  Plate  Pre-Regltter  Ma¬ 
chine  for  23-9/16  inch  plates.  New 
Condition. 

BEN  SHULMAN  ASSOCIATES 

500  Filth  Ave,  New  York  18,  N.  Y. 


Wanted  to  Buy 


NEWSPAPER  PRMSES 
LINOTYPES — INTERTYPES 
COMPOSING  ROOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  Y. 


WANT  16  OR  24  PAGE  Duplex  Tu¬ 
bular  Press.  Want  good  press  with  AO 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box  No. 
810,  Editor  ft  Publlaher. _ _ 

WANTED:  Heavy  duty  dry  mat  roller 
and  Elrod  Machine  with  electric  Pot. 
Box  1006.  Editor  ft  Publieher. 

WANTED  a  6  unit  press  with  two  seta 
double  folders,  .AC  drive.  Box  1113, 
Editor  ft  Publisher. 


WANTED:  Hoe  double  newspaper 
folder.  2154"  or  22)4"  cut-off.  Box 
1143.  Editor  ft  Publisher. 

WE  WISH  to  buy  two  additional  units 
for  a  Scott  sextuple  press.  .Address 
offers  to  Ambar  Motors  Oorp.  P.  O. 
Box  2537,  Havana,  Cuba. 


_ HELP  WANTED _ 

Administrative 

BUSINESS  \rANAOER  for  amall. 
prize-winning  daily  in  growing  East 
Coast  city  of  16.000,  qualified  to  re¬ 
vitalize  advertising  and  circulation  de¬ 
partments.  Salary  pins  honna  or  profit- 
sharing.  Give  full  details  in  confidence 
to  publisher.  Box  1057,  Editor  ft  Pub-  ; 
li.sher. _ ' 

TOP-FLIGHT  combination  aalesman-  I 
photographer  to  operate  buresu,  write, 
supervise  circulation.  Liberal  commis- 
.sions.  Like  owning  own  newspaper. 
Box  1125,  Editor  ft  Publisher. 

WANTED — Man  to  head  a  small  New 
England  evening  and  Sunday  newspa¬ 
per.  Strongly  competitive  situation.  A 
stout  job  for  a  stout  fellow.  The  man 
we  are  looking  for  could  at  present 
be  working  as  an  advertising  manager 
or  assistant  to  business  manager.  Must 
have  knowledge  of  over  all  newspaper 
operation.  Give  complete  background 
and  salary  expected  in  first  applica¬ 
tion.  Write  Box  1105.  Editor  4  Pub¬ 
lisher; _ 

Afftfalft— Cftiteowfats 

YOUNCnSXSr  editorlul  srtiit  thor- 
onghly  experienced  for  re-tonching  lay- 
onts,  sketching  and  aume  cartooning. 
Morning  paper  located  middle  weat, 
city  350,000  popnlation.  One  man  job, 
toip  salary.  State  age,  anbmit  refer¬ 
ences,  which  will  be  eheeked  and  sam¬ 
ples  of  work.  Box  930,  Editor  ft  Pub¬ 
lisher. 


CImlatfcMi 

WANTED — ^ROULATION  MANAO- 
ER,  live  wire,  draft-exempted.  In 
charge  of  department  for  Philadelphia 
weekly  newspaper.  Familiar  with  ABO. 
Permanent  position  and  future  to  a 
man  interested  in  hia  position.  Must 
be  hard  worker  and  able  to  assume 
(all  responsibility.  The  Guide,  8160 
Kensington  Avenue.  Philadelphis  84, 
Pennaylvania. 

CIRCULATION  MMNAGBR  for  daily 
newspaper  in  growing  University  town. 
Idea)  city  for  jpowing  family.  Five 
afternoons  and  Sunday  morning.  Nor¬ 
man  Transcript,  Norman,  Oklahoma. 


_ HELP  WANTED 

_ Classified  Advertising 

CLASSIFIED  MANAGER  6  day  10,- 
000  daily.  Prefer  man  30  to  40.  Give 
complete  personal  and  employment 
data  inclui^ng  starting  salary  to  Allyn 
Brown,  Businesa  Manager,  News- 

Argus,  Goldsboro,  North  Carolina. _ 

CLASSIFIED  MAiNAtiKR  for  West 
Coast  daily  under  50,000.  Must  be 
good  manager  and  promotion  minded. 
Write  qualifications  and  starting  salary 
expected  to  Box  1111,  Editor  &  Pub¬ 
lisher.  _ 

CL.VSSIFIED  MAN.A6ER.  Prefer 
young  man/  with  car.  Excellent  oppor¬ 
tunity  for  ambitious  person  whose 
progress  is  stymied  in  present  posi¬ 
tion.  Give  complete  information  to 
Paul  Bumbarger,  Publisher,  Press, 

Charles  City,  Iowa. _ 

WE  WANT  an  experienced  Classifie.d- 
Sales-person,  capable  of  managing 
Department  after  proving  ability  to 
handle  job.  Above  average  salary  and 
bonus.  To  person  who  cuts  mustard 
sensational  opportunity.  Comfortable 
southwestern  climate.  Write  Box  1135, 
Editor  &  Publisher. 


_ Display  Advertising _ 

ADVERTISING  SALBISMAN  —  W* 
have  a  vacancy  on  our  Retail  Sale* 
Staff  for  a  fully  experienced  man  of 
40  or  under.  If  you  have  a  good  oolea 
record  and  are  capable  of  producinf 
attractive  layouta  and  can  write  foree- 
ful  copy,  here  la  an  opportunity  to 
become  associated  with  one  of  the 
greatei*  publieationa  in  the  Nation 
(Morning,  Evening  and  Sunday). 
Barninge  commensurate  with  ability 
to  produce.  Write  today,  siviug  detail# 
in  first  letter.  Advertialng  Director, 
8UNPAPER8,  Baltimore  8,  Maryland. 

ADVERTISING  SALESMAN  or  worn- 
an  ably  to  make  layout!  for  Upstate 
New  York  daily  in  city  of  25,000. 
Write  giving  experience,  salary  ex¬ 
pected  and  age.  Include  sample  layout. 
Box  909.  Editor  ft  Publlaher. _ 


ADVERTISING  SALESMAN 

WANTED  for  large  weekly 
in  concentrated  manufactur¬ 
ing-shopping  area  in  large 
eastern  rity.  All  space  sold 
on  contract,  minimum  rate 
$1.82.  5  man  advertising 

staff  works  at  top  speed  un¬ 
der  pressure  5  days  a  week 
handling  200  active  accounts. 
Opportunity  in  this  expand¬ 
ing  organization  unlimited  to 
right  man  who  can  lell.  Box 
1058,  Editor  ft  Publisher. 


YOUNG  AD  MAN,  some  experience, 
good  lay  out,  copy.  Excellent  oppor¬ 
tunity.  Honsing.  Must  have  car.  Write 
fully  to  Jones,  Oak  Rldger,  Oakridge, 
Tennessee. _ 

DISPLAY  SALESMAN  and  assistant 
to  manager.  $400  monthly  to  start. 
College  degree  or  some  experience. 
Not  over  30  prefer  single  or  married 
with  no  children.  Reply  Air  Mail  Pub¬ 
lisher  Daily  News,  Box  1060,  Anchor- 
age,  Alaska. _ 

WANTED:  Livewire  Ad  Solicitor  for 
"Best  Little  Daily  In  USA"  to  pound 
pavement.  Beat  bushes.  Constant  aalei- 
{  msnship  required.  Lineage  on  ioerease. 
$70  week  plus  commisaions.  Can  earn 
over  $90  for  right  man.  Two  weeks 
vacation,  pay,  bonna;  Chriatmaa  bo¬ 
nus.  Carry  life  insurance  on  each; 
hospitalisation  plan  optional.  Beauti¬ 
ful  scenery,  mountains,  world  famous 
fishing,  big  game  area.  Healthy 
climate.  Montrose,  (Colorado)  Daily 

Press. _ 

ADVERTISING  SOLICITOR  by  small, 
progressive,  hustling  North  Carolina 
daily.  Circulation  over  5,000  and  grow¬ 
ing.  Desire  experienced  person  who 
knows  layont,  selling,  how  to  line  no 
contracts.  Not  easy  job.  Long,  hard 
honrs,  but  pay  commensurate  with 
ability  and  production.  Good,  perma¬ 
nent  opportunity.  Apply  Box  1007, 

Editor  ft  Pniblisher. _ 

STRONG  daily  and  Gunday,  80,000 
circulation,  can  uie  experience^  ag¬ 
gressive  display  salesman.  Good  lay¬ 
out  and  copy  essential.  Challenging  as¬ 
signment.  Write  giving  dotaiis  and 
salary  requirements  to  Box  831,  Edi¬ 
tor  ft  PuDlitlier. 
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_ HELP  WANTED _ 

_ Display  Advertising _ 

iN^WSPAPBB  DISPLAY  ADVEKTIS- 
IDO  Salesman  experienced  in  layouts, 
selling  and  servicing  retail  accounts. 
Permanent  job  with  modem  newspitper 
in  progressive  and  fast  growing  com¬ 
munity.  Straight  salary  plus  many  job 
benefits.  State  experience,  salary  ex¬ 
pected,  give  two  references  in  first 
letter.  Write  6.  F.  Phillips,  Midland 
Daily  News,  Midland,  Michigan. 


DISPLAY  SALESMAN  for  6  man  staff. 
Salary  and  commission.  Housing  avail¬ 
able.  Fine  climate.  Prefer  young  man 
25  to  30  with  2  years  or  more  retail 
experience.  Send  resume  R.  V.  Camp¬ 
bell,  Beckley  (West  Virginia)  News- 
papers. _ 

RETAIL  DISPLAY  SALESMAN  — 
about  average  in  sales,  copy  and  lay¬ 
outs.  State  experience,  age,  references, 
salary  expected.  W.  M.  Fuller,  Elkhart 
Truth,  ElKhart,  Indiana. _ 

THIS  JOB  will  give  you  an  ulcer-rating 
in  the  upper  brackets.  The  work  is 
hard,  the  hours  long,  and  the  pay  to 
start  just  average.  An  EXPERIENCED 
advertising  salesman  has  an  unlimited 
national  future  with  this  chain  of  pa¬ 
pers.  Competition  sluggish  but  estab¬ 
lished  over  years.  For  a  DRIVER  who 
wants  to  roll  here’s  a  short  cut  to  your 
advertising  goal.  Write  full  details  to 
.advertising  Director.  P.  O.  Box  1092, 

Monroe.  Louisiana. _ 

.ADVERTISING  MANAGER  or  top 
detail  salesman  on  midwestem  news¬ 
paper  who  wants  to  move  up  to  a 
larger  city  and  a  metropolitan  news¬ 
paper  will  find  this  job  an  unusual  op¬ 
portunity,  with  unlimited  possibilities 
for  advancement.  A  man  whose  future 
is  ahead  of  him  is  preferred.  We  want 
the  kind  of  man  who  aspires  to  he 
advertising  manager  and  has  that 
kind  of  ability,  to  handle  key  accounts. 
Department  store  selling  experience  de¬ 
sirable.  All  applications  held  confiden¬ 
tial.  Write  Louis  D.  Young,  Advertis¬ 
ing  Director,  The  Indianapolis  Times, 
a  Scripps-Howsrd  Newspaper. _ 


ADVERTISING  SALESMAN 

TO  contact  top  executives  of  chain 
store  organisations.  Must  have  either 
chain  store  or  newspaper  advertising 
experience.  Cover  Mid-West  with  head¬ 
quarters  in  Chicago.  Excellent  long 
term  future  with  outstanding  organiza¬ 
tion.  Send  complete  details  including 
salary.  Box  1144.  Editor  &  Publisher. 
DISPLAY  SALESMAN  and  copy  man 
for  Pacific  Northwest  morning  and 
evening  dailies,  32,000,  new  plant. 
Write  full  details,  salary  expectation 
to  Advertising  Director,  Republic  Pnb- 
lishing  Co.,  Yakima,  Washington. 
DAILY  WANTS  Display  Advertising 
Man.  Tell  all  in  first  letter.  Box  1126, 
Editor  ft  Publisher.  _  _ 


REGULAR  AD  STAFF  MAN 
WANTED 

RETIREMENT  creating  opening  in 
re^lar  display  advertising  staff  of 
Wichita  Eagle  for  reliable,  experi¬ 
enced,  capable  and  energetic  salesman. 
The  man  we  seek  must  be  cooperative 
and  willing  to  learn  and  sell  this  mar¬ 
ket.  He  must  be  able  to  make  accept¬ 
able  layouts  and  thoroughly  service 
accounts  large  and  small.  Wichita, 
Kansas  is  one  of  best  business  spots 
in  the  nation;  is  lively,  clean  and  a 
pleasant  place  in  which  to  live.  Please 
write  your  qualifications,  background, 
references  and  personal  description. 
Speed  in  answering  this  notice  is  es¬ 
sential.  Address  Letter  to  Jack  Speer, 
.Advertising  Director.  Only  applicants 
interested  in  a  steady  connection  are 
asked  to  reply. _ 

T-E-R-R-I-FI-CI 

SALARY,  Bonus,  Climate,  Newspaper 
wants  experienced  ad  man  with  well 
rounded  background.  8,000  A.B.O. 
Daily  SouBiwest.  Only  those  interested 
in  permanent  connection  with  one  of 
the  nation's  finest  newspaper  organiza¬ 
tions  need  apply.  Opportunity  for  ad¬ 
vancement  unlimited.  Write  Box  lil34, 
Editor  &  Publisher.  Replies  will  be 
made  to  all  inquiries. _ 

WIOMAN  who  can  sell  advertising,  epe- 
cihl  pages,  etc.  >100  week  potential. 
Box  1123,  Editor  Sc  Publisher. 


_ HELP  WANTED _ 

Display  Advertising 

SPECIAL  EDITION  MAN  for  state- 
wide  number.  Should  gross  $50,000. 
Give  references,  record.  Box  1124, 
Editor  &  Publisher. 


_ Editorial _ 

NEWS  EDITOR,  Small  Ohio  daily. 
State  experience,  reference,  availabil¬ 
ity  to  Box  931.  Editor  A  Publisher. 

interview. _ _ 

MIDWEST — Man  capable  on  iMat  or 
wire  P.M.  paper.  Not  combination 
job.  College  town  16,000.  College,  ex¬ 
perience  desirable.  Write  fully  experi¬ 
ence,  references,  military  status,  when 
available,  salary  requirements.  Box 

908,  Editor  &  Publisher. _ 

EDITORIAL  OPENING  on  Northeast¬ 
ern  Ohio  Daily  of  17,000  circulation 
for  experienced  reporter  or  recent  jour¬ 
nalism  graduate.  Permanent  position 
with  opportunity  for  advancement. 
Starting  salary  commences  with  quali¬ 
fications.  Write  or  call  The  Star  Bea- 
con.  Park  Avenue,  Ashtabula,  Ohio. 
•EXPERIENCED  REPORTER,  Virgi- 
nia  afternoon  daily.  Man  or  woman 
under  3'5.  Box  lOl^t  Editor  &  Pub* 
Usher. 

EXPERIENCED  WRITER,  male — 
with  newspaper  background  to  pre¬ 
pare  picture  feature  stories.  State  par¬ 
ticulars  and  salary.  Box  1009,  Editor 

&  Publisher. _ _ 

managing  editor  for  afternoon 
Virginia  daily.  Must  be  thoroughly  ex¬ 
perienced  desk  man  and  capable  of  di¬ 
recting  reporters.  Reply  Box  1017, 
Editor  Sc  Publisher. 

OPPORTUNITY  FOR  MANAGING 
EDI'TOR — capable  of  producing  top 
notch  small  town  newspaper.  Most  be 
willing  and  able  to  do  fast,  intelligent 
job  of  editing,  writing  and  staff  coach¬ 
ing.  Southwestern  coUege  town  of  20,- 
OOt)  in  good  acricnltural  commwiitT. 
Ideal  living  conditions.  Aggressive  puib- 
lisher,  modern  plant,  solid  operation. 
Possible  future  part  ownership  after 
ability  proven.  Address  Box  1043, 

Editor  A  Publisher. _ _ 

EDITOR  for  long-established  county 
seat  weekly  in  beautiful  college  town, 
over  6,000  impulatlon.  Must  start 
about  April  1.  Paper  has  excellent 
growth  potential.  Write  full  details 
immediately.  Lewisburg,  Pennsylvania, 

Journal. _ 

AGGRESSIVE,  e^erienced  young  man 
for  managing  editorship,  7  day  news¬ 
paper.  Large  midwestem  market.  Pre¬ 
fer  college  graduate  interested  in  his 
future.  ^  or  $10,000  salary  to  start. 

Box  1103,  Editor  A  Publisher. _ 

ALL-AROUND  reporter  capable  fill-in 
desks.  Good  salary  to  top  man.  Give  all 
details  and  references.  Box  IIS’S,  Edi- 

tor  Se  Publisher. _ 

ASSISTANT  EDITOR — Liberal  farm 
paper,  100,000  weekly  in  three  Mid¬ 
western  states,  metropolitan  headquar¬ 
ters.  Needs  three  ^ears  wire  service, 
rural  daily  or  equivalent  experience. 
Photography  skills  desirable.  Progres¬ 
sive  management,  outstanding  em¬ 
ployee  benefits.  Write  experience, 
availability,  salary  expected.  Applica¬ 
tions  held  confidential.  Box  llO*?,  Edi¬ 
tor  &  Publisher. 

CITY  NEWS  REPORTER  under  3'5 
wanted.  Experience  necessary.  Excel¬ 
lent  pay.  Fine  future,  stock  purchase 
plan,  retirement  program.  Hospitaliza¬ 
tion  benefits.  Box  1139,  Editor  &  Pub- 

lisher. _ 

SPORTS  EDITOR,  Morning  paper,  ca- 
pable  responsibility.  All  local  cover¬ 
age,  must  write  column.  Send  samples. 
Furnish  references.  State  salary  want¬ 
ed  and  when  available.  Box  1137,  Edi¬ 
tor  &  Publisher. 

WESTERN  MORNING  PAPER  has 
permanent  opening  for  man  experi¬ 
enced  both  telegraph  and  city  desks. 
Give  references,  salary  wanted,  date 
available.  Box  1136,  Editor  &  Pub¬ 
lisher^ _ 

WO'M'AN  up  to  35  years.  Report,  edit 
consumer  news,  assist  in  organiza¬ 
tional  publicity.  Liberal  farm  tabloid, 
100,000  weekly,  published  in  metro¬ 
politan  center  for  three  midwestem 
states.  Progressive,  secure  organiza¬ 
tion,  outstanding  employee  benefits. 
Write  experience,  availability,  salary 
expected.  Replies  confidential.  Box 
1108,  Elditor  k  Publisher. 


HELP  WANTED 


Editorial  ] 

THE  Rockford  (111.)  Morning  Star  and 
Register-Republic  have  opening  for 
thoroughly  trained  woman's  page  edi¬ 
tor.  Applicant  should  be  prepared  to 
manage  social  department  and  direct 
several  writers  preparing  daily  pages 
for  morning  and  afternoon  editions 
and  for  Sunday  morning  social  section. 
We  want  a  completely  competent  wom¬ 
an  with  mature  judgment;  knowledge 
of  makeup;  ability  to  handle  person¬ 
nel;  crisp,  pleasant  personality;  gopd 
background  of  cultural  activities  that 
would  come  under  her  department;  a 
skilled  writer  and  capable  desk  man¬ 
ager.  Regional  background  preferred, 
but  not  mandatory  if  applicant  can  ad¬ 
just  herself  to  lively,  middle  western 
city.  We  want  a  person  who  wants  a 
permanent  job.  Write  John  Grimes, 
Executive  Editor,  Rockford  Morning 
Star  and  Register-Republic,  Rockford, 

Illinois. _ 

WANTED — Young  man  to  handle 
sports  and  do  general  reporting.  Jones- 

boro  Sun,  Jonesboro,  Arkansas. _ 

HERE’S  OPENING  on  award-winning 
city  desk.  Prefer  good  news  editor 
now  stuck  on  stodgy  sheet,  or  top- 
rank  journalism  grad,  eager  to  work 
with  lively  young  staff.  Send  full 
application  to:  A1  'Spiers,  News-Dis- 

patch,  Michigan  City,  Indiana, _ 

POSITION  OPEN  on  Desk,  Seventy- 
Five  dollars  week.  Rocky  Mountpin 
afternoon  daily.  Managing  Experience 
necessary.  Box  1154,  Editor  St  Pub¬ 
lisher; _ 

WANTED  Assistant  to  News  Editor 
on  18,000  circulation,  seven  day  mid- 
western  daily.  State  qaulifications, 
background  and  salary  deired.  Box 
1153,  Editor  &  Publisher. 


Promotion — Public  Relations 


ADVERTISING  and  Sales  Promotional 
Manager  for  retail  department  store. 
Steady  position,  good  salary.  Amly  by 
writing  Box  1127,  Editor  i  PuDliaher. 

OREATIVB 

ADVERTISING  PROMOTION  MAN 
FOR  permanent  position  in  promotipn 
department  of  metropolitan  newspaper 
in  Pacific  Northwest.  Must  be  top-cali¬ 
ber  idea  man  with  talents  and  abilities 
to  express  his  ideas  in  visual  form. 
Not  a  sales  job  but  a  knowledge  of 
newspaper  advertising  helipful.  Must 
be  able  to  plan  and  prepare  effective 
sales  promotion  material  such  as  pres¬ 
entations,  direct  mail,  newspaper  ads, 
etc.  Only  qualified  creative  promotion 
men  with  newspaper  promotion  or  ad¬ 
vertising  agency  experience  need  ap¬ 
ply.  Write  fully  in  confidence.  Box 
1126,  Editor  Se  Publisher. 


Salesmen 


MECHANICAL  EQUIPMENT 
SALESMAN 

WE  have  vacancy  on  our  sales  staff 
for  two  salesmen  of  experience  or 
who  can  be  developed.  State  age,  past 
employment  and  experience.  Box  1031, 
Editor  Sc  Publisher. 


SALESMAN  for  central  States  to  sell 
Press  Room  Supplies.  Experience  es¬ 
sential  but  not  necessary.  Box  1016, 
Editor  Sc  Publisher. 


_ Photo  Engravers _ 

HELP  WANTED.  Have  opening  for 
photo  engraver,  preferably  with  offset 
plate  making  experience.  Excellent  op¬ 
portunity.  Small  shop.  Good  steady 
situation.  Dixon  Evening  Telegraph, 
Dixon,  Illinois. 


Mechaulcal 

WORKING  PbftBliAN;  maotilnlst- 
oiperator  and  job  press  apprentice  fa¬ 
miliar  Kelly,  Kluge  automaties.  Ex¬ 
panding  weekly  plant,  mountain  lake 
town,  vicinity  New  York.  No  labor 
trouble.  State  experience,  references, 
salary.  Rralies  confidential.  Box  936, 
Editor  Se  Pnblisher. 


COMPOSITOR  WORKING  FOREMAN 
—Newspaper  shop  printing  weekly 
newspapers.  Must  have  thorough 
knowledge  of  the  business  plus  execu¬ 
tive  ability — Philadelphia.  Write  Ik)x 
1133,  Editor  Sc  Publisher. 


_ helt  WANTKD _  I 

_ M«s.tuiMH:m 

LINOTYPE  MAOHlxNlST  for  mainU- 
nance  of  machines  in  composing  room 
of  struck  newspaper.  Eastern  City. 
Permanent  or  temporary  as  desired. 
Good  pay.  Write  experience  and  refer, 
onces  in  detail  to  Box  1104,  Editor 

&  Publisher. _ 

LINOTYPE  WORKING  FOREMAN— 
must  make  minor  repairs — 5  machinei. 
Capable  of  efficient  management.  Phils- 
delphia.  Write  Box  1132,  Editor  4 

Publisher. _ 

WANTED:  head  macliinist,  must  be 
familiar  with  mixers,  quadders,  Lud¬ 
low,  Elrod,  'Teletypesetters.  Good  work¬ 
ing  conditions,  pleasant  plant.  Write 
(3.  A.  Porter,  Telegraph-Herald,  Du- 
bnque,  Iowa. 

»  INSTRUCnON 

Printing  Counes 

MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civil- 
ian.  Veteran  courses.  Free  Placement. 

WRITERS’  SERVICES 
Literary  Agency 

NEWiSPAPERMEN’S  AGENCY.  Arti- 
elea.  Books,  IHetlon.  Plays  marketed. 
Bertha  Klauaner.  180  E.  40  Sk,  «.  T. 


STTUATIONS  WANTED 
Adminfatiatlve 


I  OFFER  more  than  15  years  diversi¬ 
fied  experience,  including  foreman. 
Managing  Elditor,  sales,  co-owner.  Nov 
appraising  printing  plants  for  nstioasl 
Arm.  ®1,  family,  sick  of  travel.  Wants 
executive  spot  with  future.  What's 
your  offert  Box  1001,  Editor  A  Pub¬ 
lisher. 

ADMINISTRATIVE  ASSISTANT. 
Woman  with  excellent  background  in 

?iublic  relatione,  advertising,  and  pil*' 

ishing  seeks  responsible  work.  G(wd 
organiser  with  attractive  personality 
and  appearance.  Box  1122,  Editor  4 

Publisher. _ 

FLORIDA  Publishers!  Veteran— 2~7 
—  Married  —  2  years  University  of 
Florida — 3  years  Space  Salesman  on 
7,000  daily;  Wants  to  learn  BusinoH 
End.  Determined  clear  thinker  with 
imagination — likes  people — desires  re¬ 
sponsibility.  Box  1110,  Bldltor  and 
Pnblisher. _ 


Your  Opportunity 


TO  secure  a  successful  pablisher  of  s 
small  town  southern  daily  as  assistant 
to  publisher,  business  manager  or  ad¬ 
vertising  director. 

EXCELLENT  record  on  both  large  and 
small  papers,  particularly  strong  in 
advertising  and  circulation  promotion 
and  in  increasing  of  revenue. 

REFERENCES  furnished  and  will  be 
glad  to  arrange  for  interview. 

SALARY  and  bonus  arrangement  pre¬ 
ferred.  Now  employed  and  owner  of 
3A%  of  company  stock. 

Write  Box  1141,  Editor  Se  Publisher. 


STREAMLINING  BRINGS  PROFITS 

GENERAL  MANAGER,  successfully 
converts  losers  by  overall  adoption  of 
modem  industrial  methods.  Applif* 
weeklies  to  metropolitan  chains,  will 
accept  temporary  assignment  or  per¬ 
manent  connection  for  top  or  back 
stop  job.  Know  all  departments.  Busi¬ 
ness  Administration  and  Journalism 
graduate.  Best  references.  Box  1161, 
Editor  Se  Publisher. 


AiUkta — CwtooBfati _ 

EXPBRIENOED  ARTIST  in  commer 
cial  art  and  editorial  cartooning,  fa¬ 
miliar  with  photo- engraving  process. 
33  years  old,  family  man.  Sober,  de¬ 
pendable,  and  capable.  Box  1000, 
Editor  Sc  Publisher. 
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SITUATIONS  WANTED 


Editorial 


RBIPORTCR — 25,  experienced  dally, 
weekly.  Speed  Oraphte.  Oar.  Married. 
JouroaUam  OoUefe  Kr*d.  i>ralt-proot. 
Box  S51,  Editor  i  Pultliaher. 


THIS  01BOUL.ATION  MANAGER  will 
produce  maximum  revenue  and  circu¬ 
lation  for  any  publiiher  (any  aixe  pa¬ 
per).  Now  succeasfully  operating  150,- 
000  class  paper.  Desires  cballenging 
^ortunity  to  further  prove  ability. 
Wsnts  a  friendly,  cooperative  situa¬ 
tion  offering  equitable  compensation 
and  basis  for  retirement.  Go(^  heaith. 
Excellent  references.  (Confidential.  Box 
1019,  Editor  &  Publisher. 


TOP  FLIGHT  Circulation  Manager 
with  experience  in  all  phases  of  de¬ 
partmental  operation  presently  em¬ 
ployed  on  a  medium  sixe  newspaper, 
salary  $11,000.  Available  30  days. 
Excellent  reason  for  desiring  change. 
Box  1052,  Editor  &  Publisher. 


CIRCULATION  MANAGER  —  Thor- 
onghly  experienced  in  all  phases  news¬ 
paper  circulation,  MjE.S.,  small  and 
large,  city  and  country,  office  and  field. 
Capable,  dependable,  excellent  record, 
beat  references,  good  education.  Age 
56  —  married  —  2  children.  Now  em¬ 
ployed  but  desire  change.  Can  build 
and  maintain  sound  circulation,  eco¬ 
nomical  operation.  For  additional  in- 
forntation  and  references,  write  Box 
1121,  Editor  &  Publisher, 


Classified  AdTcrtising 


CLASSIFIED  MANAGER — Sound 
knowledge  of  what  it  takes  to  build 
a  profit  -  making  want  •  ad  section, 
backed  by  20  years'  experience  in 
doing  it.  Fully  capable  of  managing 
any  site  operation.  Top  recommenda¬ 
tions  and  a  record  that  will  stand 
close  investigation.  Available  immedi¬ 
ately.  Box  005,  Editor  A  Publiaher. 


ay  Adverasing 


NATIONAL  ADVERTTSINO  MANAO-  DHJSKliAN— 5  years  wire,  makeup  on 
ER  with  more  than  20  years'  experi-  10,000  circulation  daily  in  east  seeks 
ence  seeks  changs.  Consider  merchan-  desk,  reportorial  job  in  large  field 
diaing,  selling,  or  office  routine  on  east  of  fBtiesgo.  31,  family,  college, 
30,000  to  100,000  circnlstion  daily  in  request  interview.  Box  1041,  Editor  A 

South  or  Sonthwent,  but  can  go  any-  PtAlisher. _ 

where.  Can  furnish  top  references. 

Box  1004,  Editor  A  Publisher.  EDITOR  of  education  magasine  (45,- 

_  000  circulation)  for  fonr  veara,  news¬ 
paper  reporter  six  years  before  that; 
TOPNOTCH  girl  (XIPTWRITER,  8  degrees  in  journalism  and  ednestion; 
years  display  advertising,  layout,  sales,  unmarried  woman,  30.  $8,000  up.  Bex 
promotion,  supervision,  seeks  new  1010,  Editor  A  Publisher. _ 

We^“^eUH.^sS*'age"*^’'p^^^^  ENGLISH  ^^.  30,  singl—draft- 

rslio  or  TV.  Excellent  references.  Box  Serts  beginnmg  re^rtorial. 

1021,  Editor  A  Publisher.  Production  but  no  reporting  n- 

ii\Trptxr«wr  -  peTieiice.  Daily,  weekly  To-lOO  mile 

ADVERTISING  MANAGER  and  Space  radius  New  York  City.  Box  1034,  Edi- 
s^eimsn  now  with  weekly  newspaper;  A  Publisher. 

■Jii  years  ad  agency  and  newspaper  ir-yr.ir'T>TtTftwAT.i:V~TAT  WMTFh  vonnw 
experience;  seeks  future  with  news-  EXCBPTIONAIiLT  TALITOTED  Toong 


AWARD  WINNING  managing  editor, 
strong  on  local,  cost  conscious,  knows 
over-all  operation,  business  end,  pro¬ 
duction;  about  38  with  20  years'  ex- 

?ierience,  college,  seeks  position  with 
uture  on  daily  10,000  circulation  or 
up.  Salary  in  line  with  responsibility. 
Bo.x  923,  Editor  A  Pabliihnr. 


DEtSKMAN,  Experienced,  can  handle 
wire,  local  news.  Fast,  good  on  beads, 
makeup.  Now*  employed  on  Eastern 
daily.  Will  travel  for  interview.  Box 
933,  Editor  A  Publisher. 


EDITOR  AND  FEATURE  WRITER 
on  national  weekly  trede  magesine,  27, 
looking  for  attractive  opening  with 
Eastern  newspaper.  Amherst  B.A., 
Columbia  M.A.,  Veteran.  Good  newspa¬ 
per  experience.  Top  ability  and  char¬ 
acter  references  inclnde  present  em¬ 
ployer's.  Box  917,  Editor  A  Pnblisher. 


ASSOCIATE  EDITOR,  27,  presently 
handling  copy  and  layout  for  top  grade 
trade-magaiine.  Background :  fonr 
years  of  newspaper,  magasine  work. 
BA  degree.  Box  1055,  Editor  A  Pnb¬ 
lisher. 


REWRITBMAN-REPORTER,  28,  8 

years'  experience,  seeks  job  on  grow¬ 
ing  Southern''  Oallfomia  daily  in  a 
growing  city.  Ospsbls,  aecnrata.  Mast 
return  to  Oalifomia.  Married,  three 
years  college.  Now  employed,  large 
Midwestern  daily.  Box  901,  Editor  A 
Publisher. 


psper  or  magasine,  anywhere  in  U.S.,  i  *  ,  .  -i  -  .  *  -  -  j  j,- 

college  grad,  age  27.  draft-exempt.  »««>•  ®‘'*"«®  deadline 

Box  1143,  Editor  A  Publisher.  pressure.  Interested  new  post  news¬ 

paper,  TV,  radio,  pubiM  rnations,  al¬ 
lied  fields,  Loa  Angeles  are«.  Top  writ¬ 
ing  ability;  strong  on  news,  features. 
Editorial  writer.  Radio  experience.  At¬ 
tractive,  good  personality.  Excellent 
references.  Box  1040,  Editor  A  Pub- 
llsher. 

EXPERIENCED  newspaper  editor- 
I  reporter  general,  theatre).  Tonng. 

—  *. - Degrees,  vet.  Fluent  French.  Box 


editor  highly  tuceess- 


SirUATIONS  WANTED 


Editorial 


MATURE  REPORTER.  Daily,  wire 
service  and  specialised  Washington, 
D.  C.,  coverage  seeks  newspaper  or 
newsmagaxine  post  in  states  of  Penn¬ 
sylvania,  Connecticut,  New  York  or 
New  Jersey.  Now  in  labor  field.  Mar¬ 
ried,  3  children,  age  37.  Box  1018, 
Editor  A  Publisher. 


CITY  DESK.  REWRITE,  11  years 
daily  experience,  now  working.  Fast 
man,  37,  family.  Seeks  western  job, 
now  in  San  Francisco.  Box  1059,  Edi¬ 
tor  A  Pnblisher. 


REPORTER  -  PHOTOGRAPHER,  27. 
vet.  three  years'  experience.  Go  any¬ 
where.  Sober.  Available  on  notice. 
Contact  Stan  Koeater,  411  Galena  Ave., 
Dixon.  Illinois.  _ 


CORRESPONDENCE  INVITED 
FROM  evening  newspaper,  preferably 
in  dry  climate,  by  family  man,  35, 
thoroughly  experienced  news  executive. 
Real  opportunity  wanted,  now  or  later, 
a.s  news  editor  or  assistant  to  manag¬ 
ing  editor  at  $125  weekly  starting 
salary.  Box  1142,  Editor  A  Publisher. 


Interested  in  reporting,  writing  posi¬ 
tion  on  newspaper — desk,  news,  sports. 
■Three  years  editing,  writing  experi¬ 
ence.  Age  28.  College  grad,  married, 
veteran.  Will  send  detailed  resume. 
Box  1148,  Editor  A  Publisher. 


WiESTERN  PUBLISHERS! 


m»n8Ke-  io24.  Editor  A  Pi^Uther. 

that  keep  compoafng  room^  costs  at  a  editor  or  city  editor  of  small 

;"i;.Vmam%:S%^h^»7  offe™  chaL  (20  000  to  30,000  cl^la- 

>«ge  and  future  in  dally  field  5-25,000 

''rcniation.  Young  faiilly  man.  Top  ^•^*®  * 

w.'i'v?*'  ch»racter.  ability.'  P°^>li»her. _ 

PnhliJher  *  !  HUSBAND-WIFE  editorial  award- 

—  '  winning  team  can  spark  society  pages 

-  Editorial  I  or  mn  any  part  of  paper  or  magasine. 

LdLI.it/iv  nb .  4...  i  .  1  Box  lOOa.  Editor  A  Publisher. 


-  Kditonal  or  ran  any  part  of  paper  or  ma^aaine. 

^EGE  GkADUA-hE.  maiored  in  Box  1008.  Editor  i  #nbllshy. - 

government.  Veteran,  age  24.  Now  po-  WANT  REPORTING  JOB.  26,  mar- 
eitv  *»  K  oourt  reporter,  aontheastem  rled,  vet,  car,  B.8.  in  journalism,  8 
_  ;  ®‘  50.000.  Detire  change  to  mid-  years'  experience  on  dailiei,  done  news 
'outhwest.  Reference.  Box  and  sports,  handled  graphic.  Box 
.  Editor  A  iSiblither.  i  1049,  Mitor  A  Pnblisher. 
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METROPOLITAN  REPORTBR-OOPY- 
READER — 27,  B.A.,  8%  years'  expe¬ 
rience.  Apt.  9-E,  445  Wellington, 

Chicago,  Illinois. 


REPORTER,  4  years'  etroerience  on 
daily  in  city  of  40.000.  (Jood  record 
on  all  heats.  Reliable,  accurate.  Seeks 
job  San  Fyancisco  Bay  or  Los  Angeles 
vicinity.  Box  1102,  Editor  A  Pnblisher. 


REPORTER.  Relocate,  smell  daily, 
weekly.  Half  year  (Jotham's  second 
daily  construction  industry  news  serv- 
ice-^ity  hall  best.  Single.  28,  J-grad, 
vet.  Box  1118,  Editor  A  Publiaher. 


I  HOUSE  ORGAN 

PRESENTLY  employed,  want  edito¬ 
rial,  writing  position  on  house  organ. 
Veteran,  26,  college  grad.  3  years  edit¬ 
ing  and  writing  experience.  New  York. 
Will  relocate.  Box  1147,  Editor  A 
Publisher. 

REPORTER,  Cub.  Enthusiastic  work¬ 
er,  married  vet,  23,  '51  grsdnate  in  3 
years,  B.A.,  English,  yewrbook  editor, 
college  newspaper.  lAieste  anywhere. 

Box  1150,  Editor  A  Pnblsher. _ 

SEEKING  change  from  pablishing 
honse  to  newspaper,  veteran,  29.  jour¬ 
nalism  grad,  desires  desk  job  with 
small  progressive  newspaper.  Box 

1116.  Editor  A  Publisher. _ 

SINGLE  VET,  college  grad,  wants 
newspaper  experience.  Edited  weekly 
stamp  news  3H  years.  Age  29,  B.S.  in 
Edneatlon.  W.  J.  Turner.  384  Broad - 

way.  South  Portland,  Maine. _ 

SOUTHERN  CALIFORNIA 
EX-NAVAL  OFFICER,  just  released 
after  recall,  desires  news  staff  por¬ 
tion.  All-rounded  experience  on  metro- 

Solitans  and  small  daily.  Midwest. 

avy  public  information  officer,  execu¬ 
tive  officer  destroyer.  College  graduate, 
37,  married.  Like  it  here,  so  want  to 
stay.  Write  Box  1101.  Editor  A  Pnh- 

Hsher.  or  call  Long  Beach  9-9524. _ 

SPORTS.  City  Hall  Reporter — 4  years 
evenly  divided.  College,  26,  family. 
Now  sports  editor  small  town  In  East 
at  $75.  General  work  on  good-sixed 
competitive  papers.  Past,  aernrste 
t^upy,  good  mske-np.  some  cAmem. 
Seeks  worthwhile  job,  any  field,  on 
career  paper.  Advancement,  not  stra¬ 
tegic  retreat.  Box  1128,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


SPORTS  WRITER-EDITOR 

8  YEARS’  experience  daily  and  AP. 
All  phases,  also  radio  play-by-play. 
After  3  years  in  sales  I  wMt  to  get 
back  to  sports  for  good.  College  grad, 
34,  prefer  Southwest  or  Southeast. 
Available  2  weeks.  Box  1106,  Editor 
A  Publisher.  _ 


TOP-NOTCH,  young,  experienced  jn- 
dustrial  editor,  public  relations  and 
newspaperman  offers  ambition  and 
drive  in  return  for  position  with  fu¬ 
ture.  Salary  secondary  to  honest-to- 
goodness  opportunity.  .Married,  draft- 
exempt  college  graduate.  Top  refer¬ 
ences.  Box  1117,  Editor  A  Publisher. 


WEEKLY  EDITOR  for  six  yoara, 
reaching  for  position  on  daily.  Oapablo 
writer,  news,  features,  heads,  rewrite, 
beat,  camera.  Age  34.  Box  1131,  Editor 
A  Publisher. 


WOMAN  ALONE  I — Stem  the  Heart¬ 
break  of  American  Women  by  intro¬ 
ducing  this  original-idea  column  to  be 
written  365  days  (or  fewer)  a  year 
by  (Miss)  Muriel  Bean,  trained  for  33 
years  in  editorial  newspaper  offirea 
and  close  study  of  women  and  girla 
from  New  Y'ork  to  West  Coast.  'Tele¬ 
phone  LIcoln  9-2047,  Chicago,  or 
write  or  wire:  523  Deming  Place.  Also 
capable  eorresipoadent,  proofreader. 


YOUNG  1 
ENERGETICI 
A  VETERAN  I 
AMBITION  1 

OUB  REPORTER 
BOX  1149 

EDITOR  A  PUBLISHER 


YOUNG  VETERAN,  36,  wants  sports 
editorship  or  top  writing  job  in 
South.  20  years'  experience  Urge  dai¬ 
lies.  Now  employed  on  leading  paper 
in  city  of  200,000.  Widely  acquainted 
all  oyer  South.  Box  1100,  Editor  A 
Publisher. 


COPY  editor,  proofreader 

Recently  copy  chief,  and  head  writer, 
major  network.  Publicity.  Matnre. 
Impressive  newspaper  experience  seeks 
New  York  or  New  Jersey  position. 
Full  or  part  time.  Box  1152,  Editor 
A  Publisher. 


Instructors 


DEGREED  JOURNALISM  PHGFBS- 
SOR,  steeped  in  newtpaper  and  teach¬ 
ing  experience,  svaiUble  June  or  Sep¬ 
tember.  Box  1003,  Editor  A  Pnblieher. 


PHOTOGRAiPHEB — 5  yeare  profes¬ 
sional  experience  desiree  position  with 
progressive  newspaper  preferably  In 
Midwest.  I  own  ear  and  equipment. 
Box  lOOgj,  Editor  A  Pnblieher. _ 

SINGLE,  draft-exempt,  college  grad- 
nate  willing  to  locate  or  travel  any¬ 
where.  4  years  public  relations  and  10 
months  newspaper  work.  Experienced 
and  i^allfied  in  all  types  of  photogra¬ 
phy.  Desire  any  type  photographic  po¬ 
sition,  preferably  Public  Relations 
work.  Alan  Stnart,  1623  Roseland 

Avenue,  Royal  Oak,  Michigan. _ 

PHfyrOGRAPHER  —  yomig,  draft- 
exempt.  Full  experience  in  color  and 
Black  and  White,  featnree,  layoqt. 
Last  poeition  headed  photo  department 
of  small  chain  daily,  weeklies,  and 
magaaines.  Knowledge  of  Fairchild 
References.  Box  1109,  Editor  A  Pub¬ 
lisher; _ 

PHOTOGRAPHER 

7  YE.lRiS  Enrope.  agencies,  megssine, 
own  Graphic.  Rolled.  Ijeica,  can  write; 
returning  Statesiide  Jnne.  Box  1114, 
Editor  A  Pnblisher. 


PRODUCTION  MANAGER-MECHAN¬ 
ICAL  SUPERINTENDENT  desires 
permanent  connection  with  newspaper 
or  ftnblishing  hones.  Now  manager 
large  pnhiiehing  plant.  Wide  newe- 
paner  know-how.  Fnmieh  excellent 
-eferencei.  Fine  background,  and  rec¬ 
ord.  Correspondence  held  confidential. 
Box  910,  Editor  A  Publitker. 
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^  ■■  ^  invaluable  aid.  Be  sure  to  save* 

Shop  Talk  at  Thirty  nhu'r?he“”.™e  » 

"  Presidential  election  year  the 

Bv  Robert  U  Brown  Chronicle  has  published  a  “Prim- 

*  '  er.”  It  is  a  technique  that  all  daily 

With  the  primaries  under  way  they  have  no  hand  in  the  selection  newspapers  should  copy  as  a  public 
in  various  states,  the  political  con-  of  candidates  or  those  who  take 

ventions  not  so  far  away,  and  elec-  no  interest  in  the  political  party  Most  of  the  first  five  pages  are 
tion  sneaking  up  on  us,  it  is  not  are  like  a  great  many  people  who  devoted  to  an  analysis  by  Mr. 

too  early  for  newspaper  editors  to  do  not  like  to  take  responsibility  Behrens  covering  a  history  of  Pres- 

start  thinking  about  getting  out  the  themselves  but  who  find  it  much  idential  elections;  origin  of  the  po- 
vote.  more  pleasant  to  find  fault  with  lit'cal  conventions  and  their  oper- 

We  don’t  mean  for  any  par-  those  who  are  willing  to  take  the  ating  rules;  method  of  selection  of 


By  Robert  U.  Brown 


ticular  candidate — just  get  the  peo-  responsibility, 
pie  out  to  vote. 

The  United  States,  the  beacon  a  few  we 


jponsibility.”  delegates,  particularly  in  Califor- 

n:  if  nia;  allotment  and  duties  of  elec- 

A  FEW  WEEKS  ago  we  received  an  analysis  of  every  state’s 


light  of  freedom  around  the  world,  an  interesting  letter  from  Don.  A.  election  laws, 
has  one  of  the  most  disgraceful  Goodall,  public  relations  director  Various  charts,  tabl«  and  pic- 
voting  records  in  the  world.  For  of  the  Yakima  (Wash.)  Republic  aviations  of 

a  people  who  apparently  cherish  and  Herald,  on  this  subject.  He  Presidents  and  Vice-President  s; 
their  freedom  and  fight  for  it  we  wrote:  voting  power  of  each  state  in  both 

pay  less  attention  to  our  right  to  “Last  night  1  heard  a  banquet  Po'it'^^al  conventions;  a  list  of 
vote— and  our  duty  to  do  so —  speaker  recite  the  dismal  record  of  where  voters  may 

than  in  most  other  free  countries,  votes  cast  in  a  recent  Congres-  express  their  Presidential  nominee 
The  secret  ballot  is  a  privilege  sional  election.  The  numerical  Preference  in  primaries;  a  list  of 
that  many  people  behind  the  Iron  differences  between  those  of  vot-  states  and  dates  where  delegates 
Curtain  would  give  their  right  arm  ing  age,  those  registered,  and  those  conventions; 


to  obtain,  but  only  about  half  of  who  actually  ca^t  ballots  is  tragic.  '^“P  .  Congressional  and  As- 

the  eligible  voters  in  the  U.  S.  “We  Americans  boast,  among  sembly  districts  in  San  Francisco; 
bother  to  take  the  time  to  exer-  other  things,  of  our  right  to  know,  ^  record  of  Presidential  popular 
cise  it.  in  order  that  we  may  properly  state  since  194();  a 

Look  at  this  comparative  voting  conduct  the  affairs  of  a  democ-  record  of  the  1948  voting; 

record  which  appeared  in  the  Janu-  racv  and  of  the  might  of  a  free  distribution  of  the  531  electoral 
ary  12  issue  of  Eve/img  preS.  votes;  a  map  of  California  districts. 

Post:  “It  occurred  to  me  as  I  listened  *  #  » 

In  Belgium,  freed  from  Nazi  last  night  that  perhaps  newspapers  We  would  like  to  see  the 
totalitarianism — 90%  of  the  eli-  of  America  can  hitch  these  two  C  hronicle  idea  copied  in  every  city 
gible  voters  went  to  the  polls;  factors  together  and  perform  a  but  tied  in  with  repeated  refer- 
In  Italy,  in  the  crucial  election  great  service.  Why  cannot  Editor  ences,  boxes,  reminders,  such  as; 
which  rebuffed  Communism — 89%  &  Publisher  undertake  to  urge  “Are  you  going  to  vote  on  Nov. 
voted;  every  managing  editor  up  and  4?’’  “Will  Nov.  4  be  another 

In  Britain,  the  election  which  down  the  land  to  put  in  a  front  holiday  for  you — or  will  you  take 


returned  Churchill — 82% ; 


page  box  the  sad  record  of  Amer-  the  time  to  vote?”  etc. 


In  France,  after  nearly  4  years  jean  voters  for  every  school,  mu-  A  New  York  Times  story  from 


of  Nazi  rule — 75%; 


nicipal,  special  district,  state,  and  Washington  of  Jan.  6  reported  a 


In  Japan,  under  its  new  democ-  national  election  between  now  and  l3'/2  million  increase  in  voting 


racy — 70%;  November?  population  between  1940  and  1950 

And  in  the  United  States,  in  the  “Perhaps  the  shocking  truth  of  — a  16%  increase.  According  to 

last  Presidential  election  —  only  these  Page  1  boxes  following  each  Roy  V.  Peel,  director  of  the  Cen- 

51%  of  those  eligible  voted.  election  would  jar  Americans  into  sus,  the  1940  voting  population 

«  «  «  action  at  the  polls— the  best  hope  was  almost  84,000,000  and  in  1950 


population  between  1940  and  1950 
— a  16%  increase.  According  to 


In  the  verv  controversial  book  decisions  in  these  it  was  almost  97'-6  million. 


“Mr.  President,”  released  by  Far-  fateful  times, 
rar,  Straus  &  Young  this  week,  * 

President  Truman  made  two  com-  “Shop  Tali 


;ful  times.”  However,  there  were  only  140,- 

*  *  *  000  more  people  who  went  to  the 

Shop  Talk”  has  dealt  with  this 


ments  on  the  lack  of  interest  in  subject  several  times  in  the  past  “  million, 

voting.  and  we  told  Mr.  Goodall  that  early  happened  to  the  rest  of 

A  quotation  from  an  unidenti-  Summer  would  be  a  good  time  to  ...  .  • 

fied  letter  in  1950  stated:  bring  it  up  again.  But  something  ^  record  sirnilar 

“It  looks  as  if  woman  suffrage  fh®  Francisco  Chronicle  did  national  picture.  It  is  a 

11  looKS  as  ir  woman  sunrage  w„„i,  /p  s,  p  Marrh  15  national  disgrace, 

didnt  create  the  interest  in  gov-  on  March  10  (b&P,  March  13, 

ernment  that  everybody  thought  it  50)  changed  our  mind.  ^ 

would.  Then  I  think  a  great  many  f*  not  too  early  to  start  now. 

people  have  come  to  the  conclu-  The  Chronicle  published  a  10- 

sion  that  an  interest  in  politics  is  P^S®  tabloid,  “Political  Primer  for 

a  disgraceful  procedure.  Most  of  Americans.”  A  paragraph  of  m- 

them  do  not  understand  that  poli-  troduction  says  it  is  “A  complete 

tics  is  government  and  that  when  guide  to  the  process  of  electing  our 

they  refuse  to  take  an  interest  in  Presidents’  and  explains: 

local  political  affairs  they  are  un-  “Once  again,  as  a  public  service,  ^ 

patriotic.  the  Chronicle  publishes  ‘A  Polit-  A  DIFFERENT  KIND  < 

“I  hope  we  can  cure  that  frame  ical  Primer  for  Americans.’  You,  nPDIOATPn  TO  Aki4F 

of  mind  by  a  sincere  effort  to  re-  as  a  voter,  face  a  crucial  election  UCl/lv^/M  CU  I  /\MC 

store  an  interest  in  the  right  to  this  year.  A  President  will  be 

vote.”  elected — the  whole  complexion  of  CAMIICI 

In  another  unidentified  letter  in  our  Government  may  change  for  vAiTIUlI 

1951,  the  President  wrote:  the  next  four  years.  Here  you  will 

“I  think  one  of  the  reasons  for  find  much  of  the  information  you  Prodi 

the  lack  of  interest  in  the  right  to  need  to  vote  intelligently.  The 

vote  is  fundamentally  due  to  plain  ‘Primer’  is  compiled  and  edited  by  RELEASED  THROU 

laziness  and  the  idea  of  letting  Earl  C.  Behrens,  the  Chronicle’s  syiqs^r  BLVD. 

George  do  it.  Voters  who  claim  political  editor.  You  will  find  it 


E  &  P  CALENDAR 
March  23-25  —  Inter-State 
Circulation  Managers  Assn., 
Spring  meeting,  Ritz-Carlton 
Hotel,  Atlantic  City,  N.  J. 

March  30- April  2 — National 
Assn,  of  Radio  and  Television 
Broadcasters.  30th  annual  con¬ 
vention,  Conrad  Hilton  Hotel. 
Chicago. 

April  3-5 — American  Asso¬ 
ciation  of  .Advertising  Agencies 
34th  annual  meeting,  Greenbier 
Hotel,  White  Sulphur  Springs. 

W.  Va. 

April  4-5 — Panhandle  Presv 
Assn.,  43rd  annual  convention. 
Herring  Hotel,  Amarillo,  Texas. 

April  4-6  —  Florida  Dails 
Newspaper  Assn.,  Spring  meet 
ing,  Miami  and  Havana,  Cuba 
April  5-6 — Indiana  Associated 
Press.  Hotel  Oliver,  South 
Bend,  Ind. 

April  17-19 — American  So 
ciety  of  Newspaper  Editors,  an 
nual  meeting.  Hotel  Statler. 
Washington,  D.  C. 

April  18-19  Nevada  State 
Press  Association,  annual  meet¬ 
ing,  Elko.  Nevada. 

April  18-19 — ^Northwest  Clav 
sified  Managers  Clinic,  Win- 
throp  Hotel,  Tacoma,  Wash. 

April  19  —  Oregon  News¬ 
paper  Publishers  Assn.  Adman 
agers’  Spring  meeting.  Health- 
man  Hotel,  Portland.  Oregon. 

April  20-22 — Ohio  Circula¬ 
tion  Managers’  Assn.,  Spring 
meeting.  Hotel  Lancaster,  Lan¬ 
caster,  Ohio. 

April  21 — Associated  Press, 
annual  luncheon,  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

April  22-24  —  American 
Newspaper  Publishers  Assn, 
annual  convention,  Waldorf- 
Astoria,  New  York. 

April  23 — New  York  Stat; 
Publishers  Assn.,  15th  annual 
luncheon,  LePerroquet  Suite 
Waldorf-Astoria,  New  York. 

April  24-26 — Greater  Week 
lies  Associates,  Inc.,  fifth  an-  | 
nual  Spring  conference.  Hotel  ; 
Statler,  New  York. 

April  25 — Southeast  Missoun  ! 
Press  Assn.,  annual  meeting. 
Sikeston,  Mo.  I 

April  26-28  —  International  I 
Federation  of  Free  Journalists, 
first  Congress,  Berlin,  Ger. 


Park  Mott 

A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 

Productions 

RELEASED  THROUGH  UNITED  ARTISTS 
8741  SUNSET  BLVD.  HOLLYWOOD  46,  CAUF. 


EDITOR  &  PUBLISHER  for  March  22,  19^ 
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Open  and  Airy  as  a  Spring  Countryside 


The  light  over-all  color  and  open 
design  of  Linotype  Paragon  gives 
newspapers  a  refreshing  change. 
This  eye-pleasing  text  face  takes 
the  strain  out  of  reading,  and 
gives  the  printed  page  a  soft  tex¬ 
ture  that  wins  the  enthusiastic 
approval  of  subscribers.  Paragon’s 
big  letter  forms  are  well-rounded 
and  full,  with  plenty  of  contrast 
for  good  legibility.  It  has  carefully 
weighted  contours  that  give  it 
•listinctiveness  and  balance. 

Production  advantages  of  Para¬ 
gon.  This  type  can  take  the  heavy 
inking  that  is  often  used  when 


formats  contain  a  large  number 
of  halftones,  without  heavying- 
up  or  filling-in.  It  saves  ink  when 
a  moderate  number  of  engravings 
are  u.sed,  and  when  subjected  to 
.severe  stereotype  mat  shrinkage 
Paragon  does  not  lose  its  clarity 
and  its  attractive  design  charac¬ 
teristics.  You  will  find  that  it 
needs  less  leading,  because  of  its 
light  color  and  open  design. 

.All  popular  text  sizes.  Paragon 
has  been  cut  with  Italic  and  Small 
'  Caps  in  6,  7,  714,  8,  9,  and  10  point 
;  sizes.  It  al.so  comes  with  Paragon 
Bold  in  the  same  sizes,  plus  a  514 


pt.  Available  for  Teletypesetter 
use  on  standard  and  off-standard 
newspaper  column  widths.  If  you 
are  searching  for  a  very  clean¬ 
printing,  open  body  dress,  you’ll 
find  Paragon  is  just  your  type. 
Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn,  N.  Y. 

LINOTYPE 

paragon 

Set  In  Linotype  Memphla  and  Paragon 


In  Houston  ... 

FOR  HEART-WARMING  CIRCULATION 
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tLsyast 

It’s  the  HOUSTON  PRESS! 

ADVERTISERS  are  happy  in  Houston  about  the  healthy 
J\  circulation  of  THE  HOUSTON  PRESS. 

And  they’ve  been  further  heartened  by  the  following 
pulse-quickening  figures: 

At  the  end  of  1951,  THE  HOUSTON  PRESS  showed  a 
circulation  of  120,912,  for  a  gain  over  1940  of:  101.1%. 


The  Houston  PRESS 


SCRIPPS - HOWARD  NEWSPAPERS 


NEWYORK.World.r.(.0raiiiSrh.Sun  COlUMMJS . CMno 

aEVELAND . Pnu  ONaNNATI . Potl 

PinSBURGH . Pnt,  KENTUCKY . Pott 

SAN  FRANCISCO . N.wi  Covington  edition,  Cincinnati  Pott 

INDIANAPOLIS . Timet  KNOXVILLE . Newt-Sentinel 

Oenorol  Advertising  Department,  330  Piwk  Avenue,  New  Terk  City 


DENVER . Rocky  Mtn.  Newt  EVANSVILLE . PreM 

BIRMINGHAM  ....  Pott-Heroid  HOUSTON . Prea 

MEMPHIS . Preu-Scimitor  FORT  WORTH . Prea 

MEMPHIS  .  .  .  Commercial  Appeol  ALBUQUERQUE . Tr  bem 

WASHINGTON . Newt  EL  PASO . Herold  Ped 

Chlcege  San  Francleca  OetraH  Cincinnati  PhUadalphla  DoBo* 


